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Call the amusement, arcade and redemption specialists at 1-800-524-2343 for more 
information or the name of your authorized Betson distributor 


Redemption games -BETSON ENTERPRISES RETSON 
have lasting appeal- DIV. OF H. BETTI IND.. INC. 

303 PATERSON PLANK RD., CARLSTADT, N.J. 07072-2307 
Satta 


‘ | IN N.J. (201)438-1300 * TOLL FREE 1-800-524-2343 
that are built to last | FAX (201)438-4837 





If this is your token 
manufacturer's response to your | 
request for complete, on-time 4 
fulfillment of the token é 
contract, it’s time 
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Fast, low-cost 
dependable service to 
accompany our superior 
quality tokens. 

Call Roger Williams Mint 
today. Because poor service is 
no laughing matter. 
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79 Walton Street, P.O. Box 2350 

Attleboro, MA 02703-0350 
Toll-Free 1-800-225-2734 

In Massachusetts call (508) 226-3310 
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A-Mole is probably the most 
recognized redemption game of 
all time. 

Bob’s Space Racers is now 
downsizing many of its group 
games to allow application in 
2,000- or 3,000-square-foot family 
amusement/redemption centers. 
Let’s hear from Ted Sloan. 


Fun center appeal 

We at Bob’s Space Racers Inc. 
feel that “family values” are the 
key words in determining where 
the amusement business is now 
and will be in the future. Nowhere 
is this more evident than in the 
redemption fun center, where we 
are attempting to entertain and 
sell merchandise to all age 
groups. 

The renewed focus on rebuilding 
family structures and maintaining 
quality time for family activities 
puts our industry in the national 
and international spotlight. It’s an 
enviable place to be, providing we 
assume the responsibility to pro- 
vide the best experience possible. 

One of the most enjoyable 
aspects of my function as a sales 
manager is taking a phone call 
from an excited, enthusiastic, and 
totally confused entrepreneur. 
This person has a perfect location, 
great traffic flow, loves people, 
sometimes has financing or cash, 
and desperately wants to get into 
the redemption business. Where 
to start? 

Investment required, game 
selection, merchandising, ticket 
values, square footage re- 
quirements...these are all part of 
the formula. We prefer to focus on 
the end goal first, which to our 
way of thinking is overall family 
entertainment and perceived 
value. Perceived value not only 
refers to merchandise but also to 
quality time spent with the family. 

Once operators understand this 
concept, the rest of the com- 
ponents in a successful redemp- 
tion operation fall into place. They 


EDEMPTION REPORT 





begin to understand why leaving 
one or more pieces out of the mix 
can relegate them to a mediocre 
operation at best. 


Entertainers/merchandisers 

Out of all the redemption 
operators we  have_ been 
associated with over the last few 
years, the most successful by far 
are the ones who: consider 
themselves entertainers and mer- 
chandisers. Their audience is the 
family group from age two up to 
grandma and grandpa. That’s 
definitely a tough house to play to 
but we never tell anyone it’s going 
to be easy. 

Once operators are committed 
to the entertainment and mer- 
chandising concept, they can con- 
centrate on specifics. My purpose 
in this article is not to dwell on 
special techniques or to outline 
operating guidelines (payouts, 
percentages, etc.), but there are 
some basic tenets that must be 
met in order for the redemption 
business to evolve into the suc- 
cessful entertainment center of 
the future. 

Basic Value: The redemption 
centers that service and prosper 
will do so by giving value to their 
customers. This value comes in 
many forms: cleanliness, attrac- 
tive decor, fair ticket payout, 
desirable and well-priced mer- 
chandise, security, helpful and 
courteous employees, and heads- 
up management, to mention a 
few. These sound very basic, but 
many new redemption operators 
and some old video arcade 
operators do not understand the 
importance of these factors in 
their business. 

Game Selection: This is another 
critical area. Again, in striving to 
entertain the family group, a wide 
variety of games are needed to 
keep each age group interested. 
This is probably the most difficult 
for new redemption operators to 
grasp. You cannot start redemp- 


OUR HEARTFELT SYMPATHY... Our hearts and prayers go 
out to Tom and Denise Riquier of T & M Distributing on the death of 
their 19-year-old daughter Jennifer on Aug. 12. Jennifer suffered from 
lupus, which eventually caused her death. 


We also join with the rest of the industry in offering our prayers to the — 


family of Tom Seaver, owner of Land of Oz in Stockton, Calif. Tom’s 
father, Ken, owns and operates Central Vending Service of Lake Geneva, 
Wisc., and served on the WAMO board. | : 


Tom is survived by his parents and three brothers, who all live in Wis- — 


consin and his wife and young son, who reside in Santa Cruz, Calif. 


MARGOLD TO NSM...NSM calls John Margold its ‘“‘biggest 
redemption prize.’ Margold, who was most recently with Betson En- 
terprises and has been writing the “Redemption Report” column for 
Play Meter, has joined NSM as vice president of sales and marketing. 
Margold describes his duties this way: ‘‘l’ll be overseeing all sales ac- 
tivities, distributor relations, advertising, promotions, marketing, fore- 
casting, ...and undoubtedly shutting off the lights at night since there's 
no way I'll be able to get it all done during the day!” 


John will report directly to president Rus Strahan and is taking over 
some of Rus’s day-to-day responsibilities. John’s first week on the job 
included a trip to Germany for a meeting at NSM’s Bingen headquarters. 


KAUFMAN AND GREEN TO PREMIER... Premier Technology, 
manufacturer of Gottlieb pinball machines and a line of video lottery 
terminals, is proud to announce additions to both its sales and mar- 
keting departments. Industry veteran Steve Kaufman has joined the 
company as executive vice president of sales, bringing with him more 
than 25 years of industry experience. His most recent post was at Konami. 


L.J. Green, who recently resigned her position at Williams, will be heading 
up Premier’s marketing department. President Gil Pollock said he is 
delighted to have these two additions. He added, ‘‘Our newly revived 
focus on sales and marketing will not only benefit our global distribution 
network, but provide fresh insight into all areas of our product line as well.” 


NEW COMPANY FORMED... Two former Atari employees, Larry 
Siegel and Dana Plotkin, have announced the formation of anew com- 
pany to create entertainment software. Siegel, a 15-year veteran of the 


coin-op industry, says the new company (as yet unnamed) willbe up and — 


running sometime in September. It will be designing, producing, and mar- 
keting multimedia, interactive software for video games and several 
computer platforms. | oe a 

Siegel and Plotkin were involved with the Lynx color portable video 
game system. Under the two, Lynx sales doubled in one year and the 
library of titles grew to more than 50. — : 


STRICT ANTI-CIGARETTE LAW PASSED IN N.Y... The 


New York Legislature, in the final hours of its legislative session, passed 


a law that outlaws cigarette vending machines statewide. The only ex- 
ceptions are for bars, factories, and other places where minors are 
not allowed. The law goes into effect on April 1, 1993. | 

The vote, according to New York State Coin Machine Association presi- 
dent Ralph Ceraldi, was 136-0 because many legislators were afraid of 
the political consequences of voting against an anti-smoking measure. 
But lawmakers friendly to the vending industry have told Ceraldi that 
there’s a good chance amendments will be in 

fosofienthelaw. : 


“| hope we'll end up with the Suffolk County law, which allows lock- 


out devices for machines where minors are allowed, such as diners | 


and restaurants,” he said. | 


CAPCOM FILES SUIT AGAINST COIN-TECH. . . With the aid 


of Hong Kong Customs and Excise authorities, 356 illegal Street Fighter 


Il: Champion Edition boards were seized and 20 arrests were made © 


in June. The same month, over 200 illegal circuit boards were seized 
from New Jersey-based Coin-Tech. Capcom has filed a civil action against 


Coin-Tech in Maryland, where the counterfeit boards were confiscat- 
_ ed. In addition to boards, records also were seized naming American _ 
customers. Many of those could be facing civil or criminal action. — 


LANDMARK ACTION IN TAIWAN...For the first time, the 


Taiwanese government has taken action against manufacturers and 
exporters of copied game boards. Thirty-nine raids resulted in over 


30 arrests and confiscation of over 2,000 copied boards, mostly Cap- 


com’s hottest new game, Street Fighter Il: Champion Edition. 


> NORTH DAKOTA UPDATE... The North Dakota Coin Machine 


Operator’s Association convention, scheduled for September, has been 


- postponed. It has been determined that intense work in governmental 


affairs in the election and pre-legislation season is worthy of the as- 


sociation’s full attention. The association will hold monthly member- 


ship workshops and meetings throughout the legislative session. In 
addition, plans are being formulated for a “Day on the Hill,’ at which 
time a convention may be held. For more information contact Dwight 
Wrangham, PO. Box 3123, Fargo, ND 58108. 


AMOT STRIVES FOR LOTTERY... The Amusement and Music 
Operators of Texas is organizing and planning a drive for passage of 
video lottery with private enterprise participation. AMOT president A.C. 
Schwartz noted, ‘‘It is important to allow experienced amusement and 
music business owners to own and service Texas video lottery machines. 
We have an in-depth knowledge of the industry, generations of experi- 
ence, a reputation for dependable service, and systems in place to quickly 


_ distribute, maintain, operate, and ensure security for games 24 hours a 


day.” AMOT’s legislative chairman, Dock Ringo of Ringo & Ball in Mineral 
Wells, Texas, estimates that locally owned and operated VLTs would 
create 30,000 new jobs in Texas. Anyone interested in more information 
can contact Ringo at PEP (Private Enterprise Please), (817) 325-1005. 


RHODE ISLAND CHOOSES VENDORS... Recently legalized 


video poker games will be located at the Newport Jai Alai fronton and 


~ the Lincoln Greyhound Park by Sept. 28 if the Rhode Island Lottery 


Commission’s plans hold fast. The lottery has selected G-TECH Corp., 
which is headquartered in Rhode Island, to supply the central com- 
puter system for the estimated 1,200 games. Four gaming equipment 
manufacturers have been awarded contracts for 300 games each. Those 
companies are G-TECH, International Game Technology, Video Lot- 
tery Consultants, and WMS Gaming. After six months the commis- 
sion will vote to evaluate the performance of the games. Coinciden- 
tally, these companies also have contracts with Oregon, where a state-run 
video lottery program began this spring. Rhode Island’s law calls for 
18 percent of net game revenue to go to the contractors and 38 per- 
cent to the state. Rhode Island expects to reap $17 million in revenue. 


Fearful of video gambling effects, the Newport City Council is fight- 


ing the project with an amendment to its zoning code. 


-DOCKSIDE GAMBLING COMES TO MISSISSIPPI... Four 


different docked. vessels now offer all-out, 24-hour gambling in Mis- 


_ sissippi’s Harrison County, following a referendum passed in March. 
Throngs of patrons waited in long lines as each casino opened in Au- 


gust. The Isle of Capri is located at Point Cadet and features the Dia- 
mond Lady and Emerald Lady (formerly of lowa). The President (also 
from lowa) occupies a spot at the Broadwater Beach Hotel Marina. 
The Biloxi Belle, a paddlewheel vessel built in 1985 as a restaurant, 
is in downtown Biloxi on Beach Blvd. Look for more in our October issue. 


TECMO HAS NEW ADDRESS... Last month we announced 
that Tecmo was moving its offices. They have settled into their new 
digs and here’s the address: Sequoia Commerce Center, 19260 South 
Van Ness Ave., Torrance, CA 90501. The new phone numbers are (310) 


787-2900 and toll-free (800) 338-0336. The FAX number is (310) 787-3131. 


ANOTHER REMINDER... . Steve Kordek and Jim McNeely, presi- 
dent and vice president of the Half Century Club, wanted to remind 
everyone once again not to miss the meeting scheduled for Friday, 
Oct. 2, during the upcoming AMOA show. It’s looking to be on amuch 
bigger scale than some previous meetings and will feature an interesting 
guest speaker. If you have been in this industry for over 40 years, how 
can you even think of missing this opportunity to share a few war stories? 
It should be a lot of fun. If you plan to attend, forward a $20 check to Steve 
at Williams Electronics, 3401 North California Ave., Chicago, IL 60618. 


DON’T BELEFT OUT...We are in the first stages of compiling 

__ information for our annual directory issue. We will be sending out con- 
 firmation forms to all those who were included last year. If your name 
- was not included last year, it’s up to you to let us know. Don't forget 


to check the confirmation form when you receive it and let us know 


if everything is OK. If you don’t get one, please give us a call or FAX 


us the information. : 
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Horizontal Pushbuttons _ a. 


Vertical Pushbuttons — 
CALL FOR FREE CATALOG 
Select from our standard and custom — 
pushbutton controls... with horizontal 
mounting microswitches and vertical mounting 
microswitches; fit any wood or metal control 
panels. These made in the U.S.A. microswitches 
provide over 10,000,000 actuations. HAPP 
pushbuttons are made of very durable nylon. 


HAPP also manufacturers quality illuminated 
pushbutton controls, joystick controls, coin/ 
currency controls, power, driving, trackball and 
other electronic controls. You receive finest 
quality, fast delivery, competitive pricing. Call 
or write for FREE HAPP CONTROLS CATALOG. 


Happ CONTROLS, inc. 


Manufacturers of Electronic Controls 


106 Garlisch * Elk Grove, IL 60007 * Phone (708) 593-6130 
FAX: (708) 593-6137 * TELEX: 297249 CONTROLS UR 
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SEGA’s unique System 32 delivers exmepediaary realism for up to four players 
at once. Unlimited excitement for them. Unlimited profits for you. — 


Golden Axe. ‘The Revenge of Death-Adder. Only from SEGA. Contact us today. 


SEGA Enterprises, Inc. (U.S.A.) © 2149 Paragon Drive * San Jose,CA 95131 © Telephone: (408) 435-0201 © FAX: (408) 435-0294 
SEGA and Golden Axe are trademarks of SEGA Enterprises, Ltd. 


“Quality is Our Family Tradition’ 
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New Interactive Battle Game in 3D! Who will be the hunter, 
and who the hunted? Incredible shooting power! 


Hunt down enemies in hiding in a working their way through 13 successively 
breathtaking gun fight steeped in the chilling difficult and magnificent battle rounds. Even 
tension of battle. Go on the attack, or take to two players can team up to challenge the 
defense. Operation GunBuster is a ground- computer, each taking on a different 
breaking strategic 3D shooting game that | character role. Whatever the mode of play, 
allows players to shoot each other. Unlike players can meaningfully open up new 
ordinary games in which players compete for horizons for endless thrills and maximum 


high scores, Operation GunBuster is a battle _—satisfaction. 

game, the likes of which have never been 
seen before. Players actually shoot it out on 
screen to see who lives and dies - pure 
realism! Players use a joystick to move 
about, lie in wait, or fire and flee. Players 
choose their own fighting styles and can go it 
alone, or team up in pairs. Players may also 
opt to take on the computer, gradually 












1P vs 1P Victory is yours when your opponent's life 

meter reaches “0”. Win two out of three 
2P vs IP battles to be a grand winner. Players may 
2P vs 2P | not join in once play has started. 



















Clear each round by defeating its boss 
within the time limit. Players may join in 
during play. 


1P vs CPU 
2P vs CPU 






iin 


Cabinet Dimensions: 71-13/16"(H) x 48-3/4"(W) x 41-1/2"(D) 


* Control panel is completely removable for installation through 
standard-sized doorway - reduces cabinet depth to 31-5/8"(D). 


I Operation GunBuster and GunBuster are trademarks of Taito Corporation. ©1992 Taito Corporation. All Rights Reserved. 
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| Buying the right game can be a ‘‘make-or-break’’ proposition for the operator. This chart is based 
on operator evaluations and is designed to provide information needed to make prudent game pur- 
chases. The longevity points indicate a game’s staying power. 










VIDEO & PINBALL COMBINED 


































MONTHS MONTHS 

POINT ON IN 
GAME MFG. VALUE CHART TOP 10 

1. Street Fighter Il Champ Ed. (Capcom) 9.54 5 5 
2. The Addams Family (Bally) 9.27 6 6 
3. Street Fighter II (Capcom) 8.74 18 18 
4. Terminator 2 (Midway) 8.65 11 11 
5. X-Men (Konami) 8.56 6 6 
6. The Getaway (Williams) 8.55 5 5 
7. Terminator 2 (Williams) 8.42 14 14 
8. Race Drivin’ (Atari) 8.31 23 23 
9. Final Lap Il (Namco) 8.29 19 19 
10. Steel Talons (Atari) 7.90 12 12 
11. Fun House (Williams) 7.85 20 20 
12. Lethal Weapon 3 (Data East) 1.49 2 1 
13. WWE Wrestle Fest (Am. Technos) 7.48 13 13 
14. Hook (Data East) 7.48 6 4 
15. Hard Drivin’ (Atari) 7.44 41 40 
16. Four Trax (Atari) 7.44 28 16 
17. Mad Dog McCree (Betson) 7.40 7 6 
18. Turbo Out Run (Sega) 7.39 40 34 
19. Sunset Riders (Konami) 7.38 11 8 
20. Race Drivin’ Panorama (Atari) 7.38 15 12 
21. Aero Fighters (McO’River) 7.24 2 2 
22. The Machine (Williams) 7.14 16 15 
23. Super High Impact (Midway) o.401 12 8 
24. Suzuka 8 Hours (Namco) 7.11 2 0 
Road Riot (Atari) 7.106 13 13 






REDEMPTION 


POINT 



























VALUE VALUE VALUE 

ALLEY BOWLERS SINGLE CRANES (cont.) NOVELTY (cont.) 

1. Skee-Ball (Skee-Ball) 8.07 4. Top Choice (Betson) 7.00 6. Hungry Hippos (/.C.E.) 7:29 
2. Smartball (Smart) 5.89 5. Tiger Paw (Drews) 6.50 7. Pop-A-Ball (Coasta/) 7.23 
3. Bowlingo (Capcom) 5.86 6. Jumbo Crane (Grayhound) 6.17 8. Boom Ball (Meltec) 7.13 
SPORTS GAMES 7. Action Claw (Betson) 6.11 9. Cosmo Gang (Data East) 7.00 
1. Slugfest (Williams) 7.43 8. Kramer Crane (Kramer) 5.67 10. Fire Fighter (CC/) 6.50 
9. Kiddie Crane (Grayhound) 5.33 11. Whac-A-Mole 6.47 
2. UB-QB Football (Nat Sports) 7.42 ; 
10. Challenger 5.22 (Bob’s Space) 
3. Shoot To Win (Smart) 7.13 12. Cracky Crab (N 6.45 
4. Putting Challenge (/.C.E.) 6.87 (Weages/Ledges) gb iced eed eel : 
a 11. Skill Crane (Grayhound) 5.20 13. Beat the Clock (Betson) 6.38 
5. Sonic Blast Man (Taito) 6.63 14. Bozo-Prize (Exit) 6.38 
6. Hoop Shot (Doyle) 6.50 JR. BASKETBALL 15. Pop-A-Slot (Coastal) 6.33 
7. Around The World (CC/) 6.25 1. Shoot to Win Jr. (Smart) 7.14 16. Four by Four (Exidy) 6.33 
8. Champ. B-ball (Grayhound) 5.80 2. Jr. All American (CC/ 6.63 17. Can Alley (Bob’s Space) 6.25 
9. Pop-A-Shot (Pop-A-Shot) 5.50 3. Bozo (Design Plus) 6.38 18. Shuttle Launch 6.25 

10. Super Shot (Nat’/ Sports) 5.50 4. Lil’ Hoop Shot (Doyle) 5.50 (Lazer-Tron) 

11. Batter Up! (Doyle) 5.33 ROLL DOWNS 19. Skee Toss B.C. 6.18 

12. Pitch Hitter (Nat’/ Sports) 5.00 1. Clown Rolldown (BayTek) 6.00 (Betson/Skee-Ball) 

SINGLE COIN PUSHERS 2. Quackers (Seidel) 6.00 20. Big Mouth (Meltec) 6.17 
1. Rock 'N Roll (Betson) 6.63 3. Poker Roll (Coastal) o S21.” CU 
2. Wedges/Ledges (Betson) 6.50 4. Dino-Roll (Siedel) 550 an papell = 
3. Starburst (CCI) 5.75 5. Roll Down (BayTek) 5.38 = neck Down (Meise) . 

- bel 24. Great Frog Race (Meltec) 5.67 

4. Quicksilver (G@2MCO) 5.75 NOVELTY 
5. Clown Around (Betson) 5 05 25. Mr. Six Gun (Vari-Tech) 5.50 
6. Klondike (Betson) 5 17 1. Rock-N-Bowl (Bromley) 7.67 26. Sheriff Shoota (Coastal) 5.33 
2. Feed Big Bertha (Smart) 7.67 27. Pop-A-Tac-Toe (Coastal) 5.20 

SINGLE CRANES 3. Wacky Gator (Data East) 7.65 28. Dump the Ump (Doyle) 5.14 
1. Big Choice (Betson) 7.54 4. Hop-A-Tic-Tac-Toe 7.55 29. Bowler Roller (Bob’s Space) 5.00 
2. Clean Sweep (Smart) f.22 (Data East) 30. Clown Around (Star) 5.00 
3. Hollywood (Maxwell) 7.07 5. Toss Em (CCI) 7.50 31. Froggy (CC/) 5.00 
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VIDEO KITS 


POINT LONGEVITY POINT LONGEVITY | 
GAME VALUE POINTS GAME VALUE POINTS | 


1. Street Fighter Il (Capcom) 8.74 1,010 18. Relief Pitcher (Atari) 6.04 71 
2. WWF Wrestle Fest 7.48 636 19. Spider-Man (Sega) 6.04 204 
(Am. Technos) 20. Super Baseball 2020 (SNK) 6.00 478 
3. Turbo Out Run (Sega) 7.39 1,209 21. High Impact Football 5.82 585 
4. Sunset Riders (Konami) 7.38 442 (Midway) 
5. Aero Fighters (McO’River) 7.24 80 22. King Of Dragons (Romstar) 5.79 42 
6. Super High Impact (Midway) 7.11 485 23. Operation Thunderstorm 5.79 * 
7. Road Riot (Atar/) 7.10 622 (Romstar) 
8. Captain America(DataEast) 6.83 480 24. Mutation Nation (SNK) 5.63 5 
9. Knights Of The Round 6.79 114 25. Baseball Stars (SNK) 5.62 1 
(Capcom) 26. Capcom Bowling (Capcom) 5.59 9 
10. Turtles In Time (Konami) 6.70 118 27. Burning Fight (SNK) 5.50 217 
11. Fatal Fury (SNK) 6.67 278 28. G.l. Joe (Konami) 5.53 * 
12. King Of The Monsters 2 6.57 65 29. Pit-Fighter (Atar/) 5.51 563 
(SNK) 30. Last Resort (SNA) 5.90 * 
13. Final Fight (Capcom) 6.47 1,124 31. Tetris (Atari) 5.46 1 
14. Clutch Hitter (Sega) 6.39 420 32. King Of The Monsters(SNK) 5.39 204 
15. Rai Den (Fabtek) 6.35 653 33. Hydra (Atari) 5.00 7 
16. Rim Rockin’ Basketball 6.32 165 34. Sengoku (SNK) 5.31 187 







* 


(Strata) 35. WWF Super Stars 5.20 
. Track-Pak (Leland) 6.21 616 (Am. Technos) 








VIDEO DEDICATED 


POINT LONGEVITY POINT LONGEVITY 











GAME VALUE POINTS GAME VALUE POINTS 
1. Street Fighter!!Champ.Ed. 9.34 299 9. Mad Dog McCree 7.40 620 
(Capcom) (Betson) 
2. Terminator 2 (Midway) 8.65 629 10. Race Drivin’ Panorama 7.38 656 
3. X-Men (Konami) 8.56 316 - (Atari) | 
4. Race Drivin’ (Atar/) 8.31 1,201 11. Suzuka 8 Hours (Namco) = 7.11 69 | 
5. Final Lap Il (Namco) 8.29 918 12. Exhaust Note (Sega) 7.08 107 | 
6. Steel Talons (Atari) 7.90 642 13. Final Lap (Atari) 6.95 1,557 | 
7. Hard Drivin’ (Atari) 7.44 1,973 14. Total Carnage (Midway) 6.54 166 
8. Four Trax (Atari) 7.44 966 15. Starblade (Namco) 6.46 86 


PINBALLS 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 

















1. The Addams Family (Bally) 9.27 408 8. Whirlwind (Williams) 7.04 1,107 | 

2. The Getaway (Williams) 8.55 265 9. Hurricane (Williams) 7.00 374 | 

3. Terminator 2 (Williams) 8.42 796 10. Gilligan’s Island (Bally) 6.83 599 | 

4. Fun House (Williams) 7.89 1,016 11. Elvira (Midway) 6.78 1,243 

5. Lethal Weapon 3 7.79 68 12. Star Trek (Data East) 6.64 364 | 
(Data East) 13. Batman (Data East) 6.62 360 

6. Hook (Data East) 7.48 230 14. Earthshaker (Williams) 6.61 1,460 

7. The Machine (Williams) 733 15. Super Mario Bros. (Premier) 6.25 80 
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omething happened last month 
that is very hard for me to unders- 
tand. In fact, it’s causing me quite a bit 
of frustration because it was such a 
shock. To explain what happened, and 
so you can perhaps put yourself in my 
place, picture this: 

You have long been concerned about 
your community and its reputation. 
Often you are called upon to testify or 
participate in some community event. 
You don’t mind doing it because it is, 
after all, benefiting the industry, the 
community, and your business. 

After many years of serving faithfully, 
you find out that the community is sen- 
ding out a resource package and 
everyone is mentioned except you. All 
you can think about is the time and ef- 
fort you’ve devoted to the cause. Would 
you be a little upset? 

That’s what happened recently with 
AMOA. We were shocked to receive our 
membership package—the directory 
and plastic thing to put on a desk—and 
also find a resource package for the in- 
dustry. It is described as ‘“‘a resource 
guide for those people (inside and out- 
side of the trade) who seek general infor- 
mation about the coin machine in- 
dustry.” 

It sounded great, especially since I 
wrote an editorial about how AMOA 
should be doing this very thing. So what 
was in this package? A list of questions 
about how to get just about every 
magazine in the industry—except Play 
Meter—and 12 pages of articles from one 
other magazine. Needless to say, I was 
upset. I kept thinking about the con- 
siderable time we’ve spent on the phone 
trying to help people who have been 
given our number by AMOA. 

AMOA president Gene Urso (who I 
would like to say has been a wonderful 
president as well as a sincere person) 
was quite surprised. He mentioned it to 
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John Schumacher, who most of you pro- 
bably don’t know is the executive vice 
president of the association. Gene told 
me to call Mr. Schumacher and he 
would explain how such an oversight 
happened. 

Calling Mr. Schumacher was a terri- 
ble experience and I would like for 
everyone in the AMOA to know that I 
will not deal with him ever again. He ex- 
plained that his staff put forth “no effort” 
to gather the information and did not 
see any problem. In fact, he said he did 
not owe me any kind of explanation. 
Even further insulting was the fact that 
he hinted that it was done on purpose 
because of my editorial, which question- 
ed why AMOA elects to refer calls to us 
and other trade magazines instead of 
providing the information itself. 

Now you may think this sounds like 
sour grapes on my part because we were 
so blatantly omitted from the package. 
Maybe it’s a little valid, but it goes much 
deeper; I would have been upset if any of 
the trades were so brazenly overlooked. 
If an association is going to send out a 
package like this, maybe a little effort 
was Called for. 

Six years ago, a very good friend and 
AMOA board member, Jim Hayes, ask- 
ed me if we would be willing to donate a 
page each month for industry issues. I 
agreed and have provided that space 
since that time—at no cost. The associa- 
tion has been free to use the page for 
what it sees as important— Washington 
Conference, National Dart Tourna- 
ment, International Flipper Pinball 
Association, etc. 

Now for Mr. Schumacher to say that 
we are not important enough to the in- 
dustry to rate a simple mention in a 
13-page resource guide is pretty 
demeaning. 

One consolation was hearing from 
operators telling us how bad they felt 


Hello, anyone there? 


about this happening. What I question 
the most is the motive and who made the 
decision. AMOA is a national associa- 
tion, representing a vital segment of this 
industry. Doesn’t it have any sort of 
responsibility to provide accurate infor- 
mation? More importantly, shouldn’t 
the association have someone who is 
sensitive to calls like mine? As upset as 
I was, I pity the poor operator who is not 
familiar with AMOA and tries to find out 
about our industry from Mr. 
Schumacher. 

The entire coin-op industry is straining 
to maintain an even keel in turbulent 
times. Companies in all parts of the in- 
dustry are trying to keep their hold on 
market shares in a dwindling market. 
Play Meter has always been very close 
to operators and sense their special 
needs within the confines of the in- 
dustry. For all of those operators who 
have confided in us and called us for in- 
formation, thanks for your confidence. 
For those who called expressing their 
outrage at AMOA for the slap in the 
face, please don’t hold it against the 
association. There are operators on the 
board who truly care about this industry 
and are devoting time and effort to see- 
ing it grow and mature. I still believe 
that joining an association is crucial to 
a company’s success. 

The one in charge of the AMOA office 
is not someone who has made this in- 
dustry his life, nor is he taking part in its 
future. Since it is an election year, let me 
borrow a popular campaign slogan: 
“Maybe it’s time for a change.” 1 


Valerie Cognevich 
Editor 





A 2 games in one, regulation play and VS mode Ask your authorized 
against computer players. IREM DISTRIBUTOR for details 


A Challenging 2 or 4 player horizontal kit. 

A Hidden power-up items increase player's fighting 
power. 

A Great for all types of locations and players of 


all ages. | | ©1992 IREM CORP 
A Tremendous return on investment opportunity. IREM AMERICA CORP. Licensed from Hudson Soft 


or call IREM at 206-882-1093 





N.Y. enacts anti-counterfeiting bill 


The state of New York 
has enacted a new anti- 
counterfeiting trademark 
bill. The bill has been sign- 
ed by Governor Mario 
Cuomo and is effective 
Nov. 1, 1992. 

Bill Kidwell, § the 
American Amusement 
Machine Association 
(AAMA) director of en- 
forcement, explained that 
this legislation makes it a 
crime to counterfeit 
trademarks and defines 
trademark as follows: 

‘Any word, name, sym- 
bol, or device, or any com- 
bination thereof, adopted 
and used by a person to 


identify goods made by a 
person, and which dis- 
tinguishes them from 
those manufactured or 
sold by others which is in 
use and which is regis- 
tered, filed, or recorded 
under the laws of this 
state or of any other state 
or is registered in the prin- 
cipal register of the 
United States patent and 
trademark office.” 

This bill was put 
together by several at- 
torneys representing dif- 
ferent manufacturers. It 
was introduced to the 
New York legislature, 
passed upon, and subse- 


quently signed by the 
governor. 

In essence, the bill 
makes it a Class A misde- 
meanor to counterfeit 
any trademark for any 
purpose, for example, 
making the trademark a 
part of the product or a 
label, whereby it can be 
affixed to the product. It 
also makes trademark 
counterfeiting a second 
degree Class E felony of- 
fense when the trade- 
mark is counterfeited and 
the value of the goods ex- 
ceeds $1,000. It goes fur- 
ther to make it a first 
degree Class C felony if 








the counterfeit trade- 
mark is used or affixed to 
any goods where the 
value exceeds $100,000. 

Kidwell pointed out that 
this legislation will be 
beneficial to the coin-op 
industry on _ copied 
boards where a manufac- 
turer’s trademark is used, 
whether it be the com- 
pany name or the name of 
the game if trademarked. 
This legislation will be a 
further tool to assist the 
industry in the enforce- 
ment of counterfeit game 
boards. 





Nims celebrates golden anniversary 


July 1992 marked 50 
years in the coin-op in- 
dustry for Bob Nims, 
president of Lucky Coin 
Machine/A.M.A. 
Distributors in Metairie, 
La. Video Lottery Con- 
sultants (VLC) helped 
Nims celebrate the an- 
niversary by presenting 
him with a_ plaque 
recognizing his achieve- 
ments and contributions 
to the industry. Nims’ 
wife of nearly 40 years, 
Jerri, also received a pla- 
que for her work at Lucky 
Coin. 

“We're very pleased to 
be working with Bob on 
the video lottery program 
in Louisiana,” said Duane 
Frahm, VLC’s director of 
sales and the presenter of 
the plaques. “He’s very 
experienced in the ways 
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Bob and Jerri Nims receive award from Duane Frahm of VLC. 





of this industry, as this 
50th anniversary will at- 
test. VLC is privileged 
to join forces with the 
most respected and 
knowledgeable distri- 
butor in the state.” 

In reflecting on the 
milestone, Nims said, 
“Well, it certainly hasn’t 
been boring! Every day is 
a new day, with new 
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things to be learned, new 
goals to be accomplished. 
The rewards gained by 
accomplishment are 
priceless, and I’m looking 
forward to the next 50 
years.” 

Nims, a former AMOA 
president, began in the in- 
dustry as a 17-year-old 
route helper for A.M. 
Amusement Co. in New 


Orleans. His duties were 
cleaning jukeboxes, 
changing records, and 
typing title strips. Toward 
the end of 1942 he joined 
the Merchant Marines, 
and after World War II 
ended in 1945 he briefly 
returned to A.M. Amuse- 
ment Co. before starting 
Lucky Coin Machine 
later that year. A.M.A. 
Distributors was added in 
1957. 

“There are a lot of 
wonderful people in the 
coin machine industry, 
and I’ve had the good for- 
tune to meet most of them 
in the last 50 years,” Nims 
said. “I also want to thank 
Jerri, who’s been a part of 
the business since 1952. 
She’s been a tremendous 
help to me all these 
years.” 


A hero among us 


Lamar Forque is a 
hero. You will agree when 
you read his amazing 
story. 

On July 28, Forque, a 
regional sales manager 
for Merit Industries, was 
traveling from Butte to 
Missoula, Mont., when he 
came upon an overturn- 
ed, burning truck in the 
eastbound lane. He im- 
mediately stopped to 
help. As he approached 
the vehicle he saw a small 
boy trying to escape from 
a broken side window; a 
man and two other 
children were trapped 
inside. 

Thanks to Forque’s 
quick thinking and 
selflessness, the three 
other members of the 
family were removed 
from the truck right 
before an explosion 
engulfed the vehicle in 
more flames. Unfor- 





Lamar Forque 


tunately, the mother did 
not survive. 

“T keep thinking about 
this in my mind.” said For- 
que, who did not see or 
hear another occupant. 
“The father was probably 
pushing the children out 
of the truck.’’ He was 
severely burned and was 
transported, along with 
his son, to the burn center 
in Salt Lake City, Utah, 
hometown for the family. 


The two daughters are in 
a Missoula hospital. 

Forque is modest about 
an act that strikes most of 
us as heroic. “I did what I 
felt I had to do,’ com- 
mented Forque. ‘I 
couldn’t just stand there 
and not help. I hope the 
kids are alright; they have 
along life to live. I put a lot 
of miles on my car every 
year and this is the first 
time I’ve seen anything 
like this. I would do it 
again, but I hope I don't 
have to.” 

The cause of the acci- 
dent is under investiga- 
tion; only the one vehicle 
was involved. The truck 
was pulling a pop-up 
camper on atrailer at the 
time. Forque, who is bas- 
ed in Seattle, sustained 
second degree burns on 
one hand. Fellow 
employees at Merit salute 
Forque for true bravery. 





Communication, competitiveness, and AMOA 


Dramatic changes in 
the viability of interactive 
communications net- 
works have led to com- 
mitments by telephone 
companies, cable TV 
operators, and major 
entertainment com- 
panies to enter the in- 
teractive marketplace us- 
ing fiber optic, CATV, 
satellite, and CD-ROM 
delivery systems. 

Multimedia games are 
an essential component 
of interactive systems. 
When truly interactive 
multimedia video games 
reach the home market 


they will pose a serious 
threat to the future 
viability of the amuse- 
ment operator. 

AMOA recognizes the 
impact these develop- 
ments will have on 
operators, but also 
clearly understands the 
strategic importance of 
advanced communica- 
tions networks to the 
United States. For that 
reason AMOA has form- 
ed the Advanced 
Technologies Committee 
to study ways and means 
for its members to assist 
in building advanced 


communications net- 
works, while helping to 
motivate the people of 
America to develop the 
skills needed to use these 
networks. 

The committee will 
study recent advances in 
twisted pair, fiber optics, 
CATV, satellite, and CD- 
ROM delivery systems in 
order to determine how 
the amusement industry 
can play a role in their 
development. A prelimi- 
nary report will be releas- 
ed during AMOA Expo 
‘92 in Nashville in 
October. 
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Larry Berke 


Berke settles 


in at Smart 


Larry Berke, who 
recently was named to 
the post of sales manager 
at Smart Industries, has a 
new address and phone 
number: 820 Davis, 
Evanston, IIl., 60204; (708) 
864-3018 or (800) 325-2375. 
The FAX number is (708) 
864-3082. 

Berke, who was prevl- 
ously with Jaleco, said he 
is excited to be with a 
company with such a 
diverse equipment line- 
up. ‘“There’s our crane 
line with something for 
every need; Big Bertha, 
very popular at the 
ACME show; Smart Ball; 
the basketball game line, 
including Chuckles for 
kids; Pro Quarterback, a 
football pitching game; 
and Buddy Bear, shown 
at ACME and now ready 
to go into production,’ he 
explained. 

Berke also noted that 
education is very impor- 
tant to operators wanting 
to be successful in the 
redemption market. 
Smart sponsored a ser- 
vice school in Los Angeles 
for interested operators. 
The seminar included 
ways to stock cranes and 
make sure they are main- 
tained correctly. “When 
cranes are not operated 
correctly, it hurts 
everyone,’ said Berke. 
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| es or and 4 inch miniatures. And we are ready 
to ship anywhere in the world. COD or 
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SPORTS AUTHORITY 
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IRS increases efforts against 1099 abusers 


An article in Forbes 
Magazine estimated that 
the United States govern- 
ment is losing $20 billion 
per year in taxes that 
should have been paid by 
employers and the people 
who work for them 
known as “independent 
contractors.” 

Because of the huge 
amount of money being 
lost, the IRS has increas- 
ed its efforts to collect, ac- 
cording to employment 
expert John Fanning. His 
national payroll manage- 
ment company, Payroll 
Options Unlimited, works 


confidentially with both 
businesses and _in- 
dividuals to comply with 
the IRS’s stepped-up en- 
forcement of rules on in- 
dependent contrac- 
tor/1099 employment 
relations. 

While the government 
believes there are many 
honest independent con- 
tractors, it also believes 
there are many who are 
bending the rules. That’s 
why last year the IRS in- 
stituted a review of acom- 
pany’s 1099s as part ofa 
standard business audit. 

The IRS uses 20 com- 


mon law points to deter- 
mine if an individual is an 
independent contractor 
or an employee. In most 
cases a person is con- 
sidered an employee if: 

* the person follows the 
employer’s instructions 
regarding where, when, 
and for whom to work 

* the person is trained 
by the company to per- 
form his duties in a cer- 
tain way 

* the person performs 
regular and continuous 
services for the company 

* the person’s services 
are vital to the company. 


A person can still be 
considered a contractor if 
he meets one or two of the 
conditions, according to 
Fanning, but if more are 
met the IRS may consider 
the person an employee 
and begin its investiga- 
tion. “If the IRS deter- 
mines there was a 
misclassified indepen- 
dent contractor relation- 
ship, it determines ap- 
propriate back taxes and 
fines, then moves on to 
the individual’s personal 
tax forms and the auto- 
matic personal audit,” 
said Fanning. 





Valley Recreation makes changes 


Valley Recreation 
Products has made some 
personnel changes. Pro- 
motions include: Richard 
Shelton, senior vice presi- 
dent and general 
manager; Alan Schafer, 
vice president of sales; 
Scott Schroeder, product 
manager; and Bruce 
Allen, plant manager in 
Bay City, Mich. 

Shelton, who has been 
with Valley since 1965 
and served as the vice 
president of manufactur- 
ing for the past 16 years, 
will be responsible for all 
of Valley’s operating ac- 
tivities. “Our company 
has grown five-fold over 
the past 10 years. As we 
approach the next decade 
we must be prepared to 
meet the challenges and 
to capitalize on all oppor- 
tunities to sustain this 
growth,’ he said. 

Schafer has played a 
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Scott Schroeder 





Bruce Allen 


key role in Valley’s suc- 
cess and will now be 
responsible for sales, 
sales promotion, and ser- 
vice for Valley products 
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Richard Shelton 





Alan Schafer 


in the United States and 
Canada. Shelton said of 
the promotion, “Through 
this realignment, Schafer 
and his staff will be able 


to concentrate their ef- 
forts on maximizing 
Valley’s further suc- 
cesses in the 
marketplace.”’ 

In Schroeder’s new 
position, he will be involv- 
ed in all facets of market 
planning and product 
development, reporting 
to James Griffiths, vice 
president of international 
operations. Schroeder 
joined Valley last year 
and helped with the suc- 
cessful launch of the 
Valley League Manage- 
ment System. 

Allen will oversee all 
factory operations in- 
cluding purchasing, 
engineering, manufactur- 
ing, and plant mainten- 
ance. Allen has been with 
Valley since 1981, advan- 
cing from engineering 
manager to his current 
position. Allen will report 
to Shelton. 
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New rules for coin-op 


CCH Federal Tax Guide 
ran an article in its July 17 
issue outlining a new tax 
ruling for amusement 
machines. Here is what 
the article had to say: 
“The IRS has examined 
the arrangements made 
between business owners 
and the owners of coin- 
operated amusements 
(such as video games, pin- 
ball machines, and 
jukeboxes) and has issued 
a revenue ruling that ex- 
plains how the resulting 
income’ should _ be 
reported. The new ruling 
outlines the alternative 
steps that need to be 
taken depending on 
whether the arrangement 
is a lease of space or a 
joint venture. 

“While the IRS main- 
tains that the arrange- 
ment between a machine 
owner and a business 
owner generally is a lease 





of space, it acknowledges 
that some owners of coin- 
operated amusements 
may, in good faith, take 
the position that they are 
engaged in a joint venture 
with business owners 
who allow the machines 
to be placed on their 
premises. Under the new 
ruling, in the case of a 
lease arrangement, the 
machine owner who 
makes payments of $600 
or more to a business 
owner in connection with 
the machines should file 
Form 1099. 

‘However, in the case of 
a joint venture, no Form 
1099 needs to be filed. In- 
stead, the two parties 
should file a partnership 
return on Form 1065 and 
provide each other with 
the information neces- 
sary to report the part- 
ner’s distributive share of 
taxable income.” 


Commercial Music held an open house to introduce the new Rowe LaserStar America CD 
jukebox. “The operator’s response to this new box has been absolutely fantastic,’’ said 
Rowe’s Joel Friedman. Here’s a group that attended the open house. From left: Commer- 
cial Music’s Bernie Williams, Rowe’s Joel Friedman, Jim Batchelor of T & T (Jim wona 
vacation in a drawing), Ann Williams, and Rowe’s Dave Hall. 
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Keller wins award 


Bill Keller, western 
sales manager, was nam- 
ed Salesman of the Year 
for Standard Change- 
Makers, a leader in 
change, ticket, and token 
machines in the United 
States and Canada. 

Barry O’Brien, national 
sales director, said in 
presenting the award, 
‘Bill was clearly the 
number one choice. He 
had the greatest sales 
totals, developed new 
markets, and had a 





Bill Keller (I) accepts award from Barry 
O’Brien. 


significant increase in 
sales. He is one of those 
guys that every company 
wants to have on their 
team.” 





New addition to Pizza Roll 


Bay Tek has added a 
new feature to its game 
Pizza Roll, which was 
featured in Play Meter’s 
June ‘92 “What’s New.” 

Pizza Roll now comes 
with a card dispenser 
and Bay Tek also is offer- 
ing it as an option on 
other rolldown games — 
Standard  Rolldown, 
Clown Rolldown, and 
Fielder’s Choice. For 
more information on Bay 
Tek’s new card dispenser 
and its other products, 
call or write Bay Tek, 1077 
Sunlite Dr., Oneida, WI 


oa 





Bay Tek’s Pizza Roll 


54155; (414) 822-3951 or 
FAX (414) 822-8936. 








Kevin Ludwig has been 
appointed manager of 
validator sales’ by 
Hamilton Mfg. Corp., bas- 
ed in Toledo, Ohio. 

Ludwig will be responsi- 
ble for developing sales 
channels and promoting 
sales of Hamilton’s bill 
validators to OEMs, ven- 
ding, and gaming 
markets. Ludwig comes 
to Hamilton with a 
background in distribu- 
tion at MFP Inc. and elec- 
tronic manufacturing at 
Choyse Technology. Lud- 





Ludwig joins Hamilton 


Kevin Ludwig 


wig can be reached at 
(419) 535-7667. 


Halloween’s Proven Formula For Success 
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Pictured above is Michael Cardinali, PlayeBy*Play’s Southwestern Reg ional Sales Manager. 


Our name is new; but our formula for service, number to receive the same great value you're 
quality and the most competitive prices is the same. accustomed to: 1-800-562-5266. 
PlayeByePlay has concocted the most innovative 

Halloween merchandise for games, cranes and Pla “-B Pla 
redemption. And they are sure to be a howling y y Vy 


success. So you see, we haven’t changed a bit; we TOYS &® NOVELTIES 
just have a new name. Call us at the same toll free 4310 Tejasco, San Antonio, TX 78218 FAX (512) 824-6565 


PlayeByePlay is a division of T.M.L,, Inc. 





Lever Brothers case closed 


The United States 
District Court for the 
District of Columbia, in 
the recently decided case 
Lever Brothers Co. vs. 
United States, has enjoin- 
ed the Customs Service 
from enforcing its regula- 
tions permitting the im- 
portation of genuine gray 
market, trademarked 
goods when such goods 
differ physically from 
their U.S. counterparts. 

Briefly, Lever Brothers, 
the plaintiff and owner of 
the U.S trademarks 
Shield and Sunlight soap 
and dishwashing liquid, 
sought Customs’ aid in 
prohibiting the importa- 
tion of genuine gray 
market (parallel import) 
versions of these pro- 
ducts from the United 
Kingdom. The. gray 
market goods in question 
had been produced by the 


owner of the trademarks 
in the United Kingdom 
but differed significantly 
from their U.S. 
counterparts. 

In particular, the U.S. 
Shield soap had a 
bacteria inhibitor and 
generated more lather 
than the imported U.K. 
product. Similarly, the 
U.S. Sunlight dish- 
washing liquid was 
designed for water with a 
lower mineral content 
than the imported U.K. 
product and, therefore, 
performed better in U.S. 
water. 

The Customs Service 
declined to prohibit the 
importation of the U.K. 
goods on the grounds that 
the goods had been pro- 
duced by an affiliate of 
the U.S. company and 
therefore were  con- 
sidered genuine goods 


under Customs regula- 
tions. The District Court 
initially denied Lever 
Brothers’ request for an 
injunction against the 
continued application of 
this affiliate exception. 

This initial denial, 
however, was reversed in 
1989 by the Circuit Court 
of Appeals for the District 
of Columbia, which 
directed the court to con- 
sider in greater detail the 
possible invalidity of the 
affiliate exception. 

As aresult of this recon- 
sideration, the District 
Court issued an opinion 
that has enjoined 
Customs from enforcing 
the regulation at issue. 
The Court, reversing its 
earlier decision, found 
that this regulation 
violated Section 42 of the 
Trademark Act, which 
precludes the importa- 





tion of any “article of im- 
ported merchandise 
which shall copy or 
simulate the name of any 
domestic product.” 

The issues raised by the 
Lever Brothers decision 
may ultimately be decid- 
ed by the U.S. Supreme 
Court. It may be several 
years before the question 
of the viability of Section 
42 as a method for pro- 
hibiting gray market im- 
ports of non-identical 
goods is finally decided. 

If this case stands and 
the government loses the 
appeal, it could impact 
video games if there are 
physical differences on 
the parallel games. 
However, it will have to 
be determined exactly 
what is meant by “‘physi- 
cal differences.” 





AAMA sponsors game room for athletes 


For the fourth time, 
AAMA sponsored a game 
room for athletes prepar- 
ing to take part in the 
Olympic Games, this year 
held in Spain. Women’s 
swim team captain Crissy 
Ahman-Leighton was 
really impressed with the 
amusement equipment. 
‘X-Men was awesome. I 
really like the interaction 
with other players,” she 
Said. 

Olympic gold medalist 
Matt Bondi, who spent 
hours in the game room, 
said, “I love playing video 
games. I have an Atari 
Hard Drivin’ at home. I 
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AAMA’s Liz Powell joins USOC swim team members Pablo Morales, Tom Jager, and 
Crissy Ahman-Leighton and USOC official Jim Hadley at the ribbon-cutting ceremony of- 
ficially opening the AAMA-sponsored game room at the Olympic Processing Center in 
Tampa, Fla. 





play for a halfhour before 
going to practice.”’ 
AAMA’s Liz Powell 
said, “I was pleased to see 
everyone having such a 
great time. The athletes 
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train extremely hard and 
this was a terrific way for 
them to relax before the 
tough competition.” 

The equipment was 
coordinated and de- 


livered by Brady 
Distributing and Lawson 
Music. The following 
manufacturers gracious- 
ly donated equipment: 
Arachnid, Atari, Capcom, 
Dynamo, Konami, Mid- 
way, NSM, and Strata. 

AAMA has also set up 
permanent game rooms 
at Olympic training 
centers in Colorado 
Springs, Colo., and Lake 
Placid, N.Y. AAMA raised 
money for the 1992 Olym- 
pic team by selling video 
game-shaped lapel pins 
and colorful stickers to 
place on amusement 
equipment. 
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Can’t get enough pinball! 


International Flipper 
Pinball Association (IF- 
PA) executive director 
Doug Young is really ex- 
cited about what’s been 
going on in pinball. He 
reports that IFPA 
members are promoting 
pinball contests like 
never before. 

Sparked by a July 
regional event in 
LaCrosse, Wis., spon- 
sored by IFPA member 
Jim Stansfield Vending, 
the move to run pinball 
tournaments is on a roll! 

With divisions for 
women, men, and a varie- 
ty of specialty events, the 
Jim Stansfield Vending 
tournament attracted 
players from remote 
parts of Minnesota and 
Wisconsin. In_ the 
women’s division, the 
pride of Patch Grove, 
Wis., Bobbi Rewey, took 
first place after a close 
match with LaCrosse’s 
Marlene Dentzen. For the 
men’s division, it was 





IFPA’s second annual tournament in Milwaukee. 


John Ross of Minneapolis 
outlasting the competi- 
tion for first place honors. 
John also collected first 
place in the crosshand 
event. Doug Onsgard 


took the single flipper 
doubles. 

A similar tournament is 
planned for Rochester, 
Minn., in October. Also 
coming up is an event bill- 


ed as the ‘‘Colorado 
Midwest Pinball Cham- 
pionships,’ sponsored by 
Funworld. Young de- 
scribes this event as “a 
pinball marketer's 
dream.” With co-spon- 
sors KBPI radio, Embassy 
Suites, Colorado Game 
Exchange, and IFPA 
member manufacturers 
(Bally, Data _ East, 
Premier, and Williams) 
this IFPA affiliated event 
looks destined to be a 
SUCCESS. 

Young, who took over 
his position just prior to 
the first IFPA Champion- 
ships, has done a tremen- 
dous job generating ex- 
citement and interest 
from AMOA members. 
It’s not too late to find out 
more about how to 
become a part of the up- 
coming third annual IF- 
PA championships to be 
held at the Grand Hotel in 
Milwaukee, May 21-23. 
Call Young at (414) 
263-0233. 





VICCO is now Leland Service 


In arestructuring move 
designed to provide 
customers with the best 
service possible, Leland 
Corp. has sold its service 
department to VICCO 
Electronics. While Leland 
will retain sales of game 
graphics, steering wheels, 
joysticks, and harnesses, 
VICCO will be responsi- 
ble for the sale of all elec- 
tronic parts (game pro- 
grams and custom ICs, 
game updates, and 
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enhancements) for all 
Leland games. 

VICCO, owned by Vic 
Fortenbach, has been in 
business for over 10 
years, specializing in 
game research and 
development. Fortenbach 
worked at Cinematronics 
(the assets were purchas- 
ed to form Leland) for 
three years before joining 
United Artists. VICCO is 
proud to offer “‘zippy”’ 
24-hour turnaround on 
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board repairs, will sell to 
distributors and oper- 
ators, and will offer the 
same pricing structure on 
labor and electronic parts 
sales as Leland. 

‘This is a wonderful op- 
portunity for us,” noted 
Fortenbach, who has 
been writing technical ar- 
ticles for Play Meter for 
Over a year. ‘We have 
always found Leland 
games to be reliable and 
are proud to have our 





name linked with 
Leland’s.”’ 

Leland games have in- 
cluded hits like World 
Series, Off Road, Quarter- 
back, and Dragon’s Lair 
IT. VICCO’s address and 
phone number are: 31855 
Date Palm Dr., Suite 
3-225, Cathedral City, CA 
92234; service and elec- 
tronic parts order hotline, 
(619) 322-4000; FAX (619) 
322-5616. 
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The new Rowe LaserStar America is displayed in a decked out truck. 
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The Greater Southern staff in front of their showroom on wheels. 


ee 


Greater Southern is Rowe'ling along 


The Rowe LaserStar 
America has been an 
overwhelming success 
since its formal introduc- 
tion in July. Distributors 
all over the country have 
featured the new CD 
jukebox at open houses 
for their customers. 

Greater Southern has 
taken a little different ap- 
proach — take the juke- 
box to the people! In a 
specially equipped, 
dramatic transformation 
of a common-looking 
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24-foot delivery truck into 
a stunning mobile show- 
room, Greater Southern 
Customers can now see 
the new jukebox in their 
own parking lots. 
Greater Southern’s 
David Capilouto said, 
“Given the success of this, 
in some ways an in- 
novative sales format, 
Greater Southern will not 
only be ‘Rowe’ling’ along 
with Rowe but with other 
products as well.” 
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Changes at Pioneer 


Pioneer has signed on 
six new distributors to in- 
crease sales and service 
support, created four new 
job titles, and promoted 
four of its regional sales 
managers to fill the newly 
created positions. 

The company’s new 
distributors are Atlas 
Distributing in Cincin- 
nati, Ohio; Entertainment 
Sales in Blue Ridge and 
Marietta, Ga.; Franco 
Distributing in Mon- 
tgomery, Ala.; Monroe 
Distributing in Solon, 
Ohio; RMC Distributors 





Neil Altneu 





in Grafton, N.D.; and 
Southland Distributing in 
Wilmington, N.C. 

“Our new distributors 
have great reputations 
within the jukebox in- 
dustry,’ said Mark 
Makabe, senior vice 
president. “We feel they 
can offer our operators 
the quality service and 
support they expect from 
a Pioneer distributor.” 

Being promoted to fill 
newly created positions 
are Neil Altneu, Mark At- 
wood, and Steve Boucher 
to zone vice presidents 
and Eddie Hiramoto to 
director of the company’s 
new Karaoke’ Box 
division. 

‘Neil, Mark, Steve, and 
Eddie have been with us 
since the company was 
formed in 1988 and have 
played a large role in our 
successful growth,” said 
president Ted Karasawa. 
“They have helped us 
take an unknown concept 
and, through their savvy 
sales and promotional ef: 
forts, have developed a 
market for Karaoke.” 





Mark Atwood 
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Fromm conducts service school 


Randy Fromm of Randy 
Fromm’s Arcade School 
recently held a service 
school at Century Ven- 
ding and Distributing. It 
was co-sponsored by 
Amusement Association 
of California (AAC). 

Fromm covered arange 
of topics including moni- 
tor repair, power sup- 
plies, solving problems 


using meters, conversion 
tips, and others. Close to 
20 companies were repre- 
sented in a full classroom. 

Fromm has been a tech- 
nical writer for Play 
Meter for 10 years and 
conducts service schools 
all over the country. He 
has also held schools in 
Mexico. 





Hank Williams Jr. single out 


Record Source Interna- 
tional (RSD, in conjunc- 
tion with Nashville-based 
Capricorn Records, will 
be distributing seven-inch 
vinyl samples of the new 
Hank Williams Jr. single, 
‘Lyin’ Jukebox,” backed 
with “Fax Me A Beer.” 

Thousands of jukebox 
owners nationwide will 
receive the record sample 
complete with a special ti- 
tle strip featuring a pic- 
ture of Williams. The 
single is from. the 
new album/CD titled 
“Maverick.” 

RSI, headquartered in 
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Texas, is amusic one-stop 
specializing in the preser- 
vation of the 45-rpm 
record for jukebox 
operators. RSI offers a 
new release sample line 
service available year- 
round, 24 hours a day. To 
hear a short sample ofthe 
new Hank Williams Jr. 
single, plus other current 
releases, call (817) 
325-1615. RSI also offers a 
complete record pro- 
gramming package ser- 
vice shipped on a regular- 
ly scheduled basis and 
CD compilations for 
jukebox owners. 
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Mayers named Entrepreneur 


of the Year 


Ace Novelty’s Benjamin 
Mayers was named “1992 
Entrepreneur of the 
Year” by the Puget Sound 
Business Journal. 

In a story about 
Mayers, the paper noted 
that his interest in toys 
and licensed merchan- 
dise started decades ago 
when he sold balloons on 
Seattle street corners 
while still in high school. 
Today, Ace is a multina- 
tional corporation with of- 
fices around the world. 

The company employs 
over 1,000 people and 
owns factories, ware- 
houses, and offices total- 
ing over a million square 
feet. Ace enjoys annual 
sales of over $100 million 
and maintains credit 
lines of over $35 million. 

Ace was the exclusive 
supplier of souvenirs for 
the 1990 Goodwill Games 
and Expo ‘86 in Van- 
couver and has an exten- 
sive family of licenses for 
Disney products, the PBS 
show “‘Sesame Street,”’ 
over 30 universities, 
the National Football 
League, Major League 


Baseball Player’s Associ- 
ation, and Nintendo’s 
Mario Brothers, among 
others. 

It remains a privately 
held, family-run business 
started by Mayers in 1953, 
the year he graduated 
from the University of 
Washington. Mayers’ son 
Ronald is now the com- 
pany’s president. 

Ace names among its 
retail customers J.C. Pen- 
ney and Toys ‘‘R” Us. Ace 
has been involved in 
world’s fairs and exposi- 
tions since the Seattle 
World’s Fair in 1962. Ace 
has most recently been 
credited with the revival 
of the Troll doll, popular 
in the ‘60s. The elf-like 
creatures with the wild, 
colorful hair have once 
again become a favorite. 
Ace spent nearly $10 
million on a national 
television advertising 
campaign that resur- 
rected the old toy line. 

We offer our congratu- 
lations to Mayers for the 
honor bestowed upon 
him by his peers. 





Valley Recreation honored 


Valley Recreation Pro- 
ducts, located in Bay City, 
Mich., has been listed 
among the best 100 inter- 
national trading com- 
panies of the United 
States by a leading trade 
magazine published in 
California and circulated 
across the United States. 

Valley, winners of the 
President’s “E” Award for 
excellence in marketing 
its products overseas, has 
made acommitment to its 
international markets by 
long-term strategy, quali- 
ty of product, and an 


unswerving attention to 
customer service. All of 
these are continuing 
priorities at Valley. 
James Griffiths, vice 
president of international 
operations, said, ‘‘We 
have planned our over- 
seas marketplaces well 
into this decade and will 
sustain our export growth 
with our emphasis on 
total quality of product as 
seen in our domestic 
market, our guaranteed 
after-sale service, and our 
attention to building 
customer loyalty.” 














The First Choice for Generations of Players! 


Skee-Ball is the rock-solid, 
popular redemption alley game 
that’s been around since 1909. 
Generations of players, young 
and old, have grown up with 
Skee-Ball. And it’s still 

paying off for operators 

who know its magnetic 

appeal. Available ina 

variety of models 

and options. 
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Skee-Ball fills all the bases 
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Skee-Toss BC is the new scaled down 
version of Skee-Ball, designed especially 
for kiddies (age 7 and under). It features a 
colorful, easy-to-play format; three, six, 
or nine ball play cycle; ticket dispenser; 
reliable operation; profitable redemp- 
tion payoffs; and a quick, satisfying ROI. 


The Game e Quality features of Skee-Ball 
mee 2 Ey e Easy-to-play format for kids e¢ Reliable, 
a e long lived operation e Colorful “BC Beasties” 
se format e Built-in ticket dispenser. 


The Payoff e¢ Low level entry investment 
e Quick, satisfying return ¢ Profitable 
redemption feature e Designed for the 
“kiddie” market e Widens profit horizons. 


® 
The Game They Keep Coming Back To LL 
121 Liberty Lane, Chalfont, PA 18914 @ Phone (215) 997-8900 FAX (215) 997-8982 





Toy manufacturers 
entering coin-op 


Leading toy manufac- 
turers in Tokyo, Japan, 
have announced plans to 
enter the coin-op amuse- 
ment industry. Takara 
Co. Ltd. purchased Nihon 
Unica Co., an indepen- 
dent operating company, 
and taken over another 
nine arcades. The com- 
pany intends to add more 
locations, planning at 
least 30 before the end of 
the year. Takara also 
plans to develop coin-op 
games in an agreement 
with SNK. So far, it is 
manufacturing a crane 
game called Carnival 
Catcher and has 
developed two others, 
Carnival Shots and Car- 
nival Wheels. Takara has 
been supplying stuffed 
dolls and toys for cranes, 
while promoting installa- 
tion of SNK’s Neo-Geo in 


retail shops. 

Bandai is manufactur- 
ing games through Ban- 
presto Co. and is also 
opening an operations 
division. Bandai’s first ar- 
cade opened in August 
with plans for five more 
by next year. 

It was noted that in the 
Japanese toy business, 
nearly half the sales in 
retail stores are home 
video. Since further sales 
increases are not ex- 
pected through conven- 
tional shop-front sales, 
toy manufacturers are 
becoming more depen- 
dent on coin-op game 
operations at their retail 
shops. A leading 
Japanese trade publica- 
tion, Game Machine, 
calls this a new industry 
trend. 


John Dullighan 








Harry Silberglait 


Greenwald promotes Dullighan 


Harry Silberglait, chair- 
man of Greenwald In- 
dustries, announced the 
promotion of John 
Dullighan to the position 
of president. 

Dullighan is a native of 
England and came to the 
United States in 1967 as 
an engineer for the Boe- 
ing Co. He joined Green- 
wald in 1991 as executive 


vice president, after serv- 
ing as president of Brandt 
Inc. 

Silberglait also explain- 
ed that Greenwald is now 
structured to further its 
leadership in the design 
and manufacture of coin 
meter systems for the 
coin laundry industry 
and other’ vending 
equipment. 








Over 10,000 programs 
designed to teach 
children about diabetes 
will be offered a video 
game cartridge from 
Nintendo free of charge. 
The video features Cap- 
tain Novolin named after 
a brand of insulin), who 
must rescue the Pineville 
mayor, who has been kid- 
napped by enemies. The 
mayor has diabetes and 
must be found before his 
diabetes supplies run out. 

Captain Novolin, mean- 
time, eats properly and 
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checks his insulin levels 
along his travels. His 
enemies are candy, 
cookies, sugary snacks, 
and the like. Kids learn 
proper techniques while 
having fun. 

In other news, Riedel 
Software Productions has 
signed an agreement with 
Philips Interactive Media 
of America to design and 
develop a new video 
game based on the origi- 
nal Nintendo characters 
from the arcade hit 
Donkey Kong. It’s for 
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Kids learn from video games 


Philips’ Compact Disc- 
Interactive (CD-I) player, 
the Imagination 
Machine. 

CD-I is the newest in- 
novation in home con- 
sumer electronics. CD-I 
players connect to your 
TV and stereo, offering a 
combination of audio, 
video, text, and computer 
animation. 

RSP’s Mike Riedel said, 
‘The future of video 
games is in multi-media, 
CD-based technology and 
Philips is the leader in the 





field. RSP has been de- 
veloping video games 
based on licensed charac- 
ters for video game 
machines and personal 
computers for the past 10 
years.” 

CD-I technology is one 
of the interactive com- 
munication systems to be 
studied by the Amuse- 
ment and Music Oper- 
ators Association 
(AMOA) through the Ad- 
vanced Technologies 
Committee. 








Quick change. 


SEGA revolutionizes redemption. 





It’s unbelievably fast, easy and economical. 
Plus, these games are totally program- 

mable. You have complete control over 

just about everything, from the number 

of coins required to ticket schedules. ‘he 

system even tells you what your profits are. 


“Awesome Rat”! “Awesome Loop”! 
“Hi Tension”! 

‘The first three of SEGA’s interchange- 
able, totally programmable redemption games. 
‘They’re revolutionary. And very profitable. 

Here’s why. 

And you won’t need a degree in 
computer engineering. 

So if you want to maximize your ROI 
with the latest innovation in redemption, 
contact SEGA today. 

And let the revolution begin. 


You buy a single cabinet, with one of 
these three exciting games. Each packed 
with skill-oriented, non-violent, family fun. 

Want to change the game? All you 
need is an affordable conversion kit, a 
screw driver—and about 30 minutes. 





SEGA Enterprises, Inc. (U.S.A.) ¢ 2149 Paragon Drive ¢ San Jose, CA 95131 © Telephone: (408) 435-0201 ¢ FAX: (408) 435-0294 


SEGA is a trademark of SEGA Enterprises, Ltd. Awesome Rat, Awesome Loop and Hi Tension are licensed exclusively to SEGA by Quick Silver Development Co., San Leandro, California. 





Weinrauch is promoted 


Jim Weinrauch has 
been named the director 
of customer service for 
Williams Electronic 
Games and Midway 
Manufacturing. 

Weinrauch joined the 
company in 1987 and has 
been instrumental in 
creating and organizing 
an effective material con- 
trol department. Joe 
Dillon, vice president of 
sales, commented, “Jim’s 
track record of success 
will be an asset to his new 
department. Jim’s 
highest priority is the con- 
tinued reorganization of 
the parts and service 
department in order to 
serve our customers with 
faster delivery of spare 





Jim Weinrauch 


parts. Additionally, he 
will be initiating pro- 
grams which will further 
expand the customer ser- 
vice department.” 





IAAPA joins campaign 


The International As- 
sociation of Amusement 
Parks and Attractions 
(IAAPA) has joined the 
National Safety Belt 
Coalition’s ‘‘Avoid the 
Summertime Blues” na- 


tional safety belt 
campaign. 
“The coalition is excited 


about the endorsement 
and participation of 
IAAPA,”’ said coalition 
director Kim Ross. “We 
think it’s a great fit and 
we re confident that to- 
gether we can help make 
the road a safer place.” 
[AAPA members will be 
encouraging their 
patrons to buckle up. 
Some activities they will 
implement include: 
displaying buckle up 
messages On Signs; spon- 
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soring exit or entrance 
checkpoints and awar- 
ding prizes to those who 
have buckled up; and us- 
ing exit signs to remind 
patrons to buckle up. 

More than 15 million 
people and 11 million 
vehicles are involved in 
over six million accidents 
each year. Over three 
million people are injured 
or killed in these ac- 
cidents. Lap/shoulder 
belts are up to 50-percent 
effective in reducing 
deaths. 

The National Safety 
Belt Coalition is working 
with various organiza- 
tions to increase safety 
belt usage in the United 
States to 70 percent by 
the end of the year. 
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Alvin G. & Co. in South America 





Working with James Industries, Alvin G. & Co.’s exclusive distributor in South America, 
service manager Ed Schmidt and project manager Wally Welch visited Argentina to meet 
with their newest customer regarding the excitement generated by Soccer-Ball in South 
America. Here’s Ed (I) and Wally flanking Lomonaco Import/Export’s Eduardo 
Lomonaco, Fernanco Perotta, and Hugo Costanzo. 





Brits may not need cinema license 


It has long been a point 
of contention in England 
that locations using video 
jukeboxes and karaoke 
machines must have an 
expensive cinema license. 
But that may change 
thanks to Declan Cor- 
coran, chef and brewer 
manager of the Harr- 
ington, who was pro- 
secuted for failing to ob- 
tain such a license. 

Taking the advice of 


counsel, he decided that 
he did not need one; the 
magistrates agreed and 
dismissed the case. 
Thanks to this test case, 
many locations are drop- 
ping their licenses and 
are even being urged to 
do so. The association 
deputy general secretary 
said, “This case opens the 
door to all concerned par- 
ties to challenge their 
local authorities.” 





Bundra Games finds new home 


Frank Bundra has 
returned to the Chicago 
area after moving his 
family to Colorado for the 
summer while he worked 
with Adastra. His brother 
Joe has joined Bromley 
Inc. as the sales manager, 
working in the Chicago 
area. 

Frank informed us that 
production is on for Bun- 
dra Games’ The Crusher 
redemption game shown 
at the last ACME show in 
San Antonio. Another 
game, Neck ‘N’ Neck, is 
also ready for production. 
This game was shown at 
a private preview at 
ACME but was just 60 


percent complete. Don’t 
miss taking a closer look 
at this game. 

Neck ‘N’ Neck is a video 
redemption game with a 
steeplechase/horserace 
theme for up to six 
players. Frank jokes that 
it is the only game with 
enough positions for all of 
his kids to play at the 
same time! 

The new address and 
phone number for Bun- 
dra Games is 1081 Coun- 
try Club Rd., Plaza Level, 
Lake Zurich, IL 60047: 
(708) 540-6400; FAX (708) 
540-6404. Look for his new 
games at the upcoming 
AMOA show. 
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Consultation Service 
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ARMS 


AMUSEMENT REDEMPTION 
MANAGEMENT SYSTEMS 


TURN KEY SYSTEMS 
INVENTORY CONTROL 
REDEMPTION SOFTWARE 
POINT OF SALE SYSTEMS 
ONLINE MONEY TRACKER 
PARTY SCHEDULERS 


= Ticket Counting Scales = 


See us at the following shows: 
FUN EXPO - Booth #720 


AMOA - Booth #2016-2019 
IAAPA - Booth# 1566-1569 





ARMS (A division of Bonita Marie) 
1540 ROUTE 37 WEST 


TOMS RIVER, NJ 08755 


1-800-272-6375 


Fax: 908-341-4056 
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Clearing up a misunderstanding 


Last month we ran a 
story stating’ that 
Kramer’s latest game, 
Fruits and Bells, had been 
approved in_ Iowa. 
However, we have found 
out since then that the 
game has not been ap- 
proved. We received this 
letter from Kramer’s Phil 
Cornick, explaining: 

‘Last month I issued a 
press release concerning 
a redemption game we 
had developed with 
Wing/Eagle Co. in Tokyo, 
Japan, for sale in Iowa 
under Iowa Code 99b.10. 
At that time I announced, 
in good faith, that Fruits 
and Bells had been ap- 
proved based on letters 


from the Office of Inspec- 
tions and Appeals in 
Iowa, stating that a game 
with the features we had 
outlined would be in 
compliance. 

“Subsequent to that an- 
nouncement, I was in- 
formed that we will need 
to go through an official 
approval process. 
Therefore, I would like to 
clear up any misunder- 
standing and state that 
Fruits and Bells is not yet 
officially approved. 
However, I feel confident 
that we will get the ap- 
proval, whether by the Of.- 
fice of Inspections and 
Appeals or by the District 
Court judge.” 





Hey, Big Boy 


For 56 years a chubby 
guy with red and white 
checkered pants and an 
enduring pompadour 
hair style has been 
recognized by kids and 
adults around the world 
as “Big Boy,’ the 
trademarked corporate 
character for Big Boy 
restaurants, owned and 
franchised by Elias 
Brothers Big Boy 
Restaurants Inc. 

The company is now 
seeking to expand on the 
character’s popularity 
and recognizability 
through mass merchan- 
dising of licensed pro- 
ducts by national 
manufacturers. 

Elias Brothers has sign- 
ed a licensing agreement 
with Trinity Licensing 
and Marketing, based in 
Philadelphia, to pursue 





merchandising the Big 
Boy character. Trinity 
has already signed a con- 
tract with a major stuffed 
toy company to produce a 
line of Big Boy rag dolls 
next year. L) 
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e are beset with competition. 

It’s been building around us 
while many in our ranks have 
blissfully continued to conduct 
business as usual. 

I once said that the disposable 
dollar had more suitors than 
Scarlett O’Hara. Well, the list of 
suitors is growing. Just who is our 
competition these days? Not 
necessarily in the order of impor- 
tance, our competition is: 

1. Big-name casino operations ex- 
panding out from traditional gambl- 
ing territory. New Orleans and 
Chicago are not the only cities being 
courted by these companies. State 
governments need money, plain 
and simple. Burdensome taxes raise 
a ruckus in the electorate. Look 
what a broken promise of “no new 
taxes’’ did to President Bush’s 
popularity. 

2. Indian gaming efforts all across 
the country, where compacts (man- 
dated by the federal government) 
are resulting in major gaming halls. 
It’s difficult to fight the emotional 
appeal of the Indian situation. It 
would appear un-American to block 
what Native Americans see as a 
means of becoming self-sufficient. 
The power of lobbying has not 
escaped the Indians, who are learn- 
ing what needs to be done to have 
your case heard. Take heed! 

3. Traditional lottery companies. 
Our industry’s efforts to obtain 
video lottery legislation is unwanted 
competition for them. Success for us 
means more uncertainty for the lot- 
tery network, which has experienc- 
ed declining sales of late. Lottery 
ticket sales drop off when video 
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gaming equipment becomes legal. 
How do they fight us? With deep 
pockets and influence. Remember 
that lotteries are considered 
wholesome while video poker 
games are not. 

4. Home video games where ninjas 
and armored helicopter battles are 
but a fingertip away. The market is 
saturated now. Prices are coming 
down. Kids are selling old systems 
at bargain prices to make room for 


the new, and a whole set of games . 


previously unknown. While parents 
voice their objections to other 
parents, new systems and games for 
them mysteriously find a place in 
the household. We’re raising a spoil- 
ed society, an instant-gratification 
group without patience—I want it all 
now! 

5. Big-screen movies. The little 
screen, TV, is agreat avenue to hype 
big-screen entries for the summer 
and holidays, providing all the gory 
details of the latest horror flick you 
wouldn't take your 10-year-old to 
see. He can get a good smattering of 
the content on TV in prime time 
before you can grab the remote 
control. 

6. Subsequent movie rentals for 
the home. Do you remember when 
you waited for a movie to come to 
the “neighborhood” theater? Now 
for $3.50 ($1.50 on bargain day; even 
49 cents at one chain) you bring it 
home in a plastic bag and watch it 
repeatedly until your eyes glaze 
over or you commit the dialogue to 
memory (kids are good at this). 

7. Stereo systems at home. As the 
parent of a teenage son, the prime 
action video audience, I can tell you 


Circle the wagons 


that male teens are consumed by 
music. I have it on good authority (a 
friend who survived the teen years) 
that headphones don’t come off un- 
til they’re 18 years old. Home games 
are not as much of a lure for high 
school students, but record clubs 
and rock band T-shirts and 
memorabilia are high on the list of 
desirable items that eat up cash. 

8. Each other. This is good old com- 
petition, the kind we are accustom- 
ed to. Providing the best service and 
attention to customer requests is 
what matters here. It always has 
and always will. 

Item #8 is the only one on the list 
that’s a constant. It requires that 
equipment be upgraded and well 
maintained. Our audience is being 
pulled in other entertainment direc- 
tions. Games of the past will no 
longer hold the imagination of an 
audience looking to the future. 

Change is all around us. It’s time 
to circle the industry wagons and 
regroup. Look carefully at the com- 
petition on a national level and in 
your own back yard. Become 
politically aware and politically ac- 
tive. Help support the lobbying ef- 
forts of your state associations, 
knowing that our competition 
recognizes its value. Our competi- 
tion will only continue to grow, 
never shrink. 


Kien nce Sheard 


Bonnie Theard 
Managing Editor 
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Premier Technology: not just 
a pinball company anymore 


. remier Technology, based in 

Bensenville, Ill., will celebrate 
its eighth anniversary next month, 
and as with any successful com- 
pany, it has accepted change as a 
vital element to remaining com- 
petitive in the coin-op amusement 
industry. Instead of hanging its hat 
exclusively on the Gottlieb pinball 
line, Premier has diversified and 
added redemption and video lot- 
tery/gaming equipment to its pro- 
duct mix. 

"We have a_ world-class 
philosophy at Premier,” said presi- 
dent Gil Pollock. ‘“‘To me that 
means having a company that’s 
dedicated to its industry’s success 
throughout the world by providing 

Pinballandredemption innovative, quality products 
through efficient, effective, and 
competitive engineering, manufac- 
turing, marketing, customer ser- 
Mushroom World. vice, and employee relations in a 
global environment.” 

This philosophy applies to the 
day-to-day managing of Premier, 
entertheMushroom §§ Pollock says. 

“First of all, we had to realize that 
we weren't just a pinball company, 
but acompany that had to produce 
the worlds (alleightof entertainment value that could be 
utilized in a coin-op environment,” 
he said. ‘In our engineering 
department, our engineers were 
alongtheway. given a free hand over a year ago 


concepts combine in 


Super Mario Bros. 


Players pass through the 


Mushroom Kingdom and 


World via a pipe. Then 


it’s on to save the rest of 


them) and win tickets for 


hitting drop targets 
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to start developing pinball product 
that would be more competitive 
and have greater play appeal. I 
must compliment all of our 
engineers for accomplishing this 
feat, particularly Jon Norris and 
Ray Tanzer. It started with the in- 
troduction of Cactus Jack’s and 
has included all the products up to 
and including Super Mario 
Brothers. 

“Play appeal is only one aspect of 
the product. You must have quali- 
ty and reliability. We invested a 
great deal of resources, both 
money and people, in converting to 
a CAD/CAM design system. With 
the CAD/CAM design function, we 
are able to have more consistent 


and reliable mechanisms than in 
the past—and with greater efficien- 
cy. And John Buras, the head of 
our hardware/software engineer- 
ing group, developed the most 
reliable and serviceable elec- 
tronics system in the industry. We 
have had constant updates of our 
sound system; the latest will be in- 
troduced in the near future after it 
meets our quality and reliability 
tests. 

Premier has also implemented a 


‘“‘We had to realize that 
we weren't just a pinball 
company. ”’ 


life test on all mechanical parts 
that pass a minimum life expectan- 
cy test of five years. As a result, 
Pollock says, “we are the only com- 
pany, to my knowledge, that 
guarantees all mechanical parts 
for a year time frame.” 

The company also insists that 
every employee take pride in 
what’s being manufactured to en- 
sure that quality products reach 
the marketplace. 

‘Each employee is responsible 
for the individual quality that he or 
she manufactures,” Pollock said. 
“We've established a philosophy of 
the supplier/customer relation- 
ship right in our manufacturing 
facility. In other words, from one 





new dot matrix systems. 
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The Dave and Craig Show! Dave Zabriske and Craig Beierwaltes work on music 


and sounds for Cue Ball Wizard. 


Louisiana Video Poker. 


Randy Paulin, Allen Edwall, Bob Wilson, and John Buras verify operation of the 





Dave Pollock, Luis Martell, and Antonio Espinoza put the finishing touches on a 
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department to another, one is a 
supplier and the receiving depart- 
ment is the customer. This concept 
is taken downto people sitting next 
to each other on the line. 

“The receiving customer must 
receive quality product from the 
supplying vendor. If this is not ac- 
complished and the receiving 
customer is not satisfied, the pro- 
duct is then returned to the sen- 
ding vendor. As aresult, errors are 
caught as they occur. We are striv- 
ing for perfection—zero defects. To 
date we have had only 186 errors 
for every million opportunities. 
Even though this is not perfect, our 
employees have done one hell of a 
job!” | 

Despite all of these programs to 
improve the quality of Premier’s 
games, Pollock says he realizes 
that no product sells itself. There 
must be a unified sales and 
marketing effort. | 

“We have had great support 
from our excellent distribution net- 
work, which communicates to the 
operating community the major 
changes and successés that we've 
accomplished in the company,” he 
said. ‘As an industry, I believe that 
we ve all been somewhat weak in 
the area of helping our customers 
maximize their return on invest- 
. ment. We have some programs be- 
ing worked on now that should 
help our customers improve their 
bottom line with our product. One 
of the nicest things about our 
















Ray Tanzer and Jon Norris work on the engineering 
proto-type of Cue Ball Wizard. 
38 
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business is that the direction we set 
for our company is communicated 
to us by our direct connection with 
distribution and the operating 
community. We asked the 
customers what they wanted, and 
they weren't bashful about telling 
us. 

As was mentioned earlier, 
Premier is no longer just a pinball 
company. The first step in its diver- 
sification was the introduction of a 
redemption piece called Bell 
Ringer. 


multiple products, each product 
will benefit by new and creative 
ideas. As we are all aware, the coin- 
op business runs in cycles. With 
the diversification process, these 
cycles can then be addressed to 
maximize our company’s re- 
sources. It also allows us to provide 
our customers with the products 
and services required by the 
marketplace—at a competitive 
price.” 

Pollock says in order to further 
the coin-op industry as a whole, 


‘“‘We asked the customers what they wanted, and 
they weren't bashful about telling us.’’ 


“To date, it’s probably the best 
return-on-investment game that 
any operator could ask for, based 
on the selling price, longevity, and 
earnings,’ Pollock said. “At the up- 
coming AMOA show, we will be in- 
troducing another novelty/ 
redemption piece under the 
Nintendo license for Super Mario 
Brothers. This game will have 
ticket-dispensing capabilities, and 
for those locations who want to get 
into redemption without having 
full redemption centers, they can 
utilize the card-dispensing 
mechanism to dispense Super 
Mario cards depicting various 
Mario Brothers characters.” 

Add to this Premier’s activity in 
the video lottery and traditional 
video gaming businesses and 


you ve got acompany with a lot of 


bases covered. But Pollock says 
Premier isn’t content to stop now. 

“We will continue to expand in 
diversification efforts that are coin- 


_oprelated,” he said. “At the present 


time there are several discussions 


_ going on that, if successful, will 


assist us in our goal for further 
diversification. This diversification 


is not only good for Premier 


Technology but also for our 
customers. With a cross-fertili- 
zation of engineering talent on 


people need to get involved. Don’t 
just be a taker; be willing to give 
back to the industry that provides 
your livelihood. 

“T’m proud to be part of the coin- 
op industry because so many peo- 
ple, at all levels, believe in giving 
back,’ he said. “I would urge 
anyone in the business to become 
active, not only in their associa- 
tions and legislative activities but 
also in their communities. It 
reminds me of a statement by 
George Freedman, author of The 
Pursuit of Innovation. He said, 
‘Change is inevitable. Don’t fight it; 
join it. There is one way to do this: 
be innovative.’ 

“In closing, I would like to make 
two brief comments. First, I want to 
thank all of the dedicated 
employees at Premier Technology, 
our distributors, and members of 
the operating community who've 
supported us over the years. Se- 
cond, as always, I welcome com- 
ments, ideas, suggestions, and 
even criticism from anyone in the 
industry who can help make our 
company and our products bet- 
ter. [J . 
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Christopher Caire 


industry members sound 
off on biz-ops 


or this second-part story on 





aren't scam operations like the one 


biz-ops, we asked the follow- Mort Ansky, you reported on in August. They’re 
ing respondents this basic ques- Mike Pace the exception, not the rule. 
tion: ‘What are your feelings U.S. Games Pace: What biz-ops basically do 


about biz-ops?” One thing became 
crystal clear: this isn’t a subject for 
fence-straddlers; people have very 
definite views. For example, this 
anonymous distributor said, 
“Operators think biz-ops are the 
scourge of the industry because 
they get locations that operators 
wont get off their asses to find.” 
Here are some other comments 
from coin-op manufacturers, 
distributors, and operators. 
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Ansky: Biz-ops really don’t in- 
terfere with coin-op distributors: 
they sell to totally different 
customers. Basically what a biz-op 
does is advertise, in any given 
paper on any given day, a catchy 
phrase with an 800-number. What 
they typically sell to customers are 
snack machines, soda machines— 
vending-type machines. We sell 
eighty percent of our countertops 
to the biz-op market. Most biz-ops 


is develop new territories. Let me 
tell you one of their good points. 
Often a distributor handling your 
line in a state no longer goes out 
there to promote the product. The 
biz-ops have picked up on the slack 
that some distributors leave when 
they become order-takers and not 
promoters. 

Say the biz-opper runs a national 
ad and it’s answered by some guy 
in the middle of a California desert. 


Voice Attraction! 






a 


ae oP 
bt AS 
oe = 


Y= ees 1H ae 











TBR Cl 





crt MTT] Te 
@ Rugged steel construction ret 
: sediment al el a coh For more information contact: 
TB CC Mayoni Enterprises 
: PUMA ArT US GT ee Liye 
+ PLOT a ee 


(800) 345-1183 + (818) 899-2488 


ES Rhy FAX: (818) 899-0152 


portability for all locations 
MADE IN THE U.S.A. 


Call for our full catalog 
(800) 345-1183 


LAY METER 





That guy buys 30 machines, for ex- 
ample, and eventually other peo- 
ple will see them on location. 
They'll go to the distributor and 
then buy your product through 
distribution! So the biz-op guys do 
nothing but enhance distributor 
sales. There’s no way they can 
steal a sale from a distributor, 


e Exciting Features 
¢ New Graphics 

e New Color 

e Digital Sound 
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CENTURY VENDING 


And 


Sprit Designs 
"All That You Need" 


We represent and stock for ALL major 


Whether you need one game or a com- 
plete package including design and 
consultation - Call CENTURY. 


SEE US AT FUN EXPO 
BOOTH #334 & 235 


CENTURY VENDING/Spirit Designs 
12817 S. Halldale Ave., Gardena, CA 90249 


(310) 532-2351 Fax: (310) 532-2355 
(CA) 1-800-924-0084 


because distributors sell the 
machines at one price and biz-ops 
sell them at double that price. 

As for the operator, if he has an 
existing equipment route and a biz- 
opper sells equipment into that ter- 
ritory and effectively pushes him 
out, the biz-opper must have a bet- 
ter machine to be able to do it. It 


e Operator Programmable 
412 Juan Tabo NE « P.O. Box 11162 


(505) 298-6994 FAX (505) 291-0052 


















will generally force the operator to 
go back to the distributor to buy 
better equipment. 

Ansky: The problem today is 
most operators aren't buying new 
equipment unless it’s a perfect 10. 
They get mad when they’re forced 
to buy equipment. The biz-op guys 
goin and place machines in a loca- 
tion that may have a jukebox, a 
pinball, a video game, a cigarette 
machine. What happens is the 
operator comes in and says, ‘Get 
that out of here!’ They’re forced to 
buy new equipment and don’t like 
it, but in the long run it helps the in- 
dustry all the way around. 

You have to understand 
something: our actual contact with 
the biz-ops is limited. They wire us 
money for the machines, and we 
drop-ship for them. We really have 
no communication with them 
other than that. What they tell a 
customer, we don’t know. 

Pace: But if we get a complaint 
directly from a biz-op customer 
back to us, we do the best we can to 
help, though it’s really not our 
business. There are some biz- 
oppers out there who, after the 
sale, don’t even want to talk to 
their customers anymore. That’s 
unfortunate; it’s not the way to do 
business. 

Ansky: No matter who the biz- 
ops Sell to, their customers all com- 
plain for one major reason: they’re 
lied to about how much the 
machines will earn. The biz-ops say 
they'll buy back the machines and 
refund your money if you don’t get 
your investment back after 18 
months, less what went into the 
machines. But when the customers 
decide they want their money 
back, the biz-op files Chapter 11 
bankruptcy and beats it. It’s done 
legally, though; there’s nothing 
you can do. 


Ira Bettelman, 
C.A. Robinson & Co. 
In the early ‘80s, when the in- 
dustry was hot and everyone knew 
about us, biz-op was at its height. 






1000 (d's 
BILL STACKER aid 


It’s customer friendly 

The validator senses bill holding and continues 
operation...gently pulling bill from customer's 
grasp. Additional bills are locked out until the 
previous bill has been processed. Rejected bills 
are held for the customer rather than being ejected 
.to the floor. 


Bill acceptance is greater than *94% for $1, $2, $5, 
$10 and $20 bills, switchable to any single bill or 
combination. Face-up bills can be fed in either 
direction or just one, based on your choice of 
switch setting. 


It’s owner friendly too 

The latest magnetic and optical technologies are 
coupled with innovative software to provide higher 
security AND acceptance than other bill acceptors 
- without gain or motor speed adjustments. 


A heavy-duty drive motor and drum provide a 
more positive bill transport with less maintenance 
than belts. Strong reversing action will clear most 
bill jams. “S” shaped bill path helps restrict 
stringing attempts. 

Troubleshooting is easy and automatic with the 
built-in diagnostic test mode and display. 


Designed for longer field life and reduced 
maintenance. Easy access speeds cleaning of the 
bill path, permits quick removal of debris. No 
plastic cams to strip or break. 


* Based on HMC Standard 


Hamilton Mfg. Corp. 
3350 Secor Rd. / Toledo, Ohio 438606 
Tel: (419) 535-7667 FAX: 419-535-0345 
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It’s versatile 

The built-in power supply and control board 
simplify installation. Programmable pulses per 
dollar, and selective pulse widths and levels 
interface more applications. Choose from a 
stackerless version or a 200 bill or 1000 bill 
stacker. 

Differentiate your product 

The patented TOKENOTE® feature accepts 
high security paper tokens with your advertising 
printed on the note. Introduce your product or 
service, or promote sales through distribution of 
these enticements. 


.. Its the next best thing 
to an employee 


NEW! HAMIL TON TOKENOTE © PAPER TOKENS 
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People were dying to get into this 
business, and there was always 
somebody willing to take advan- 
tage of them. I must admit—maybe 
it’s because we were so busy at that 
time—that we weren't aware of 
how biz-op had developed. 

But beginning in the late ‘80s, 
when our business obviously slow- 
ed down significantly, and continu- 
ing to the present, biz-op has thriv- 
ed. It took on a highly professional 
presentation that made you 
believe you were foolish working 
eight hours a day, five days a week, 
when you could be investing your 
money in hand-over-fist oppor- 
tunities within the amusement 
game industry. We sent one of our 
salesmen to these biz-op presenta- 
tions, and it was amazing to see the 
documentation, the Play Meter 
and Replay excerpts in their 
packets. The Nintendo systems 
that distribution was selling for 
$1,800 were sold for $3,800 by the 
biz-ops. It was rather dishearten- 
ing to think how these people were 
being ripped off, what a scam it 
was to promise location finders, in- 
flated minimum earnings, and the 
like. 

Another amazing thing was that 
while our operators have a magic 
return on investment formulaasa 
guide for purchases—if it doesn’t 
pay for itself in 10, 14, or 20 weeks 
it’s not a good investment—the peo- 
ple from outside our industry think 
it’s the greatest dealin the world to 
get all their money back after 52 
weeks. The criterion is obviously a 
lot different for those outside the in- 
dustry than within it. 

We sent one of our salesmen toa 
couple of these business oppor- 
tunities conventions to see what 
was going on. One group was Sell- 
ing Nintendo product. By the look 
of their booth and their literature, 
and by listening to their presenta- 
tion, you would swear that they 
were hired by, working for, and in 
daily contact with (Nintendo presi- 
dent) Mr. Arakawa himself. That’s 
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the impression they tried to 
facilitate, though such a relation- 
ship obviously didn’t exist. Eighty 
percent of these biz-op conventions 
consisted of vending machines, 
coin-op amusement machines, or 
countertop machines. 

There is an entire world that ex- 
ists for no other reason than to 
market machines exclusively for 
biz-op. There were people selling 
Nintendo stuff, canned drink 
machines, etc. One woman had a 
little booth and two Street 
Fighters, and she said she would 
sell them to anybody, anywhere, 
for $3,500 apiece. 


David Capilouto, 
Greater Southern Dist. 

I think we've seen different view- 
points when it comes to business 
opportunities. There are certain 
situations that prove to be wor- 
thwhile and advantageous to the 
three tiers of the coin-op amuse- 
ment industry as we know it. An ex- 
ample is when a biz-op customer 
actually gets involved with the in- 
dustry and becomes a good 
customer to a distributor and 
moves a manufacturer’s product. 
But those instances are very few 
and far between. We try to 
discourage dealing with biz-ops 
ourselves, because it affects our 
day-to-day business. 

I know some factories wouldn’t 
have sold their games unless 
they'd gone through a biz-op situa- 
tion, so from that standpoint biz- 
ops are advantageous. Are the 
manufacturers the only winners in 
these situations? It’s hard to say; 
each situation is different. 
Sometimes the business oppor- 
tunity people make money at what 
they're doing because operators 
aren't stepping up to the plate to 
take advantage of product 
presented to them first and 
foremost. There are some things 
that are positive about biz-ops, but 
I also think they hurt the bread- 


and-butter customer base that we 
have, to a certain degree. It’s 
inevitable. 


Ralph Ceraldi, 
C &C Vending Co. 

I think they give the industry a 
very bad image. Whenever there’s 
any bad newspaper story or news 
footage on biz-ops, it reflects badly 
on us. It isn’t mentioned that they 
aren't really vendors. They’re com- 
pletely independent of the 
recognized industry structure. 
There are no contracts, nothing. 
The customers are sold a bill of 
goods and say, “Wow, I'll make a 
fortune! All I have to do is go collect 
the money!” The idea is that you 
don’t have to work to make money 
in this industry. I don’t know why 
everybody thinks that. 


Jim Hayes, 
Gem Music & Vending 

I can't think of any useful pur- 
pose biz-ops serve for our industry. 
They ll come into my locations and 
place countertops in there, which 
takes money away from my other 
games. I tell the location owner 
that I can get countertops if he 
wants them, and that generally 
drives the biz-op out. I don’t feel 
that they’re a threat to stealing my 
locations, but they can drain 
money away if you don’t act to 
remove them. 

And when they overcharge some 
poor customer—one guy I talked to 
paid over $3,000 for a Nintendo 
PlayChoice 5 that I could’ve sold 
him for $250—it gives our industry 
a black eye. We get lumped 
together with the biz-ops, and 
that’s something we certainly don’t 
want. They often have no office, no 
lawyers, no accountants—just a 
toll-free number. These biz-ops try 
to operate outside the realm of the 
manufacturer/distributor/op- 
erator hierarchy. But there’s a 
reason for our industry’s hierar- 
chy; it’s a system that’s been pro- 
ven to work. 





WORLD’S LEADER. KIDDIE RIDES USA 
SE HABLA ESPANOL 





NDE ERE USA 
1-800-448-6888 





- Fipel out, fall in or hit 1 to re 

displays the total score of all coins i op 

of the last coin flipped. Players can trade and use up their score at any 
time by selecting one or any combination of prizes. Everyone can ae i 
winner every time. You can set the machine so that even if a player 
misses all the targets, you can give him a consolation score that he can 
redeem for the minimum prizes. This feature also stimulates player 
excitement and builds confidence to play more so he can build his score 
higher to win bigger prizes. 


The factory has been testing FLIP-N-WIN in the field eis a local Los 
Angeles game operator. After months of testing, we found the most 
profitable way of operating a FLIP-N-WIN redemption center is 25% for 
the location; 25% product costs; and 50% for the operator. This 
will keep locations and customers happy and be very profitable for you. 


TTA ety 
NOT FADDISH/NO OBSOLESCENCE 
NOTICE: Patents Pending 


—_ ) Add a FLIP-N-WIN redemption center to your street locations and attract a 
new untargeted customer base. You'll bring in lots of new found money and look like a hero to the location owner. FLIP-N-WIN doesn't rob income from games and cranes. With a FLIP- 
N-WIN redemption center, you invest once and get a fast ROI and then it operates for years and years and years with practically no obsolescence. It's not faddish and not trendy. It has 
timeless customer appeal. Now you have the opportunity to invest in a new piece of equipment for which you'll be able to reap all of the profits after the machine quickly pays for itself. 
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@ Jam proof coin flipper. @ Long factory warranty. @ Extra high security cabinet and locking system with tilt alarm. 
© Completely self-contained, fully automated, no attendant necessary. 

@ All steel construction with 1/4" tempered safety glass. @ Built to look magnificent and last for decades. 

@ Easy to understand coin/product accountability and record keeping. 


Patents Pending 
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fo 1 Ne oF ¢ ance, but really 
it's it's 100% 100% skill I's 'S very silane: The player goal is to flip a 
-coin and land it on top of the disk in a specific area so the wiper will 
precisely wipe it off in one of the 20 holes. The player and 
spectators love it. It's exciting and fun to watch it work. 


m here: Base FLIP-N-WIN, ticket dispenser 
ish | package and neon package. 
A great fon, exciting, challenging skill game for those 
lucky places that already have a redemption center. 


Call us for a distributor near you. 


Bringing a New World of Prize Dispensing Games. 


William B. Faith, the creator, is proud to bring es aa q , Voce k ee ANFT AR 
you Flip-N-Win. After three years of elaborate ne ) A 


R&D, market research, and field testing — It's | Our Product Support Department will get 

here! An arcade redemption center, sized down _you running and provide you with all your er er eae a 
and automated for street locations. Mr. Faith needs from gumballs to video tapes. We 329 Mira Loma Avenue, Glendale CA 91204 
has also created a new company for the global have it all below wholesale prices. Your not ( 8] 8) 9 47- 6655 
distribution of his new line of products —Planet —_locked in though, buy from us or whoever 




















Earth Entertainment. has the best deals. FAX (818) 247-2303 
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Bill Miller, 
WGM Amusements 

The average biz-op out there is 
bad at best, because they com- 
pletely mislead people who know 
nothing about the business. They 
hang this big carrot of impossible 
revenues in front of customers, 
revenues that I can’t make out of 
my best hotels in Disney World. 
They tell them all that money will 
come from a little 50-room joint 
down the street with inferior 
equipment. 

I attended a business opportuni- 
ty seminar in Tampa not too long 
ago, and happened to be right next 
toa guy selling these cheap snack 
machines. He was giving this 
elaborate sales pitch to an elderly 
couple that I could tell had just 
moved down here. They probably 
had $50,000 or $100,000 in the bank, 
and I knew this salesman was go- 
ing to take most of it. So I decided 


HMS MONACO 


135 W. 20th ST., NEW YORK, NY 10011 


1-800-777-0901 


FAX: 212-727-1382 


CALL US FOR THE BEST PRICE IN: 


* COSTUME JEWELRY 

* WATCHES 

* HOTTEST NEW NOVELTIES 
* LICENSED PRODUCTS 

* PLUSH PRE-PACKS 


to blow his sale, though I’m sure he 
caught someone else during the 
day. 

He said if they filled the machine 
and sold it out totally, their cash 
pan would probably have $50 in it. 
He also claimed they'd make $1,000 
a week and not have to visit the 
machine but once every two 
weeks. I said, “Excuse me sir, but 
your numbers just don’t add up. 
How can you have a machine that 
holds $50 gross in products make 
$1,000 a week, and only visit it once 
every two weeks? There seems to 
be something wrong.” The couple 
looked at me and said, “Gee, you're 
right. We weren’t thinking of that.” 
They gave the salesman the eye 
and walked away. But those who 
get caught in that scam end up 
thinking we, the coin-op amuse- 
ment vendors, are also a bunch of 
thieves. 

We have so many biz-ops in 













AND THE HOTTEST 
NEW ITEMS... 


LICENSED NFL PRODUCTS 


AND 


DREAM TEAM MDSE. 





PERFECT FOR YOUR CRANES, ROTARIES 
AND REDEMPTION OPERATIONS! 


SEE US AT THESE SHOWS: 
NAT'L VARIERY MDSE. SHOW- SEPT. 12-15 BOOTH 1642 
FUN EXPO- NEW ORLEANS- SEPT. 17-19- BOOTH 240 
AMOA- NASHVILLE- OCT. 1-3- BOOTH 708 
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Florida. I could pick up today’s 
paper and read you 10 ads for 
business opportunities, and in 
another section I could read you 10 
more ads from people who bought 
games from the biz-ops and are try- 
ing to unload them. I'll call one of 
these ads once in a while just to 
check things out. One person, for 
example, got stuck with a soda 
machine. He couldn't tell me what 
brand it was because there was no 
name on it, and there was no 
manufacturer tag anyplace. He 
said he wanted to sell it after only 
two months because he wasn’t get- 
ting the money that was promised. 
When he said he wanted to get 
back about what he paid, I was 
afraid to ask how much. “Oh, we 
got a good deal; it was only $3,500,” 
he said. That machine, considering 
its quality, should’ve only cost $600 
to $800. 

We could put ad after ad in the 
newspaper, warning people about 
the biz-ops. But these otherwise 
sensible people—businessmen, 
doctors, lawyers—basically get 
blinded by greed. They have 
Money and are promised that it 
can easily be tripled or quadrupl- 
ed, and they fall for it without 
checking things out. I’d like to see 
some sort of federal law to deal 
with these biz-ops. State laws 
aren't enough; by the time one 
state is on to their shenanigans, 
they’re off to another state. These 
guys know how to stay one step 
ahead of the law. 

(Note: We spent over six weeks 
trying to get a response from 
Nintendo of America on the sub- 
ject of biz-ops. Considering the fact 
that biz-ops have been known to 
sell Nintendo systems, we 
wondered whether Nintendo was 
aware of it and encouraged it. Also, 
in light of Nintendo’s decision to 
cease activities in the coin-op 
marketplace, might they wish to 
utilize biz-ops to move their unsold 
product? No one from Nintendo 
chose to comment on these 
questions.) U1 















































The new 
standard in 
Video Lottery 


Terminals | estan — 
ro 0k 

For 50 years, Williams has had “the 
touch” when it comes to coin-op industry 
leadership through innovative engineering 
design excellence, quality manufacturing 
craftsmanship and marketplace 
responsiveness. 

Once again, Williams steps to the 
forefront—this time as the #1 and only major 
manufacturer in the field to bring to market 
the benchmark of Video Lottery Terminals 
designed and built from the ground up. 

Now, the leaders in the field are proud to 
present Williams’ MIDAS TOUCH™, the only 
VLT with touchscreen technology, multi-game 
capability, single-board, state-of-the-art 
electronics, enhanced player appeal ... and 
the Williams name! 


¢High-clarity, performance-proven, 
all-glass TOUCHSCREEN technology 

e COMPLETE PLAYER-SELECTABLE 
GAME LIBRARY including Poker, Keno, 
Williams’ exclusive Quick-Pick™ Keno, 
Slots, Black Jack and more 

e Chrome, CASINO-STYLE, ALL-METAL 
CABINET 

¢ High-resolution, full-color, ANTI-GLARE 
VGA MONITOR with front-mounted 
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electronics-in-a-drawer SINGLE- > — Senin 
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¢ Ultra-reliable STAR MICRONICS 
PRINTER exclusively designed for 
upright VLT operation and featuring 
custom graphics capability, enhanced 
receipt security, expanded paper 
capacity with audit copy, and easy 
paper loading/fingertip delivery system 

¢ High-integrity, MULTIPLE 
DENOMINATION BILL ACCEPTOR with 
1000 bill stacker 

«Comprehensive ACCOUNTING AND 
DIAGNOSTIC CAPABILITIES 
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Industries Inc. 


3401 N. California Ave. ¢ Chicago, IL 60618 © (312) 267-2240 « Fax (312) 267-8435 ©1992 WMS Gaming Inc. 






The operation of these games and the features therein may be subject to various state and local laws or regulations. This is not intended as a 
solicitation of the sale of these games in any jurisdiction where the same may not be lawfully operated. 


IDEO GAMING OUTLOOK © 





ARSENE ERT RSA 


How to cultivate 








Bonnie Theard 





a political garden 


he old nursery rhyme, “Mary, 
' Mary, quite contrary, how 
does your garden grow?” has 
political implications today as 
citizens question the actions and 
motives of their elected officials, 
often seen as a contrary lot. 

Politics is a confusing busi- 
ness to those of us on the out- 
side. We are apt to reason: Now 
that they've been elected to 
represent the interests of 
the people in their districts, 
why are they so off-the- 
mark when it comes time 
to vote on proposed bills? 

But how are legislators 
to know which direction 
to take on issues when 
there is no input from the 
very groups that are af- 
fected the most? Since no 
one has perfected mind- 
reading, even the amazing 
Kreskin (for those with 
long memories and high- 
digit birthdays), legislators 
listen to those who make the ef- 
fort to reach them. 

There are a variety of avenues 
to take on the road to getting the 
ear of your legislators. It can be as 
simple as a handwritten letter 
detailing your concerns about a 
particular piece of legislation up 
for debate and vote. Unless you 
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speak up, legislators will not know 
they are inadvertently passing in- 
to law measures that will have a 
detrimental impact on your live- 
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time to be shy. Put your apprehen- 
sions down on paper or go to the 
legislators in person; deliver your 
message to the proper doorstep. 
Support your legislators with con- 
tributions as the election nears, 
give time during the campaign, 
and generally make your pres- 
ence known. 
As one operator said, ““We keep 
track of our games and rev- 
enue with computers. Do we 
think that legislators are 
unaware of who supports 
them? You'd better be- 
lieve they have computer- 
ized lists of businesses 
and individuals who've 
helped them and stay in 
touch with them. If you’re 
an unknown quantity un- 
til you need something, 
your chances of being 
taken seriously are dim.” 
That’s the way our sys- 
tem works. It may not be as 
lively, say, as the more wide- 
open Italian system. For ex- 
ample, in Italy’s April 5 parliamen- 
tary elections the field included a 
classy brunette stripper from 
Genoa named Moana Pozzi, of the 
Party of Love (no kidding!). She 
creatively raised money for her 
campaign by charging $10 a head 
to watch her strip at party head- 
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! Whatever your needs, SNK's NEO*GEO 
has a cabinet style to suit. All cabinets have 25" 
monitors, tempered monitor glass, Lexan 


control panel cover, and corner protect 
brackets. 
NEO*GEO offers easy convert- 


ibility of software in seconds through the 
control panel. The. hinged marquee re- 
tainer on all models provides quick and 
| easy access to the title cards. 
NEO*GEO's extensive book- 
keeping system provides daily, weekly, 
7 g monthly and yearly income information. And 





software titles can be accessed through the book- 

keeping system to provide you with up-to-the- 
minute earnings reports. 

Sports, Adventure, Fighting, and 

Fantasy games are in the lineup of 

NEO*GEO software, providing a vari- 

ety of games for every location. And for 

even greater versatility, NEO*GEO is 

also available as a single-slot kit. See 

your authorized SNK distributor today, 

or contact SNK Corporation of America, 

20603 Earl Street, Torrance, California 

90503. (310) 371-7100, Fax (310) 371-0969. 
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quarters in Rome. (Ms. Pozzi did 
not win this particular election; 
the post was won by Mussolini’s 
granddaughter.) 

Given that there are very few, if 
any, politicians on a local or na- 
tional level that we would pay to 
see disrobe, it still beats the tradi- 
tional and painful methods of fun- 
draising to defray the costs of 
radio and/or TV commercials, 
posters, bumper stickers, and 
mass mailings to reach citizens. 

Other nation’s political systems 
aside, we have to work within the 
framework of the system that per- 
sists in our country. That’s not to 
say that once you get your foot in 
the door your every wish will be 
granted. But at least you can say 


you communicated with the per- 
son who has the power to make 
the decisions. 


It would be good policy, in any 
state where a bill failed this year, 
to let the legislators on your side 


“If you’re an unknown quantity until you need 
something, your chances of being taken serious- 


ly are dim.” 


One frustrated operator, whose 
state failed to pass a reasonable 
video gaming bill this year, noted: 
“Gambling is a hot-button topic 
these days. When a legislator 
goes out on a limb to support con- 
troversial legislation, he has to 
know he’s not out there all alone. 
We cannot abandon our legis- 
lators when they take a stand for 


? 


us. 


know how much you appreciate 
their efforts and that you will con- 
tinue to support them. Be patient 
and have the measure reintroduc- 
ed next session. Continue to back 
helpful legislators and seek out 
others with educational materials 
in-hand. Make more contacts and 
sow seeds that may come to frui- 
tion next spring. L) 


Grass-roots works — ask a politician 


: arlier this year, the Wiscon- 

sin Tavern League was the 
beneficiary of words of wisdom 
from Rep. Randall Radtke (R- 
Lake Mills), a former political 
science teacher prior to his elec- 
tion to the state Legislature. 
According to Radtke, you might 
as well throw the political 
science textbook out the window 
when it comes to the real world. 
His five-points of political aware- 
ness are an excellent primer for 
those who want to become active 
in the political process. 


1. Make a special point to con- 
tact your legislator to ask how 
he/she wants to be contacted in 
the future. 

Everyone is different. Some 
legislators prefer to be called in 
the evening at home, others want 
calls only in the office in the mor- 
ning, while others like letters the 
best. 


2. ALWAYS invite them to 
everything. 

Meetings, social gatherings, 
and similar events give them 
speaking opportunities. If they 
don’t come, keep asking. Even- 
tually they will attend because, 
after all, they all are egomaniacs 
or they wouldn't be in office. 


3. Be willing to mobilize your 
customers and constituents. 

Grass-roots efforts are com- 
mon now. This means you, your 
family, your employees, your 
customers, their employees, and 
their families, all writing per- 
sonal letters to legislators about 
important issues. Legislators do 
not think highly of mass- 
produced letters, postcards, or 
messages on the legislative hot- 
line. They prefer handwritten 
notes that are specific about 
issues and explain why the 
writer thinks the way he/she 


does. Offering to help with cam- 
paigns and fundraisers always 
leads to good relations later on. 


4. Realize that the legislative 
process is lengthy. 

If you do not get a bill passed 
now, there is always next ses- 
sion. Never alienate anyone and 
always be professional. 


5. Why do you need to be 
involved? 

If you are not involved, some- 
one else will be. An example of 
this is happening right now. Our 
legislators are hearing more 
from church groups and in- 
dividuals who are opposed to 
gambling. Their only mistake is 
that most of the correspondence 
is through mass-produced form 
letters. We can beat them witha 
GRASS-ROOTS effort. Now is 
our chance. We must take it 
while it is still within our reach. 
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INFORMATION ON COUNTERFEIT AND PARALLEL 
VIDEO GAME BOARDS 


COUNTERFEITS You might be tempted to get into counterfeits because they're cheap. In 
reality, theyre only cheap on quality. When you add it all up, they are 


The success of Street Fighter I] Champion Edition has sent counterfeiters ae . 
prohibitively expensive. 


scurrying to make an easy profit using Capcom's proprietary copyrighted 
and trademarked material by manufacturing, selling or operating 
counterfeit versions of our game. Counterfeit in this case means any Street PARALLELS 


Fighter IT Champion Edition PC boards, parts of PC boards, chips, Legitimate Capcom PC boards originally distributed outside North 

graphics or other items containing our proprietary material that did not American markets that are subsequently imported into North America 

originate from Capcom. are often called "parallels," 

Facts: Facts: 

* Counterfeits are illegal. Illegal to make, illegal to sell, illegal to operate. +» No manufacturer is presently contesting the legality of selling or 
Counterfeiting hurts our entire industry. It stifles the research and operating parallels, 


development necessary to produce top quality products, + You cannot buy legitimate graphics and put them on a parallel game. 


¢ Counterfeits are of inferior quality and come with no warranty. You cannot copy Capcom graphics, Both are illegal. 
+ If someone offers you a deal “too good to be true” on a Street Fighter» Neither Capcom nor its authorized distributors offer service or parts 
If Champion Edition, it probably is. for parallels. 


* Involvement in counterfeiting can subject you to criminal prosecution We hope this information helps you make the right choice. For further 
and civil damages — Capcom is serious about this and so are people like information contact your authorized Capcom distributor or the AAMA. 
the FBI and U.S. Customs. Counterfeits and parallels — you decide. Is it worth it? 


CAPCOM, STREET FIGHTER, STREET FIGHTER II and STREET FIGHTER II CHAMPION EDITION are trademarks of Capcom Co., Ltd. The video game STREET FIGHTER II CHAMPION EDITION is copyrighted by Capcom Co., Ltd. 


CAPCOM 





FACTORY KITS 
NOW AVAILABLE. 


INCLUDES: 
Full Set of Graphics. 
Factory Warranty. 
CPS $400.00 Return Program. 





Call your authorized distributor or Capcom for full details. 





Capcom USA, Inc. + 3303 Scott Blvd. * Santa Clara, CA 95054 + Phone (408)727-0400 + Fax (408) 496-5720 


CAPCOM’ 
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From left: Kenji Hiraoka 
of Konami, James 
Brendel of Coin Controls, 
and Jim Roberts of 


James Industries. 
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Mexico City hosts 
Latin American Expo 


he AAMA-sponsored Latin 

American Expo drew arecord 
number of exhibitors and at- 
tendees to the third annual event 
in July, once again held in Mexico 
City. 

There were over 120 booths 
chock full of the latest equipment 
from vending machines to poker 
games—to entice attendees. It’s 
been a transition period for 
operators in Mexico since an 
economic transformation began 
several years ago. 

When Carlos Salinas de Gortari 
became president of Mexico in 
1987, he embarked on a campaign 








From left: John Cassiday 


of Strata, Peter Coulas of 
Grayhound, and Moises 
Soffer of Video 


Challenge. 
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6421 Material Ave. Rockford, IL 61132 
815-654-0212 800-435-8319 fax. 815-654-0447 





Watch Your Profits 


Explode with... 
Multiple-Coin 
& Bonus Play! 
412 Juan Tabo NE « P.O. Box 11162 


Albuquerque, NM 87192 
(505) 298-6994 FAX (505) 291-0052 








> 1992's Best New Redemption 
Game 

> Coin catapult basketball game 

> 100% skill shooter with pusher 
playfield as a second chance 
to win 

> Exciting double value 
Bonus Round 

> Family oriented graphics 
and sound package 


















> Voted “Best Redemption Game 
of 1991” by U.S. operators 

> Bouncing balls grab player's 
attention 

> Great sound and graphics 
package 

> Exciting Bonus Jackpots 














> Great Attraction 

> Exciting laser gun shooting 
gallery 

> Haunted house theming package 
included 

> 6, 9 and 12 player models 

> Custom themes available 











> Exciting Laser gun race gam 
with moving monkeys s* 


> A proven winner ! 

> Great for family 
entertainment centers 

> 2 player units may bex* 
banked together & 


LAZEf-TROM 


7042B Commerce Circle 
Pleasanton, CA 94588 


ix: (510) 460-0365 Phone: (510) 460-0873 




























NS ee : 


Bank-It™ is exclusively distributed 
by Capcom USA. Hop-A-Tic-Tac-Toe 
is distributed by Data East USA 
Patented & Patents Applied for 









ladies in Redemption 




















ATIN AMERICAN EXPO 





to bring about change there. The 
country’s inflation was high, 
unemployment figures soared, and 
it had the second-highest foreign 
debt in the Third World. Salinas 
sold off many state-owned com- 
panies and used the proceeds to 
cut domestic debt. 


He also announced a plan to 
negotiate a free-trade agreement 
with Canada and the United 
States, a move never considered 
before because of rampant 
mistrust between the countries. 

Coin machine manufacturers 
recognized that Mexico was ripe 
for new games of all kinds. 
Operators, distributors, and 
manufacturers in Mexico had long 
been content to depend on copied 
product since it was much easier to 
obtain and there was not much 
concern about it hurting the coin- 
op industry. 

Each year since the inception of 
the show, the attendance and ex- 
hibit space has doubled in size. 
Newcomers to the show were im- 
pressed and those who had been 
coming were perhaps a bit surpris- 
ed at how much the show had 
grown. It was obvious to all that 
Mexico is indeed a viable market 
for coin-op games. Even vending 
and redemption is nudging its way 
into Mexico. Many of the Mexican 
companies have settled into com- 
fortable relationships with 
American manufacturers and ex- 
hibited considerable product. 


Are copied games still prevalent? 
You'd have to answer yes, but add 
that a lot of work is being done by 
AAMA and its members to insure 
that original equipment takes its 
place in the market. But those 
working diligently to invoke a 
change of attitude among the Mex- 
ican industry admit that it can’t 
Change overnight. That was the 
thought three years ago and it still 
persists today. However, it’s clear 
that inroads are being made. (1 
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Walia: Game wo 


@ NewHigh Tech, traffic stopping appearance 

@ Variety of sizes to meet every locations needs 

@ Programmable micro processing electronics 

@ Super high visibility 3 color graphics to attract 
maximum playing interest 

@ Extralarge plush capacity 

@ 3 sides of 1/4" tempered saftey glass for 
greater display 

@ Electronic and mechanical claw adjustment for 
varying size plush and pay out ratios 

@ One piece easy open door for access to storage 
and service 

@ Seperate locking coin vault with $800.00 
capacity 

@ Dual pin locking system for extra high security 

@ 1 Year limited warranty 






. Options a =- 


Flash/ Attract Package: (Includes chasing rope 
lights, Revolving.Police Light, and Super High 
® Visibility 8 Color Graphics) 
© Wide variety of bill acceptors AMOA 
@ Trading CardorTicketdispensers BOOTH # 
Multi-Vend Capability 2702 
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Eesha 
Ulli Kunnecke (r) of Elektro-Mobiltechnik and Jorge Jerry Gordon of Rowe (r) with vending customer J. Elias Tom and Liz Ricci of Grayhound say basketball is still go- 
Alberto Iraheta of Ventas. Haneine Hassaf of Auto Vend. ing strong. 





At the Rincon booth, Rowe’s exclusive distributor in Video Americano invades Mexico with products from At the Diversified Coin booth, (I-r): Ed Singley, Ana Karen 
Mexico, are, (I-r): Rafael Torres (Rincon), Joel Friedman Space Age Electronics, (I-r): Darlene Velez, Lucas Car- Cruz Lievanos, Roxana Molinari, Raul Mondragon, 
(Rowe), Enrique Calderon (Rincon), and Martin De La don, Carmen Reyes, Ruben Reyes, Leon S. Telvi, Miriam Mondragon, Javier Mondragon, and Pedro Espe- 
Cruz (Rincon). Margarita Cardon, Phillip Unger, and Linda Unger. jel Sandoval. 


nena 





4 iF Fy of 
\ y 3 i. eee ‘ 
Signing up for a new subscription to Play Meter are Luis Ed Schmidt (I) of Alvin G. & Co. chats with Roger At Wico’s booth are Vartkes Sinanian (I) and Mike 
Humberto Gonzalez Vega and Eduardo H. Castrejo Blackshaw of James Industries. Rudowicz. 
Perez. 





Mort Ansky (r) of U.S. Games with Bernardo and Fran- From left: Shinichi Ikawa of Data East, Dennis Sitcler of Brad Brown and Margarita Carcamo of Higbee 
cisco De La Isla O’Neill of La Isla Amusements. Happ Controls, and Taro Yamaguchi of SNK. Enterprises. 
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It’s long been said that music and pool 
tables are the backbone of the business. 
These venerable categories of equip- 
ment have not stood still while gallop- 
ing technology changed the face of 
coin-op. Today, new-age CD jukeboxes 
are at the top of everyone’s purchasing 
list and the variety of quality pool 
tables is at an all-time high. Veteran 
league organizers realize the value of 
darts, pool tables, foosball, and shuf- 
fleboard games-— solid earners that of- 
fer longevity on location. 

Tavern locations have long been 
home to countertops, card games and, 
more recently, 8-line games. Interest in 
the new video lottery ter- 
minals is at its peak due to 


To borrow an expres. jurisdictions that have 





- sion from Mr. Spock: — legalized, and those still try- 
iy | ing to legalize, video gaming. 
Li ve long and pre a The market in Canada alone 


The legendary pinball game 
now competes head-to-head 
with other equipment due in 
large measure to the ramps, 
dot-matrix displays, skill 
shots, stereo sound systems, 
zZillion-point bonuses, and 
numerous high-tech features 
that signaled the resurgence 
of pinball after a low spot in 
the early ’80s. 

Video, front-and-center in 
the minds of a large percentage of 
operators, is still the gauge by whicha 
successful operation is judged. While 
many decry the emphasis placed on 
video, itremains a dominant element in 
the industry. 

Where can you find details on all the 
latest games in these categories? Just 
turn the page for photographs and a 
brief summary of each item’s features. 
Then check the handy index at the end 
where you will find all the names, ad- 
dresses, phone and FAX numbers for 
the manufacturers or exclusive 
distributors of product you desire. 


: | sper. a Bus not before is nothing less than explosive. 
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The Bubbler 
Antique Apparatus 

This jukebox gets its name 
from a unique bubble tube 
system. Bubbles of air perk to 
the top of the unit’s eight tubes, 
while a kaleidoscope of colors 
flow through its translucent 
plastics. Like other company 
boxes, the ‘‘guts’’ are 
manufactured by Rowe Interna- 
tional (CD or vinyl). The Series 
3 Bubbler is due out this fall. 





DIGITAL DISC 
AMERICA 


OJ 2000 
Digital Disc America 

This jukebox utilizes two CD 
decks and has a capacity of 
100 CDs. It’s available in either 
a hideaway or upright cabinet. 
Other features include auto 
and ‘‘smart card”’ disc 
management, full audit data, 
two different music areas 
simultaneously (no delay in one 
song to next), twin amps, clock 
timer, and dual volume control. 
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The Gazelle 
Antique Apparatus 

This model features art deco 
fawns playing the pipes of Pan 
above and two leaping 
gazelles, etched in mirrored 
glass panels, below. The 
gazelles are illuminated with 
changing colors, along with the 
four bubble tubes running the 
length of the side columns (CD 
or vinyl). 





DIGITAL DISC 
AMERICA 


Golden Age Nostalgia 
Digital Disc America 

This jukebox has classic all- 
aluminum, cast-metal trim (24 
pieces); it’s hand-polished with 
triple-plated chrome (optional 
14-karat gold trim). Other 
features include eight bubble 
tubes, manual push and flip ti- 
tle selection page holder, built- 
in disc management, and 200 
watts of power. 
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Model 91 Countertop 
Antique Apparatus 

This all-CD jukebox is a 
table-top version that plays 100 
CDs. It has a 130-watt 
amplifier, a speaker in the 
front, and extra jacks in the 
back. The unit also features a 
Rowe CD-100 mechanism and 
full remote control. It takes up 
less than two cubic feet of 
space. 





DIGITAL DISC 
AMERICA 





Super Cougar 
Digital Disc America 

This jukebox has a cabinet 
designed with no horizontal 
surfaces, preventing 
customers from placing food or 
drinks on it. Features include 
two easy-access front doors, 
100-CD capacity, motorized 
flipping pages, four-position 
light controls, dual volume con- 
trol, clock timer, and extensive 
security and bookkeeping 
features. 


Jukeboxes 





The Peacock 
Antique Apparatus 

This model (CD or vinyl) 
features six bubble tubes, 
rotating colors in the side col- 
umn, and “‘polarization of 
light’ in the peacock. In fact, 
each feather in the peacock’s 
plumes changes color in- 
dependently from the feather 
next to it. Antique Apparatus 
also produces a licensed Coca- 
Cola jukebox and three types of 
nostalgia speakers. 


DIGITAL DISC 
AMERICA 





Bobcat Walibox 
Digital Disc America 

This jukebox features a 
selection of 100 songs, motoriz- 
ed flipping pages, and a Mars 
$1/$5 400 bill stacker. All 
Digital Disc jukeboxes come 
with a full one-year warranty on 
electronics and mechanisms. 
The company also makes CD 
conversion kits for most types 
of phonographs. 
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More and more manufacturers have 
turned to Asahi Seiko when faced 
with the need for technologically 
advanced coin and bill handling 
equipment. 


Amusement, vending and gaming 
route operators, along with casino 
slot departments, have found that it 
makes sense to retrofit with reliable 
Asahi Seiko coin handling equip- 
ment and hoppers. 
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For over 20 years, Asahi Ww Y>. : 


Seiko has served the world- 
wide needs of a variety of in- 
dustries that utilize mecha- 
nisms that dispense coins, bills or 
prepaid cards. 

Asahi Seiko is dedicated to con- 
sistently finding new and innovative 
ways to respond to the diverse 


range of industry needs. Not only is 
Asahi Seiko a leader in the creation 
of highly reliable mechanisms that 
are compact in design, provide a 
speedy response, are tamperproof, 
but most importantly, have the abili- 
ty to recognize and handle the 
myriad shapes and sizes of coins 
and bills in circulation worldwide. 
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Each Asahi Seiko product is pain- 
stakingly checked, one by one, on 
the production line for quality and 
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craftsmanship. Quality Control then 
tests each piece for durability. Final- 
ly, each product is computer tested 
prior to shipment. No wonder Asahi 
Seiko products are rated the best in 
the industry! 


Se ec tC 


Not only are Asahi Seiko coin selec- 
tors and hoppers in use around the 
world, but we have manufactured 


different money handling 
products, ranging from bill 

validators and bill/card 
dispensers to coin timers, 


a and exported more than 60 


> x<irfif switches and accessories to 


over 45 countries worldwide. 


Have a new design for an amuse- 
ment machine or gaming device? 
Call today. 


4029 S. Industrial Road Las Vegas, Nevada 89103 
PHONE:(702)794-2920°eFAX:(702)794-0644 


Asahi Seiko Usd INC. 


The Future of Quality Coin Handling Equipment 
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Classic CD 
Golden Age Jukebox 

This jukebox, which has a 
capacity of 60 discs, is 
nostalgic in appearance. 
Among the features are all- 
aluminum, cast metal trim; 
hand-polished, triple-plated 
chrome; user-friendly pushbut- 
ton operation; a built-in disc 
management system; and 
unlimited track selections. 





Sliver City 
NSM-America 

This jukebox is an economy 
model that offers sleek, con- 
temporary lines and all of the 
standard NSM features. The 
unit has a CD capacity of four, 
six, eight, 10—all the way up to 
100. Options include wireless 
remote control and collection 
information retrieval. 
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Fire Bird 
NSM-America 

This wall-mounted unit is 
ideal for locations that don’t 
have space for a conventional 
jukebox. It grabs attention with 
sculpted peacock art, mirrored 
glass, color-burst pilasters, and 
chrome adornments. Features 
include the Hyperbeam laser 
disc sound system, a 100-CD 
““quick change artist’’ changer, 
and a picture display title 
viewer. 


CD Laser Juke CJ-V99, 
CJ-V77 
Pioneer 

These models can accom- 
modate up to three CD 
changers, each of which holds 
18 discs. Both incorporate a 
separate amplifier for their ex- 
ternal speaker systems, in ad- 
dition to a powerful amplifier for 
the main speakers. Other 
features include semi- 
automated data retrieval, 
background music, and up toa 
25-song lockout. 
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Fire Country 
NSM-America 

This model, the sister 
machine to Fire Bird, has 
woodgrain moldings and 
touches of gold, orange, and 
red. Features include the 
Hyperbeam laser disc sound 
system, a 100-CD quick 
change artist changer, a pic- 
ture display title strip 
mechanism, self diagnostics, 
and automatic background 
music function. 





CD Laser Juke CJ-V55, 
CJ-V55LR 
Pioneer 

Among the features are data 
retrieval (LED); best hits, auto, 
or album play; 300-watt 
amplifier for both internal and 
external speakers; space- 
saving design; wired remote 
control; and, like for the V99 
and V77, compilation software 
programs. The V55LR has 
standard bill and coin accep- 
tors; optional on the V55. 


Jukeboxes 


Performer-Grand 
NSM-America 

This unit is at the top of the 
NSM jukebox line. It features a 
visible mechanism and rotating 
disc animation, the Hyperbeam 
laser disc sound system, a 
100-CD quick change artist 
changer, a picture display title 
viewer, free credit allotment, a 
maximum play-time setting, 
real-time programmable 
background, and advertise- 
ment features. 





Trilogy 
Rock-Ola 

This 100-CD jukebox 
features a brushed aluminum 
cabinet, eye-level coin and bill 
entry, an illuminated keyboard 
selection system, 280 watts of 
power with a 10-band 
equalizer, an automatic mapp- 
ing feature, and a $1/$5 bill ac- 
ceptor. Coming in October is 
Gala, an updated addition to 
the Rock-Ola jukebox line. 


A new age. 
iz 


Introducing The Performer-Grand™ from SP a 
of beautiful, new, advanced- een ma chines from NSM. © 








The Performer Series. 


Full 100 CD capacity, e rah 

speed, micro-processor ¢ 
jukeboxes. eee 
for a level of reliability 
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ROWE 


DanceStar 
Rowe 

This model offers operators a 
weapon against DJs and their 
ability to play continuous 
music. A hideaway box is hook- 
ed to a Rowe CD box for non- 
stop CD music. As one song 
fades out, another one begins; 
there is no pause between 
selections. 





RB-8 Nostalgia Bubbler 
Rowe 

This jukebox has the look of 
the past on the front. The 
cabinet has eight bubble tubes 
and changing colors. It’s equip- 
ped with either a CD-100 or 
R-94 mechanism. The CD ver- 
sion holds up to 50 discs. This 
and other Rowe CD boxes have 
these accessories: a CD 
LaserStar wireless remote and 
LaserStar printer interface kit. 
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ROWE 


CD Hideaway 
Rowe 

This remote hideaway unit 
holds up to 100 CDs. It features 
a 250-watt amp and seven- 
band graphic equalizer. The 
dimensions are the same as 
Rowe’s DanceStar. 


Laser WaliStar 
Rowe 

This CD wallbox has a choice 
of either 50 CD album covers‘/ti- 
tle strips or six CD album 
covers and up to 96 title strips 
(100-CD display). The box can 
interface with the CD Hideaway 
or LaserStar jukeboxes. A CBA- 
Il bill acceptor has a capacity 
for 500 $1-$5 bills. 
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LaserStar America 
CD-100 C 
Rowe 

Rowe'’s latest entry in the 
LaserStar series features the 
company’s acclaimed title dis- 
play: 12 full-sized CD jackets; 
easy-to-read title strips; halo 
lighting; motor-driven pages 
that accommodate up to 100 CD 
albums and title strips; and 
three rotating CDs in a rainbow 
of changing colors. 


CD Wallette 
Rowe 

This unit is designed as a 
replacement for vinyl wallboxes 
and to open up new markets— 
ones that require small 
countertops and wall-mounted 
jukebox selectors. It has an at- 
tractive design and style that 
allows the jukebox to match 
any decor. Rowe also manufac- 
tures a CD/video jukebox add- 
on kit. 


Jukeboxes 





LaserStar CD-51 
Rowe 

This attractive, compact unit 
is cost-effective for operators; it 
stocks up to 51 CD albums. 
The jukebox offers a 
changeable front panel that 
holds a custom sign for promo- 
tions, advertising, and the 
name of the location or 
operator. Dimensions: 25.3” 
deep, 35’ wide, and 49.2” 
high. Bill acceptor for $1-$5, 
with 500-bill stacker. 


Laser Music SCD-1F 
Seeburg 

This jukebox, otherwise 
known as The Skyline, holds 60 
CDs. Features include 200 
peak watts per channel, col- 
ored light beams in the front 
panel, an eye-level title display, 
a ‘‘Triple-Beam Laser Reader’”’ 
disc player; and system soft- 
ware logic that locks out faulty 
disc tracks. 
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Hear today. Here {0 me rrow. The Seeburg Skyline — the newest addition 


to the music horizon. It has the best sound around and landmark staying power. And best of all, it’s from Seeburg, the 


oldest American name in the industry. The Seeburg Skyline. A sound investment in any location. Contact your local Seeburg 


distributor or call 1-312-247-8484 to hear how good Seeburg International sounds. = EBURG 


1'NTERNATIONAL , IN C 
Seeburg International, Inc. - 3129 West 36th Street - Chicago, Illinois 60632 ©1992 seeburg international inc 
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Laser Music Classic 
Seeburg 

Four hundred peak watts of 
musical power are packed in 
this all-CD nostalgia 
phonograph, as is built-in 
amplifier protection circuitry. 
The “‘hot hits’’ discs feature 
selections from the Top 50 
singles chart; the ‘‘All Occa- 
sion’’ is a 21-song disc of 
favorites. 


New Orleans CD Il 
Wurlitzer 

This jukebox features three- 
dimensional graphics and 
50-disc capacity. Discs are 
stored vertically; six CDs can 
be viewed at a time. Other 
features include a four-digit 
LED display for the disc and 
track number; microprocessor 
control; play stimulator; and 


plug connectors for an auxiliary 


amplifier. 





New York, New York 
Wurlitzer 

Named in honor of the city’s 
prominence as a center of 
entertainment, this jukebox 
holds 100 CDs. It features a 
unique Y-shaped, bubble-tube 
front and New York City’s 
skyline on mirrored panels. The 
back of the unit is curved, mak- 
ing it reminiscent of Wurlitzer 
boxes in the ‘50s and ‘60s. 


Jukeboxes 
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One More Time 
Wurlitzer 

In the design of the most 
popular jukebox ever produc- 
ed, Wurlitzer recreates its 
Model 1015 with back- 
illuminated, rotating color 
drums and a pulsating light 
band. The unit, available in 
both vinyl and CD versions, 
comes with six speakers anda 
three-way stereo system. 


THE CONVENIENCE OF VARIETY — THE QUALITY OF D2tone 
SELECT ANY COMBINATION OF LOCKS AND KEY PROFILES 
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BATON LOCK AND HARDWARE COMPANY 
11521 SALINAZ DR. ¢ GARDEN GROVE, CA 92643 
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The Wurlitzer Jukebox—Quality, Design And Value 
Are Never Out Of Style. 


Everyday more and more operators are discovering that Wurlitzer Jukeboxes look great 
and work hard. This means fewer service calls, ease of installation and never any 
initialization. Wurlitzer’s have the highest resale value of any jukebox in America, 
this means cash now and later. 

Be an informed operator. Call Wurlitzer at 1-800-562-4835 
for the name of your nearest distributor. 


WURLIIZER’ 


Means Music to Millions 
The Wurlitzer Jukebox Company 


235 Moonachie Road 
Moonachie, NJ 07074 


ALL BUYER’S GUIDE 


6500 Super 6 Plus Il 
Arachnid 

This model offers three 
Cricket games for two to four 
players and a switchable dou- 
ble bullseye. Standard are the 
Arachnid Web, Spider Writer, 
League Slot, variable price 
switching, auxiliary TV hookup, 
and accumulating credits. Con- 
version update kits are 
available. 





Newport 
Arachnid 

The newest green/orange 
version of the popular 6300 
model English Mark Darts 
game. Immediate rebate bonus 
and special promotion 
giveaways available from 
Lorillard Tobacco Co. Features 
include front-access com- 
ponents, Arachnid Web, Spider 
Writer, credit accumulation, 
and full game menu. 
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6300 T 
Arachnid é; 

A larger 12”’ overhead 
display monitor is the standout 
feature that makes game play 
more visible for both league 
and tournament players and 
spectators. This game has all 
the same features as the 
English Mark Darts 6300 and 
all the popular games. 





Oak Cabinet Super 6 
Plus ll 
Arachnid 

A dart game designed 
specifically for placement in 
finer establishments. It is 
crafted of real oak with all the 
features of the Super 6 Plus Il, 
including a full menu of nine 
games. Available options: bill 
validator and stacker. 
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Coors Light 6300 T 
Arachnid 

The game has all the 
features of the English Mark 
Darts 6300 T, such as front- 
access components, full game 
menu, Arachnid Web, Spider 
Writer, credit accumulation, 
new fluorescent lights, 12” 
overhead monitor, and Coors 
Light Silver Bullet decals in 
silver, blue, and red. 


Sliver Bullet Sharpshooter 
Arachnid 

A silver/blue/red version of 
the Super 6 Plus II (model 
6500) with three games of 
Cricket, Arachnid Web, League 
Slot, front-access to com- 
ponents and dart head, video 
display monitor, the eight most 
popular games, and all the 
other features of the Super 6 
Plus Il. 





Galaxy 
Arachnid 

Features include a hands-off 
league management system 
that automatically records all 
data for NDA ‘‘Spre’”’ points- 
per-round and marks-per-round 
for national player ranking, 
remote information retrieval op- 
tion, all the most popular 
games, and the Top Gun 
Challenge ladder to promote 
play. 








Merit Dart Kits 
Merit Industries 

Solo Challenger and missed 
dart/automatic player change 
features, standard on all new 
Merit units, are available as up- 
date kits: Solo Challenger for 
the Pub Time ll + 2 and 
Premier; missed dart/auto 
player change for the Pub Time 
ll + 2, Premier, Super Deluxe, 
and Pub Time Supreme Kit. 
The Scorpion Target is an up- 
date kit for all Merit dart games. 


SLEEK...SIMPLE...SUPERB 


The ULTIMATE in Hi-Tech Simplicity 
and Sophistication 


*: Overhead scoring with IN-LINE CRICKET 
¢ Thin-rib, flush mount target 
- Accepts darts up to 30 grams 
« Interchangeable target sizes 
¢ RUGGED, linear POWER-PAK™ 
¢ PATENTED drop-front door 
— total front servicing! 


Software that’s imaginative and easy to 
operate — players have a complete game 
menu at their fingertips: 


301 + 501 all options 
OPEN - DOUBLE IN » DOUBLE OUT *» MASTERS 
HIGH SCORE, SHANGHAI 
CRICKET, CUT-THROAT CRICKET 
1-4 Players 


PLUS, “TEAM” LEAGUE MODE 


ay USIVE 


£ M ae “One-on-one” 


challenge play against the machine, at 
NOVICE to SUPERPRO skill levels. Now, 
single players enjoy thrilling competition 
too - ANY GAME, ANY TIME! 


¢ Complete menu of selectable 
play features 
¢ Custom individual game pricing 
* Missed dart detector/Auto player change 
* Complete bookkeeping & diagnostics 
¢ STAT-PAK™ player statistics software 
* NEW Bonus Match feature 


QUALITY, PERFORMANCE, RELIABILITY 
—GUARANTEED! 
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THE INDUSTRY'S ON 
2 YEAR BUMPER-TO- UNIT 


WARRANTY 


PUT THE SCORPION TO WORK FOR YOU! 


TOLL FREE: 
1-800-523-2760 


(TEL) 215-639-4700 
(FAX) 215-639-5346 


merit industries, inc. 
2525 STATE ROAD 
BENSALEM, PA 19020 
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Pub Time Ii Plus 2 
Merit Industries 

A host of features: overhead 
scoring, easy-to-read Cricket 
display, and 25 game option 
combinations (including team 
play). Standard league features 
include stats, auto player 
change, and Scorpion target. 
There’s also total front servic- 
ing, the exclusive new Solo 
Challenger (multi-skill level), 
and the first 24-month, bumper- 
to-bumper warranty. 


Scorpion Wall Mount 
Merit Industries 

All the features that made the 
Scorpion upright popular are 
now available in this space- 
efficient model that allows 
more flexibility in placement. It 
offers the Solo Challenger, 
automatic player change, the 
new match feature, and a full 
game menu. It also has the 
24-month warranty. 
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Pub Time Premier Edition 
Merit Industries 

Features include video 
monitor display, player- 
selectable menu with all 
301/501/701 options, Cricket, 
team play, Scorpion target, and 
exclusive Solo Challenger 
(multi-skill level) single player 
vs. machine competition. This 
model has a complete range of 
credit adjustments, league 
features with player stats, bill 
acceptor option, and the 
24-month warranty. 


Cougar Darts 
Valley Recreation 

Features include overhead 
scoring with four-player Cricket 
standard, new graphics, league 
software with Feats readout, 
flush mounting for shadow-free 
play, a spider closest to the 
bristle board to attract steel-tip 
players, and Valley’s selec- 
table, patented double bull’s 
eye. Also available: the Valley 
League Management System. 
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Pub Time Supreme Kit 
Merit Industries 

An easily installed kit featur- 
ing Merit’s exclusive Solo 
Challenger, it gives the stan- 
dard Pub Time the Il + 2 feel. 
With 25 games and variations 
of 301/501/Cricket, Cut-throat 
Cricket, and other popular 
games, this kit updates all 
earlier Pub Time Standard and 
Super Deluxe models. 





Cougar Wall Mount 
Valley Recreation 

Features include the T-60/30 
target with thin-line spider and 
overhead scoring with four- 
player Cricket standard. Look 
for easy front entry; patented, 
selectable double bull’s eye; 
mar-resistant, heavy-duty 
cabinet; side-mounted steel 
double slot/double coin door 
mech, and automatic one-dart- 
out calculator and display. Also 
available: the Valley League 
Management System. 





Scorpion Upright 
Merit Industries 

Designed as the ultimate in 
high-tech, Scorpion has 25 
game options, a linear power 
supply, automatic player 
change, bonus match feature, 
the exclusive Solo Challenger, 
and the new 24-month 
warranty. 


Be on the 
lookout 
for your 


Play Meter 
1993 
Directory 
Verification 
Form 
Please sign and 
return it ASAP. 

If you do not 


receive one - 
call us immediately. 


(504) 
488-7003 
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tion to offer you unlimited design your profits reach new heights with 
options for your most discriminating Great Lakes Darts! produets! Call 
customers, Great Lakes Darts sup- today for a free catalog. 


ports today’s demand for “Made in 
our sales will SOAR when you America” products. Andyou'lllikeour @REAF LAKES DART 


choose Great Lakes Darts! Ourhigh- quick, personalized service. DISTRIBUTORS “ Inc. 

quality product line is known for its Great Lakes Darts is your one-stop SPECIALISTS IN CUSTOM DESIGNS 
AND LOGO IMPRINTING 

craftsmanship and maximum perfor- source for a complete selection of 

mance. With an in-house machine electronic and steel-tipped darts, dart ee EST ANS, WW 99227 

shop, printer and leather goods opera- boards, cases and accessories. Let 1-800-225-7593 


UPS Second-Day and Next-Day Service Available * VISA, MasterCard, American Express and Discover Card Accepted 
DEALER AND DISTRIBUTOR INQUIRIES ONLY 
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Bumpa Pool 
American Shuffleboard 

Features: All deluxe accessories, ge- 
nuine Formica throughout, professional 
K-66 type rails, highest grade billiard cloth, 
guaranteed automatic ball return, exclusive 
‘‘cue ball lock,’’ tamper-proof cash box, 
and cheat-proof ‘‘feather-touch’’ coin chute 
mechanism. 


The Classico 
Comus Int’! Leisure Products 

Features: For indoor or outdoor use; 
made of precast concrete; available in coin- 
op or non-coin-op models; assembled from 
25 precast pieces that bolt together; super- 
flat top is fitted with standard rubber 
cushions and stain-resistant green felt; fit- 
ted cover; and choice of colors. 
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The Classic 
American Shuffleboard 

Features: 38-1/2” x 54’”’ x 31” high, 220 
lbs. (domestic packed) or 285 Ibs. (export 
packed), one set of 10 high-grade balls (five 
red, five white), two high-quality 48’’ cue 
sticks, one chalk holder, one box of pool 
chalk, one rules sign, and extra tips, ce- 
ment, and cue clamp. 


Coin-Op Table 
Continental Manufacturers 

Features: Mechanical design and ar- 
chitectural features simplified; constructed 
of the best materials using wood, imported 
Italian slate, and lamination; reliable coin 
mechanism; heavy-duty lock box; and drop 
or push chute. 


Pool Tables 





The Antique 
Atlas Billiards 

Features: All hand inlaid wood, featuring 
walnut, Birdseye maple, and other exotic 
woods; 1’’ slate top; breaks down for easy 
installation. 





Royal Oak 
Corner Pocket Billiard Supply 

Features: Contemporary oak design; 
one-piece 7/8” slate bed; aluminum, heavy- 
duty adjustable leg levelers; cue ball 
separator; exclusive dump system featur- 
ing no electronics; counter balanced ball 
tray; and slide chute operation. 


OPERATORS WHO KNOW SAY, 
“Your income goes up in 





any location with Valley 





Cougar Darts and Leagues!” 


Gary Benson 
High Country Games 
Fort Collins, Colorado 


“If the operator really 
4 wants to increase coin 
oe game income the secret is 
in Valley COUGAR DART games leagues. No 
question about it. We are only in our second 
league year and we already have 50 teams 
playing regularly. But even with such a small 
number our income is up more than 60 per- 
cent on those machines where leagues are in 
action. It’s hard to see how any operator can 
survive without them. 

“But in spite of this increased play on 
those Valley COUGAR DART games, we 
have heard nothing but good about them — 
no negative feedback whatever. In fact, when 
players go to other places that do not have 
Valley COUGAR DART games, they come 
back and tell us what great games we have in 
our locations. They almost always mention 
they prefer Valley’s thin-line target and how 
they appreciate how seldom a dart will drop 
out as compared with those other games. 
These Valleys are really user friendly. 

“With such state-of-the-art machines, it’s 
hard to see what might be done to improve 
them. Beyond cosmetic changes, that is. 

We now have about 40 dart games in play — 
all Valleys — and expect we’ll have twice as 
many in two or three years. 

“As we said, the future of darts is in 
leagues. But for the full potential to be 
reached, the games have to stand up to con- 
tinuous hard play. Valley COUGAR DART 
games certainly do. They need such little 
service that it does not even come into play. 
Once in a while we may need a part or some- 
thing and Valley’s response is excellent — 
every time. We can actually count on having 
the part the next day. 

“Our in-service record is so good — right 
up there with Valley pool tables — that if it 
weren't for those two games we wouldn’t be 
in the business anymore!” 








Valley COUGAR DARTS 
looks like the one you’ve 
needed ... plays like the 
one you ve wanted. Players 
and operators alike say, 
“Here’s the real thing”. . . 
Valley COUGAR DARTS! 


Gary Green 
Green Amusement 
Louisville, Kentucky 


“Whether you look at 
Valley COUGAR DART 
games from the operator's 
or the player’s standpoint the response is the 
same — other darts games just don’t have it! 

“For the operator, the game’s reliability is 
outstanding. It excels all expectations. The 
need for maintenance is as low as we hoped 
it would be. The over-all appearance of 
Valley COUGAR DART games is important, 
too. It looks quality, with its design and color 
scheme...so much more attractive than 
those other games. It just doesn’t look like a 
toy. Valley always backs us up well, too. 
Customer service personnel do an excellent 
job of handling our problems and questions. 
No ‘lip service’ there! 

“As far as the players are concerned, 
they really like the accurate scoring and the 
overhead scoring display is a big favorite. 
And they appreciate how well the player 
change works. They seem to find the playing 
instructions clear and understandable, too. 

“Our leagues — both darts and pool — 
are critical to our operation. We have 13 
darts leagues now running. We find that, 
generally, darts turn the quarters over faster 
than pool because darts takes less time to 
play. A game of darts takes about five 
minutes tops, while a game of pool runs 
from 15 to 20 minutes. This means that a 
league pool match can take as long as two 
hours, while darts takes only about one and 
one-half hours. But the two work well to- 
gether. We find that after playing pool, the 
shooter will walk right over and play darts. 

“We now have 200 darts games and 75 
percent are Valleys. They stay in play so 
much longer than other electronic games. 
We have been in darts for eight or nine years 
and we don’t have any video games as old 
as those darts games. We see nothing but 
growth in our darts games business.” 





Valley Recreation Products Inc., 333 Morton Street, P.O. Box 656, Bay City, MI 48707 / (517) 892-4536 / 1-800-248-2837 
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The Challenger’ 


Rn ee Re today! 


The Challenger 
Dufferin Inc. 

Features: Solid aluminum side panels; 
doweled and framed 1”’ slate; heavy-duty 
laminated frame; full 6-1/2’’ hardwood rails 
covered with formica; built to BCA specs; 
outside ends of leg pedestals finished with 
heavy-duty molded plastic sleeves; and 
height-adjustable, die-cast metal leg 
levelers. 





Excaliber 
Dynamo 

Features: Solid hardwood oak rails and 
blinds; genuine handmade leather pockets 
with bullion decorative fringe highlights; 
oak V-shaped cabinet; sturdy country club 
oak legs; brass inlays; brass push chute; 
and standard Dynamo components. 





PLAY METER 76 


SEPTEMBER 1992 


Bump-A-Pool 
Dynamo 

Features: Quality, all-plywood construc- 
tion; rugged corner caps; heavy-duty 
casted bumpers; slate top covered with 
quality green billiard cloth; and easy-to- 
adjust leg levelers. 


The Coin 
Global Billiards 

Features: Solid all-plywood construction 
with high-pressure Formica laminate, solid 
hardwood rails with full-size K-66 profile 
rubber cushions; a magnetic separator; 
anti-cheat mechanism; one-lock sliding 
window; a trap door for debris removal; no 
chalk problems; and a new free play feature 
with the turn of a key. 


Pool Tables 





Dynamo Pool Table 
Dynamo 

Features: Availability in four sizes; 
modular coin box system; steel ball ramp; 
‘‘oush Lok”’ plastic pocket liners; steel slate 
support system; polished chrome corners; 
standard interchangeable parts; plastic 
pocket ramp system; and plywood con- 
struction of floors/walls. 


Old Timer 
Global Billiards 

Features: This has all of the same 
features as the standard Global Coin table. 
It is available in three sizes: 7’-40” x 80”’; 
8’-44”’ x 88’’; or 9’-50”’ x 100”’ (three-piece 
1”’ slate). It also comes with the new free 
play feature available with the turn of a key. 
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Pool Tables 





Pro Series Coin-Op Table 
Murrey & Sons Co. 

Features: New high-tech design; 
polyethylene one-piece ball return system 
with magnetic 2-1/4” and 2-3/8” cue ball 
separator; solid hardwood and plywood 
construction; professional cushions and 
wool/nylon blended cloth; fully adjustable 
coin slot from 25 cents to $1 per game; 
separately keyed and locked metal cash 
drawer; solid hardwood pedestals with 6” 
easy level leg adjusters; available in 3-1/2’ 
x 7’ or 4’ x 8’ size. 





Series S 
United Billiards Inc. (U.B.I.) 

Features: ‘‘Sideball viewer,’’ with an op- 
tion of magnetic or 2-3/8’’ cueball; ‘works 
in a drawer’; all-plywood toungue and 
groove construction; slate supported from 
end to end; push chute adjusttable to $1 
with large locking cashbox; steel and 
chrome-plated legs; comes in three sizes: 
6-1/2’, 7’, and 8’. 


Series D 
United Billiards Inc. (U.B.I.) 

Features: ‘“‘Works-in-a-drawer’’ (the en- 
tire coin mechanism is housed in a drawer); 
all plywood, tongue and groove construc- 
tion; slate supported from end to end; push 
chute adjustable to $1; large locking cash 
box; steel, chrome-plated legs; and 
available in four sizes. 





Bumper Pool 
Valley Recreation Products 

Features: Slate bed covered with ge- 
nuine green billiard cloth; stainless steel 
corner caps; aluminum bumpers, rubber 
cushions; hardwood rails; legs with in- 
dividual levelers; the feel of leather with a 
specially developed Pionite laminate; and 
ball return to the end of the table. 


Serles E & T 
United Billiards Inc. (U.B.I.) 

Features: ‘‘Electronic rack/time play”’ 
allowing price and play modes to change 
automatically. Numerous other ad- 
justments and features offer flexibility to the 
operator. The Series T is a simpler version 
of the Series E with rack only and without 
automatic adjustments. Both are available 
in 6-1/2’, 7’, and 8’ and operate on low cur- 
rent with optional bill acceptor. 








Cougar ZD-5 
Valley Recreation Products 

Features: New one-piece polyethylene 
ball return; available in four sizes; redesign- 
ed coin chute; all-plywood cabinet; durable 
high-pressure laminate; coin mechanism 
adjustable to $1 play; one-piece Italian slate 
with end-to-end support system; double- 
reinforced fiberglass legs; assessory 
package included features the ‘‘Cat’s Eye”’ 
cue ball. 
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Pool Tables/Foosball 





The Leopard 
Valley Recreation Products 

Features: Can be pre-set for Rack Play, 
Time Play, or Rack/Time Play for full ad- 
justability; functional components are hous- 
ed in a unitized service drawer for easy 
repair; reinforced fiberglass legs; imported 
Italian slate; optional factory-installed bill 
acceptors; and choice of 93-inch or 
101-inch models. 





World Sport Foosball 
R.H. Belam 

Features: Deluxe model with patented 
““quiet play’’; tempered glass-top covering 
the playfield; telescopic rods with ball bear- 
ings; tamper-proof ball return; sturdy 
aluminum legs; and playfield made of 
tempered glass. 
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El Tigre 
Valley Recreation Products 

Features: Designed for home use; ge- 
nuine Italian slate with end-to-end support 
system; one-piece polyethylene ball return 
system; double reinforced fiberglass legs; 
and easy installation. 


Rene Pierre Foosball 2000 
Brady Distributing 

Features: Hard chromed outside rods, 
hard varnished beech furniture finish of the 
cabinet, locking device by the latch, steel 
inside ball chute, light shock absorber 
springs, adjustable number of balls for 
each game, and removable gerflex base for 
easy Cleaning. 


Powerkick Soccer 
Amazing Games 

Features: Durable construction; sleek 
styling; figures made of high-performance, 
specially formulated material; hand grips 
are medium-sized; one-piece, seamless 
field; solid rods; adjustable pricing from 25 
cents to $1; made of high-density fiber- 
board with plastic laminate and . 
polyurethane paint finish; and a pedestal 
base. Also available: Powerkick 5000 with 
digital display. 


DS-3 Soccer Table 
Dynamo 

Features: Polypropylene playing figures 
for breakage resistance, a molded playfield 
constructed of high-pressure laminate, 
steel quick-glide rods, slide-out drawer, 
choice of nine or 11 balls, a molded ramp, a 
one-piece cabinet, and Dynamo-sponsored 
regional and national playoffs. 





ATTENTION DEALERS 





How to Get Immediate Delivery of Your Meucci 
Cues and Still Receive the Factory Discount! 


If you’re tired of waiting 2 - 3 
months for delivery of your Meucci 
cues... 

...1f you ve lost sales, profits, and 
customers because of that 2 - 3 month 
delay... 

...and if you don’t want to tie up 
your hard-earned money in 
inventory... 

...then here is good news: 

You can now order your Meucci 
cues in any quantity, receive ahealthy 
discount, and get... 


Immediate Delivery! 


In other words, the next time a 
customer asks for a Meucci model 
that you don’t have in stock, you 
won't have to send them to one of 
your competitors or make them wait 
2-3 months for the factory to deliver. 

Instead, just give me a call and 
Pll have the cue on its way to you 
within 24 hours! 

In fact, if you request it, ll even 
send it by UPS Next Day Air. And 
you Il have it in your hands by /0:30 
the next morning! The result: 


More Sales, Bigger Profits, 
and Satisfied Customers! 


Better yet, on orders of up to 
$3,600 (wholesale), I'll give you the 
same discount as the factory offers! 

And just think what 24-hour 
service will do for your reputation 
among pool players. You’ll soon be 
known as the dealer who can give 
players what they want, when they 
want It. 

And you won’t have to tie up a 


© CUE & CASE SALES, INC. 1992 


small fortune in inventory to do it. 

My name is Jim Lucas. I own 
Cue & Case Sales Company in 
Jacksonville, Florida. I’ve been in 
business for 22 years as both a retailer 
and a distributor of pool and billiard 
products. 

And I recently became the largest 
authorized distributor of Meucci Pool 
Cues in the country. 

I’ve gotten to be the biggest 
because of my unique ability to ship 
your order within 24 hours! You see, 
while the factory doesn’t even begin 
making your cues until after you place 
an order, I keep a minimum of 
$150,000 worth of Meucci Originals 
on hand at all times (that’s 600 - 700 
cues), so I can ship immediately. 

In other words, I keep plenty of 
inventory, so you don’t have to. 


Let Me Spoil You! 


I’m convinced that once I’ve 
spoiled you with my superior service 
and 24-hour turnaround, you’ll want 
to use us for all your pool and billiard 
supply needs — making this the start 
of along, mutually profitable relation- 
ship. 


How to Order 


If you'd like to place an order and 
get immediate delivery of your 
Meuccicues at ahealthy discount...or 
if you simply want to learn more 
about how I can help you make more 
money starting now, please call us 
TOLL-FREE on my Dealer Inquiry 
line: 


1-800-835-7665 





This is Jim Lucas, the man behind 
24-hour shipping of Meucci Originals 
at factory direct prices. 


Add up the benetits: bigger 
profits...less money tied up in 
inventory...faster delivery...satisfied 
customers...and less hassle. 


Call today! 


> ee tit a sz — 
Cm, 
Jim Lucas 
Cue & Case Sales Company 


P.S. By the way, I personally warranty 
every Meucci cue I sell against 
warping while on display in your 
store. Ifa cue warps while on display, 
just let me know and I'll replace it at 
no charge. 


P.P.S. If you’re ever in a pinch and 
need acue right away, give me acall. 
[Il ship it out to you within 24 hours! 
Remember, there’s no minimum 


order! 


SALES INCORPORATED 


5585 University Boulevard, West, 
Jacksonville, FL 32216 
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Texas Style Soccer Table 
Dynamo 

Features: The Texas Style table has the 
same features as the DS-3 table with the 
addition of a three-man goal, black cabinet, 
and wood handles. 





FA. BI Foosball 
Northwest Amusements 

Features: 18 mm telescoping rods; seal- 
ed bearing guides; stainless-steel top rail; 
internal score keeper; tempered glass 
playfield; all-plywood construction; and 
ESD4 coin chute adapted. 
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Premier Champlonship Soccer Table 
imperial International 

Features: Burn-resistant, laminated 
Navajo oak; triple-chromed solid rods; one- 
piece lexan playfield; longer, soft rubber 
handles; medium-density fiberboard core is 
more impact-resistant than plywood; solid 
fiberboard core legs; steel cross dowel con- 
struction; and recessed drawer system. 





Tournament Soccer Table 
Penn-Ray Billiards & 
Recreational Products 

Features: Walnut finish with black 
playfield; playfield corners mitered flush 
with playfield for strength, perfect for bank 
shots; large handles; only one moving part 
in coin door; patented ball metering system 
vends 9-11 balls; solid double chromed 
rods; complete with ABT 50-cent coin 
chute. 


Foosball/Air Hockey 





Indoor Soccer 
Murrey & Sons 

Features: Solid chrome-steel rods, 
tournament-sized cabinet playfield, profes- 
sional scoring device, chrome ash trays, 
rubber-handled grips, easy-access ball 
return, genuine ABT coin slot (25 cents 
standard), special metered ball-count 
mechanism, and non-slip rubber casters. 





The Standard 
Tornado Table Soccer 

Features: Long-lasting men; the 
‘‘McCloud Split-Bearing’’ octagon handles; 
rubber bumpers; solid-steel posts; 
stainless-steel rods; hand-crafted fiber- 
wood cabinet; high-pressure laminate sur- 
face; three-man goalie; simple lock system; 
and nine balls dispensed per game. 


HAVE YOUR FOOSBALL REVENUES 
FALLEN AND CAN’T GET UP??? 
THERE’S A GOOD REASON WHY 





TORNADO TABLE SOCCER 


YOU AREN’T OPERATING TORNADOS ocrine” 
SINCE 1970 TORNADOS’ REVENUES HAVE LED THE PACK ee 
FOR THE HIGHEST RETURN ON YOUR INVESTMENT, 
CALL US TODAY FOR THE DISTRIBUTOR NEAREST YOU. 


EXCLUSIVE CHOICE FOR ALL UNITED STATES TABLE SOCCER 
ASSOCIATION’S SANCTIONED TOURNAMENTS 





— 
— 
am 





The new ball is the best improve- 
ment since the inception of the 
game. The material doesn’t nick, 

chip, and stays perfectly round, gS 
with much better player appeal in 

all respects. 







4949 Rendon Road 
Fort Worth, TX 76140 
(817) 483-6646 © Fax (817) 561-2899 
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Talfun Table 
Betstar 

Features: Plastic-coated playing surface; 
all around profile strip; fluorescent rails; 
display for game credit, time left, and goals 
made; easily accessible service slide; op- 
tional playing time; automatic puck barrier; 
special pucks and mallets; and black light 
optional. 





SST-8 Table Hockey 
Imagination Leisure 

Features: Stainless-steel top; twin-drop 
coin chutes; solid-state mechanism; 
automatic scoring with ‘‘game over”’ light; 
automatic puck return/puck lock-in at 
game’s end; adjustable time; access doors 
to all parts of the game; safe cash box; 100 
percent mica cabinet; and reinforced 
goals/frame. The SST-8 is 103”’ x 50’; the 
SST-Lite, 79”’ x 44’’. 
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Air Hockey/Shuffleboard 


Dynamo Alr Hockey 
Dynamo 

Features: Heavy-duty, long-wearing 
laminate top; premium blower and rail con- 
struction; player-approved goal size and 
table design; centerline for tournament 
play; deluxe mallets and pucks; electronic 
scoring with digital readout; push coin 
chutes; and easy removal of goal for 
service. 


Royal Bank Shot (9 ft.) 
American Shuffleboard 

Features: Compact size allows for easy fit 
in locations; pin-gate control to prevent free 
play; slick Dura-Lak finish; climatic ad- 
justers to ensure a level playing surface; 
electric (digital) scoreboards; and kits for 
organizing tournaments or leagues. 





Deluxe Air Hockey 
Dynamo 

Features: The features are the same as 
the Dynamo Air Hockey with the addition of 
a deluxe color package and overhead scor- 
ing to enhance player appeal. 


Royal Cushion (9 and 12 ft.) 
American Shuffleboard 

Features: The 9 ft. has the same features 
as the 9 ft. Royal Bank Shot; the 12 ft. 
features a ‘‘horse collar game’”’ where up to 
nine players score individually; adjustable 
pin-gate control for 15, 21, and 51 points; a 
Rail-Type Electric Scoreboard; and a full 
set of accessories. 





+ 


BETSON ENTERPRISES 

DIV. OF H. BETTI IND.. INC. 

RINNE WESTON EV 1071 RCHEVDNIN MOY, NTPeYI0/ 
IN N.J. (201)438-1300 * TOLL FREE 1-800-524-2343 

FAX (201)438-4837 
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Royal Longboard 
American Shuffleboard 

Features: Availability in 16-, 18-, 20-, and 
22-foot sizes; pin-gate control; Dura-Lak 
finish; climatic adjusters; electric 
scoreboards; sparkler weights; tournament 
kits; a scoreboard lit by pedestal-fluores- 
cent lamps; and complete accessories and 
instructions. 





8-Pocket Right Angle Table 
8-Pocket Right Angle Billiards 

Features: A uniquely shaped table for a 
different billiard challenge; new pockets 
and shots; available in coin-op and non- 
coin-op models. Also available: The Spitfire 
straight coin-op pool table. 
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Shuffleboard/Misc. Table Games 


Dynamo Shuffleboard 
Dynamo 

Features: Totally electronic operation; 
automatic shut-off; unique scoreboard 
design with programmed pause and audi- 
ble feedback on each score; 3/16’’ poured, 
resin finish applied to the 4/4 maple playing 
surface; a rich oak cabinet; heavy-duty leg 
levelers; and optional light kits and dollar 
bill acceptor. 


Super Chexx 
1.C.E. 

Features: Advanced version of the 
popular Chexx ice hockey game with a 
dome top; brightly colored heavy base 
cabinet; and dual coin mechanisms; recon- 
ditioned original Chexx games also 
available. 


Grand Master Shuffleboard 
Playfair Shuffleboard 

Features: 3’’ solid maple playing surface 
with silk-screened graphics; 
microprocessor-controlled, over/under 
cash box doors; available without coin 
doors for time rental play or home use; and 
available in smaller 18’ size; customized 
options inlcude black lacquered siding and 
ply-barrier control device to prevent free 
play. Also available in the Signature Series 
for home use. 


Shuffle Ball 
Les Industries Electro Jeux 

Features: A mini-shuffleboard with red 
and blue siding pieces; polished wood play- 
ing surface; sleek, black handrails; a 
halogen lamp hanging overhead and stools 
are optional; available in coin-operated or 
non-coin-operated model. 
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~ INTRODUCING THE FINEST, 
MOST DEPENDABLE CLAW MACHINES 
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e e 
Standard Jumbo Standard Single Flash Jumbo 


OPEN NEW DOORS WITH 
OUR COCKTAIL CLAW SERIES. 


Greater visibility equals higher profitability in high volume places such as; restaurants 
_ pizza - lounges and bars. 










Platinum Series 






Tall Sit Down 


Short Sit Down &> Tall Sit Down 






Comes with 2 Year 
Plug In and Run 
Warranty. 


~MAXWELL- 


CREATIONS 
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Short Sit Down 


_ | IOLLYWOODS ARE BACK 
The New Maker of Hollywood Claw Machines. ae ee pistes ethecaecrinaslte Sa 
O THE HIGH QUALITY & 
327 | Mira Loma Avenue Sendak A 71204 “eh 818 247 0019 BASICS OF YEARS AGO 
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Countertops 





Golden Poker 
Arjay Export 

A draw poker game housed 
in an all-metal cabinet that 
measures 15-1/2’’ deep, 


11-1/4” wide, and 13-1/2”’ high. 


Game features appear at the 
right alongside of the 6” color 
monitor. Also available: Deluxe 
Poker, Diamond Poker, and 
Super Mini-Boy models. 





Pit Boss Superstar 
Merit Industries 

A 15-game countertop with 
full bookkeeping and 
diagnostics, auto game rota- 
tion, optional 12 screens of 
custom advertising, and swivel 
base. Game choices include 
Bonus Black Jack, Super 7 
Stud, Off to the Races, Tic Tac 
Trivia, Four Score, Super 
Phrase Craze, several trivias, 
and more. Available in 9”’ or 
13’’ monitor countertop and 
13”’ monitor upright. 
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El Dorado 
Grayhound 

Countertop model of the new 
skill-stop reel game, available 
with bill acceptor and stacker. 
Features include Flip 7 Bonus, 
Pair Bar Bonus, Money Bag 
Bonus, Pool Bonus, and more. 
Dimensions: 21”’ wide, 22” 
deep, and 21”’ high. Also 
available as upright or kit. 


Micro Countertop 
Micro Mfg. 

Choose from a variety of 
8-line games and pokers. 
Features include a Wells- 
Gardner 13” color monitor, 
Mars VFM5 bill acceptor, and 
swivel base standard. A printed 
plexi is available. 
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Video Trivia 
Grayhound 

Choose from countertop, 
upright, and cocktail models of 
trivia with categories as diverse 
as science, music, comics, 
sports, TV, M.A.S.H., 
Hollywood, cartoons, TV 
soaps, general knowledge, and 
more. A game for one or two 
players. New games available 
in countertop and upright: Sex 
Appeal and Sports Mania. 


Bar Brain 
U.S. Games 

A total of 25 games come in 
this one package, a UPS- 
shippable countertop with front 
coin mech or bill acceptor with 
stacker, 9’’ color monitor, all- 
steel cabinet with woodgrain 
sides, large security hasp, 
large cash box, and optional bill 
acceptor. Fifteen screens of 
advertising are possible with an 
optional keyboard. 


Kramer Top 
Kramer Mfg. 

A full library of poker games 
and 8-line games in a unit with 
swivel base and 9”’ color 
monitor. Included: High Speed 
Bonus, Draw Poker, Bonus 21, 
Kramer Kasino, Joker 
Poker/Black Jack, Riverboat 
Poker, Hi-Lo Double-Up Joker 
Poker, Super Dominos, and 
Trivia. 8-line choices: W-4, 
W-7, W-8, W-11, new Treasure 
Island, and more. 


Super Duper Casino 
U.S. Games 

The new 18-game version 
features Auto Select to deter- 
mine the least-played game, 
and Auto Adjust to evaluate 
play and make skill-level ad- 
justments. Games include 
Rush Hour, U.S. Craps, U.S. 
Black Jack, U.S. Slots, and 
trivias. Available with 13” 
monitor. 
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UPS Shipna hile 





9” Color Monitor Front Coin Drop 
All-Steel Cabinet Full Factory Warranty, 
with Wood Grain Sides Extended Warranty Available 
ee Large Security Hasp Large Cash Box 
“A ene 15 Screens of Advertising ™ Optional Bill Acceptor 
ee -F Trivia Games 4 ia with Optional Keyboard 
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1-800-HIT-CAME U.S. Games, Inc. 


5825-B Peachtree Corners East 


1-404-441-2910 Norcross, Georgia 30092 
FAX: 404-441-1975 
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A.G. Soccer-Ball 
Alvin G. & Co. 

This is an innovative cross 
between a pinball and air 
hockey/foosball table. This two- 
player game uses a conven- 
tional pin-type playfield with 
flippers, but the object is to 
score goals in the opposing 
player’s net. 





Star Wars 
Data East 

Data East’s next pin will be 
based on the three-movie 
trilogy from Steven Spielberg. 
Data East promises lots of 
features and special effects 
that ‘Star Wars”’ lovers will 
recognize. 
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The Addams Family 
Bally/Midway 

Morticia, Gomez, Uncle 
Fester, Cousin It, and Thing 
come to life on the playfield in 
this Bally pin. Revolving 
bookcase, treasure vault, 
swamp, graveyard, electric 
chair, train wrecks, two- or 
three-ball multiball play, and 
double and triple jackpots are 
all parts of this pin. 


Cue Ball Wizard 
Premier Technology 

The latest Gottlieb pin incor- 
porates a country and 
western/pool theme. There are 
multiple game strategies such 
as eight-ball, nine-ball, anda 
half-billion shot. All shots must 
be mastered in order to 
become the next Cue Ball 
Wizard. Features include an 
actual cue ball to make the 
break, and player-interactive 
video modes. 
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Black Rose 
Bally/Midway 

This pin has a swashbuckl- 
ing, high seas adventure 
theme. An actual shooting can- 
non for broadside hits and 
multiball are part of this 
treasure trove of playfield ex- 
citement. The game also in- 
cludes three different video 
modes for the dot-matrix 
display. 


Super Mario Bros. 
Premier Technology 
Nintendo’s favorite brothers 
Can now be enjoyed on seven 
worlds of pinball excitement. 
Mario and Luigi again try to 
rescue the princess on Got- 
tlieb’s pin. It includes a dot- 
matrix display and a powerful 
new sound system. 


Pinballs 


Lethal Weapon 3 
Data East 

This pin includes a state-of- 
the-art soundchip with music 
by ZZ Top and C&C Music Fac- 
tory, as well as speech from 
Mel Gibson, Danny Glover, and 
Joe Pesci. It’s dollar-bill 
ready—a first—with an 
automatic pistol grip to launch 
the ball, a dot-matrix display, 
special effects, multiball play, 
and quadruple jackpots. 


Fish Tales 
Williams Electronics 

This new pin features an in- 
novative fishing rod grip in- 
stead of the conventional 
plunger; an on-field bait- 
casting reel for locking balls; 
jackpots, super jackpots, a 
video mode, and much more. 


SOMETHING SPECIAL . . . 
THE BEST-SELLING PINBALL OF ALL TIME! 
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Thank you, 
operators 
and 
distributors 
worldwide, 
for making | i 


Midway Manufacturing Company 

i AlSubsidiary of | 
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industries Inc. 
* 





the all-time a 
3401 N. California Ave. 
best-seller! SS Chicago, IL 60618 
312-267-2240 
Fax 312-267-8435 


TM & © 1991 Paramount Pictures. All Rights Reserved. THE ADDAMS FAMILY Logo is a Trademark of 
Paramount Pictures. Midway Manufacturing Company Authorized User. 
© 1992 Midway Manufacturing Company. Manufacturer of Bally/Midway Amusement Games. All Rights Reserved. 


BS BUYER'S GUIDE 





The Getaway 
Williams Electronics 

This speeding car-themed 
sequel to High Speed in- 
troduces an opto-magnetic ball 
accelerator, the ‘‘Super- 
charger.’’ A functional gear 
shift replaces the plunger, ac- 
tivates scoring features, and 
helps players maneuver the 
video game mode car race. 








Moto Frenzy 
Atari Games 

This ride-on simulator for one 
player features the authentic 
look and feel of a motorcycle. 
Two independent motors give 
full-motion action that respond 
to player control and provide 
feedback from the track and 
obstacles from the screen. The 
bike leans, pivots, and does 
wheelies. It can be linked for 
head-to-head competition. 
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Gallagher’s Gallery 
American Laser Games 

In this interactive, one- or 
two-player laser video game, 
renowned comedian Gallagher 
takes players around pistol- 
shooting food items and 
gadgets “‘that need fixin.’’ The 
last level is ‘‘death by melon.” 
Operator-adjustable difficulty 
levels; optional ticket dispenser 
also available. 





Relief Pitcher 
Atari Games 

Players pitch on this 
dedicated video and choose 
one of four different teams and 
ballparks, with famous an- 
nouncer Jack Buck calling the 
action. Player strategy is need- 
ed to win the playoffs. Controls 
include joystick and a special 
‘cluster’ button to augment 
strategy. 
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Mad Dog McCree 
American Laser Games 

The company is marketing a 
25”’ monitor version of the 
Betson-introduced interactive 
laser disc game. A quick draw 
and good aim are needed to 
defeat Old West outlaws and 
avoid ending up in a casket. 
(Both the 33”’ and 50”’ monitor 
versions are still available 
through Betson.) 
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Road Riot 4WD 
Atari Games 

This universal one-player kit 
has players selecting from 
twelve exciting tracks between 
Las Vegas and the Arctic. 
Players can smash taxis in the 
asphalt jungle of Ohio and earn 
hazard pay. A link kit that 
allows two units to be hooked 
together for head-to-head play 
is also available. 





Guardians of the Hood 
Atari Games 

Players take on the persona 
of one of four heroes and must 
defeat evil street gangs and the 
gang boss. The ultimate goal is 
to unveil Mr. Big’s true identity 
at the end of the game. 
Features include a dedicated 
25”’ monitor and digitized 
graphics. 





Mad Dog McCree 
Betson Enterprises 

This interactive laser disc 
game challenges the ‘‘quick 
draw’’ talents of players, who 
take six-shooter in hand and 
aim at specially marked spots 
on the video screen as an Old 
West story unfolds. It’s housed 
in a two-part cabinet with either 
a 33” or 50” monitor. 
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Who Shot Johnny Rock? 
Betson Enterprises 

The first follow-up laser disc 
conversion to Mad Dog 
McCree. Mobsters and gun 
molls shoot it out with players 
in this Prohibition-era story. It 
comes complete with period 
costumes, guns, and vintage 
Cars; action takes place in back 
alleys, pool halls, etc. 





Heated Barrel 
Fabtek 

From the same game 
developer that brought you 
Toki, Blood Brothers, and 
Cabal, this Western action 
game has players choosing to 
be cowboys, Indians, or ban- 
dits. Guns, tomahawks, 
boomerangs, and bombs are 
used to defeat the enemies. 
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Space Pirates 
Betson Enterprises 

This is the latest laser disc 
conversion for Mad Dog 
McCree. Players take on the 
persona of a space cop charg- 
ed with saving space colonists 
from galaxy-galloping pirates. 
There’s live action as with Mad 
Dog and Johnny Rock. 
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Seibu-Cup Soccer 
Fabtek 

World Cup soccer action 
takes place on this one-, two-, 
or four-player game. The player 
picks from eight different 
teams; defeating seven brings 
on the “‘mystery’’ team. This kit 
comes with a joystick and two 
buttons. 
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Street Fighter Il, 
Champion Edition 
Capcom 

If you’re not familiar with this 
game, you’ve been off the 
planet for some time. There are 
50 new match-ups and four 
new characters from Street 
Fighter II, and now it’s Boss vs. 
Boss. This piece is available in 
dedicated and kit form. 


Raiden Il 
Fabtek 

By popular demand, the 
makers of Raiden bring you 
back for another flying mission. 
This is a two-player, two- button 
vertical kit with joystick. 


Video Games 


CAPCOM 





Quiz and Dragons 
Capcom 

This is a new two-player fan- 
tasy board game. A horizontal 
kit, it uses dice to move 
players. Each square has a 
monster asking questions; 
defeat the monster and move 
on, answer incorrectly and 
become dragon food. 


Atomic Punk 2 
lrem 

They’re back, The atomic 
kids return with a new combina- 
tion maze/fighting game. This 
two- or four-player horizontal kit 
allows for regulation play or VS 
mode against computer 
players. 
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Hook, The Video Game 
lrem 

Take on Captain Hook and 
rescue the children. This game 
was licensed from Sony Pic- 
tures and follows the 
blockbuster motion picture 
‘‘Hook’’ from Steven Spielberg. 
There are six stages of action in 
this one-, two-, three-, or four- 
player horizontal kit. 


Explosive Breaker 
Kaneko 

This is a vertical scroll- 
shooting game with large, uni- 
que enemies. Players fight a 
deadly battle using special 
weapons and power-ups. 
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lrem Skins Game 
lrem 

1,2,3 or 4-player horizontal 
kit. Features 4 modes of play: 
Skins, Match, Tournament and 
Stroke. Irem promises spec- 
tacular graphics and realistic 
play on this new kit. 


KANE<O 


Gals Panic Il 
Kaneko 

The sequel to Gals Panic 
features game play 
enhancements and realistic 
digitized graphics. 


JALECO 





Arm Champs Il 
Jaleco 

Housed in a futuristic 
cabinet, this game pits the 
player against his choice of 
nine progressively stronger op- 
ponents. Features include 
realistic speech, exciting 
graphics, and an attractive 
cabinet. Dimensions are 77” 
high, 31”’ wide, and 47” long. 


Shogun Warrior 
Kaneko 

This game invites players to 
the Edo era in Japan. They 
choose from eight different 
characters—Ninja, Geisha, 
Samurai, Summo Wrestler, etc. 
Each player trains himself for 
unique techniques and 
strategies. 
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Grand Prix Star 
Jaleco 

This deluxe sit-down, For- 
mula 1 driving simulator takes 
players around the world racing 
circuit—Monaco, Japan, and 
Germany. It includes a realistic 
vibrating seat, a feedback 
steering assembly, and sharp 
graphics and sound effects. 





Bucky O’Hare 
Konami 

Join Captain Bucky, Chief 
Gunners Mate Dead Eye Duck, 
Pilot Jenny, and Blinky Android 
First Class as they combat the 
evil Toad Military Forces. This 
horizontal two-, three-, or four- 
player kit has an eight-way 
joystick, three buttons, and 
buy-in and continuation 
features. 
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G.I. Joe 
Konami 

This one- to four-player 
horizontal kit with buy-in, con- 
tinuation, and eight-way 
joystick features Hasbro 
character G.|. Joe and fellow 
team members Duke, Road 
Block, Snake-Eyes, and 
Scarlett. Each use their unique 
talents to fight Cobra Com- 
mander and his Cobra Vipers. 


Aero Fighters 
Mc O’River 

This two-player, 
simultaneous vertical scrolling 
kit with air-fighting theme 
features eight choices of air- 
craft and pilots. It has seven 
action-filled stages with special 
weapons and power-ups, buy- 
in continuation, and eight-way 
joysticks. 
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Lethal Enforcers 
Konami 

Players become policemen 
on this two-player upright gun 
game. Action takes place ina 
bank hold-up, Chinatown, air- 
port, and chemical plant. 
Players shoot the bad guys but 
must watch-out for innocent 
victims. Rates shooting by your 


rank on the police force. Game © 


is standard or street version 
dip-switch adjustable. 


Mortal Kombat 
Midway Mfg. 

This dedicated two-player 
fighting game features digitized 
graphics, an eight-way 
microswitch joystick, and five 
buttons. Eight martial artists 
square off in the best two-out- 
of-three matches to determine 
who will fight the ultimate 
battle. 
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Turtles in Time 
Konami 

This follow-up game is a one- 
to four-player kit with totally 
new adventures for the 
‘““dudes.’’ Leonardo, 
Michaelangelo, Donatello, and 
Raphael start by retrieving the 
Statue of Liberty from Krang 
and Shredder. It has buy-in and 
continuation features. 





Terminator 2: Judgment 
Day 
Midway Mfg. 

This dedicated video 
features digitized graphics, 
holographic-like light flashes, 
and speech from Arnold 
himself. The gun is modeled 
after the Endo Battle Rifles 
from the movie. The non-stop 
action and shooting are based 
on the movie of the same 
name. 


Video Games 





X-Men 
Konami 

This four- and six-player 
dedicated video with a dual 
screen and extra-wide monitor 
features Marvel Comics’ band 
of super-human mutants: 
Cyclops, Colossus, Wolverine, 
Storm, Nightcrawler and 
Dazzler. After rescuing Pro- 
fessor X and Kitty, the X-Men 
rocket to Asteroid M for the 
final showdown with Magento. 


=VERYTHING IT TAKES 
TO BE A WINNER: 





Total Carnage 
Midway 

Humor, action, and drama 
are all part of this dedicated 
one- or two-player game. The 
year is 1999, and Captain Car- 
nage and Major Mayhem must 
rescue the hostages and cap- 
ture the evil dictator General 
Akhboob. 





- QUALITY, 1 EXPERT SERVIC CE, 


AFFORDABLE PRICES AND HUGE PROFITS 
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Konami Inc. 900 Deerfield Parkway, Buffalo Grove, Illinois 60089 
Phone: 708.215.5100 / Fax: 708.215.5144 
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Video Games 





Steel Gunner 2 
Namco-America 

This space-age, dual-gun 
conversion kit is designed for 
Operation Thunderbolt 
cabinets. 


NCAA Basketball 
Nintendo 

This game, which focuses on 
collegiate basketball action, 
will be available soon. 
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Suzuka 8 Hours 
Namco-America 

This is a linkable, two-player 
game that simulates a motorcy- 
cle race. It features a realistic- 
feeling motorcycle seat and 
controls, head-to-head com- 
petition, and a unique ‘‘spec- 
tator tower’’ monitor above all 
the action. 
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Addams Family 
Ocean of America 

This game, for the Super 
System, finds Morticia kidnap- 
ped. Gomez and Thing must 
acquire clues in various rooms 
of the mansion to locate the 
missing family. 
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Act Raiser 
Nintendo 

This and all following games 
are for the Nintendo Super 
System. This one is an action 
sword game in which the player 
restores order by cleansing the 
land of foul creatures and an 
evil empire. 





Robocop 3 
Ocean of America 

Also for the Super System, it 
features Robocop—back and 
tougher than ever. He battles 
with numerous weapons to 
save the residents of Detroit. 
The odds are stacked against 
him, and he now has to face the 
new robot Ninja, Otomo. 


Super Soccer 
Nintendo 

After choosing one of 16 
teams, the player is the man 
with the ball. He picks forma- 
tions and battles in exhibition 
or tournament play against the 
computer or another player. 


ROMSTAR 


Pop Shot 
Romstar 

A conversion kit for Opera- 
tion Wolf, Operation Thunder- 
bolt, and Mechanized Attack. 
It’s a shooting gallery game 
with players dispatching cute 
critters like fish, gophers, mice, 
and penguins. 
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Varth—Operation 
Thunderstorm 
Romstar 

This vertical, two-player kit is 
loaded with missions and non- 
stop action. It features five 
levels with air-to-ground, air-to- 
sea, and air-to-air battles. It has 
digital sound with speech and 
buy-in continuation. 


Arabian Magic 
Taito 

This two- or four-player kit 
sets the player in the mystical, 
magical setting of the Arabian 
Nights. The quest for the Jewel 
of Seven Colors has the player 
sword-fighting formidable 
monsters. Each player 
possesses his own special 
power, with assistance from the 
genie in the Magic Lamp. This 
game utilizes 32-bit CPU 
technology. 


Golden Axe—The 
Revenge of Death-Adder 
Sega Enterprises 

This dedicated sequel has 
the evil forces facing four new 
characters: Sternblade, Dora, 
Goah, and Little Trix. 
Characters have special skills: 
swords, kicking techniques, 
and a pronged fork to save the 
populace from evil tyranny. 
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Operation Gun Buster 
Taito 

This dedicated four-player 
gun game gives players a 
chance to compete against 
each other in team play. They 
must also find their attacker, 
which adds excitement to the 
game. It has a specially design- 
ed trigger and grenade button; 
both are one-hand operational. 


Stadium Cross 
Sega Enterprises 

This is an action-packed 
motorcycle racing game. There 
are two units per cabinet, 
linkable with three other units 
for racing excitement against 
the computer or seven other 
participants. A realistic 
simulator seat and controls 
have bikes doing wheelies and 
high jumps. 


Video Games 
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King of the Monsters 2 
SNK 

This game, for the Neo-Geo 
system, features one or two 
players and buy-in continua- 
tion. Players choose from 
Cyber Woo, Super Geon, or 
Atomic Guy to fight the battle 
using buildings and other items 
as weapons. Other new titles 
for the system include Andro 
Dunos, Art of Fighting, Ninja 
Commando, and World Heroes. 


Lieberman Music Company 
Music Division 


Complete 45.R.P.M. Record & Compact Disc 
One-Stop for Operators Coast to Coast! 


¢ Huge selection of Golden Oldies! 
¢ Huge selection of Compact Discs! 


Se OT TST s Cem Cmte Mme itc LRT e coli 
locations musical preferences! 


e Same day shipping on all orders! 


Call for a FREE catalog... 


(612) 887-5299 


(ee) tw oes 


1-800-879-0321 


Ext. 248 or 284 


(612) 887-5656 


Lieberman Music Company 
Music Division 
9549 Penn Avenue South « Minneapolis, MN 55431 
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Lucky Touch 
Arachnid 

A video lottery terminal in 
either a metal casino-style 
cabinet or wood upright with 
19”’ touch-screen. Features in- 
clude multiple games, digitally 
processed graphics and sound 
with a full accounting and com- 
munications system. Com- 
ponents adapt to meet in- 
dividual state regulations. 





Bayou Draw Poker 
Bally Gaming 

Jacks or Better is the 
featured game on this unit, 
which has a low-profile button 
panel, built-in diagnostics and 
game security, optional bill ac- 
ceptor, high-speed printer, and 
single-board technology. 
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Drop In/Slant Top 
Aristocrat 

Suitable for in-bar, video lot- 
tery terminal, and sit-down ap- 
plications. All-metal enclosed 
unit drops into any cabinet. 
Choose from hundreds of video 
line-up, poker, keno, and black- 
jack games, all video lottery 
certifiable, regulations 
allowing. 





Cajun Draw Poker 
Bally Gaming 

Kings or Better is the 
featured game in this unit, 
which shares features common 
to all Bally games, including 
low-profile button panel, single 
board technology, optional bill 
acceptor, and built-in 
diagnostics and game security. 
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Video Lottery Terminals 


Wild One 
Aristocrat 

One among a broad line of 
high-reliability video pokers. 
Bill validator/printer models ap- 
proved for Montana and South 
Dakota lotteries and casino 
venues in over 50 countries. 
The cabinet is all-metal; 
custom scoreboards and game 
programs available; pro- 
gressive compatible. 








Mardi Gras Deuces Wild 
Bally Gaming 

A Louisiana Mardi Gras motif 
is highlighted here with a 
Deuces Wild program. 
Features include high- 
resolution graphics, electronic 
coin comparitor, optional bill 
acceptor, high-speed printer, 
single-board technology, and 
menu-controlled setup/per- 
sonalized attract mode. 


Multi-Game VLT 
Aristocrat 

Louisiana video poker multi- 
game pokers offer all-metal 
cabinet, fast coin feed, built-in 
side-mount Mars bill acceptor, 
maximum play appeal, and ver- 
satility. Low-boy and high-top 
(pictured) configurations 
available. Choice of artwork, 
either Bourbon Sreet or Mardi 
Gras graphics. 
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Maverick Joker Poker 
Bally Gaming 

A video lottery terminal ina 
casino-style cabinet. Features 
include built-in diagnostics and 
game security, menu- 
controlled setup, ticket printer 
with cutter, and optional exter- 
nal $1-5-10-20 bill acceptor 
with stacker. 
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Star-Lotto 
Betstar 

A video lottery terminal ina 
futuristic cabinet. Features in- 
clude 19”’ touch-screen, multi- 
game capability, ticket printer, 
and both electronic coin mech 
and bill acceptor. 





Louisiana Draw Poker 
Upright (touch-screen) 
Dynamo 

A slide-out drawer isa 
special feature in this model, 
which comes with single-board 
electronics, automatic ‘“‘hold”’ 
for ease of play, multiple bill ac- 
ceptor with 1,000 bill stacker, 
19” touch-screen, and software 
with complete accounting 
system backed by mechanical 
meters. 
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Fortune’s Favor 
Big Ten Electronics 

Upright unit with 13”’ or 19” 
monitor, 8088 microprocessor 
circuitry, battery backup 
memory, and bill acceptor. 
There are three different 
games (Aces or Better, Jacks 
or Better, Joker Poker) with 
both help and raise features, 
different card styles and decks. 
Speed, sound, background col- 
ors, and reader screen are 
programmable. 


Louisiana Draw Poker 
Upright (button) 
Dynamo 

Features are the same as the 
touch-screen model but with 
button controls. Look for multi- 
game format, operator- 
selectable game speed control, 
modular/tilt-out printer, and 
multiple bill acceptor with 1,000 
bill stacker. 


Video Lottery Terminals 


Lott ‘O Luck 
Big Ten Electronics 
Casino-style cabinet with 
three poker games. Features 
include 19’’ monitor with CVB 
bill stacker, all-metal cabinet 
with chrome front, and button 
controls. The game can be 
modified for keno or other 
poker games. 


Player’s Choice Arcade 
IGT 

Features include a 19”’ 
monitor and operation in any of 
three configurations: button, 
touch-screen, or combination 
touch-screen and button panel. 
There are multiple game pro- 
grams including poker, line- 
ups, and Keno. The bill accep- 
tor is built into the cabinet. 
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Louisiana Draw Poker 
Dynamo 

Casino-style, all-steel cabinet 
with Wells-Gardner color 
monitor, touch-screen 
technology, and bill acceptors 
and coin acceptors with optical 
anti-cheat feature. There’s a 
multi-game format that in- 
cludes Aces or Better, Jacks or 
Better, Joker’s Wild, and Keno 
in certain markets. 


Player’s Choice Classic 
IGT 

Available in a choice of 
touch-screen, button, or com- 
bination unit with touch-screen 
and buttons. It is offered ina 
wide range of multi-game pro- 
grams. The cabinet is a casino- 
style with side-mount bill 
acceptor. 
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Video Lottery Terminals 





Player’s Choice Flat 
Top/Siant Top 
IGT 

The Flat Top works right in 
the bar while the Slant Top is 
designed for stand-alone ap- 
plication. Both offer a full range 
of games. The ergonomically 
designed button panel provides 
simple, rugged player interface 
conducive to rapid game play. 





Montana Superstar 
(button) 
Merit Industries 

All features in the Montana 
touch-screen casino model are 
available in a button model. 
Standard are: four poker 
games plus the variable credit 
value feature that allows 
players to select any game ata 
5-, 10-, or 25-cent value. 
There’s a side-mounted 1,000 
bill stacker also available on 
the Keno model. 
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Touch Tech 2001 
Kramer Mfg. 

Multiple game play via touch- 
screen technology is offered in 
this video lottery terminal in an 
all-steel, casino-style cabinet 
with high-security bill acceptor, 
NCR printer, and 80286 
microprocessor. 


Montana Superstar 
(touch-screen) 
Merit Industries 

Five games in one cabinet 
with player-selectable, variable 
credit featuring Joker Poker, 
Deuces Poker, Aces Poker, 
Tens or Better, and Jacks or 
Better. The casino-style 
cabinet has a touch-screen, ex- 
ternal side stacker with 1,000 
bill capacity, and NCR journal 
printer; soon available with a 
Keno program. 
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Draw Poker Superstar 
Merit Industries 

Approved in both Montana 
and South Dakota, this 19” 
monitor game is bill acceptor- 
ready (soon available with 
stacker), has menu-selectable 
deal speed, auto hold, auto re- 
bet, operator-selectable 
background colors, and 
woodgrain, chrome-trimmed 
upright cabinet. 


Louisiana Superstar 2000 
(touch-screen) 
Merit Industries 

A multi-game touch-screen 
with five poker games: Tens or 
Better, Jacks or Better, Aces or 
Better, Deuces Wild, and Joker 
Poker. The casino-style cabinet 
has an externally mounted side 
stacker with 1,000 bill capacity, 
along with an NCR journal 
printer to comply with state 
regulations. 


Keno Superstar 
Merit Industries 

A Montana-approved game 
with 19”’ screen, it comes with 
an NCR journal printer to ac- 
commodate state-regulated 
operations. The upright cabinet 
is woodgrain with chrome trim 
and is equipped with an ap- 
proved bill acceptor. It is also 
approved for the South Dakota 
market. 


Louisiana Superstar 2000 
(button) 
Merit Industries 

All of the same features 
found on the touch-screen 
model are now available ina 
casino-style button model. This 
unit also includes the side- 
mounted 1,000 bill stacker. 




































* Approved for Louisiana PGI. presents 


[GOLDEN TOUCH 


A TOUCH OF GOLD IN ELECTRONIC GAMING 
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Win 


GOLDEN TOUCH 


Features 

Mi EOUR EXCITING POKER GAMES 

ml ADD-A-GAME-CHIP CAPIBILITY 

mi COMBINATION OF TOUCHSCREEN 
TECHNOLOGY AND OR BUTTONS 

m@13 or 19 INCH VGA MONITORS 

MIPLAY APPEALING VGA GRAPHICS 

m@ ALL STEEL CABINET 

m ALL WORKS IN A DRAWER 
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Dear Operator, 


PGI is pleased to announce the 
availability of a powerful new 
game... 


The employees and staff at PGI 
Strive to develop new ideas for 
innovative electronic gaming. 
We believe GOLDEN TOUCH 
reflects our dedication in 


, — oH ian supplying the needs of our 
t=—=PGii i customers. 
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Thank you, 
PGI 
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y Made in the USA 






"THE PEOPLE, THE PRODUCT, THE PERFORMANCE" 


PGI IS A DIVISION OF PARS ELECTRONICS, INC. 
2719 INTERSTATE STREET e P.O. Box 668604 eCHARLOTTE, NC 28208 e (704)398-1177 FAX (704)398-1577 
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Video Lottery Terminals 





Golden Touch 
PGI 

Available as combination unit 
or separate button or touch- 
screen in a classic casino-style, 
all-metal cabinet with either 
13” or 19’’ VGA monitor, © 
Hecon printer, multiple games, 
and bill acceptor with stacker 
inside the cabinet. In the 19”’ 
model the stacker is accessible 
from outside the machine; in 
the 13”’ it’s accessed by the 
main door. 





Golden Paradise 
PGI 

A button or touch-screen 
model with multi-game 
Capability, all-steel, casino- 
style cabinet with chrome trim, 
and 13’’ monitor with VGA flat 
screen for extra-sharp 
graphics. Available for the 
South Carolina market: Pa/met- 
to Poker. 





Louisiana Draw Poker 
Premier Gaming 

An all-metal, casino-style 
cabinet with 13” or 19”’ 
monitor, touch-screen or but- 
tons, multiple games, choice of 
decks, and built-in bill acceptor 
with 1,000 stacker. It is pictured 
with Louisiana graphics and 
new pebble-finish trim. Also 
available: The Vault, an upright 
all-metal cabinet with 19”’ 
monitor. 





Diamond Touch 
Premier Gaming 

A classic model with chrome 
trim, built-in bill acceptor, multi- 
ple games, 13”’ or 19”’ monitor, 
touch-screen or button panel, 
housed in an all-metal cabinet. 
Glass can be customized to suit 
the jurisdiction. | 








Draw Poker 
Sigma Game 

A casino-style VLT with a 
host of options: card type/size, 
pay table color, JCM bill 
validator, Citizen printer, and 
audio credit simulation. There 
are five poker games: Jacks or 
Better, Joker’s Wild, Joker 
Double, Twin Jokers, and 
Deuces Wild. 
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Slant Top 
Sigma Game 

A comfortable viewing angle 
is achieved in this unit, design- 
ed to accommodate a heavy 
base or quick-release at- 
tachable seat. It offers the 
same features and five poker 
games found in the casino-style 
unit. 
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American Classics Draw 
Poker 
SMK Corp. 

Program options in this but- 
ton model include Jacks or Bet- 
ter, Aces or Better, Joker’s 
Wild, and Deuces Wild. 
Features include full software 
statistical data, error code, 13”’ 
monitor, operator-selectable 
menu-driven game speed, and 
last hand recall of four previous 
games. 


Lucky Bucks 
Strata Group 

Features include single PC 
board system, multiple games, 
touch-screen, 13’’ Wells- 
Gardner monitor, Star 
Micronics printer, bill validator 
with 1,000 stacker, easy- 
access player menu, and 
choice of card back design. 
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Deuces Wild 
Universal 

A single game, casino-style 
unit with all-metal cabinet, 13”’ 
color monitor, ticket printer, 
and bill validator. Also available 
as Draw Poker, Joker Poker, 
and Double Up. 


Upright VLT 
VLC 

A unit with player-friendly 
features such as touch-screen 
technology; anti-glare monitor; 
on-screen accounting, audit, 
diagnostic, and game statistics; 
on-board communications 
capability; and multiple game 
format with bilingual options. 
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Pot-0-Gold 
U.S. Games 

Casino styling with touch- 
screen technology, all-metal 
cabinet, 19’’ monitor, and 
game choices that range from 
poker to blackjack, keno, 
bingo, lotto, and pull tabs. The 
bill acceptor is built-in and the 
game can accommodate both a 
ticket printer and hopper. 








Midas Touch 
WMS Gaming 

Touch-screen technology in 
an all-metal, casino-style 
cabinet with single board 
system, multi-denomination bill 
acceptor, comprehensive ac- 
counting and diagnostic 
Capabilities, VGA monitor, and 
player-selectable game library 
that includes poker, keno, 
slots, blackjack, and more. 


Riverboat Queen 
Video Gaming Technologies 
Designed for the Louisiana 
market, this machine has a car- 
tridge expansion system that 
can ultimately accommodate 
nearly 100 games. Features in- 
clude the 19”’ touch-screen 
VGA monitor and bill acceptor 
with 1,000 stacker; available in 
a metal casino-style or wood 
arcade-style cabinet. 
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Casino Model VLT 
VLC 

Hands-on interaction is af- 
forded players in this touch- 
screen unit with multi-color 
graphics, easy-to-follow in- 
structions, programmable 
scrolling banner, multiple game 
format, dual coin acceptors, 
and multi-denominational bill 
acceptor. 


All Grades and Colors 
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FAX — 212-533-8169 


TNS BLL iT 
212-475-4960 


- The Henry W.T. Mali & Co., Inc. 
257 Park Ave, South ¢ New York, N.Y. 10010 
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Draw Poker 
Advent Technology 

A dedicated Draw Poker 
game in an upright cabinet with 
13’ monitor, button controls, 
and bill acceptor for $1-5-10-20 
bills. Cabinet construction is 
hard-pressed particle board 
sides with plywood reinforcing. 


Deuce’s Wild 
Drew’s 

A game with all the features 
common to Drew’s poker 
games: cheat-proof software, 
$1-5-10-20 bill validator, built-in 
static control, upright cabinet, 
and 13”’ monitor. 
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Quarter Horse 
Arjay 

A horse racing game with 
19’’ monitor, heavy-duty 
industrial-type disc player, dual 
coin entry, adjustable number 
of credits, electronic audit 
system, and optional bill accep- 
tor. For those desiring flexibili- 
ty, aredemption option is 
available. 


Honest Dealer Black Jack 
Drew’s 

A.video card game that plays 
from one to five hands of Black 
Jack against the dealer— 
authentic Atlantic City-style 
Black Jack. Features include a 
new style CPU board, static 
control built-in, and $1-5-10-20 
bill validator standard. 
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Video Card/Horse Race Games 


Draw 88 Poker 
Big Ten Electronics 

Standard features include 
electromechanical meters, bat- 
tery back-up memory, com- 
plete software accounting, and 
a 13”’ monitor. Among the 
operator-programmable 
features are: continuous play 
credits, three sound modes, 
and two card styles. 


Super Bonus Deluxe 
Drew’s 

New cheat-proof software is 
included in this newest model 
from Drew’s. There are also 
double coin switches, linear 
power supply, and a $1-5-10-20 
bill validator. 





Reno Classic 
Big Ten Electronics 

Keno with a host of program- 
mable features: 11 game 
speeds, continuous play 
credits, sound, background col- 
ors, and reader screen. Stan- 
dard hardware includes 13”’ or 
19”’ monitor, 8088 
microprocessor circuitry, Ardac 
bill acceptor, and complete 
software accounting. 








Atlantic City 
Grayhound 

An adult entertainment video 
that offers a choice of five 
games in one cabinet: Joker 
Poker, Black Jack, Rolling 
Bones, Casino Slots, and 
Horse Race. Also available as a 
9”’ or 13”’ countertop for loca- 
tions with space limitations. 
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Casino Games 
Grayhound 

A multi-game unit offering 
Casino Slots, Black Jack, Joker 
Poker, Rolling Bones, Horse 
Racing, Dog Racing, Beat the 
Spread, Pull-Tab Bingo, Super- 
bowl, and Play the Races; a 
GEI $1-5-10-20 bill acceptor is 
optional. It also comes as a 
countertop. 





Joker Poker/Black Jack 
Kramer Mfg. 

A unit offering two games in 
one cabinet: one is a Hi-Lo 
Joker Poker and the other is a 
casino-style Black Jack. 
Players can easily choose 
either game. The Black Jack 
game features Double Down 
and Surrender. 





Super Poker 
Grayhound 

An upright cabinet poker 
game (also countertop and kit) 
with added features and many 
options for operators, such as 
adjustable win percentages. 
There’s also an optional GE| 
bill acceptor for $1-5-10-20 
bills. Also available: Hi-Lo 
Double-Up Joker Poker. 


Kasino 
Kramer Mfg. 

A game expandable from 
four games (Black Jack, Craps, 
5-Card Draw, Hi-Lo) to more. 
Features include on-screen 
advertising, built-in power 
supply, no credit or replays, 
self-diagnostics, and an ac- 
counting system. It comes in 
upright, cocktail, and kit. 


Video Card/Horse Race Games 


High Speed Bonus 
Kramer Mfg. 

Features include a super 
bonus and random bonus, 
bonus draw, auto draw, auto 
bet, raise, auto raise, fast or 
slow deal, full or half-bet hi-lo. 
There’s a wide range of difficul- 
ty settings and it can be set for 
quarter or nickel play. 





New Hi-Lo Double-Up 
Joker Poker 
Kramer Mfg. 

A basic five-card Hi-Lo game 
that is easy to understand. 
There’s a superwide range of 
difficulty settings, a menu 
change, double coin mechs, 
plus anti-static and cheat-proof 
features. The game is totally 
secure for all bill acceptors and 
dollar values. 
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Jackpot Bonus 
Kramer Mfg. 

Instant double bonus game 
now available. For the jackpot, 
a player wins 500 points on four 
deuces; in random bonus the 
player wins instant bonus ona 
pair of natural deuces. Added 
jackpot bonus features are bet 
and raise, half-bet or full-raise 
on hi-lo play. 





Riverboat Poker 
Kramer Mfg. 

Features include super raise, 
full or half-bet hi-lo, auto bet, 
auto raise, and a wide range of 
difficulty settings. It can be set 
for quarter or nickel play; op- 
tions are 15 replay hi-score ver- 
sion, bill acceptor, ticket or 
token dispenser. 
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Video Card/Horse Race Games 





Triple Crown Derby 
Leisure Entertainment 

A laser disc video of actual 
horse races featuring a Pioneer 
2200 laser disc player, all- 
plywood cabinet, large cash 
box, stainless steel front panel 
that drops down for easy ser- 
vice, and HSV-300 bill accep- 
tor. It comes dedicated or kit. 
Also available: Hi Lo Double Up 
Joker Poker and Dual Tank. 


Turbo Poker ll 
Micro Mfg. 

Features include raise after 
deal, bonus jackpot, hi-lo 
bonus hand, extra cards, low 
pairs win, and automatic draw, 
deal, and bet. Also available: 
Turbo Joker Poker and Classic 
Poker. All come in upright and 
countertop with bill acceptor. 
Micro has kits for all poker 
games, including board, plexi, 
buttons, harness, and manual. 
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Dodge City 
Merit Industries 

Exciting new graphics ap- 
pear in this classic game with 
Chicken Draw bonus feature. It 
comes standard with dual coin 
mechs; bill acceptors are 


available. The game is made in 


Pennsylvania and complies 
with the state law. 


Super Max 
PGI 

Available as dedicated 
upright or kit, the game 
features five card draw, bonus 
draw, raise, super bonus 
multiplier, auto bet, enhanced 
statistics, and a choice of 
double-up or progressive hi-lo. 
The unit also has ticket 
dispenser capability. For South 
Carolina only. 
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Riviera High Score 
Merit Industries 

All-new, hi-scoring play ac- 
tion, hi-score display for top 
players, operator-selectable 
double-up and raise, and twin 
bonuses each with separate 
controls. Specialized programs 
available such as Americana, 
Tennessee, Michigan, and 
Montana-approved. It is 
available as dedicated or kit. 


Wild Double-Up Il 
PGI 

A new upright version of the 
Wild Double-Up that offers ad- 
justable maximum bet, ticket 
dispenser capability, and 
menu-driven five-of-a-kind, 
bonus draw, diagnostic switch, 
and raise. For South Carolina 
Only. 


lowa Rose 
Micro Mfg. 

New five-card draw poker 
game with token dispenser and 
raise feature, legally approved 
for the state of lowa (lowa Code 
99B.10). 





Bingo 
Ram Star 

Ram Star, in cooperation 
with Eagle-Wing, offers a bingo 
game for the Indian and legal 
markets. It can be equipped 
with a hopper or journal printer 
and comes in upright and 
casino-style cabinets. Also 
available: The LaSalle sit-down 
console cabinet (easily accessi- 
ble for wheelchairs) that can 
house Poker, Bingo, Pixel, and 
line-up games. 
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Oasis Network 
infinational Technologies 

A system that includes elec- 
tronic pull-tab dispensers 
equipped with electronic and 
mechanical meters, duplicate 
copy of each voucher, elec- 
tronic coin comparitors, four- 
note bill validators, and 14”’ 
VGA monitor. Winning tickets 
are validated by the dispenser 
prior to print out. 


Video Tab 
Ram Star 

A five-deal pull-tab machine 
with finite deals. The machine 
is currently equipped with a 
journal printer and will soon 
have a hopper. It is available in 
an upright version as well asa 
casino-style cabinet. 


Video Pull-Tab Machines 


Zanadew 
Tekbilt 

A dispenser for pull-tabs, 
breakaways, or pickle tickets in 
the most popular sizes. 
Features include six-column 
dispenser, over 3,000 ticket 
capacity, four-digit money-in 
display, full bookkeeping and 
accounting, and bill acceptor 
for $1-5-10-20 bills. 





Pot-0O-Gold 
U.S. Games 

A video pull-tab designed to 
meet all the requirements of In- 
dian reservations and video lot- 
tery jurisdictions. The unit 
features pull-tab, touch-6, lotto, 
and poker. 


Choose the “industry standard” for ticket dispensers 


Redemption Machine 


Don't take chances! Dependable 
performance, on time delivery, and 


- outstanding service have made us the 
preferred choice of manufacturers, 
operators and distributors for over 


10 years. 


Ticket Dispenser 


¢ Push button loading 
¢ Validation 


© Quick release ticket 
Suide for easy 


“We very much appreciate all the 
effort that you have put forth to 
meet our unscheduled needs.” 

Jack Mendes, Jr. Bob's Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 
John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has truly withstood the test of time.” 
Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
.. everyone in your organization excels.” 


Gene Cramm, ShowBiz Pizza Time, Inc. 


ile 


Deltronic 
Labs inc. 


PLAY-METER 


¢ Counts and destroys 
redeemed tickets 
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Lucky 9 
BTR International 
Amusement-only games 
displayed on a high resolution 
CGA monitor. Look for Lucky 9 
features, wild poker and poker 
king features, hi-lo double up, 
and blue or green screen 
background. Also available: 
Mini Roulette, gaming machine 
hardware and software design, 
video pokers and video slots. 


Vatobapore 
hola 
Foie 


aa TTT man sli aka 
0)! 


Lucky Bingo 
Drew’s 

Features include lucky 
jackpot, bonus line, gold coin 
fever round, and double-up 
love chance. Separated special 
odds and bingo odds are easily 
readable and encourage a 
challenging spirit. 
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Fast Food 
Cointek 

An 8-line game with joker, 
fever, win double, last chance, 
free play, bonuses, and more. 
This is the new definition 
graphics version, available in 
dedicated and kit models. 


Lucky Gold 
Drew’s 
Any combination of all fruit 


‘pays 15 times the total along 


with points from winning lines. 
Also look for any nine gold sym- 
bols (10 times the total), 
double-up love chance, and 
double-up new high or low to 
create the best poker hand. 
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Joke Line Ill 
Cointek 

An 8-line game with joker, 
fever, win double, last chance, 
free play, bonuses, and more. 
This is the new definition 
graphics version, available in 
dedicated and kit models. 


Lucky Star 
Drew’s 

The W-11 Eagle Wing reel 
game with these features: free 
play, pool points bonus, fever, 
double-up love chance, com- 
binations, and double-up high 
or low. The game is a compati- 
ble connector with W-4. Also 
available: Lucky Girl, W-4 
8-Lines, W-7 Skill Chance, W-8 
Bonus Chance, and 6-Card 
Poker. 


8-Line Games 
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Hi-Lo 8-Lines 
Drew’s 

The famous W-4. Features 
include normal and special 
odds and bets up to four per 
line for up to all eight lines (32 
maximum). Special odds are 
for the entire nine reels of the 
screen. The game’s plexi isa 
brightly colored red, gold, and 
green. 





Lucky 75 
Drew’s 

A special ‘‘hold system’”’ 
adds excitement to this game. 
Features include free play, star 
bonus, fever mode, bingo 
double-up, combinations, and 
poker double-up (guess if the 
next card will be higher or lower 
than the previous card). 
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re eet strib uting | 
Choos e from W-4, W-6, w-7, 
we Wet W-15,F-5, F-16, 
Jumbo. Lucky 90, and 
elon: games, available in 
deluxe versions and economy 
models with either 13”’ or 19” 
- monitors. Kit can also be 
ordered for uprights, cocktail 
cabinets, et and 
eins: | 





Cherry Master ‘92 
Grayhound 
_ Eight different ways to win 
with five different bonuses: 
cherry, bell, pool, single bar, 
and a times-50 bonus in hi-lo 
double-up mode. Skill-stop and 
female stripper optional. 
Available as PCB, kit, and 
countertop, all with optional 
_GEI bill acceptor for $1-5-10-20 
bills. | 


Skill Chance 

Eagle Co. 

_ One in aseries of 8-line 
games that includes Lucky 8 
Line W-8, Bonus Chance; 
Lucky 8 Line W-11, Lucky Star, 
Fever Chance; and Lucky 8 
Line W-15, Lucky Bells, with 
unique hold and re-spin. 


El Dorado 
Grayhound 

Features include skill-stop, 
all-stop, and a host of bonuses: 
flip 7, pair bar, 1-2-3 bar, gold 
ingot, and money bag. The 
game is from Dyna and 
available in upright, kit, and 
countertop; the GEI bill accep- 
tor for $1-5-10-20 bills is 
optional. 


' Sit-Down 8-Lines 


Games of Tennessee 

New sit-down style cabinet 
Suits a wide variety of games, 
from cherry games to Aladdin, 
and W-4 up to W-15. Games 
are also available for the 
regular upright. Dedicated 
units come with Wells-Gardner 
monitor and $1-5-10-20 bill ac- 
ceptor. Ticket dispensers and 
printers can be installed on 
request. 


SS 


New Super 8-Lines 
Kramer Mfg. 

An 8-line game that comes in 
a ‘‘works-in-a-drawer’’ cabinet 
with bill acceptor, dual coin 
mechs, and optional ticket 
dispenser. Choose from 13” or 
19” monitors and a host of well- 
known games: W-4, W-6, W-7, 
W-11, and new Treasure 
Island. 
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8-Line Games 


NEW 


DYNASTY 





Dynasty 
Grayhound 

New in the Grayhound family 
of games, it’s an 8-line game 
with bingo feature, multi-bonus 
features, optional GE] bill ac- 
ceptor for $1-5-10-20 bills, and 
16 ways to play. Available in 
several configurations. 





5-Line 
Leisure Entertainment 
Available with or without a 
matching wooden stand, the 
game features a high-quality 
13” monitor, realistic sound ef- 
fects, heavy chrome-plated 
front door, and sturdy plywood 
and mica woodgrain cabinet. 
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Lucky Roulette 
Leisure Entertainment 

A new game with roulette 
theme. It comes in an upright 
cabinet with roulette wheel 
graphics and a 19”’ monitor. 
Sound effects are realistic and 
the cabinet is sturdy. A 
$1-5-10-20 bill acceptor is 
available. 


Super 8-Line 
Leisure Entertainment 

A space saving mini-cabinet 
houses this 8-line game with 
double-up strip action figure 
and 13” monitor. Also 
available: $1-5-10-20 bill accep- 
tor. The game also comes ina 
standard upright cabinet with | 
either 13”’ or 19”’ monitor. 


Quality! 
Quality! 
Quality! 


GAMES 


Kids Only Cartoon 


Theater 


OF 


Cherry Bonus Ill 
Micro Mfg. 

Available in upright, counter- 
top, or kit, features include a 
Mars VFM5 $1-5-10-20 bill ac- 
ceptor and 19” Wells-Gardner 
monitor. The game features 
eight or 16 lines of play, Cherry, 
Bell and Bar fever rounds, and 
Pool Point Bonus. An original 
Dyna board with skill stops. 


8-Line Games 


Lucky 8-Lines 
Micro Mfg. 

Features include 19’’ Wells- 
Gardner monitor and a Mars 
VFM5 $1-5-10-20 bill acceptor. 
A host of other 8-line games are 
available that offer a variety of 
jackpots, bonuses, and free 
plays. Cabinets are available in 
slant- or flat-top styles. 


Complete Games & Kits 


Available 


* Several Cabinet Styles to 
choose from 


* Small Unique Cabinet 
* New 13" Mini Cabinet 


* HOT! New CHERRY 
BONUS Ill 


NEW FEATURE... 


et 


A a Ha 


Sitdown Style Cabin 


a 
Pe a BN 


* 13" Color Monitor 
*Automatic Rewind 
*VCR Operated 
*Printed Circuit 
*Coin Option 25 
*Kids 1yrto 11yrs 
*Time Play Setting 


TENNESSEE 


1220 West Jackson St. 


Board = Shelbyville, TN 37160 


Call Toll-Free 
1-800-456-6882 
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Advent Technology 
5621 Baltimore Nat’l. Pike 
Baltimore, MD 21228 
(301) 744-3700 

(800) 426-3100 

FAX (301) 747-5343 


Alvin G. & Co. 

905 W. North Ave. 
Melrose Park, IL 60160 
(708) 345-9000 

FAX (708) 345-2222 


Amazing Games Corp. 
P.O. Box 5303 

Portland, OR 97210 

(503) 222-3103 

FAX (303) 222-1533 


American Shuffleboard 
_ 210 Paterson Plank Road 

_ Union, NJ 07087 

(201) 865-6633 


Antique Apparatus 
2335 208th St. 
Torrance, CA 90501 
(310) 328-1306 

FAX (310) 328-3736 


Arachnid Inc. 
6421 Material Ave. 
Rockford, IL 61111 
(815) 654-0212 
(800) 435-8319 

FAX (815) 654-0447 


Aristocrat Inc. 
750-A S. Rock Blvd. 
Reno, NV 89502 
(702) 329-7767 
(800) 432-7767 

FAX (702) 329-5646 


Arjay Export Co. 
1645 Falmouth Road E2 
Centerville, MA 02632 
(508) 771-6088 

FAX (508) 771-6119 


Atari Games Corp. 
675 Sycamore Drive 
Milpitas, CA 95035 
(408) 434-3700 

FAX (408) 434-3776 


GAME MANUFACTURERS (listed in alphabetical order) 


Atlas Billiards 
105 E. Main St. 
Painville, CT 06062 
(203) 747-3672 


Bally Gaming 

6601 S. Bermuda Road 
Las Vegas, NV 89119 
(702) 896-7777 

FAX (702) 896-7770 


Bally/Midway Mfg. 
3401 N. California Ave. 
Chicago, IL 60618 
(312) 267-2240 

FAX (312) 267-8435 


Nassau Plaza 1 Fulton Ave. 


Hempstead, NY 11550 


1(3lejdg2-26/70 sis 
| FAX (516) 486-0957 


Betson Enterprises | 
303 Paterson Plank Road 
Carlstadt, NJ 07072 

(201) 438-1300 

(800) 524-2342 

FAX (201) 438-4925 


Betstar 

303 Paterson Plank Road 
Carlstadt, NJ 07072 
(201) 438-1300 

(800) 524-2342 

FAX (201) 438-4837 


Big Ten Electronics 
1242ndAve.S. 
Great Falls, MT 59405 
(406) 452-7361 

FAX (406) 454-0751 


Brady Distributing 
4308 Wilmont Road 
Charlotte, NC 28208 
(704) 357-6284 

FAX (704) 357-1243 


BTR International 
5F-1, No. 30, 

Nanking W. Road 
Taipei, Taiwan R.O.C. 
555-8361 (REP.) 
559-2156 

FAX 559-9888 


Capcom USA 

3303 Scott Blvd. 

Santa Clara, CA 95054 
(408) 727-0400 

FAX (408) 496-5720 


Cointek USA Corp. 
216 Rt. 206, Suite 17 


Hillsborough, NJ 08876 


(908) 281-0616 
FAX (908) 281-0316 


Continental Mfg. 
611-623 Holt St. 
Montgomery, AL 36109 
(205) 272-2460 

FAX 265-9511 


Corner Pocket Billiard 
Supply 


| 184RegalSt. 
| Billings, MT 59102 


(406) 259-4898 


FAX (406) 245-7757 


Data East Pinball 
1990 Janice Ave. 
Melrose Park, IL 60160 
(708) 345-7700 

(800) 542-5377 

FAX (708) 345-7718 


Data East USA Inc. 
1860 Little Orchard Ave. 
San Jose, CA 95125 
(408) 286-7080 

FAX (408) 971-0722 


Digital Disc America 
5617 Business 50 W. 
Jefferson City, MO 65109 
(314) 893-8497 

FAX (314) 893-3601 


Drew’s Industries 
120 Southwest Drive 
Spartanburg, SC 29301 
(803) 574-0162 

FAX (803) 574-7680 


Dufferin Inc. 
4240 Grove Ave. 
Gurnee, IL 60031 
(708) 244-4762 
FAX (708) 244-9752 
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Duke Distributing 
210 Cherry St. 
Franklin, KY 42134 
(502) 586-1663 

FAX (502) 586-1773 


Dynamo Corp. 

2525 Handley-Ederville 
Road 

Richland Hills, TX 76118 
(817) 284-0114 

(800) 527-6054 

FAX (817) 284-7606 


Eagle Co. Ltd. 

2-1-32 Kugayama 
Suginami-Ku Tokyo 168, 
Japan 

(03) 3331-7611 

FAX (03) 3331-7600 


8 Pocket Right Angle 
Billiards 

4780 Old Hwy. 45 
Conover, WI 54519 

(715) 547-6262 


Fabtek Inc. 

8434 154th Ave. N.E. 
Redmond, WA 98052 
(206) 881-0900 

FAX (206) 881-6503 


Games of Tennessee 
1220 W. Jackson 
Shelbyville, TN 37160 
(615) 684-0100 

(800) 456-6882 

FAX (615) 685-0144 


Global Billiards 
1263 W. 132nd 

St. Gardena, CA 90247 
(213) 327-0562 

FAX (213) 327-3816 


Golden Age Jukebox 
5285 Kazuko Court Suite B 
Moorpark, CA 93021 

(805) 523-1044 

(800) 486-5853 

FAX (805) 523-8921 
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Grayhound Electronics 
Route 37 & Germania 
Station Road 

Toms River, NJ 08753 
(908) 341-5200 

(800) 222-0491 

FAX (908) 341-6560 


imagination Leisure 
251 Dixon Ave. 
Amityville, NY 11701 
(516) 842-4242 

FAX (516) 842-0532 


imperial International 
5116 Azuza Canyon Road 
Irwindale, CA 91706 

(818) 962-1024 

(800) 423-2753 

FAX (818) 962-1311 


Infinational Tech. 
9335 N. 48th St. 
Omaha, NE 68152 
(402) 572-0135 

(800) 257-6644 

FAX (402) 571-7941 


Innovative Concepts in 
Entertainment (I.C.E.) 
2605 Kensington Ave. 
Buffalo, NY 14215 

(716) 833-0481 

(800) 344-7467 

FAX (716) 833-1342 


International Game 
Technology (IGT) 
520 S. Rock Blvd. 
Reno, NV 89502 

(702) 688-1100 

FAX (702) 688-0120 


irem America Corp. 
835 154th Ave. N.E. 
Redmond, WA 98052 
(206) 882-1093 

FAX (206) 883-8038 


Jaleco USA 

310 Era Drive 
Northbrook, IL 60062 
(708) 480-1811 

FAX (708) 480-9231 


Kaneko USA 

1370 Busch Pkwy. 
Buffalo Grove, IL 60089 
(708) 808-1370 

FAX (708) 808-1375 


Kramer Mfg. 

451 Magnolia Ave. 
Croydon, PA 19020 
(215) 788-8516 
(800) 631-2126 

FAX (215) 788-8953 


Konami inc. 

908 Deerfield Pkwy. 
Buffalo Grove, IL 60089 
(708) 215-5100 

FAX (708) 215-5144 


Leisure Entertainment 
25 Hutchinson Place 
Lynbrook, NY 11563 

(516) 593-5050 

(800) 645-2162 ~ 

FAX (516) 593-5896 


Les Industries 

1361 Boul Smith Sud. 
Thetford Mines 

(Quebec) Canada GGG 6K8 
(418) 338-5131 

FAX (418) 338-1500 


Mc O’River Inc. 

17800 S. Main St. Suite 121 
Gardena, CA 90248 

(213) 323-2236 

FAX (203) 323-4560 


Merit Industries 
2525 State Road 
Bensalem, PA 19020 
(215) 639-4700 

(800) 523-2760 

FAX (215) 639-5346 


Micro Mfg. 

535 Old Nashville Hwy. 
LaVergne, TN 37086 
(615) 793-5510 

FAX (615) 793-5512 


Midway Mfg. 

3401 N. California Ave. 
Chicago, IL 60618 
(312) 267-2240 

FAX (312) 267-8435 
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Murrey & Sons Co. 
14150 S. Figueroa St. 
Los Angeles, CA 90061 
(213) 321-5161 

(800) 421-1022 

FAX (213) 217-0504 


Namco-America 

3255-1 Scott Blvd. Suite 102 
Santa Clara, CA 95054 
(408) 496-6371 

FAX (408) 496-6399 


Nintendo of America 
4820 150th Ave. N.E. 
Redmond, WA 98052 
(206) 882-2040 

(800) 633-3236 

FAX (206) 882-3585 


NSM-America Inc. 
5207 N. Rose St. 
Chicago, || 60656 
(312) 992-2280 

FAX (312) 992-2289 


Ocean of America 
1855 O'Toole Ave. 
Suite D-102 

San Jose, CA 95131 
(408) 954-0201 


Penn-Ray Billiards 
3161-A State Road 
Bensalem, PA 19020 
(215) 638-4720 

FAX (215) 639-2732 


P.G.I. 

(a division of PARS 
Electronics) 

2719 Interstate St. 
Charlotte, NC 28208 
(704) 398-1177 
(800) 245-4054 

FAX (704) 398-1577 


Pioneer Laser 
Entertainment 
2265 E. 220th St. 

Long Beach, CA 90810 
(213) 746-6337 

FAX (213) 816-5111 


Playfair Shuffleboard 
7021 Bluffton Road 

Ft. Wayne, IN 46819 
(219) 747-7288 

(800) 541-3743 

FAX (219) 747-0470 


Premier Gaming 
759 Industrial Drive 
Bensenville, IL 60106 
(708) 350-0400 

(800) 444-0761 

FAX (708) 350-1097 


Premier Technology 
759 Industrial Drive 
Bensenville, IL 60106 
(708) 350-0400 

(800) 444-0761 

FAX (708) 350-1097 


Ram Star 

21210 Hwy. 60 
Platteville, CO 80651 
(303) 737-2441 

(800) 228-0958 

FAX (303) 737-2443 


Rock-Ola Mfg. Corp. 
313 S. Rohlwing Road 
Addison, || 60101 

(708) 629-9200 

(800) 621-4618 

FAX (708) 628-0019 


Romstar Inc. 
22857 Lochness Ave. 
Torrance, CA 90501 
(213) 539-2744 

FAX (213) 539-3626 


Rowe international 
75 Troy Hill Road 
Whippany, NJ 07981 
(201) 887-0400 

FAX (201) 887-2851 


Seeburg Corp. 
1105 Westwood Ave. 
Addison, II 60101 
(708) 543-1270 

(800) 733-2874 

FAX (708) 543-0549 


Sega Enterprises USA 
2149 Paragon Drive 

San Jose, CA 95161 

(408) 435-0201 

FAX (408) 435-0294 
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Sigma Game Inc. 
3180 S. Highland Drive 
Suite E 

- Las Vegas, NV 89109 
(702) 399-5000 

FAX (708) 399-5300 


SNK Corp. of America 
20603 Earl St. 

Torrance, CA 90503 
(310) 371-7100 

FAX (310) 371-0969 


Strata Group Inc. 

709 W. Algonquin Road 
Arlington Heights, IL 60005 
(312) 437-2704 

(800) 262-0323 

FAX (312) 437-2473 


Taito America Corp. 
390 Holbrook Drive 
Wheeling, IL 60090 
(708) 520-9280 

FAX (708) 520-1309 


Tekbilt Inc. 

Huntingdon Valley Industrial 
Center, 3983 Mann Road 
Huntingdon Valley, PA 19006 
(215) 322-3232 

(800) 666-7776 

FAX (215) 322-3238 


Tornado Table Soccer 
4959 Rendon St. 

Ft. Worth, TX 76140 

(817) 483-6646 

FAX (817) 561-2899 


United Billiards (U.B.I.) 
51 Progress St. 

Union, NJ 07083 

(908) 686-7030 

(800) 526-0080 

FAX (201) 686-1518 


Universal 

745 Grier Drive 

Las Vegas, NV 89119 
(702) 361-3166 

(800) 877-8648 

FAX (702) 361-3403 


U. S. Games Inc. 

5825-B Peachtree Crossing E 
Norcross, GA 30092 

(404) 441-2910 

(800) HIT-GAME 

FAX (404) 446-2211 


Valley Recreation 
Products 

333 Morton St. 

Bay City, Ml 48706 
(517) 892-4536 

(800) 248-2837 

FAX (517) 892-6513 


Video Gaming 
Technologies (VGT) 
3026 Owen Drive Suite 107 
Antioch, TN 37013 

(615) 641-7777 

FAX (615) 641-7779 


Video Lottery Con- 
sultants (VLC) 
23115. 7th 

Bozeman, MT 59715 
(406) 586-4423 

FAX (406) 586-8211 


Williams Electronics 
Games 

3401 N. California Ave. 
Chicago, IL 60618 

(312) 267-2240 

FAX (312) 267-8435 


WMS Gaming 

3401 N. California Ave. 
Chicago, IL 60618 
(312) 267-2240 

FAX (312) 267-8435 


Wurlitzer Jukebox Co. 
30-55 Vernon 

Long Island City, NY 11102 
(718) 721-4000 

(800) 562-4835 

FAX (718) 626-1163 
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Kevin Sharp 
Enterprises Inc. 


264 River Rock Blvd. Suite B 
Murfreesboro TN 37129 


800-6CHERRY 


615-895-9099 
615-895-9184 Fax 


The only place to shop for 
all your Luck 8-Lines and 
Poker needs 


Hottest Game 
in the Country 


NEW Double 8-Line 
Call for Prices!! 





All New Sharp Draw Poker 
If you like the Draw 80 you'll 
love our Sharp Draw Poker 
"Call for Details" 


Mega Strip Hi-Lo 
Double Up Poker 


Has Real Girl when in Double Up. 
Change card and raise at anytime. 


The Strip Teaser 
Random strip of 6 different girls 
pre-selected by player. Graphics 

better than Lazer Disc. Player plays 
Strip poker against girls selected. 
Raise Pot at any time. 
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Family value is vital 
to redemption future 


John Margold 











Family fun centers such as Celebration Station offer games for all ages. 


rom time to time I impose 

upon guest experts in various 
aspects of the redemption in- 
dustry to share their thoughts 
with our readers. Recently, Sheila 
Dellacona from Roger Williams 
Mint explored the use of tokens in 
a redemption arcade. This past 
spring Clifford Brechner of Dan 


Brechner & Co., Steve Lipkin of 
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Nancy Sales Co., Ira Erstling of 
HMS Monaco, and Joe Betras of 
Betras Plastics gave us a hint of 
what merchandise would be hot 
during the summer of ‘92. 

Once again I have sought an in- 
dustry expert. Ted Sloan, national 
sales manager for Bob’s Space 
Racers, will share his thoughts on 
the direction that redemption will 


be taking during the next year. 
Ted is well qualified to spot 
trends and predict the industry’s 
direction. Bob’s Space Racers is a 
leading manufacturer of large 


-group participation games seen at 


major amusement parks and car- 
nivals throughout the world. With 
the exception of Skee-Ball’s Skee- 
Ball, Bob’s Space Racer’s Whac- 





ATTENTION 





@PRAOS 


We've cooked up the Largest Selection of 
( , Halloween Plush 





- over 100 items - 
Available Now ! 
KKK 


Call Early for Best Selection 
Satisfaction Guaranteed 


KKK 


See us at AMOA EXPO '92 
Nashville « Booth 3011 - 3015 


KKK 


YOUR HOLIDAY PLUSH PAK™ 
QUARTERS 


LARAMIE INTERESTS 


HOUSTON, TX 


1-800-237-5874 
1-800-521-3697 





If this is your token 
manufacturer's response to your _ 
request for complete, on- time LS 
fulfillment of the token fee 
contract, it's time 
you called 





Fast, low-cost 
dependable service to 
accompany our superior 
quality tokens. 

Call Roger Williams Mint 
today. Because poor service is 
no laughing matter. 


79 Walton Street, P.O. Box 2350 
Attleboro, MA 02703-0350 
Toll-Free 1-800-225-2734 
In Massachusetts call (508) 226-3310 
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A-Mole is probably the most 
recognized redemption game of 
all time. 

Bob’s Space Racers is now 
downsizing many of its group 
games to allow application in 
2,000- or 3,000-square-foot family 
amusement/redemption centers. 
Let’s hear from Ted Sloan. 


Fun center appeal 


We at Bob’s Space Racers Inc. 
feel that “family values” are the 
key words in determining where 
the amusement business is now 
and will be in the future. Nowhere 
is this more evident than in the 
redemption fun center, where we 
are attempting to entertain and 
sell merchandise to all age 
groups. 

The renewed focus on rebuilding 
family structures and maintaining 
quality time for family activities 
puts our industry in the national 
and international spotlight. It’s an 
enviable place to be, providing we 
assume the responsibility to pro- 
vide the best experience possible. 

One of the most enjoyable 
aspects of my function as a sales 
manager is taking a phone call 
from an excited, enthusiastic, and 
totally confused entrepreneur. 
This person has a perfect location, 
great traffic flow, loves people, 
sometimes has financing or cash, 
and desperately wants to get into 
the redemption business. Where 
to start? 

Investment required, game 
selection, merchandising, ticket 
values, square footage re- 
quirements...these are all part of 
the formula. We prefer to focus on 
the end goal first, which to our 
way of thinking is overall family 
entertainment and perceived 
value. Perceived value not only 
refers to merchandise but also to 
quality time spent with the family. 

Once operators understand this 
concept, the rest of the com- 
ponents in a successful redemp- 
tion operation fall into place. They 
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begin to understand why leaving 
one or more pieces out of the mix 
can relegate them to a mediocre 
operation at best. 


Entertainers/merchandisers 

Out of all the redemption 
operators we have_ been 
associated with over the last few 
years, the most successful by far 
are the ones who: consider 
themselves entertainers and mer- 
chandisers. Their audience is the 
family group from age two up to 
grandma and grandpa. That's 
definitely a tough house to play to 
but we never tell anyone it’s going 
to be easy. 

Once operators are committed 
to the entertainment and mer- 
chandising concept, they can con- 
centrate on specifics. My purpose 
in this article is not to dwell on 
special techniques or to outline 
operating guidelines (payouts, 
percentages, etc.), but there are 
some basic tenets that must be 
met in order for the redemption 
business to evolve into the suc- 
cessful entertainment center of 
the future. 

Basic Value: The redemption 
centers that service and prosper 
will do so by giving value to their 
customers. This value comes in 
many forms: cleanliness, attrac- 
tive decor, fair ticket payout, 
desirable and well-priced mer- 
chandise, security, helpful and 
courteous employees, and heads- 
up management, to mention a 
few. These sound very basic, but 
many new redemption operators 
and some old video arcade 
operators do not understand the 
importance of these factors in 
their business. 

Game Selection: This is another 
critical area. Again, in striving to 
entertain the family group, a wide 
variety of games are needed to 
keep each age group interested. 
This is probably the most difficult 
for new redemption operators to 
grasp. You cannot start redemp- 
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tion with one or two games; you 
must have a balanced selection to 
have a chance of success. 

One of the most common reac- 
tions from redemption en- 
trepreneurs is ‘“geeze, these 
games are expensive compared to 
videos.” They’re not; they’re the 
best value in our business. If 
you've selected the right games 
they will pay for themselves quick- 
ly and they will last indefinitely if 
maintained and supported proper- 
ly. They have basic entertainment 
value and are not faddish. 

Many good redemption games 
have been around for decades and 
continue to make money year 
after year. They are entertaining 
generations of families and, with 
proper maintenance and care, will 
continue to do so for many years 
to come. 

One of the best pieces of advice 


to new redemption operators is to 
select games that have a history. 
As they develop experience they 
can test new game concepts; a 
track record on proven games 
gives them something to use as a 
comparison to new equipment. 


We also encourage operators to 
ask game manufacturers some 
hard questions, such as: How big 
is the parts inventory and where 
is it located? How many techni- 
cians are on call? Do you 
manufacture the games or assem- 
ble them? These and other ques- 
tions help the operator get ac- 
quainted with the games and 
manufacturers. Astute operators 
always figure out how much a 


game can make for them, not how 
much it costs. 

In addition to the type of game, 
the quality must be first-rate. A 
game that is not working because 
of poor design or unavailable 
parts is of no use to the customer 


or the operator. It also takes away 
from the entertainment value of 
the entire room—a negative ele- 
ment in a positive atmosphere. 
What direction is redemption 
going? My answer to that ques- 
tion would be redemption is going 
back to basics: basic entertain- 
ment, basic value, basic old 
fashioned family fun, and basic 
hard-earned profits. L 
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Nortech’s Pool Table Controller 


Revitalize old, 
rack-only tables 


e Installs in minutes 


e Kits available for Valley 
and Dynamo tables 
e Open up old, rack-only 


PATENT PENDING 


Back-lit LCD display 


e Users view a clear, 
informative display for 
rack or time selection 


Dual coin, dual 


BATTERIES 

MOTOR 

CONTROL MODULE 
LCD DISPLAY 

COIN DOOR 


BALL DROP 
welled 


tables to 9-Ball league play 
e Compete with pool halls 


RMU ara 


e No cords to trip over 
e Built-in real time clock 


Menu driven 


operator interface 

CE ea selemrel Corea 
includes: non-resettable 
coin, rack and time 
counters, diagnostic, clear 
buffers, set clock 

e Set up to 5 special rates 

e Set up to 7 special times 


pricing available 
e Programmable minimum 
buy-in for time play 


Kit includes: 

¢ Coin door with coin 
mechanism 

Dollar bill acceptor interface 
Ball drop assembly 
Complete wiring harness 
Motor 

Batteries 

Control module 

Battery charger 
Mounting template 
Operator’s manual 


To order or for more information, write Nortech Mfg., 


P.O. Box 338, Virginia, MN 55792. 


In USA and Canada call 1-800-521-6372. All others 1-218-741-6075. 
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Merit maintains focus 
on darts and adult games 


q ae EE 
ee. 


erit Industries has the distinc- 
tion of manufacturing product 
in four of the game categories 
covered in our Fall Buyer’s Guide, 
a special feature this month. Darts, 
video lottery terminals, counter- 
tops, and video card games sustain 
the company, which is based in 
Bensalem, Pa. 

This wide variety of coin- 
operated equipment was but a 
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Part of the Merit clan (I-r): David Rubinstein, Peter Feuer, Lucy Criticos, and Lamar Forque. 


glimmer in the eye of company 
president Peter Feuer when he 
started making remote-control 
wall games in 1973. His then-com- 
pany was Century Industries; it 
evolved into Merit a few years 
later. 

Said Feuer, ‘“‘We were an 
operator-oriented company from 
the outset. As we grew we broaden- 
ed our market and became more 





involved with distribution. We con- 
tinue to develop new types of pro- 
ducts andenlarge our share of the 
coin-op market.” 

Feuer recently reminisced about 
the early days, vividly recalling 
MOA shows in Chicago and the 
first AOE in New Orleans. Many of 
his employees from the fledgling 
years are, in his words, ‘“‘still here 
making significant contributions 
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to our growth.” 

That growth gives Feuer a cer- 
tain perspective. “From where we 
sit in the industry, we're tremen- 
dously optimistic about the 
future,” said Feuer, although he 
conceded that “mainstream pro- 
ducts are hitting on hard times.”’ 


Merit’s product line includes 
non-faddish darts, which suit tour- 
nament and league play perfectly, 
as well as supply steady return on 
investment. The company’s VLTs, 
countertops, and card games are 
popular adult entertainment 
choices. 


Feuer and David Rubinstein, vice 
president and director of sales, 
agreed that the ‘seasonal 
doldrums” had not affected darts. 
Said Feuer, “Darts are stronger 
than ever. We’ve had a great sum- 
mer with reports of stronger 
league activity—an indication that 
people are staying closer to home 
for their socializing and entertain- 
ment. It’s a real plus to darts in 
these recessionary times. Darts 
continue to blossom.” 


And what about foreign 
markets? Interest runs high 
throughout the European market, 
where Merit’s central importer, 
NOVA APPARATE, a division of 
the Gausselman Group, is now 
making inroads in the developing 
Eastern European countries. 
Spain, Portugal, Italy, Greece, and 
France continue their explosive 
market expansion. Canada is also 
garnering its share of attention. 


In the United States, the Midwest 
has long been a stronghold for 
darts. Change is in the air, accor- 
ding to Rubinstein. “Operators are 
opening up to darts because of the 
times,” he explained. “Both the 
East Coast and West Coast are try- 
ing to develop darts. The games 
are an accepted and proven profit 
center. Operators and distributors 
can count on the earnings to be 
more consistent than videos. As a 
result, sales are more consistent.” 





Jack Sullivan 





Bob Cadmus 





Frank Skilton 


Merit supplies the necessary sup- 
port for operators in the form of 
assistance in organizing tour- 
naments and leagues, identifying 
the correct locations, and pro- 
viding other field services. Said 
Rubinstein, “We've never hyped 
an operator and left him high and 

He hinted at new dart products 
Merit plans to introduce at the up- 
coming AMOA, along the lines of 
additional software and features 
that operators have been re- 
questing for a long time. Included 
will be an overall kit improvement 
for the entire line and a singular 
dramatic new feature—Bonus 
Match. 


Merit’s dart team is ably staffed 
by Howard Smoyer, Scott 
Dougherty, Lamar Forque, Jack 
Sullivan, Bob Wiles, Dave Myers, 
Mike Gannon, and world cham- 
pion dart player Lane Helgeson. 

Tavern locations are the perfect 
home for darts, as well as those 
video gaming machines we keep 
hearing so much about. Merit is 
taking an active role in the Loui- 
siana market, the newest state to 
have legal video gaming, and is 
one of 13 manufacturers approved 
by the La. State Police in the first 
round of licensing. 


The process of enrolling (formal- 
ly registering) and enabling (con- 
necting) games with the state’s 
central computer is proceeding at 
a Slower rate than hoped. Said 
Rubinstein, “From what we can 
see, where games are operational, 
the players are very enthusiastic. 
They’re having a lot of fun in their 
neighborhood locations. Only a 
very small portion of the market 
has been tapped because of the 
slow enrollment process. The 
police don’t have enough man- 
power to satisfy all the requests. I 
don’t think they’re finished with 
the first wave yet.” Merit is 
represented in Louisiana by River- 
side Amusement Co. in New 
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Scott Dougherty (I) and Howard Smoyer (r) ‘‘on the road”’ in Wisconsin with Joe Jacobson of Amusement Devices. 


Orleans and Automatic Amuse- 
ment Co. in Shreveport. 

What about that “other” market, 
Oregon, where operators are not 
involved in the video lottery pro- 
gram? Said Feuer, “We elected to 
back away from the Oregon situa- 
tion. In the Atlantic provinces of 
Canada, where there is a mix of 
operator-involved and state-run 
programs, our products are doing 
well. The marketplace is 
somewhat stabilized there.” 
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Rubinstein added: “The 
operators are pros; they know how 
to place and maintain games. They 
know their business and offer an 
awful lot. Video gaming machines 
are sophisticated devices. 
Operators are more equipped to 
work with the games than any 
newcomer.’ 

In 1991, a proposed state-run test 
of video gaming machines in lowa 
coincided with the news of a licen- 
sing agreement between Merit and 


G-TECH that caused waves in the 
industry. Feuer welcomed an op- 
portunity to set the record straight 
on this one. “There’s been so much 
misinterpretation,” he said. “Merit 
had an arms-length relationship 
licensing some ofits technology to 
G-TECH long before Iowa's pro- 
posed test. 

‘““We were solicited to license 
some of our technology. G-TECH 
looked at a number of manufac- 
turers and chose Merit from the 
prospects. It’s a licensor/licensee 
relationship—not a joint venture 
with G-TECH. The intent of the 
licensing wasn’t directed toward 
any marketing aspects, such as 
lowa’s proposed test. The licensing 
was an arm’s length opportunity 
for Merit with respect to its 
technology, and did not involve 
any contribution or participation 
in the development of legislative or 
marketing efforts.” 


Feuer attributed this to the in- 
dustry seeking to vent its anger 
over the situation at the time. He 
was quick to mention that Merit 
participated in the early stages of 
video lottery development in South 
Dakota, the state that inspired so 
many others to look at similar pro- 
grams. Said Feuer: “I spoke up at 
meetings with the lottery commis- 
sion in South Dakota, arguing in 
favor of an operator-run program 
against proposals being made fora 
sole-source system. 

‘We are a member of the Video 
Gaming Alliance and are seeking 
to formulate legislation in the pro- 


OMPANY PROFILE 








Jim Kelly 


per fashion—with private enter- 
prise. In the last year we have been 
gratified by the support from our 
friends. We’re building much 
stronger relationships with 
operators.’ Feuer was named to 
the first board of directors for VGA. 


‘“‘We’re a small com- 
pany working hard to 
get our market share. 
We’re out there ina 
Jungle with big com- 
panies looking to sell to 
governments. ”’ 


Added Feuer: ‘““We’re a small 
company working hard to get our 
market share. We're out there ina 
jungle with big companies looking 
to sell to governments. I’d love to 
flatter myself that we were power- 
ful enough to control or influence 
legislation as people had thought. 
If we ever become that powerful, 


our influence will be in the direc- 
tion of our industry.” 

While video gaming devices and 
all the surrounding press has 
brought that equipment to the 
forefront, countertops, on the other 
hand, have had little press. Rubins- 
tein explained that “countertops 
have been consistently strong for 
Merit’s sales over the past nine 
years. We've constantly redesign- 
ed and implemented features in 
the game to keep it earning. Look 
at the cost of the countertop and 
the look at the return on invest- 
ment vs. other games.”’ 

He retold the story of an operator 
who considers countertops such as 
Merit’s Superstar Pit Boss to be 
good “location getters.” As the 
story goes: he puts two or three in 
the back seat of his car, 
demonstrates one in the tavern, 
and always leaves without it. This 
opens the door for placement of 
other games in that location. “With 
the countertop,” said Rubinstein, 
“you're not competing for floor 
space; you just put something on 
the counter.” 

No matter what product a com- 
pany markets today, the 
distributor network is a key ele- 
ment. Lately, they have been under 
pressure to move product even 
though the economy is less than 
brisk. “From our experience,’ said 
Feuer, ‘we ve got to earn the right 
to ship our machines to 
distributors. They’re buying our 
equipment not because it’s being 
forced upon them, but because of 
sales performance. If all the equip- 
ment being sold out there was be- 
ing sold strictly on its merits (pun 
intended) the industry would be in 
good shape. 

“Going back to the video gaming 
arena, any area where the 
operator is cut out—guess what?— 
so is the distributor and so are the 
small manufacturers. Merit’s been 
in the amusement industry for 15 
years and all of a sudden competi- 
tion is coming from companies 


we ve never had to compete with 
before.” 

He predicted: ‘““There’s going to 
be a tremendous shakeout whena 
video lottery comes about and 
doesn’t include our industry. It’s 
not just the operators on the street 
who are going to be out of the pic- 
ture. Most of the focus is on the 
operator and manufacturer, but 
distributors will also be hurt.” 

Merit is looking ahead to the 
future. For a company that literal- 
ly started with a kitchen, a base- 
ment, and a few determined peo- 
ple, it has now grown into an 
80,000-square-foot facility with 160 
employees. 


“‘We’ve had a great 
summer with reports of 
stronger league 
activity—an indication 
that people are staying 
closer to home for their 
socializing and enter- 
tainment.’’ 


During the past year, Merit has 
made tremendous strides in 
building a professional manage- 
ment team that insures complete 
customer satisfaction. Products 
are designed and tuned to the 
market’s needs, manufactured to 
the highest standards of quality, 
and supported by proven, effective 
promotion and marketing 
campaigns. 

Merit’s management team in- 
cludes Bob Cadmus, vice president 
of operations (chief operations of- 
ficer); Frank Skilton, director of 
finance (chief financial officer); 
David Rubinstein, vice president 
and director of sales; and Dave 
Myers, manager of sales opera- 
tions. Regional sales managers are 
Lamar Forque, Howard Smoyer, 
and Jack Sullivan. The customer 
service manager is Jim Kelly. 
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A decade of dedication 


he Pennsylvania Amusement 

and Music Machine Associa- 
tion (PAMMA)held its 10th annual 
convention and trade show in July, 
theming it “A Decade of Dedica- 
tion.”’ 

Like other states, Pennsylvania 
is keeping abreast of video lottery 
and is working on getting a bill 
passed that would include oper- 
ators. PAMMA’s attorney, Wayne 
DeLuca, addressed a sparse au- 
dience on the latest developments, 
which he said are much as they 
were two years ago. “It is impor- 
tant to keep the issue in front of 
lawmakers,’ he told the group. 


DeLuca stressed the danger of 
the state going sole-source, a situa- 
tion that occurred in Oregon. 
‘There used to be two options con- 
cerning video lottery: legalize it or 
don’t legalize it. However, now 
there are three options: don’t legal- 
ize it, legalize it with operators in- 
volved, or legalize it with a sole- 
source situation. If a sole-source 
option is chosen by the state, it will 
be devastating to operators.” 

During the legislative session, 
Lou Larson of Atlas Distributors 
expressed his dismay at the lack of 
concern among operators. ‘I’m 
looking around this room and see 





only about 16 companies 
represented. I challenge each of 
you here to contact another 
operator and tell him that his help 
is vital to the very survival of the 
business.” 

Attendees were treated to a view- 
ing of some of the latest equipment, 
with manufacturer’s represen- 
tatives on hand to answer ques- 
tions. An auction, led by Atlas’s 
Jim Wittler and Lou Larson, was a 
highlight of the show. The two, 
dressed as hoboes, had people 
laughing as they bid on a myriad of 
products donated by distributors 
and manufacturers. (| 





Ralph Schechtman of Prime One Stop (I) and Avrum Gaynor of American Coin 
Machines flank Mondial’s Michelle Rodriquez. 
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By Quick Draw USA, a pull-tab dispensing machine, are Jack Ring (I) of VLM Corp. and 


Jim Grothe of Over and Under Int. 
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Kevin Smith (I) of Profit Vending watches two youngsters § Manufa 
play G./. Joe while Atlas’s Jim Wittler (r) strikes a deal 


with Robert Roles of Flexer Amusement. 





Poe Tee 
Kristin Mills with, (I-r): Jeff Sullivan of Mondial, Henry 
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cturer’s reps Rachael Davies and John Hill flank 
operators Jerry Derrick (I) and Buster Gum. 


Dave Hunter and Rick W 






Lucky girls! Stan Harris & Co.’s Sharon Harris and Williams’ 
Rachael Davies with Atlas’s Lou Larson. 





f Uncle Bill’s attended their | Katie Vano enjoyed Atari's Moto Frenzy. 


Murillo of All American, and NSM’s Keith White (yes, he’s _first show this year. Here they are with Mondial’s Kristie 


that guy in the ads!). 


OUTSTANDING 
BUSINESS 
OPPORTUNITY: 


Major power with three generations of exporting 
and operating experience in the Latin-American 
coin machine industry seeks solid companies for 
joint venture or participation in the operation 
and/or sale of coin machines throughout 

Latin America. 





Open market economies present opportunities in 
Puerto Rico, Brazil, the Dominican Republic, 
Argentina, Venezuala, Uruguay, Paraguay, Colombia 
and Peru, etc., that are virtually limitless. 


We have set up factories and technical 
departments throughout Latin America, and 
maintain a staff of top management professionals. 


WE ARE SEEKING ESTABLISHED COMPANIES 
ANXIOUS TO ENTER THE FOLLOWING: 


OPERATION OF: 

@ Gambling Machines (slots, horse games, 
roulettes, etc.) 

e@ Casinos 

@ Bingo Halls 


_ 


OPERATION & SALE OF: 
@ Juke Boxes (new CD only) 


Price and Michelle Rodriquez. 


WS heg 


© New Flippers (and some very late models) 

© All Types of Arcade, Video and Prize 
Redemption Equipment — New & Used 

© Six Card Electronic Bingos from Belgium — 
New & Used 

@ Penny Fall Machines — New & Used 


We wish to hear only from serious factories, 
distributors, or major operators, and bona-fide 
coin machine dealers throughout the world who 
are prepared to supply equipment or capital for 
the opportunity to capitalize on the growing 
markets in Latin America. : 


Interested parties must also be willing to travel 
to Latin America with us to witness first- 

hand the extraordinary potential that exists in 
all the above-mentioned fields. 


THE TIME TO ENTER THESE LUCRATIVE 
MARKETS IS NOW — AND THERE IS 

NO BETTER WAY THAN WITH OUR 
COMPANY. FOR COMPLETE DETAILS, 


FAX: 516-472-0990. 
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Jeff Rosenthal (I) explains his new operator services | AMOA president Gene Urso’s daughter Nikki drew the win- — From left: Ralph Schechtman of Prime One Stop, AMOA 
association, the Amusement and Vending Advocate(AVA), ning names for the big raffle winners. president Gene Urso, ‘‘Operator of the Year’ Lou Manolios 
to Jim Grothe. of P-n-L Vending, and Pioneer’s Tony Maniscalco. 









Steve and Carla Abel of Abel Vending aregivingtheirsonan Lou Manolios was named ‘‘Operator of the Year’ by his —_ Atlas’s Lou Larson and Jim Wittler (r) led a very successful 
early start in learning the ways of the industry. fellow operators. Lou Larson presented the award. auction. 


Music Operators Service 


“Service is in our name” 
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4 CDs 


abesaree October 1-3 OPRYLAND HOTEL 
title strips! See us at booth 2708 


Oe gah LILLIA EDAD DAPI DD LILIA EDP E PAID RRR APD DLDDPDDDDDD 
ss , Call us f rlitzer Juke Boxes! / 

posiesiasi 7 Authorized California Distributor ; 
B SAN) t of LILI L ILE ILA I IIS IL IL ILLS ELTA ELEN AAA AAAI eee 


aieme@)aitxy Wecarry a commercial line of Speakers & Lighting 
Call for effects! Great service at low prices! 


catalo National Toll Free (800) 35-4 JUKE 
3 714/879-1771 FAX: 800/821-7878 
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see changed 
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industry? 


























































































































PLAY METER MAGAZINE 
P.O. Box 24970 
New Orleans, LA 70184 


Pena RESPONSE 


We have always felt that it is vital to find out what our readers — 


are thinking. It was suggested to us several years ago that we - 
should devote a page to hearing readers’ views. We complied — 
and regularly print the compliments and complaints we’ve — 


gotten. 


We decided to zero in on what operators view as the most 
pressing concerns in the industry. It was up to our readers to 
answer the question posed or express opinions about whatever — 
else is on their minds. We will periodically change the question — 
but continue to invite you to tell us what you are thinking. Your — 


opinion counts! 


90/50 pricing 


In your June issue, an operator 
said that he was getting 50 cents 
to start a game and 50 cents to 
continue. I applaud that. How- 
ever, Istrongly disagree with him 
on setting Ms. Pac-Man on 50-cent 
play. My reason is that in this 
business, you can lower the price, 
you can't raise it. You especially 
can't raise it after people have 
been playing Ms. Pac-Man for 
more than 10 years for a quarter. 

If you try to raise the price, you 
will lose a lot of players with a 
move like that. My suggestion on 
older games like Ms. Pac-Man is to 
set them on three lives, one free 
man at 20,000 points, and explore 
buying update chips from Two-Bit 
Score. This will maximize your 
earnings potential and will keep 
your machine from being tied up 
for too long because not everyone 
can get that free man at 20,000 
points. I hope this advice helps. 

On the issue of $1 per play, I 
think it’s a good idea. However, I 
don't see it in the near future. I get 
a lot of flak at 50-cent pricing. If 
you try to go to $1 play, you will 
price a lot of your players out of 
your location and back into play- 
ing their home systems. I think $1 
is a fair price on deluxe sit-downs 
and games like Mad Dog McCree. 
But I don’t think it’s a fair price on 
a standard upright piece. But 
that’s just my opinion. 

Scott Savage 
Magic Entertainment Group 
Sparks, NV 


Good games, please 


What is going on in this in- 


dustry? No one seems to trust 
anyone. The manufacturers have 


this mightier-than-thou attitude | 


that I really don’t understand, see- 
ing as none of them seem to be do- 
ing much. I guess I shouldn’t say 
none of them because there are 
companies like Atari that can’t 
seem to make a really bad game. 


I'm so tired of hearing how great | 
a@ game is and how great the 
technology is, and then none of my 
customers even want to play it.I | 


know I should be able to pick the 


winners before I buy a game, but | 


I can’t. 

My business is almost all video, 
as it has been for 10 years. I used 
to be able to justify my purchases 


because for every bad game I got | 


stuck with, I was pretty happy 
with a dozen more. Now it seems 
to be the other way around. I’m 
gun shy when it comes to buying. 
Manufacturers blame operators 
for not buying, but the blame 


needs to be placed back on them | 


for not giving us good games. 
I’ve made up my mind that I will 


go to Nashville for AMOA; I’ve | 
been going every year since I’ve - 
been in business. However, I’ve | 


already decided that it’ll be my 
last show unless I see something 
that will help me make more 
money. And I don’t care if it’s 
video or not. 


A concerned operator — 







Purchase 
your used 
equipment from: 






New Orteavs 
Novenry Go. 







@ /n business for 50 years! 






@ International reputation for 
selling the finest used videos, 
flippers & amusement games 
available anywhere. 







M@ Each and every game 
beautifully refinished like new 
by experts. All games authen- 
tic. Legal factory models. 

@ Get on our mailing list for our 

latest price bulletins or call 

Celie for latest prices. 


3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX (504) 888-3506 










PUTT-PUTT 
SPLUSYY 


C26 GN 









OK « 


Phone (606) 231-7100 » FAX (606) 231-7108 
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technology 


ega distributors were treated 

to some exciting new product 
at its meeting held in California in 
early August. The company, long 
an innovator in the industry, show- 
ed several new video games and 
redemption games for that grow- 
ing market. 

Sega has always had a keen 
ability to see into the future of the 
coin-op industry. David Rosen was 
ridiculed when he predicted the 
saturation of conversion kits long 
before kits were common. Of 
course, his industry forecast cer- 
tainly came true and he was prais- 
ed for his insight. Sega continued 
to be a little ahead of its time, 
choosing to focus on the next 
generation of technology when 
others were pumping out smaller, 
inexpensive lines. It was a decision 
that is proving to be the right 
choice for Sega. 

Sega led the pack in top-end driv- 
ing games and takes pride in its 
games like After Burner, Hang On, 
and Super Monaco. There is stilla 
strong demand for these pieces. 

Sega was innovative with Time 
Traveler, a 3-D, ‘“holographic”’ 
marvel. Although the game itself 
fell short of expectations, the 
technology had amazing potential. 
A new game utilizing the 
holographic technology was 
shown to distributors. Holosseum 
is a one- or two-player game with 
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‘ Bu 
Mondial’s Tony Yula (|) and Brady's Tom Keil take a look 
at Sega’s new games. 





3-D depth that takes players intoa 
world of karate, judo, and kick 
boxing. 

Sega tantalized its distributors 
with hints of a new game to be in- 
troduced this fall. The game will 
simulate five forces and have even 
more technological advances. Tom 
Petit told the group that Sega is 
moving forward to meet the future 
with even more spectacular 
innovations. 


“They’re back!” said Sega of 
Golden Axe, the Revenge of Death- 
Adder, a sequel to the popular 
Golden Axe. Using Sega’s System 
32, players experience ultra- 
realistic graphics. Players choose 
one of four warriors and travel 


Sega: driven by 
and innovation 


through a variety of stages and 
scenes in this magical fantasy. 

Distributors also saw Stadium 
Cross, a linkable cabinet filled with 
the thrilling excitement of 
motocross racing. It’s the first 
simulated cycle that is capable of 
moving up and down to create 
wheelies and high jumps and left 
and right for corner turns. This 
game also uses the System 32. 

Sega’s entry into the redemption 
arena was welcomed by distribu- 
tors. The three interchangeable 
games were developed by Quick 
Silver Co. Sega saw a need for a 
low-cost redemption piece and 
licensed these from the developer. 
Awesome Rate, Awesome Loop, 
and Hi Tension are really fun 
pieces. They are joystick- 
controlled labyrinth games witha 
tiltable playfield. The player’s goal 
is to move a Steel ball as far along 
the playfield as he can. Each ver- 
sion is more challenging than the 
last. 

Tom Petit gave distributors an 
update on Sega’s gaming business. 
Sega has re-entered the gaming 
market with revolutionary new 
equipment, including video poker 
and large-scale machines. Sega 
also wants to get back into the 
operating business. It has opened 
a multi-entertainment complex in 
Dallas with mini-golf, food service, 
a party room, and games. [| 


ANUFACTURER MEETING 


From left: Steven Toranto of Birmingham Vending, John Gatens of Southgate, Rick 
Kirby of NECO, Dave Patterson of SunBelt, Bob Boals of Betson, and Mike McWilliams 
of General Coin. 





Sega’s Ken Anderson (r) with Cindy Bozman of Reno Game Sales and Jim Niblok from 
Distributors took turns playing the new game line-up. Canada. 
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Educational sessions 
tops at Big Easy expo 





At the Delta Gaming booth, (I-r): Val Haydel of Delta, Jim 
Trucano of Collins Music Co., John Glaser of IGT, and 
Aubrey Windstein of Delta. 
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Lyle Matherne (|) of ACM Game and David Drouillard of 
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From left: Pat Conner and Eddie Boasberg of Lucky Coin 
with Nancy Caldarola of RAC Entertainment at the Lucky 
Coin booth. 








Video gaming dream team, standing, (I-r): Bill Treger of 
Betson, Bonnie Theard of Play Meter, Scott Wexler of the 
United Restaurant, Hotel, Tavern Association of New 
York state; seated: Jim Pietrangelo of Premier 
Technology and Jim Trucano of Collins Music Co. 





Show attendees marvel at the space simulator being 
demonstrated at the Orbotron booth. 


Anna Jenkins of George’s Stables with Howard Smoyer 
at the Merit booth. 





Pioneer by the Laser Juke. 
Of 
hemed for success” could 
have been the title of the 
summer Night Club & Bar Expo 
held July 26-28 at the New Orleans 
Convention Center. Night Club & 
Bar Magazine sponsors two such 
events each year; the winter expo 
in February welcomed a crowd of 
tavern proprietors to Las Vegas. 
Twenty seminars filled the agen- 
da, predominantly focused on in- 


130 


PLAY METER SEPTEMBER 1992 


“As states grapple with 
escalating deficits, local 
governments have 
decided to rethink their 
position on gambling in 
an attempt to balance 
the budget. ’’ 


creasing those bottom lines; coun- 
try and western music; and open- 
ing, managing, or promoting 
sports bars to the max. Who could 
resist seminars with titles such as 
‘Making the Cash Register Ring, ” 
“The Grand Slam Method for Suc- 
cess with Your Sports Bar,” and 
‘Winning the Sports Bar Game?” 
Two of the best-attended seminars 
were “The 13 Most Successful Tips 


Yr deg, Koore Fides inc. 


The #1 Source For All Of Your Kiddie Ride Needs 


Dear Customers, 





Thank you for helping us become the #1 Kiddie Ride Company in the USA. Beware of 
cheap imitations. Now you have the chance to buy the originals for less. 


For a limited time we are offering a special grouping of rides for the discounted 


mee $1350.00 





We challenge comparison, no other Kiddie Ride company 
can offer you the services we offer: 


1. We guarantee complete customer satisfaction. 
2. We will never be undersold. 
3. We offer free technical support for the life of the ride. 





cs 


. We offer prompt delivery. 


5. We offer the largest inventory of rides & components in stock for immediate delivery. 


For the ultimate in sales and service 
Il 1-800-858-RIDEfor a Free informati 


59-19 CENTRAL AVENUE 
FARMINGDALE, NY 11735 
1-800-858-RIDE 
FAX 516-293-1268 






IGHT CLUB & BAR EXPO 





for the Nightclub Business,” con- 
ducted by Mike Grosser of The In- 
finity Group; and “Increasing 
Sales Through Creative Promo- 
tions,’’ moderated by Patrick 
Henry of Creative Promotions and 
backed by a panel of hospitality in- 
dustry and advertising experts. 
The words ‘winning attitude” and 
‘success oriented” kept coming to 


EXTRA! 


the forefront. 

Other notable speakers included 
Mickey Charles of The Sports Net- 
work, Leonard Mendelson of 
Country Music magazine, Charles 
Greener of America’s Original 
Sports Bars, and _ Richard 
Krumme, general manager of 
Country America magazine. 

Dale Brown, head basketball 
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Read all about it... 
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1992 PARIS CAINS 
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Call today, and order your FREE copy! 


West Coast Office: 
Imperial International 

5116 Azusa Canyon Road 
Irwindale, California 91706 
Telephone: 1-800-423-2753 
In California: 818-962-1024 
Fax: 818-962-131] 
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Main Office: 

Imperial International 

1270 Valley Brook Avenue 
Lyndhurst, New Jersey O7O71 
Telephone: |-800-526-626| 

In New Jersey: 201-5O0/-0936 
Fax: 201-5O/-9181 






coach at Louisiana State Universi- 
ty and well-known motivational 
speaker, gave the keynote address; 
Spencer Taylor of Entertainment 
Centers of America was the 
featured speaker. 


First-ever video 

gaming seminar 
Of particular interest in the coin- 
op world was the first-ever video 
gaming seminar, “Video Gaming: 
Coming Your Way,” moderated by 
Bonnie Theard of Play Meter 
magazine. The panel included Jim 
Trucano, vice president of the gam- 
ing division of Collins Music Co. 
(and 1991 president of AMOA); Jim 
Pietrangelo, sales representative 
for Premier Technology; Bill 
Treger, director of governmental 
affairs for Betson Enterprises; and 
Scott Wexler, executive director 
and lobbyist for the United 
Restaurant, Hotel, Tavern 


Association of New York state. 
Panelists crammed a wealth of 
knowledge into their time slot. 
Wexler stated, “Video lottery is im- 
portant because it will change the 
marketplace. It’s another entity 


: D UT ae os 
Hunk heaven: male dance review stars at Fantasy Pro- 
ductions were added attractions on the show floor. 


~~ ed 


Jim Chico (|) and Mike Galgano of Fawn Vending with 
their multi-merchandise vendor and cold drink unit. 
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DAYS, 1 YEAR 
WARHANTY 


20,000 


MINIMUM HOURS BEFORE 
FAILURE 


200, 000, 000 


WUMIMU CHARACTERS BEFORE 
FAILURE 


/ THA CA 


Peripherals Incorporated 
A Subsidiary of Tridex Corporation 
/67 Warren Road 
Ithaca, New York 14850 
TEL: 607-257-8901 
FAX: 607-257-8922 


See Us At--- 


The World Gaming Congress, Booth 174 
September 22-24, Las Vegas, NV 


The AILE Show, Booth 124 
October 1-6, Miami, FL 
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VIDEO LOTTERY PRINTERS 


The need to maintain peak performance 
levels is vital in any highly competitive field. 


Just as a Formula | Racer is built to 
perform optimally on the race track, Ithaca 
Peripherals Incorporated designed the 
Model 70 Printer specifically for the 

Video Lottery Industry. 


A Video Lottery Printer is under the same 
kind of pressure as a Formula | Car during 
an important heat to consistently maintain 
a high standard of efficiency. Minimal 
down time is critical in both fields. The 
Mode! 70’s performance is backed in 
writing with a One Year Warranty covering 
parts and labor. 


The Model 70’s exceptionally compact size 
—it's the smallest console in the industry 
—is in direct contrast to its tremendous 
capabilities. This Video Lottery Printer 
offers the perfect pairing of form and 
function in a total package that includes 
paper cutter, power supply, rewind 

and the ability to print bar codes. 


“The Model 70 has it all. We've been 
able to achieve that fine blending of 
power and design, to create a printer that 
will set the new standard in the industry.’ 
—Michael Kumpf, Senior VP—Engineering 


To find out more about the New Model 70 
Printer, call (607) 257-8901 or write to us. 
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"O Bresth Buster” 
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‘ 


@aRitc alcomot 
| All Natural Breath 


4. 4-800 


Who ya gonna call? Try Breath Buster, a new all-natural 
breath lozenge. Joe Gilbert mans the booth. 





you're going to have to compete 
with.” 

He explained that locations may 
be afraid of the video lottery dollar 
because they feel customers will 
spend less at the bar. But accor- 
ding to Wexler the contrary is true: 
“Video lottery brings people in and 
keeps them there. With stringent 
DWI laws your customers may be 
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Cafes and Arthur Caprio of Spiniello. 


afraid of having that last drink for 
the road.” 

Wexler favors video lottery with 
a 33-1/3 percent share of proceeds 
to the state, the location, and the 
coin machine operator. He cau- 
tioned, “Ifthe state lottery cuts out 
vendors, you (the locations) don't 
get as much. Government can't 
run business successfully. It may 





See us at AMOA Expo '92 in Nashville 
STRATA GROUP, INC. 
709 W. Algonquin Rd, Arlington Hts, IL 60005 
(708)437-2704 - FAX (708)437-2473 





Play Meter’s Valerie Cognevich takes a turn in Johnston 
Products’ Cash Cube while Mel LaForce cheers. 





sound more attractive under the 
lottery but you must steer clear of 
that.” 

He also touched upon the greed 
factor, saying, “Fighting for the 
biggest piece of a buck is not as im- 
portant as fighting for the most 
bucks.” 

His answer to successful passage 
of video lottery legislation: expan- 
ding coalitions of businesses that 
will be affected by this new ven- 
ture. Building credibility with 
lawmakers is vital. 

Pietrangelo gave a general ex- 
planation of video gaming 
machines and how they play, par- 
ticularly in Louisiana. He em- 
phasized that the machines are 
totally random and thoroughly 
tested at Gaming Laboratories In- 
ternational. Pietrangelo stated 
that this equipment is better than 
any other coin-operated equip- 
ment in the marketplace because it 
must meet stringent requirements. 

To find out how successful 
manufacturers and designers 
have been in designing games that 
draw and retain the interest of 
players, Pietrangelo said the 
answer is in the cash box, or “the 
voting booth.” He predicted unique 
variations of poker for Louisiana 
(where the game choice is limited 
to poker only) because of the in- 
tense competition. 


Said Pietrangelo:’’The crux of 
video lottery is a fair game for the 
player. It’s of the utmost impor- 
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Virginia Kauffman and Bill Baker of Exidy with the Dater- 
BASE computer dating machine. 


tance for the regulating body that 
the system has the utmost integri- 
ty. The machine has to be true.” 

Treger gave the distributors’ 
viewpoint, explaining that they 
provide warranty work and high- 
tech repairs, as well as financing. 
Treger touched upon the new 
development of video lottery pass- 
ed in Rhode Island, due to com- 
mence on September 28 only in one 
jai alai and one dog track. It is ex- 
pected to have a negative impact 
on local taverns. 

Treger mentioned another area 
to remember. “Indian gaming is 
something you should be aware 
of,” he noted, “You never know 
where an Indian reservation is go- 
ing to be.” He also reaffirmed the 
value of unified interest groups, 
saying, “There is a need for a coali- 
tion between the tavern industry 
and coin machine operators.” 

Trucano found parallels between 
taverns and the coin machine 
business. “We both lost customers 
over the last few years. Video gam- 
ing systems of a highly regulated 
nature are looked upon as a means 
of bringing customers back into 
locations. In addition, it increases 
the customer base by increasing 
foot traffic in and of itself. There’s 
also increased cash flow and a new 
validity in the eyes of legislators.”’ 

Stated Trucano: “‘There’s a 
tremendous opportunity and a tre- 





with David Hughes and Judy Burr of the Wilderness Plan- 
tation Lounge. 


mendous threat.’ The latter was in 
reference to sole-source situations 
where the state controls, regulates, 
and places all equipment without 
forming a partnership with private 
enterprise. 

Theard gave a brief overview at 
the start, mentioning that “no less 
than 20 states have seriously con- 
sidered some type of video gaming 
proposal in the last few years. As 
states grapple with escalating 
deficits, local governments have 
decided to rethink their position on 
gambling in an attempt to balance 
the budget.”’ 

She quoted figures from the 
South Dakota Department of 
Labor indicating that 2,400 new 
employment opportunities were 
created as a direct result of video 
lottery, mostly in the food and 
beverage industry. Clearly, night 
club and bar owners owe it to 
themselves to keep track of video 
gaming proposals and join coali- 
tions if they are to receive a fair 
shake. 

Exhibitors and 
exhibitionists 

Approximately 110 companies 
displayed products during the 13 
hours the exhibit hall was open. A 
few chagrined attendees, and 
many delighted ones, marveled at 
the abundance of male and female 
pulchritude. Male dance revue 
stars walked the show floor in at- 





At the AAMA booth, (I-r): Damon Paramore of Dynamo, 
Liz Powell of AAMA, Dave Drouillard of Pioneer, and 
George Haydocy of NSM. 


tire designed to accentuate their 
physiques, and the female string 
bikini hot oil wrestling events drew 
large crowds. 

Among the amusement equip- 
ment exhibitors were Delta Gam- 
ing Co., Exidy, Johnston Products, 
Lucky Coin Machine Co., Merit In- 
dustries, Pioneer Laser Entertain- 
ment, Step & Roll Dolly, and Tor- 
nado Table Soccer. The American 
Amusement Machine Association 
booth featured games from Data 
East, Dynamo, Konami, NSM, and 
Williams/Bally-Midway. Other ex- 
hibitors included design groups, 
music services, lighting systems, 
and uniform companies. 

Social events rounded out the 
calendar and included a welcom- 
ing party at World Beat in the 
French Quarter and a walking tour 
of Bourbon Street; a gathering at 
Mudbugs, a popular country and 
western bar in the suburb of Gret- 
na; and a bus tour of New Orleans 
hot spots. 

The last day of the expo was the 
occasion for a charter meeting of 
the new National Association of 
Night Clubs & Bars. Attendees had 
an opportunity to share their con- 
cerns and offer suggestions in an 
open forum. Mickey Charles was 
chairman of the organizing 
committee. | 
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The Seeburg International group by the new Skyline jukebox, (I-r): Ed Blankenbeckler, 
vice president of sales and marketing; Jack Kapala, general manager; Emrah Kasar, 
quality control manager; Bob Breither, export division manager; and Tom Hacker, 


president. 


ecent history has not, to put it 
mildly, been kind to Seeburg, 


the pioneers of CD jukebox 


ee or ee ~ 


technology. Gross mismanage- 
ment sent the company into a 
downward spiral, with distributors 
and operators abandoning it in 
droves. But the arrival of parent 
company Abbott Products in late 
1991 signaled a turning point, giv- 
ing Seeburg new life—and a new 
name, Seeburg International. 
The company chose the site of its 
original CD jukebox unveiling in 
1986, the Wyndham-Hamilton 
Hotel in the Chicago suburb of 
Itasca, to introduce its latest unit, 
the S-720 Skyline. Some 15 
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distributors converged there on 
Aug. 6 to see, said one, “if Seeburg 
still makes the best-sounding 
jukeboxes in the industry.” The 
verdict? “Oh yeah!” he said ex- 
citedly, beaming. 

Ed Blankenbeckler, Seeburg In- 
ternational’s vice president of 
sales and marketing, says he’s 
been “vaccinated with the Seeburg 
needle.” He started with the old 
Seeburg Corp. in 1950 as a field 
engineer and worked his way 
through the ranks as a salesman, 
regional vice president, and even- 
tual president of the Seeburg 
Phonograph Corp., formed in 1984 
to address the budding CD 





“At the cocktail reception the night before the meeting, (I-r): Jack Kapala, Abbott Pro- 
ducts president Nelson Carlo, Tom Hacker, Pete Entringer of Audio Visual 
Amusements, and Ed Blankenbeckler. 


Seeburg introduces new 
_CD jukebox in Chicago 


technology. Soon after the first CD 
jukebox was introduced in 1986, 
Blankenbeckler saw trouble. 
“The majority of the board of 
directors wanted to sell directly to 
operators, and I knew it wouldn't 
work,’ he said. ‘Distributors are a 
necessity; you've got over 5,000 
jukebox operators who need ser- 
vice, financing, etc., and the 
distributors provide that.’ This 
and other disagreements about 
company policy led to 
Blankenbeckler’s eventual 
resignation in 1988. The debt-laden 
Seeburg was barely breathing un- 
til it received a capital infusion 
from Abbott Products, a metal 





fabricating firm known for its work 
as a defense contractor. Recogni. 
ing his invaluable knowledge of 


Seeburg, Abbott brought 
Blankenbeckler back into the fold 
in January. 


“Thank God for them,” he said. 
“Under their management, I feel 
Seeburg International will once 
again regain its rightful place atop 
the jukebox industry. Seeburg is 
the company of firsts; we were first 
in high-fidelity phonographs, 100- 
and 200-selection units, quadro- 
phonic sound, CD technology — 
the list goes on and on. 

‘We've come a long way since 
January. The distributors we have 
so far represent about 55 percent of 
market coverage. More will come 
as the Skyline makes its way into 
the field. We want distributors who 
will work for us. When a 
distributor is representing 30 to 60 


From left: Skyline designer Bob O’Neil of O’Neil Design and Seeburg’s Tonie Carlo and 


Bob Breither. 
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different lines, how can he do 
justice to any one line? It becomes 
like a supermarket.” 

Added Seeburg International 
general manager Jack Kapala, 
who came over from Abbott, “Sure, 
it would be nice to have the Mon- 
dials, the Betsons, the C.A. Robin- 
sons. But we're looking for 
distributors who are hungry, who 
are willing to be promoters of our 
product. I think that description 
fits our first group of distributors.” 

Tom Hacker, president of 
Seeburg International and ex- 
ecutive vice president of Abbott 
Products, says he knows the com- 
pany has hurdles to overcome. The 
first one is rectifying a sullied 
reputation. 

“Before you and I were born, 
Seeburg was the name in 
jukeboxes and vending,” he said. 
“It wasn’t until the previous 


distributor for Seeburg. 





management took over that 
Seeburg went downhill. It wasn’t a 
problem with the jukeboxes or the 
service. In a word, it was 
management—or mismanage- 
ment, I should say. It’s a crying 
shame that the company which 
pioneered the CD jukebox had to 
go through a period like that. 
“The biggest question people 
have is not how the jukebox 
sounds, or how much it costs, but 
whether Seeburg will be around a 
year from now. The answer is une- 
quivocally yes, we’re in this for the 
long haul. We’re not into flash. 
Were going to provide a quality 
product that will make money for 
distributors and their operators; 
that’s the only way to come back. 
I’m confident that there are 
enough new customers out there, 
as well as people who remember 
the industry-leading Seeburg and 





Seeburg’s Emrah Kasar (I) with Steve Brewer of Bilotta Enterprises, the New York 





Some of Seeburg’s new distributor network gather ‘round the Skyline. 


From left: Manley Lawson (I) of Lawson Music Co. and Chris McSwain, Don Hesch, and 


Chris Hesch of A.H. Entertainers. 
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are willing to give us an honest 
chance, that we will once again be 
a force in this industry.” 

One who is willing to give 
Seeburg another chance is Manley 
Lawson of Lawson Music Co. in 
Winter Haven, Fla., whose com- 
pany will distribute Seeburg 
jukeboxes in the state. 


“Actually, I’ve always been a 
supporter of Seeburg,” he said. 
“Anybody with a sense of nostalgia 
has to have a soft spot in their 
heart for Seeburg. They were the 
industry's innovator, the Cadillac. 
Look at CD jukeboxes; Seeburg 
was the one that pulled the other 
manufacturers into CD. Their pro- 
blem was strictly with the 
marketing, not with the machines. 
They tried to sell direct to 
operators, and they had a financ- 
ing program that was poor. The 
customers weren't screened; they 
turned out to be weak customers 
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will be easier with EAGLE LIFT. 


streamlined appearance. 


So, whether you have machines coming in, 
or machines going 
out, move them 
the easy way... 
with EAGLE LIFT. 


For the name of an 
EAGLE LIFT dealer near you, 


call 1-800-USA-GATE [872-4283] and ask for 


Jerry Mathison or Dan Barry. 


MANUFACTURED BY: EAGLE LIFT 
2401 West Broadway. Council Bluffs. |A 51501 
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If you transport 
machines, your job 
The 1000-pound 
capacity EAGLE LIFT has everything you're looking 
for ina liftgate, from safe, convenient operation to 


who ended up going out of 
business. Seeburg suffered as a 
result. But I think they’re on the 
right track again. The Skyline 
shows that Seeburg still makes the 
best-sounding jukebox.”’ 

The Skyline, which went into pro- 
duction in late August, features a 
60-disc Sony player, an array of 
multi-colored lights that pulsate to 
the beat of the music, an improved 
album-selection slide assembly, 
and newly designed title strips that 
allow the customer to read 30 titles 
and artists without touching the 
jukebox (a flip of the title page 
group reveals the other 30 titles /ar- 
tists). Mobile Record Service, 
represented at the Seeburg 
meeting by Ted Howell, was in- 
strumental in developing the new 


title strips. 
“Our philosophy was KISS — 
Keep It Simple, Stupid,” 


Blankenbeckler said. “There’s no 
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OUR STOCK HAS 
NEVER BEEN HIGHER!! 


Production of our STOCK REDEMPTION | 
TICKETS is at an all-time high. That’s because 
more people are playing Redemption Games than 
ever before. You’ve seen it—your customers 
consider their tickets as their badges of honor, 
and the more tickets that they can show their 

friends, the better they (and YOU!) like it. 


We'll custom-design the right ticket for your 
needs, or, if you prefer, we have STOCK tickets 
for immediate delivery. 


NATIONAL TICKET COMPANY 
— THE PRIZE WINNERS! 


STOCK TICKET PRICES 
20,000 
40,000 


Each additional box is $30.00 
FOB Shamokin, PA 


need for a bunch of extraneous 
gadgets that are flashy but do 
nothing more than add to the price 
of the jukebox. Why put all your 
money into rapid-turning title 
displays? Our jukeboxes will be 
simple, efficient, affordable, and 
money-makers for distributors and 
operators.” 

The company also announced 
the availability of update kits for 
older SCD-1 series jukeboxes. 
There’s a lighted front panel kit, a 
four-digit selection kit to convert 
from the “enter” to the four-digit 
system, and a roller page pointer 
kit (album-selection slide). In addi- 
tion, Abbott is marketing a line of 
computers under the Seeburg In- 
ternational name. They could be 
used, for instance, in a route 


management context for jukebox 
operators. [] 
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ANUFACTURER MEETING 














Linda Weber. 





The Haims and Arakawas on a tour of Seattle. 


f 
aad _j 


From left: Nintendo’s Matt Davidson, Kris Holley, Mr. Arakawa, Howard Lincoln, and 





Obs Tai 


Nintendo bids farewell 


to coin-op 


intendo came to the American 
shores just 10 years ago, 
marketing its coin-op games to a 
video game-hungry public. It won 
over many loyal fans with hits like 
Donkey Kong, Mario Bros., VS 
System, and Punch Out!. 
Although the coin-op games from 


this Japanese-based company 
made indelible marks on the coin- 
op industry, it was Nintendo’s 
overwhelming success in the con- 
sumer market that made it a 
household word. As its success 
blossomed in the home arena, its 
coin-op division scaled back, focus- 


ing On one major product— 
PlayChoice. The company regular- 
ly introduced new, exciting games 
for this system. Just last year, 
Nintendo introduced a more 
technologically advanced Super 
System with plans to make it the 
focus product. 
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Just prior to its distributor 
meeting in late July, the industry 
was surprised when virtually all of 
the coin-op sales people left the 
company and Nintendo declared a 
cutback in coin-op. Rumor had it 
that Nintendo would be getting out 
of coin-op completely, but it wasn’t 
until the meeting that Howard Lin- 
coln made it official. However, he 


ANUFACTURER MEETING 





said that Nintendo’s roots were in 
coin-op and the company wouldn't 
forget that. Nintendo will still sup- 
port its existing units with parts 
and new game packs in an agree- 
ment with Ocean of America. 
Although Lincoln admitted that 
coin-op hasn’t been very profitable, 
he was quick to add that Nintendo 
will still keep an open mind. If 





BIGGER IS BETTER 








*Seat optional 


Dynamo, the industry leader in video system technology, has 
harnessed a massive 50° Mitsubishi color monitor in a system 
cabinet that’s sure to generate BIG profits for you. 

The HS-1 3 has all the features you would expect in a Dynamo 
system Including JAMMA standard wiring harness, four player 


control panel, high quality speakers and the most vivid 50° 


monitor available. 


For more information on BIG profits, 


call today 1-800-527-6054. 


2525 Handley-Ederville Rd. = Richlan 


d Hills, ] 
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Bev Babich (her husband is Rich of Colorado Game Ex- 
change) shares a drink with Carl and Sam Fedder from 
Canada. 


game designers come up with a 
good game, one that would make 
operators a profit, the company 
will not hesitate to introduce it to 
the coin-op market. 

The announcement was met with 
quiet sadness from distributors 
who had come to Seattle for the an- 
nual distributor meeting— 
traditionally a festive occasion. 
“It’s a sad day. It’s unfortunate 
that such a great company has to 
make a decision that coin-op no 
longer fits into its plans,’ said 
Mark Haim of Belam. 

“It’s like losing a very good 
friend,’ added Ed Pellegrini of 
Atlas. 

Still another distributor summed 
up the general feeling: ““We've 
come a long way with Nintendo 
and have seen many operators 
make money on the products. But 
we understand how they feel.”’ 

Nintendo’s Kris Holley, Mr. 
Arakawa, Linda Weber, Howard 
Lincoln, and Matt Davidson could 
hardly hold back the emotion of 
saying good-bye to so many 
friends. “I’ve made a lot of friends 
in coin-op and it’s been a pleasure 
working with all of you,” said Lin- 
coln, speaking for all of them. [| 





Attendees were treated to a variety of activities during 
the weekend meeting. 


OURNAMENTS AND LEAGUES 





Louisiana stages second 





state foosball tourney 





From left: Tornado’s Link Pendley; Todd Loffredo, the world’s number one player; Don Swan, national champ in Open 
Doubles; and Ray Culotta, owner of C’s Il, the site of the tournament. 


ome 400 foosball players com- 

peted for $6,000 in prize 
money at the second Louisiana 
State Foosball Championship, 
held July 24-26 at C’s II in Metairie, 
La. (a suburb of New Orleans). The 
Foosball Connection, owned by 
Darby Russo and John Zoller, 
sponsored, promoted, and sup- 
plied the Tornado Table Soccer 


tables for the tournament. The 
company is the top promoter of 
foosball in the state. 

Most of the competitors were 
locals, but there was player 
representation from such states 
as Mississippi, Alabama, Texas, 
Oklahoma, Colorado, Kentucky, 
Minnesota, and California. Includ- 
ed in the field were undisputed 


foosball kingpin Todd Loffredo of 
Denver and Chicago’s Don Swan, 
the reigning national title-holder 
in Open Doubles. 

The following were among the 
winners: 

Open Singles: ist: Don Swan; 
2nd: Tommy Atkinson; 3rd: Frank 
Goff; 4th: Todd Loffredo. 3 

Open Doubles: 1st: Terry Moore 
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and Eddy Gartman; 2nd: Casey 
Pruitt and Bobby Diez; 3rd: Steve 
Mohs and Tommy Atkinson; 4th: 
Jamey Clement and Darby Russo. 

Pro-Am: 1st: Todd Loffredo and 
Chris Johnson; 2nd: Louis 
Barcelona and Troy Tardiss; 3rd: 
Bruce Majors and John Short; 4th: 
Kevin Colligan and Swede 
Neilson. 

Women’s Doubles: Ist: 
Stephanie Dean and Patricia 
Dansby; 2nd: Sherry Tardiss and 
Stacy Wilson; 3rd: Michelle 
Lovette and Tracy Hill. 

Open Mixed: ist: Terry Moore 
and Tracy Hill; 2nd: Don Swan 
and Stephanie Dean; 3rd: Todd 
Loffredo and Liz Trotter; 4th: Tom- 
my Atkinson and Julie Basha. 

Novice Singles: 1st: Bill Haydon; 
2nd: Dan Corcoran; 3rd: John 
Short; 4th: Jamey Clement. 

Novice Doubles: 1st: Johnny 
Ford and Liz Trotter; 2nd: Rodney 
Jenkins and Billy Caylor; 3rd: 
Frank Goff and Bill Haydon; 4th: 
Tony Stauder and Bob Primeaux. 


Goalie Wars: ist: Danny 
Stevens; 2nd: Russ King; 3rd: Mike 
Balias; 4th: Mike McCollough. 

oie y % Other winners included Tony 
Tornado’s Dave Courington (top left) and partner Richard Wight of Houston take on Tampa’s Casey Pruitt and Bobby Orr, Amateur Singles; Jay Burt 
Diez. Courington, in New Orleans for the Night Club and Bar Expo, also served as the guest tournament director. and Adam Conerly, Amateur 
Doubles; Scott Usher, Rookie 
Singles; Randy Dupre and Robbie 
Blanchard, Rookie Doubles; Todd 
Loffredo and Terry Moore, Draw 
Your Partner; and Terry Moore, 
tournament MVP. 

Tornado’s Link Pendley, in town 
for the tournament, says the 
$6,000 offered in prize money was 
high for a state championship. 
Most are in the neighborhood of 
$3,000. As for the sport of foosball, 
he says it’s been enjoying a 
resurgence in popularity and 
growing steadily. The next major 
foosball tournament is the 
$100,000 World Championships in 
Dallas over Labor Day Weekend. 
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ee AND LEAGUES 


OCMA stages third 
dart championship 
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Horvath (first) with Corey. 


ver 150 electronic dart players 
recently competed in the Ohio 
Coin Machine Association’s (OC- 
MA) third annual Ohio State Dart 
Championship at the Franklin 
County Fairgrounds in Columbus. 
Twelve operators sent their 
league winners to compete in the 
five-event, $5,000 tournament. The 


Winners of the 301 Women’s Doubles, (I-r): Kelly Whitta and Sue Hedrick (third); Becky 
Kelley and Chrissy Gregg (first); and Terry Haubert and Tracie Greiner (second). 


Cricket Singles winners, (I-r): Mike Hensley (third), Chris Heilman (second), and Dan 


n 


(front). 





Corey. 


participation was so great that an 
extra $1,160 was added to the prize 
money. Players from across the 
state began the competition by 
participating in the Cricket Singles 
event, with the others taking place 
the next day. 

The winners were Dan Horvath 
(Cricket Singles); Chris Heilman, 
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Second place winners of the Four Person Team 301, (I-r): Terry Thompson, Ed Con- 
duff, Sam Anderson, and Dave Emmons with tournament coordinator David Corey 





Keith Millinger, Dan Horvath, and 
Dave Reynolds (Four Person Team 
301); Becky Kelley and Chrissy 
Gregg (301 Women’s Doubles); 
Terry Thompson and Eddie Con- 
duff (Men’s Doubles); and Roxanne 
McCartney and Dan Horvath (301 
Mixed Doubles). CL) 
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Gliding the puck 





near Philadelphia 





The Mixed Team winners, (I-r): Chuck King, Len Dell, Judy Iseman, and Scratch Todd. 


huffleboard players from 12 

states recently made their 
way to King of Prussia, Pa., for the 
eighth annual Budweiser/Board 
Talk Reunion Tournament, spon- 
sored by Dynamo and promoted 
by The Shuffleboard Federation. 
(The Board Talk is the national 
newsletter for shuffleboard.) 

The tournament’s six events— 
Open Singles, Round-Robin 
Singles, Women’s Singles, Draw 
Partners, Open Doubles, and Mix- 
ed Team—were played on 10 
Dynamo Tournament Model shuf- 
fleboards. Rowe International and 


Eastern Distributing provided use 
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of a LaserStar jukebox for the tour- 
nament. Here are some of the 
winners: 

Open Singles: ist place: John 
McDermott; 2nd place: Paul Mac- 
carone; 3rd place: John Gardner. 

Round-Robin Singles: Same 
order of finish as above. 

Women’s Singles: ist place: 
Louise Freer; 2nd place: Cassie 
Kern; 3rd place: Judy Iseman. 

Draw Partners: 1st place: John 
Lukas and Al DiBella; 2nd place: 
Terry Broka and Mickey Mickens. 

Open Doubles: 1st place: Doug 
Fridley Jr. and Paul Maccarone; 
2nd place: Jerry Hermann and Bob 


The Mixed Team second place finishers, (I-r): Jerry Hermann, Peggy Herin, Ron Her- 
mann, and Bob Morell. 


Morell; 3rd place: Mark Grove and 
John Lukas. 

Mixed Team: 1st place: Len Dell, 
Judy Iseman, Chuck King, and 
Scratch Todd; 2nd place: Peggy 
Herin, Jerry Hermann, Ron Her- 
mann, Bob Morell. 

The North American Shuf- 
fleboard Championships, spon- 
sored by Dynamo, will take place 
Nov. 9-15 at the Sands Regency 
Hotel & Casino in Reno, Nev. There 
will be 10 events and between 
$7,000 and $16,500 in added money. 
For more information, contact The 
Shuffleboard Federation at (313) 
380-9300. L] 
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Youth take part in 








The Hustlers, winners in the 14-17 division. 
* ool players ranging in age 
from nine to 20 took part in the 
second VNEA National Juniors 
Championship, held June 5-7 in 
Rochester, Minn. Sixty-five teams 
and 112 singles shooters from 11 
charter-holders competed. They 
came from Minnesota, North and 
South Dakota, Iowa, Wisconsin, 
Wyoming, and Ontario, Canada. 

Winners were awarded $1,050 
savings bonds. Here’s the team 
breakdown: 

Youth Division (9-13): The 
Spiders (Aaron Collver, Jules Pat- 
tyn, Sam Muchan); charter 
holder—Western Automatic 
(Canada). 

Minors Division (14-17): The 
Hustlers (Justin Johnson, Kerry 





VNEA cham 





Kavanaugh, Jamie Nichols); 
charter holder—Jim Stansfield 
Vending (Wisconsin). 

Majors Division (18-20): Broad- 
way Bums (Tim Wiecks, Jason 
Geller, Marshall Fielder); charter 
holder—Advanced Amusement 
(Minnesota). 

In singles competition: 

Youth Division: Eric Bothun(D & 
R Star), Robert Jairell (High Coun- 
try Games), Phil Boyer (C & N 
Sales), Eric Engelken (D & R Star). 

Minors Division: Bates Hood 
(Automatic Vendors), Shawn Loss 
(American Amusement Arcades), 
Tim Heckman (Theisen Vending), 
Reuben Kubista (D & R Star), 
Robert Lawrence (Automatic Ven- 
dors), Tony Miller (Jim Stansfield 


The Broadway Bums prevailed in the 18-20 division. 


pionships 





Vending). 

Majors’ Division: Mickey 
Rowland (D & R Star), Scott Kaiser 
(C & N Sales), Jim Hunsley 
(Automatic Vendors), Joe Portinga 
(C & N Sales). 

The three-day event also includ- 
ed performances by pool instructor 
Jerry Briesath. He entertained the 
crowd with his instructional tips 
and ball control exercises. 

The VNEA wished to thank the 
following sponsors for making the 
championships such a success: 
Valley Recreation Products, Coca- 
Cola, Huebler Industries, J&S 
Sales Co., Imperial International, 
Pointer Cues, Meucci, D & R Star, 
Viking, Mali Cues, McDermott, 
and Steel Stix. LJ 
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Air hockey championships 
staged in Houston 





Tim Weissman (I) and Robert Hernandez battle it out in the final. 


T he year was different but the 
result was the same at the 
1992 National Air Hockey Cham- 
pionships, held in Houston, Texas, 
on May 30-31. Players from across 
the United States and Canada ar- 
rived at the Kid’s Kingdom enter- 
tainment complex to compete for 
$10,000 in cash and prizes. 
Memorial City Mall played host to 
the Dynamo-sponsored event. 
For a record seventh consecutive 
year, Houston’s Tim “Young Wolf’ 
Weissman took the title. The 
22-year-old Weissman defeated 
fellow Houstonian and former 
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champion Robert Hernandez in 
the final. Mark Robbins of Boulder, 
Colo., finished third, followed by 
three up-and-coming players from 
Texas: Owen Giraldo of College 
Station and Max Silverstein and 
Ed Almeda of Houston. Rounding 
out spots seven through 10 were 
Mike Schoppe, Keith Fletcher, 
Vince Schappell, and Andy Yevish. 

The majority of other winners 
also hailed from Houston: T.C. 
Cabot, Pro B division; Ken Kern, 
Expert division; Patrice Nale, 
Women’s division; Bobby Perez, 
Amateur division; and Sergio Yu, 


From left: Owen Giraldo, Mark Robbins, Tim Weissman, Robert Hernandez, and Max 
Silverstein. 


Beginners division. Gary Morgan 
of Arlington, Texas, won the 
Novice division. 

A series of qualifying events were 
held at local arcades and sports 
bars prior to the tournament. Press 
coverage was provided by a 
number of local publications, with 
the Houston Chronicle even runn- 
ing two color photographs of the 
action. 

For more information on air 
hockey tournaments and promo- 
tions, contact Mark Robbins at 
Dynamo, (800) 527-6054 or (817) 
284-0114. LJ 


ICKET TECH 








‘Ticket Vic’’ Fortenbach 


Do your homework 
before buying 


nfortunately, choosing which 

redemption game or games to 
purchase for your game center is 
not easy. Just looking at a game 
will not tell you if the “gun” that 
shoots the balls is made out of a 
Christmas paper wrapping tube, 
or if the cabinet will crumble if a 
player pushes the coin reject but- 
ton too hard! 

These things are a must to look 
for when purchasing a game. A 
redemption game should be made 
to last in excess of five years. In 
order to make a knowledgeable 
purchase, you need to go to the in- 
dustry trade shows, request 
brochures from the many different 
manufacturers, and visit other 
redemption game centers. 

Since redemption is a hot item, a 
lot of fly-by-night companies are 
producing games by the truckload. 
Look at the track record of the 
redemption game manufacturer. 
Is this their first attempt at 
redemption? Were there other 
redemption games, and were they 
dogs? Did they make F-14 aircraft 
before redemption was so big? 

Stick with established redemp- 
tion game manufacturers. They 
are all sure bets when it comes to 
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Look for easy access to all boards and displays when purchasing any game. 


service, parts, and overall quality. 
If you do decide to go with a dif.- 
ferent company, check them out. 
You want them around five years 
from now, when you'll need parts 
and service. 

When you do go to a trade show 
or redemption game showroom, do 
some snooping. Poke around, ask 
questions. If a redemption game 
company will not show you the in- 
side of a game, put the game and 
the company at the bottom of your 
game purchasing list. They must 


have something to hide! 

Play a game on your future pur- 
chase, at a trade show, or ata 
distributor’s showroom. Don’t just 
go by what is said to you by the 
sales person. Is the game fun? Do 
you want to play it again? Does it 
fit in with your clientele—not too 
cute or too tough? 

Unlike video games, redemption 
games have moving parts, which 
could translate into a major 
headache if some exotic parts are 
used. Ask which spare parts 
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should be stocked. If the sales per- 
son says, ‘Oh, you don’t need any 
spare parts for this game,’ put that 
company and the game at the bot- 
tom of your purchasing list (right 
before the company that won’t 
show you the inside of their game!). 

Ticket settings are also an impor- 
tant feature of any redemption 
game. One or two settings for 


tickets just doesn’t cut it. Look at 
the manual for the game, turn to 
the page with the ticket settings, 
and check them out. A good full 
page of ticket settings are what 
you will need to satisfy you and 
your customers. If the redemption 
game company doesn’t have a 
manual, or ifthey are “working on 
it,” it’s bottom-of-the-list time. 


Great games like Whac-A-Mole, Bowler Roller and Roll-A-Ball are what 
Bob’s Space Racers is all about. But we can give you more than just 
great games. We can help you with every aspect of your game's opera- 
tion. We have been doing redemption for over twenty years. Let us help 
you with redemption centers, floor plans, stock and time-tested operat- 
ing methods that make money. Call us today — we've got everything you 


need. 


Bob’s Space Racers, Inc. 

427 15th Street 

Daytona Beach, Florida 32117 
Telephone: 904-677-0761 
FAX 904-677-0794 


Designers and manufacturers of games since 1970 


© Bob's Space Racers, 1992 
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Key 


When you do get to peek inside of 
a game, remember to take a 
flashlight with you. Looking into a 
dark redemption game is no fun, 
since you can't see the midget that 
comes with each game to dispense 
the tickets! 


When you do decide on a 
redemption game, find out if you 
need rear access. If you do, take 
that into account for the space 
needed for your new purchase. 
You don’t want to move aredemp- 
tion game just to service it. Some 
redemption games weigh over 500 
pounds—and don’t have wheels! 

Does the redemption game re- 
quire an air compressor? If it does, 
is one included in the purchase 
price? Is the compressor inside the 
game cabinet? Will it wake the 
dead when it’s turned on? If you 
already have games that use com- 
pressed air, will you have to 
upgrade your compressor to ac- 
commodate your new games? This 
will all be a factor if you purchase 
one, two, or 20 games. 

More questions: how easy is it to 
refill the ticket bin with tickets? Do 
you get the ticket bin that holds the 
usual 2,000 tickets or go with the 
deluxe bin, which holds 4,000 
tickets? Does the game have a 
‘ticket low” light on the front of the 
game, or do you have to guess 
when the games is running low? 

Is the game metered? Does it 
have both coin in and tickets- 
dispensed (mechanical or elec- 
tronic) meters? Are the volume 
control and the game adjustments 
accessible from inside the coin 
door, or do you have to move the 
game to adjust the sound volume 
andgame dip switches? Depend- 
ing on which company you pur- 
chase your redemption games 
from, they might be able to accom- 
modate you with customized 
graphics or sound. 

The lesson: any game purchase 
should be an educated one, 
whether it be redemption, video, or 
pinball. L) 


RANK’S CRANKS 








Cracky Crab 


utting aside pinball, redemp- 

tion is my favorite topic when 
it comes to the amusement in- 
dustry. I’ve been involved with 
redemption games for more than 
20 years and I’m glad to see that 
this segment continues to grow. It 
isnow tothe point that I don’t want 
to supply games to any arcades 
unless redemption games are in 
the mix. 

Several months ago I decided it 
was the right time to form a 
redemption standardization com- 
mittee for AMOA/AAMA. I wrote 





Redemption is good for 
street operators too! 


35 letters, one to each of the 
established redemption manufac- 
turers and distributors, and asked 
them to become part of this com- 
mittee. 

Two days later I received a call 
from Doyle & Associates’ Skip 
Doyle, who volunteered to co-chair 
the committee. Within two weeks I 
received 30 positive answers; just 
about all the manufacturers of 
redemption equipment wanted to 
participate. We met in San An- 
tonio, Texas, at the American Coin 
Machine Exposition, and adopted 
several standards. 

Redemption is one part of our 
equipment mix that will make 
money for many years to come. If 
you buy the right games, take the 
time to select merchandise your 
customers currently desire, and set 
your games to pay out a fair 
amount of tickets, you will most 
likely be successful. Fiber optics 
may hurt our video market in the 
next few years but the baby bells 
can't provide redemption games! 


Reasons to procrastinate 
Many operators are still hesitant 
to purchase their first redemption 
game. They feel that a large arcade 
is the only place where redemption 





Frank Seninsky 











Hungry Hungry Hippos 


can be successful. This is not the 
case. Redemption games are so 
good today that they attract allage 
groups and will make money 
anywhere there are people and a 
place to redeem tickets for 
something of value to the 
customer. 

How to set up a redemption 
center is also a concern for those 
who don’t realize it’s easier than 
they think. It’s true that many loca- 
tions simply don't have the people 
or the time to bother with redeem- 
ing tickets. Sometimes it takes a lit- 
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tle bit of work on the operator’s 
part to convince locations it’s in 
their best interest to have redemp- 
tion games, since the games not on- 
ly earn well but encourage repeat 
business. 

One location’s story 

Here is a story of how redemp- 
tion was introduced to one of my 
locations that had 35 video and pin- 
ball games but was dead set 
against redemption. The location 
did not want to either set up a 
redemption counter or give away 
prizes, as it was considered com- 
petition with the gift shop opera- 
tion. 

I suggested the idea of installing 
signs that informed customers that 
25 tickets (one point each) could be 
redeemed for one game token. I set 
the games to award, on average, 
six tickets per 25-cent (token) play, 
with amaximum of eight tickets for 
the highest scores on any one 


game. I started with four games: 
Bozo Basketball, Skee-Toss B.C., 
Hungry Hungry Hippos, and 
Cracky Crab. Green tokens were 
awarded for 25 tickets. 

The location staff doesn’t have 
time to watch the games carefully, 
so I made the assumption that 
some teenagers (and some adults) 
would naturally score the max- 
imum on a game (called cheating, 
as in reaching up and dropping all 
the Skee-Toss B.C. balls in the 
50-point hole). This is why an eight 
ticket maximum is important. 

Last week these four redemption 
games grossed over $2,500 with a 
16 percent payout, based on tokens 
redeemed. The location now has 
eight redemption games and 
wants more. Many of the green 
tokens end up in video and pinball 
games as well. 

Suggested games 
With the summer season at mid- 
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. ¢ Over-under Cash Box Doors 
and making ee 10-1/2°, 13-1/2°, ‘ 
f money! ! ! e barie Comtl a ‘ 

¢ Available without coin doors for 
| tuume al is or home use k 

Ave S, . 

| << PLAYFAIR® SHUFFLEBOARD CO., INC. Wc bamtasiy CO 
' FAX: 219-747-0470 1-800-541-3743 “> | 7 ayaa ! 


F.A.B. ELECTRONICS 


1 VANDERBILT AVEVUE 
PLEASANTVILLE, N.Y. 10570 
(914) 769-5104 

FAX (914) 769-0405 


FAB-U-BALL 


6' - Mini - 1 Piece Cabinet 
10'- Medium - 2 Piece Cabinet 
13'- Standard - 2 Piece Cabinet 
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SOLID STATE ELECTRONICS 


Call Now 


For More Information! 


point, I have experimented with 
most of the new redemption games 
and would like to pass on a list of 
the ones that are my big earners 
and don’t take up much space. The 
four games mentioned already 
would be part of any redemption 
area that [currently set up. Here is 
my list, allbased on my company’s 
test reports. In my opinion, these 
games will hold their value and 
make excellent choices for the 
street operator starting in 
redemption. 

Pushers (Betson, Coastal, Coin 
Concepts) 

Sonic Blast Man (this doesn’t 
even need tickets; it’s a great video; 
may not suit certain quiet-type 
locations) 

Mini basketball (Doyle, Design 
Plus, Coin Concepts, Smart, for 
kids and adults) 

Pop-A-Slot (Coastal) 

Cracky Crab (Namco, for kids 
and adults) 

Wacky Gator (Data East, for kids 
and adults) 

Hungry Hungry Hippos (ICE, for 
kids) 

Rock-N-Bowl (Bromley) 

Feed Big Bertha (Smart, for kids 
and adults) 

Mini-alley bowlers (Betson/Skee- 
Ball, Coin Concepts, for kids and 
adults) 

Bozo Grand Prize Game (Exit 
Entertainment, for kids) 

I purposely didn’t mention many 
other great redemption games 
because they are either larger or 
would be added in locations where 
much more variety is required. 
Manufacturers supplying these 
games include Doyle & Associates, 
Smart Industries, Bob’s Space 
Racers, Bullseye Marketing, 
Meltec, Vari-Tech, Seidel, National 
Sports Games, and Lazer-Tron, 
among others. 

I hope this information will en- 
courage some of you to get into 
redemption. If you don’t jump in 
now, you'll be sorry later. As 
always, keep cranking. () 


The second annual Fun Expo, an international family fun center event slated for 
September 17-19 at the New Orleans Convention Center, is geared toward a diverse 
audience of miniature golf and fun centers, shopping mall amusement areas, bowl- 
ing centers, arcades, parks, and resorts. Exhibitors include numerous coin-op 
amusement game manufacturers and suppliers of redemption merchandise. In ad- 
dition, there’s a long list of educational seminars for the novice and the pro alike. 

No less than 25 seminars are scheduled, covering such topics as “Fun Center 
Financing Strategies That Work,” “Successful Family Fun Center Development,” 
‘‘What’s Hot for Tots,” “Strategic and Long-Range Planning, “Design, Decor, and 
Theming,” and “Getting the Maximum Bang for Your Advertising and PR Buck.” 

Well-known coin-op names are listed as seminar moderators and panelists, 
among them Valerie Cognevich of Play Meter, Rhonda Fletcher of Bonita Marie 
International, John Gatens of Southgate Amusement and Vending, Rich Babich 
of Colorado Game Exchange, Joe Tunney of Coastal Amusement Distributors, and 
Wylie Irwin of Sideshow Pizza. Play Meter columnists Frank Seninsky of Alpha 
Omega and “Ticket Vic” Fortenbach of United Artists are also slated to participate. 

As aspecial feature, J.R. Minick & Co. has designed an interactive idea pavilion 
that will mix diverse games and provide fresh merchandising concepts. If all of this 
is not enough, four different New Orleans tours will be available for after-show 
hours. 

Exhibit hours are: Thurs., Sept. 17—12:00 noon to 6:00 p.m.; Fri., Sept. 18—11:00 a.m. 
to 6:00 p.m.; and Sat., Sept. 19— 11:00 a.m. to 4:00 p.m. Seminars are scheduled 
throughout the day, mostly in the morning hours and the early afternoon. Follow- 
ing is an exhibitor list and handy floor plan for show attendees. 
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Exhibitor List 


This list is designed to help you locate companies exhibiting at 
Fun Expo ’92. Although some companies have multiple booths, 
for ease in reading only the first booth number is included here. 


Acme Premium Supply Co. ....... 146 
Adventure Golf Services ......... 501 
Ali Oop Play Environment ........ 444 
Alinco Costumes ............... 342 
Allied Specialty Insurance ....... 249 
Amer-a-Can Consultants ......... NA 
American Simulators ............ 534 
PNAS 6 oo oc tone eee ese con 313 
Amusement Business ........... 304 
Amusement Source ............. 101 
Anchor Industries .............. 404 
Astro Putt .. 0... 0c ccc ee nae 122 
At-The-Park ................... 538 
Automatic Batting Cages ........ 138 
Bankshot Basketball ............ 134 
Bay VOW bisviecébeawaven saidvas 524 
Betson Enterprises ............. 406 
Bob’s Space Racers ............ 523 
Bonita Marie Intl. ............... 720 
Bullock Smith & Partners ........ 218 
Capcom USA .................. 100 
Cape Cod Carts ................ 405 
Carousel Management .......... 316 
Castle Golf .................... 401 
Century Vending ............... 235 
Challenger Industries ........... 222 
Chance Rides .................. 301 
Chief’s Karts & Parts ............ 339 
Classic Inc. .................4. 500 
Coastal Amusement Dist.’........ 613 
Collins Entmt. Concepts ......... 324 
Concept Communications ........ 234 
Cost of Wisconsin Inc. ........... 413 
Dalton Rio-Ride ................ 236 
Dan Brechner & Co. ............. 421 
Decor Concepts Inc. ............ 441 
Decorate Your Walls ............ 136 
Deltronic Labs Inc. ............. 422 
Dole Foods Co. ................ 216 
Doron Precision Systems ........ 201 
Doyle & Assoc. ................ 425 
Eastern Golf Corp. .............. 649 
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Economic Consulting Services .... 618 
Encore Marketing Intl. ........... 435 
Exsaco Corp. ..... oe cceeeeee. 416 
F.A.B. Electronics .............. 643 
Fabricon Inc. .................. 549 
Formula K Raceways............ 506 
Forrec Design ................. 343 
Fun Time Amusements .......... 509 
Funtime Playgrounds Inc. ........ 431 
GDC INC). 60 6s ces aindn owes ecawes 437 
Glynn Barclay & Assoc. .......... 243 
Great American Billiards ......... 137 
Grove Recreations Inc. .......... 336 
Haas & Wilkerson Insurance ...... 223 
Hamilton Mfg. Corp. ............ 220 
Harris Miniature Golf Courses ..... 530 
HMS Monaco .................. 240 
MOODS USA 6.6560 t vaacweeeed wae 116 
IAAP, 2c% solace er ceey eee ie sees 516 
J&JAmusements.............. 140 
J.R. Minick & Assoc. ............ 724 
K & K Insurance ................ 338 
Kartworld FKL Go-Karts ......... 319 
Kiddie Rides USA .............. 306 
Kidsports Intl. ................. 322 
Laramie Interests ............... 121 
Lazer-Tron Inc. ................ 233 
Lil’ Orbits Inc. ................. 131 
Lock America .................. 230 
LOMMA: csixadans oeatowses ecw de 430 
Magic Ice Products ............. 237 
Majestic Mfg. Inc. .............. 113 
MASK U.Ss 254 bes Suetwse he SS es 434 
Mason Corp. ..............0000. 224 
Master Pitching Machine ......... 540 
Mee Industries ................. NA 
MGNGC 2v540sGreseu ne ebueeetie:s 513 
Minotaur Amusement Inc. ........ 305 
Moon-Walk Entmt. Inc. ....... ... 438 
Murphy Amusements ........... 115 
National Sports Games .......... 631 
Natl. Real Estate Investor ........ 207 


New Braunfels Gen. Store ........ 225 
Otis Spunkenmeyer............. 124 
P&H CO. ING, iv kcda cc acswennuss 141 
Pacer Mfg. Co. Inc. ............. 239 
Park World ................0000. 119 
ParTee Time Golf ............... 449 
Pentes Design Inc. ............. 126 
Pepsi-Cola Co. ................. 307 
Play Meter Magazine ............ 518 
Precision Dynamics Corp. ........ 238 
Profitable Games ............... 340 
R.E. Enterprises ............... 325 
R.J. Salisbury & Assoc. .......... 244, 
R.M.K. Sales Inc. ............... 418 
Rair Systemsinc. ............... 439 
Rebecca’s .............2200005 349 
Recreation Resources ........... 139 
Restaurant Merch. News ......... 635 
Rideworks Inc. ................. 601 
Roger Williams Mint ............. 144 
Scolion Productions ............ 120 
SOD COs ii bbw e era dasnneeeeewes 323 
Shopping Center World .......... 207 
Skee-Ballinc. .................. 625 
Slush Puppie Corp. ............. 335 
Smart Industries Corp. .......... 231 
Soft Play Inc. .................. 331 
Space Walk Sales Inc. ........... 419 
SOP NG: asks daseaseee ct daeed 217 
Theisen Vending Co. ............ 317 
Tornado Table Soccer ........... 519 
Trak-Airinc. ...............000. 260 
Van Brook of Lexington .......... 214 
Vari-Tech ..............000 cease 507 
Vending Times ................. 616 
Waterwars/T.E.D. Enterprises .... 143 
Webber Engineering & Mfg. ...... 544 
Whitewater Industries ........... 117 § 
William Haralson & Assoc. ....... 505 
Wisdom Amusement Rides ....... 630 
Zamperla inc. ..............005. 101 
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HAT’S NEW 








Spin-To-Win 


Lazer-Tron has 
developed another skill 
redemption game in 
Spin-To-Win, a roll-down 
with a complete-the- 
word-puzzle theme 
similar to the well- 
known TV show “Wheel 
of Fortune.” 

Highlights of Spin-To- 
Win include multi-coin 
play, coin and ticket 
meters, a progressive 
bonus jackpot, a sound 
package, and many 
operator-adjustable 
features. 

Players roll three balls 
down the ramp into 
target holes that trigger 
rotations on the spinn- 
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ing wheel, which allow 
players to increase their 
ticket winnings. Tickets 
are collected after 
players finish the game 
and avoid going 
bankrupt. Game dimen- 
sions are 24” wide x 72” 
long x 70” high. 


Lazer-Tron’s credits in- 


clude Bank-It, Vine 
Climb, Shuttle Launch, 
Hop-A-Tic-Tac-Toe, and 
Haunted House. 

For more information, 
or distributor referral, 
write Lazer-Tron, 7042 B 
Commerce Circle, 
Pleasanton, CA 94588; 
(510) 460-0873; FAX (510) 
460-0365. 
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Stadium Cross 


Wheelies, jumps, and 
hairpin curves are all 
part of the package of- 
fered in Sega’s new 
linkable, motocross 
simulation video, aptly 
named Stadium Cross. 

The game simulates 
movements of 
motocross bike battles 
with a new level of 
realism, thanks to the 
latest system board— 
System Multi 32. 
Stadium Cross 
maneuvers backwards 
and forwards, left and 
right, as players travel 
through futuristic 


courses and leave 
behind the echo of the 
roaring stadium crowd. 

Players can choose to 
battle it out with the 
computer or link racing 
action to three addi- 
tional cabinets to 
engage in competition 
with up to eight players. 
The game comes as a 
two-player model. 

For more information, 
or distributor referral, 
write Sega Enterprises 
Inc. USA, 2149 Paragon 
Drive, San Jose, CA 
95161; (408) 435-0201; 
FAX (408) 435-0294. 
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A.G. Soccer-Ball 


Looking for something 
different? Alvin G. & Co. 
took the world’s most 
popular sport and put its 
action in a mini-size 
cabinet with new-style 
flippers and a unique 
scoring system to create 
A.G. Soccer Ball. 

This one- or two-player 
novelty game has a 
patented mechanism 
(Switch Flippers) that 
operates an electric 
switch whenever the 
flipper and ball make 
contact. The scoring 
system (Designated 
Scoring) provides a 
method for 
simultaneous play 
(Simul-Play), where 
players compete against 


each other in the same 
time period rather than 
One at a time. 

Features include total 
end-to-end playboard ac- 
tion with offense and 
defense flippers, exten- 
sive bookkeeping and 
diagnostic programs, 
multi-ball action, and 
tournament play. Also 
look for Header Shot 
Slams and three drop 
targets that set 
“goalkeeper down” time. 

For more information, 
or distributor referral, 
write Alvin G. & Co., 905 
W. North Avenue, 
Melrose Park, IL 60160; 
(708) 345-9000; FAX (708) 
345-2222. 
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Hyper Disco Taifun Deluxe 


BETSTAR Ltd. is 
marketing the Hyper 
Disco Taifun Deluxe air 
hockey table. Signifi- 
cant changes have been 
made in the game, most 
notably the addition of 
dual mechanical coin 
mechs. 

These mechs allow 
simple conversion from 
U.S. quarters to any 
standard size tokens 
(.900, .984, etc.). Pricing 
can easily be adjusted 
from 25 cents to 50 cents 
or up to $1 per play. 

Other features include 
the game’s playing sur- 
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face, which is plastic- 
coated and easily ex- 
changeable, and the 
fluorescent rails that 
shine under a black 
light. The display in- 
dicates the game credit, 
time left, and goals 
made. An automatic 
puck barrier activates 
after time runs out. 

For more information, 
or distributor referral, 
write BETSTAR Ltd., 303 
Paterson Plank Road, 
Carlstadt, NJ 07072, (201) 
438-1300; FAX (201) 
438-4837. 
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ee 


Golden Axe, Revenge of Death-Adder 


Sega debuts a sequel 
to the popular 1989 
game, Golden Axe, with 
Golden Axe, Revenge of 
Death-Adder. 

All the favorite 
characters are back, 
tougher than ever. And 
there are four new ones: 
Sternblade, a sword- 


wielding young warrior 
with a suppressed com- 
bative spirit; Dora, a 
female Centaur tribe 
fighter with a powerful 
kicking technique; 
Goah, a Giants tribe 
warrior; and Little Trix, 
who destroys opposing 
forces with a three- 


pronged fork weapon 
and swift movements. 
System 32 allows the 
battle arena to advance 
to the next generation 
gamefield that creates a 


sense of realism in a fan- 


tasy world. There's an 


abundance of jump kick- 


ing, running, riding 


monsters, and stone 
slinging in true Golden 
Axe tradition. 

For more information, 
or distributor referral, 
write Sega Enterprises 
Inc. USA, 2149 Paragon 
Drive, San Jose, CA 
95161; (408) 435-0201; 
FAX (408) 435-0294. 
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Dater BASE 


Computer dating 
takes on a 90s look with 
Dater BASE, a fully 
automated picture 
dating service that logs 
information and per- 
sonality profiles along 
with a photo. 


Players touch the com- 


puter screen to enter 
personal details and 
preferences and the 
camera takes their pic- 
ture. Then the unit sear- 
ches for matches in its 
data base. For just $1, 
players can meet other 
individuals with similar 
likes and dislikes. 

Dater BASE is as sim- 
ple to use as a bank 
automated teller 
machine. It captures 
each player’s photo in 
color and calls it back 
up along with the per- 
sonal profile of each 
match. 

The game sends and 
receives electronic mail 
along with the pictures 
and profiles. Ap- 
propriate locations in- 


clude night clubs, fitness 


centers, cruise ships, 
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resorts, and shopping 
malls. 

The game has been 
developed by Ray 
Thackeray of DaterBase 


Pater BASK™ 


his rniormal 
only seen by 


remove my profile 
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Inc. in Massachusetts; it 


is being marketed by Ex- 


idy Inc. in California. 
For more information, 
or distributor referral, 


Your Profile 
Rirth date: 49°54 


Sen: Mate 


:<3t i> 


write Exidy Inc., 2688 C 
Middlefield, Redwood 
City, CA 94063; (415) 
364-5201; FAX (415) 
364-5286. 


foesnt care tt date smokes 


YOu 


tioesnt care tt date has a ditterent reliqion 


titi date someone unth children 


Height: 6 ft On, tHlerght 
finesnt tare 
Looking tor fun and excitement 
i, a very social person 
duration 


linecertain abe 


i flit cstie 
Heliqn yr Hanostt 


Leresuiee thie apr 


Hh ths 


evel RBachetors deqret 


i 
iPipantinag children 
‘ar tuo per ft 


frie reading 


traditional at shared roles 
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Cue Ball Wizard 


Premier Technology 
debuts another Gottlieb 
pinball, Cue Ball 
Wizard, that takes up 
the country western 
craze and translates it 
to the pinball world. 

The game offers multi- 
ple strategies that 
challenge the player, 
such as 8-ball, 9-ball, and 
a half billion shot! 
Players must master all 
the shots to become the 
next Cue Ball Wizard. 

Features include 


player-interactive video 
modes and a real cue 
ball used to make the 
break shot. The operator 
has the option to use an 
actual 8 ball on the main 
playfield. 

For more information, 
or distributor referral, 
write Premier 
Technology, 759 In- 
dustrial Drive, Bensen- 
ville, IL 60106; (708) 
350-0400; FAX (708) 
350-1097. 








Arabian Magic 


Taito introduces a two- 
or four-player video kit 
that takes the players in- 
to the world of the Ara- 
bian Nights and the 
mythical kingdom of 
Shahariyard. 

Players are asked to 
undo an evil hex. An evil 
sorcerer has changed 
the king of Shahariyard 
into a monkey. To free 
the king, players must 
find the Jewel of Seven 
Colors. 

While on this quest, 
players battle for- 
midable, sword-wielding 
monsters. A genie from 
the magic lamp assists 
players in conquering 
the enemies in their 
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path and calling forth 
their own special 
powers. 

Arabian Nights 
utilizes state-of-the-art 
32-bit technology. Each 
round features a variety 
of stages filled with uni- 
que items to locate. 

Controls include an 
eight-way joystick and 
three buttons for attack, 
Jump, and call (to sum- 
mon the genie). 

For more information, 
or distributor referral, 
write Taito America 
Corp., 390 Holbrook 
Drive, Wheeling, IL 
60090; (708) 520-9280; 
FAX (708) 520-1309. 
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Auto Prisit 


AutoPrint Corp. has 
developed a custom 
card vending machine 
that allows customers to 
print their own business 
cards, invitations, an- 
nouncements, or post 
cards. 


AutoPrint is American- 


made and features line- 
to-line editing, choice of 
keyboards, four type 
styles, and a 386 high- 
speed processor. A color 
monitor shows exactly 
how the finished pro- 
duct will appear. 

These machines can 
print 10,000 business 
cards or 4,000 post cards 
before requiring a paper 
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refill. Suitable locations 
include shopping malls, 
grocery stores, and 
hotels. The unit requires 
only four square feet of 
space. 

AutoPrint can be used 
for convention promo- 
tions, change of address 
cards, and novelty 
cards. The suggested 
vend price is 10 cards for 
$1. 

For more information, 
or distributor referral, 
write AutoPrint Corp., 
1045 Wappoo Road, 
Charleston, SC 29407; 
phone and FAX (803) 
971-3382. 
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Mad Dog McCree Upright 


The popular Wild 
West-themed interactive 
video, Mad Dog McCree, 
is now available from 
American Laser Games 
in a standard upright 
cabinet with 25” color 
monitor. 

In addition, the 
smaller screen format 
has a new, optional 
ticket dispenser. Both 
features satisfy the 
needs of operators who 
are offering redemption 
games to their 


customers. The smaller 
floor ratio size will be at- 
tractive to a broader 
base of locations, 
especially street loca- 
tions that may not have 
been able to accom- 
modate the larger, 
deluxe model. 

For more information, 
or distributor referral, 
write American Laser 
Games, 4801 Lincoln 
Road NE, Albuquerque, 
NM 87109; (505) 880-1718; 
FAX (505) 880-1557. 
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Lucky Trolls 


Shirts Illustrated has a 
troll for you—wearing 
beach attire and a mus- 
cle shirt bearing your 
logo. The company of- 
fers the lovable, long- 
haired Lucky Trolls in 
two SiZes. 

Desirable merchan- 
dise as patron prizes, 
the trolls sport wild fly- 
away hair styles ina 
variety of bright colors. 
The crystal blue eyes, 
chubby cheeks, and 
pointed ears are troll 
hallmarks. 

The troll shirts are 
printed by a unique com- 
puter process, the 
DigiPrint Image System, 
to provide quick turn- 
around service with fine 


detailing and full-color 
artwork. In addition to 
logo imprints, the com- 
pany has a catalog of 
assorted designs, in- 
cluding seasonal 
messages, and can ac- 
commodate special 
orders. 

Shirts Illustrated 
originated custom- 
printed T-shirts on teddy 
bears in 1980. The firm 
has printed volumes of 
T-shirts for its Tee Team 
line of stuffed animals. 

For more information, 
write Shirts Illustrated 
Inc., 1 No. Salsipuedes 
St., Suite #230, Santa 
Barbara, CA 93103; (800) 
532-8899 or (805) 966-2222. 
FAX (805) 965-9840. 








League Management System 


Valley Recreation pro- 
ducts introduces a data 
base system for 
operators involved in 
league programs. Called 
the League Manage- 
ment System, it helps 
make ongoing leagues 
easier to manage, more 
efficient, and more 
profitable. 

The League Manage- 
ment System runs any 
league program—darts, 
pool, and other leagues, 
and offers an array of 
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state-of-the-art features. 
The system is offered 
free for a limited period 
with the purchase of 
Valley Cougar Dart 
games. A user’s guide, 
pro-tech key, and 
technical support from 
Valley are included. 

For more information, 
or distributor referral, 
write Valley Recreation 
Products Inc., 333 Mor- 
ton St., Bay City, MI 
48706; (517) 892-4536; 
FAX (517) 892-6513. 
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The Time Machine 


Nortech introduces a 
new, second generation 
Time Machine pool 


table controller that con- 


verts existing coin- 
operated pool tables in- 
to rack and/or time-play 
tables. Kits are 
available for all major 
manufacturer’s tables, 
as well as OEM 
installations. 

New features include 
dual denominational 
coin mechs for dual pric- 
ing, and a program- 
mable minimum buy-in 
to enter the time-play 
mode. 

The dual 
denominational- 
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dualcoin mech system, 
initially developed for 
Canada (to suit the Loon 
quarter) and Europe 
(2DM-5DM), offers 
greater flexibility in pric- 
ing options, as well as 
preparation for a U.S. 
dollar coin. The 
minimum buy-in re- 
quirement to enter time- 
play eliminates the 
possibility of players 
“beating the clock” and 
getting a free game. 

For more information, 
or distributor referral, 
write Nortech Inc., P.O. 
Box 338, Virginia, MN 
55792; (800) 521-6372 or 
(218) 741-6075. 


BATTERIES 

MOTOR 

CONTROL MODULE 
LCD DISPLAY 


COIN DOOR 
BALL DROP ASSEMBLY 
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8 Pocket Right Angle Billiards, 


Spitfire 


8 Pocket Right Angle 
Billiards, a division of 
Northfield Cabinet 
Shop, has developed the 
unique 8 Pocket Right 
Angle Billiards table 
and a new straight coin- 
op table, Spitfire. 

8 Pocket Right Angle 


Billiards features a play- 


ing surface of 6’ x 3’ 
(overall 7’ 3” x 7’ 3”), all 
hardwood and plywood 
veneer construction, an 
all-wood gully system, 


and a choice of color lac- 


quer finish. The ir- 
regular size of the play- 
ing surface dictates a 
slate alternative, a 
1-5/8” plastic laminated 


top. 

Spitfire features a 
one-piece slate top, all- 
wood gully system, and 
all hardwood and 
veneer plywood con- 
struction. Rails are of 
solid wood construction 
to enhance ball impact 
resistance. The table is 
available in 8’and 7’ 
sizes and a 6’ size called 
Cubby Spitfire. Custom 
orders are accepted. 

For more information, 
or distributor referral, 
write Northfield Cabinet 
Shop Inc., 4780 Old Hwy. 
45, Conover, WI, 54519; 
(715) 547-6262. 





AMOA Jukebox Top 30 


FOR MONTH ENDING JULY 1992 
COMPILED FOR THE AMUSEMENT & MUSIC OPERATORS ASSOCIATION'S 
JUKEBOX PROMOTION COMMITTEE 


TITLE ARTIST 
SONGWRITER(S) LABEL/DISTRIBUTING LABEL 


LAST 
CHART 






xx Notlxx 


BILLY RAY CYRUS 
MERCURY 866522-7 


GARTH BROOKS 
CAPITOL 44647 


GARTH BROOKS 
CAPITOL 44800 


ACHY BREAKY HEART 
D. VON TRESS (BMI) 


FRIENDS IN LOW PLACES 
D. BLACKWELL, E.B. LEE (BMI/ASCAP) 


SHAMELESS 
B. JOEL (BMI) 


BOHEMIAN RHAPSODY QUEEN 
F. MERCURY (ASCAP/PRS) HOLLYWOOD 7-64794 


= 


JUMP 
13 | J. MAULDIN (ASCAP) 


RODEO 
L. BASTAIN (BMI) 


KRIS KROSS 
COLUMBIA 38-74197 


GARTH BROOKS 
CAPITOL44771 


a [a 


GARTH BROOKS 
CAPITOL 44701 


GENESIS 
ATLANTIC 7-87532 


GARTH BROOKS 
CAPITOL 44727 


TWO OF A KIND 
B. BOYD, W. D. HAYNES, D. ROBBINS (ASCAP) 


| CAN’T DANCE 
12 T. BANKS, P. COLLINS, M. RUTHERFORD (ASCAP) 


THE THUNDER ROLLS 
P. ALGER, G. BROOKS (ASCAP) 


EVERYTHING ABOUT YOU UGLY KID JOE 
1 K. B. EICHSTADT, W. W. CRANE IV (ASCAP) MERCURY 866632-7 


1 17 
UNDER THE BRIDGE RED HOT CHILI PEPPERS 
12 9 | A KIEDIS, M. BALZARY (BMI) WARNER 7-18978 
LET’S GET ROCKED DEF LEPPARD 
13 — | P.COLLEN, J. ELLIOT, R. LANGE, R. SAVAGE (ASCAP) MERCURY 866568-7 


OLD TIME ROCK & ROLL BOB SEGER 
2 | T.E. JONES, G. H. JACKSON (BMI) CAPITOL 57797 


PAPA LOVED MAMA GARTH BROOKS 
K. WILLIAMS, G. BROOKS (ASCAP) LIBERTY 57734 


JUST TAKE MY HEART MR. BIG 
16 E. L. MARTIN, A. PESSIS (ASCAP) ATLANTIC 87509 


NEON MOON BROOKS & DUNN 
r W 10 | R. DUNN (BMI) ARISTA 12388 
8 


THIS 
Se ) = CHART 


—s 
—_— 


—_ 
So 


UNCHAINED MELODY RIGHTEOUS BROTHERS 
1 ZARET (ASCAP) COLL 4214 


— 
co 


a CRAZY PATSY CLINE 
WILLIE NELSON (BMI) MCA 53525 

TO BE WITH YOU MR. BIG 

14 | E MARTIN, D. GRAHAME (ASCAP) ATLANTIC 7-87580 

STROKIN CLARENCE CARTER 

21 24 | C. CARTER (BMI) ICHIBAN 108 
STRAIGHT TEQUILA NIGHT JOHN ANDERSON 

22 K. ROBBINS, D. HUPP (ASCAP) BNA 62140 
THE REAL LOVE BOB SEGER 

23 — | BOB SEGER (ASCAP) CAPITOL 44761 
So | | MY LOVIN EN VOGUE 
T. MCELROY, D. FOSTER (BMI) EAST/WEST 7-98586 

SOME KIND OF TROUBLE TANYA TUCKER 

25 M. REID, B. MAHER, D. POTTER (ASCAP/BMI) LIBERTY 57703 
6 NOTHING SHORT OF DYING TRAVIS TRITT 
T. TRITT (BMI) WARNER 7-18984 

WITHOUT YOU WHAT DO! DO WITH ME TANYA TUCKER 

27 R. PORTER, L.D. LEWIS, D. CHAMBERLAIN (ASCAP) CAPITOL 44774 
OZZY OSBOURNE 


EPIC ASSOC 74093 


GEORGE STRAIT 
MCA S7-54379 


PAM TILLIS 
ARISTA 12371 


GONE AS A GIRL CAN GET 
JERRY MAX LANE (BMI) 


MAYBE IT WAS MEMPHIS 
M. ANDERSON (BMI) 


MAMA I’M COMING HOME 
0. OSBOURNE, Z. WYLDE, L. KILMISTER (ASCAP) 


NATIONAL SAMPLING BY RECORD SOURCE INTERNATIONAL (RSI) BASED ON BOTH 
45 RPM AND CD POPULARITY. 


© 1992 AMOA 








WHAT SHE’S DOING NOW GARTH BROOKS 
P. ALGER, G. BROOKS (ASCAP) LIBERTY 57733 


Coin Cross 


7 
= —_—_ 


7 
= ee 


On | = 
NA 
7 = 


eg : 
TO) | a 
a SS 

ss alacant 


darts 

videos 
airhockey 
countertops 
pool 
shuffleboard 
vits 
cardgames 
pinballs 
jukebox 
foosball 

8 lines 


Complete the cross- 
word puzzle using the 
Fall Buyer's Guide 
words at the left. 
Then take the circled 
letters and answer the 
riddle below. Look for 
the answer in the 
classified section. 


What's the best kept 
secret in the coin-op 
industry? 





Next Month in Play Meter... 


@ Insightful Coinman Interview 
with outgoing AMOA president 
Gene Urso 







@ Vending in the '90s 





® Knott's Camp Snoopy, a brave 
new world of entertainment 






@ Half Century Club Interview 









® North American Gaming 
Regulators Association Indian 
Gaming Conference 





SEPTEMBER 1992 


PLAY METER 16] 


(anes 


Play Meter’s classified advertising is primarily intended for: Buyers and sellers of used equipment, support and supply 
firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. The deadline is 
usually the 15th of the month prior to issue (example: August ad must be in by July 15). Send ad orders: Play Meter 


Magazine ¢ P.O. Box 24970 ¢ New Orleans, LA 70184 or FAX (504) 488-7083. 


FOR MORE INFORMATION, CONTACT CAROL LEA (504) 488-7003 
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep afile on all complaints. 


KLOPP. 


Coin Counters 
Wrappers, Sorters 


Since 1931 


e Sales 


“Parts Soe 
e Factory we 
service 


Fast Service — Call For Details 


CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 
225 Dunbar Court — Oldsmar, FL 34677 


Made In The U.S.A. 
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READERS/ 
ADVERTISERS 


We do not knowingly accept 
ads for copies or licensed 
games involving a third party. 
We do not print prices on 
games currently in production. 
We encourage advertisers to in- 
clude their name, address, and 
phone/FAX numbers for the 
purpose of credibility. We do 
not accept ads from companies 
who consistently advertise pro- 
ducts they do not have or from 
companies that we receive 
mutli-complaints about. 


PLAY METER 
MAGAZINE 








AMERICA'S 
LARGEST 
SELECTION 
OF USED 
AMUSEMENT 
EQUIPMENT 





EVERY 
MAKE & MODEL OF 


@KIDDIE RIDES @REDEMPTIONGAMES / FS 
@ ARCADE NOVELTIES & SPECIALTY GAMES Li G, iy 


OF WHAT THEY 
WOULD COST 
NEW.” 










EQUIPMENT EXCHANGE, INC. 


1203 5th AVE. ROCK ISLAND, IL 61201 
(309) 788-0135 FAX# (309) 788-0148 


WE SPECIALIZE IN 
POKER BOARD REPAIR 


We also do all types of 
P.C. Board Repair! 


Call Today: 

Jay’s Vending Service 
Sales-Service-Parts 
Distributors For Leading 
Coin Machine Factories! 
® 


North Point Village Shopping Center 
4035-4037 North Point Blvd. 
Baltimore, MD 21222 


(301) 388-0993 (301) 388-1425 
FAX (301) 477-3110 




















THE AMUSEMENT 





EXPORTERS 

Great Deals on New Novelty 

CA | | & Redemption Equipment. Try 

us first!! We represent most 

’ y | manufacturers: Baytek/Betson/Bob's Space 
THE EX (2 be RT Racers/Coastal/Coin Concepts/ 
Design Plus/Doyle/Exidy/ICE/Meltec/ 

Skee Ball/Smart/Vari Tech. 


Call for complete list. 


Frank "The Crank" Seninsky We also sell tokens. 


President 


S\LPHA OMEGA SALES, INC. FINANCING AVAILABLE TO 


> 6 Sutton Place, Edison, NJ 08817 QUALIFIED CUSTOMERS IN 
(908) 287-4990 NJ, NY, PA TRI-STATE AREA 


FAX # (908) 287-3079 


SUPER SPECIAL - MAD DOG McCREE - $7495 


Dragon's Lair Il - $1995 _ Terminator Il - $3795 
F-15 Strike Eagle s/d - $3595 NeoGeo'sDed. - $2095-2795 


“CRANK" SPECIALS: 





Beast Busters 2395 Hit the Ice 995 Space Gun 2495 
Capt. America 1895 Indy Heat 2195 Spiderman 1895 
Capt. Commando 1895 Knights of Round 2295 Steel Gunner 3495 
Desert Assault 1495 Ninja Turtles 1095 Street Fighter Il 2395 
Final Fight 895 Pit Fighter (ded) 1095 Super Off Road 1295 
Ghost Town 1795 Rad Mobile 2295 Turtles Il 1895 
GP Rider u/r 3695 Road Riot s/d 7295 Vendetta 1895 
High Impact 1395 Simpsons u/r 1295 WWF ulr 79 

VIDEO GAMES SINGS TV vxcsssveidssenrascacds: TF1GS: SY SPV nds seistvicsssescnessnsgniee 295 

Stun Runner.............ceceeee 2095 Smash TV...........ccccceeceeees 495 

ASCH RIVE xses icdeuavsaerseewnarnn 595 Sunset Rider.............c0c06. 1795 Strike Force..........cccccceeeees 395 REDEMPTION NOVELTIES 
PR AIOG ccnntbswdacrceunsinesersonuces FID: WOO sniasvesensevvencancanstevestnseacied 695  TMNT...................2cecececeeceece 195 
Bowlarama.........ccscecesseeeees 695 Turbo Outrunmini............ TIS NYO rcnccarcciecsectscsensececcis 295 Basketball-Smart-sin..1495 
CNASE F/Oivcasissvianecsmeseacees 1695 WO tanec cvanianceadrenseccasoon 195 Big Mouth..............c ce cceeeees Call 
Carrier Air Wing...........c.000: 895 World Soccer Finalist.......... 99 Big Bert. iacicccsssnsssacecedienes Call 
Continental Circuit (u/r)...... 895 PC BOARD & HEADER NUN icontatpnrunaiientinineinensauses 395 Bozo Basketball................. Call 
Double Dragonill............... 695) ArchRival...........ccccccceceeees 295 BUY BOGOF vicsisicsecnsssctessesnn Call 
BSW iicadsstnediancdcintetedtens DID Atta vocccscdeencescdeccsassoacsoan: 295 PINBALLS Cosmo Gang 6...........ee0008 5000 
FUN NOW ux cnvnsanvxcasiveseueeene 895 Crime Fighters................... 195 Addams Family............. Call Cracky Crab..................060 Call 
COIDGNAXG vi cssicwavicacosarcevena 695 Desert Assault.................. B95 Car Hop...........ccccscvsccecccs 1495 Crane-Big Choice.......... 1495 
PIE, ciccneos wach osecialeaseennecednes SOS E-SWeaAticccscsccccscosscccecavesccs 195 ‘CVGlONGcceiicisdnrvtvcwsngsens 1495 Crane Triple Betson.......... 3495 
Magic Sword............ccceeeee TOD BO Cali ei vieci.cecccccvccccccosse 295 . DiN OV sasiesssvancaeseacessoaseves 1695 -ClaZY ClO Wi icvescdssosneneccss 3395 
MaJCSUC 12 cccstscicnestvucausics 795 Final Fight.................ceeeeeee 595 FundHouse.............ccceeeees 2095 Dumpthe Ump Maxi........ 3495 
IWIGECS i cdcustesesveteitiadintenconts 895 Gatesof Doom.................. 295 Getaway.........ccccseceeees 2495 5SCard Draw.............cce00 2095 
NAR Cv exaescusbrvatacertessevicent JOD RB ccccacavnsisiccesiecnicdecenteds 495° OOK sasiniessexiasiiounwencsvacens 2295 FiveinLines-Skillo.............. 895 
Ninja CIOWNS.............ceceeees 795 Magic Sword..........ccceceeees 495 Hurricane.............ccccceeees 2295 HungryHungryHippo......... Call 
OP Thunderbolt............... 1195 Moonwalker.......ccccccscceccecoees VAS CORKS Ci miinacencovcniiastusciaasesnecwe 1295 Klondike pusher............... Call 
OI cea sidstiwasencwtenentees MIDS. WV Picco cccieisccsscccatceises siaoeienias 395 SIMPSONS............cccceeeeees 1695 LowBoy Crane...............0.. 995 
POOGIC iicuscmeseviaxvnnvescrsanacn 795 Neo Geo Games.......... 45&up Super Mario................. 2495 Rolldowns-21's............... 750 
EOS IC) Ulichestweaseceaneeeseedes 495  Outzone.......ccccccccccsccccccccceceees 295 Surfin’ Safari............c.0s006 2295 Rooster Shooter.............. 3395 
RAMpall DOG i. siverausnsacens T195 —Pigout.........scscscsosecsoseoeseonees 195 Terminatorll................... ZAQS “SKIN DOZC0 a isscccvasscencesacace 995 
Rowe BC 25 MC.............. 1795 — Pigskin..........csscccseeeeeeceeees 295 Turtles........ ccc eececee eee es 1795 Wedges/Ledgers............ 4995 
ROWEBC So isscscsesavesenveres 2395 Pit Fighter.................0cc0ceee AGS VOG aS siasssnsixcseciosicsaeadvnns 1395 
SUTIKG POCO sikisusctsaceosarss TOS POW vie cancducccicelacvsccdecwsouscis 95 Whirlwind..................06 1735 
BD AS Nes sepacneasiaaoietwnvinnidnseenin’s 1795)  Rampart..........ccecccesccuecees 595 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS - CALL FOR COMPLETE LIST 


PLAY METER 163 SEPTEMBER 1992 


STEP-N-ROLL’ 
BO) Fe on - 


Patents Pending 
- —— ¥ rn ~ 
Zz s “She 


~ = - 
4 Sap 


© Easy, si Saves 
one-person . time & 
operation money 


Prolongs table life Fast! 


Operators make a sure shot by offering your customers 
the convenient "Step-N-Roll" way of moving pool tables 
safely, easily. Call or write for more information today! 


STEP-N-R@LL" DOLLY 
TOLL FREE: 1-800-634-6157 or 216-652-1251 
FAX: 216-652-1985 
131 Youngstown-Warren Rd. Niles, Ohio 44446 


Quantity Discounts Available! = 


ASC Distributors Wanted! a 


—_— 


‘‘New Business Opportunity’ 
‘National Accounts Available’ 


Merry Go Around Horse 
COIN OPERATED KIDDIE RIDES 


Call for your nearest sales office 


1-800-543-3437 
(809) 897-3180 
Fax (809) 897-3377 


OPERATORS & DISTRIBUTORS-COIN MACHINE CONSIGNMENT 
500 GAMES 


* JUKE BOXES * FLIPPERS 
“BINGO A Gg Gs I I @ i) = CRANES 

* BINGOS * CRANES 

* POOL TABLES * MUCH MORE 


SATURDAY, SEPTEMBER 26, 1992 - 10:00 A.M. 


KNOXVILLE CONVENTION CENTER - KNOXVILLE, TN 
525 HENLEY STREET - TELEPHONE (615) 544-5371 


* COMMISSION RATE-10% (MAX $100 - MIN. $10) 
* TERMS - FULL PAYMENT DAY OF AUCTION - CASH, CASHIER'S CHECK, OR 
COMPANY CHECK WITH CURRENT BANK LETTER OF CREDIT. 
* MOTEL RESERVATIONS - WORLD'S FAIR HOLIDAY INN, (615) 522-2800 
Call early for Reservation (College Home Game that Weekend) 


CONSIGNMENTS LIMITED-FOR INFORMATION CONTACT: 


AUCTION GAME SALES 


RICK PARSONS-OWNER & AUCTIONEER-LICENSE NO. 1623 


* *& x x TOLL FREE 1-800-551-0660 xknxzx.wx 
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y Electronic Amusement Liquidation Sales 












For further 
information contact: 
DEALS Inc. 
24540 Capitol 
Redford, MI 48239-2446 
Telephone: 313-537-2700 
Fax: 313-537-0917 | 
Sales Manager: Dave Wenner 





UTURE AUCTIONS 


November 7 
Anahiem, CA 


N ovember 14 
Phoenix, AZ 


November 21 
Detroit, Mich. 


~ December 5 
Houston, TX 


“December 12 
- Detroit, Mich. 


1993 


_ January 9 
_ Detroit, Mich. 








40 Capitol, Redford Twp, North of 
ean. en off of 














Auctioneers: Jim Amonette 


| oe | 414-254-1626 
Tone Dial: 313-515-2700 












Western Midway Hotel, 
N. Mayfair Road, 414-774-0333 


‘N fart Building Woodward 
e be 2 ie 3 1 ee be ee 





February 20 
| Detroit, Mich. 


March 20 
Anahiem, CA 
March 27 
Detroit, Mich. 
April 3 
Houston, TX 
April 24 
Detroit, Mich. 
May 8 
Phoenix, AZ 


May 22 
Detroit, Mich. 






Bey Mart Ws 
n Telegraph and Lasher 








¢ All auctions begin at 10 am local ti 

¢ Removal of all equipment py 
Saturday, midnight 

e Inspection: Saturday 9-10 am 


¢ Please, no cigarette or candy 
nan 2 years. 






‘iesta Building, Santa Clara Co. 











machines older t 


¢ Phone numbers listed for auctions 
are for ie and saa only. 








ae eee. gs, =e 
er A ey) oi eee 2 leans oe, OO bt aS 


EDULE 
World’s 
usement 

t Auction 


For further 
information contact: 


Auctioneer: Bill Hughes, P.O. Box 4819 
40204 -— 502-451-1263 


favor of State of Ohio, OH/1A4065, 
OH/AC2208; in Florida, FL/AU882, 
ye 
IN AU08700280; in California, 
A-2586; and in Texas, TX10171. 


Sales er: Jeff Schwartz 
-456-1 
24 hr. Fax: 502-897-7771 


Ric hen 
812-332-0568 


At 10am Local Time 
A be i ele SR RN I 





Sajqnoeyjoy woorme) «= Y 





rts-Kits ¢ Kiddie Rides 
To consign games for sale: 
bring to the auction site on 


the Friday before the auction 
between 9 am and 9 pm. 


Terms & Conditions 


Terms: Full payment day of auction: cash, cashiers check, or 
company check only with current bank letter of guarantee. 
No exceptions. 3.5% surcharge for VISA and MasterCard. All 
State sales taxes will apply unless you provide a copy of cur- 
rent sales-and-use tax permit. 


ae Jan 30 
. Indianapolis, IN 


US suction 








FUTURE AUCTIONS | September 12 
November 14 : 
Tampa, FL Indianapolis, IN 
November 14 eae ies 
pinball Expo'92_ | etc tnsn 
Collectors Auction Cellular: 317-432-7626 
Chicago, IL Reorder Tone Dial: 502-551-1866 
pti ae eal Hotels: Howard Johnson’s I-70E 
December 5 and Shadeland, 317-352-0481 
Indianapolis, IN Budget Inn 317-353-9781 
December 12 | 
Columbus, OH September 19 
1993 Columbus, OH — 
January 9 Buckeye Bldg., Ohio State ea teNnne 
Louisville, KY 17th & Clair Avenue 


Cellular: 614-271-7626 

Reorder Tone Dial: 502-551-1866 
Hotels: Holiday Inn, | 
328 W. Lane Avenue ' 
614-294-4848 or 1-800-HOLIDAY 


“7 20 Days Inn on Fairground, 
ampa, 614-299-4300 
H d Johnson’s, I-71 and 
ae = Granville Road, 614-885-4484 
Columbus, OH October 17 
March 28 A 
Collectors Auction tl anta, GA 
Columbus, Lakewood Exhibition Center, 
Bldg. #3, 5 miles north of Atlanta 
April 3 Airport. East on Highway 166 
‘ ‘ (Lakewood F ) off Interstat 
Philadelphia, PA 75/85, Cellular: 404-372-7626 
April 17 Reorder tone dial: 502-551-1866 
. : Hotels: Days Inn, Exit 18, I-85 
Indianapolis, IN 404-761-6500 
> haa le 8 Ramada Inn, Exit 19, I-85 
of EL 404-768-7800 
Dale i October 24 
May 15 Indianapolis, IN 
Columbus, OH 


East Pavilion Building 
June 5 Indiana State Fairgrounds. 
. : See September 12 listing for Hotel — 
Indianapolis, IN and Phone information. 
June 12 
Louisville, KY 


JENNINGS SLOT DIAGNOSTICS aN EN 
MACHINE BOARD BOARD tUp }Down Adv. 


— 1.Crosswatch 


REPAIR 2. Dots 


3. Color Bars 
A&B AMUSEMENT $249.95 ee cae 


6. Speaker Test 
RT. 2 BOX 285 : eH qT. Se. 
SO. RANGE, WI 54874 


715-398-3677 


CROSSHATCH COLOR BARS 
It’s an RGB Color Bar Generator plus much more. 


Just plug into any Jamma Harness Game and the menu driven software will let you 


FO R S A L E select the following tests: 
Cross Hatch Pattern « Dot Pattern * Color Bar Pattern * Solid Colors (Gun Test) 


Alpha Graphics * Speaker Test « Switch Test (on screen) * Power Supply Test 


Deluxe G-LOC Compact 4” x 6” Board 


iS ega) Now you can run complete diagnostics tests 
on any Jamma Game cabinet. You can test 


power supply, proper wiring of cabinet, reset ae 
$ 6 ' 0 0 0 a 0 0 monitor dynamics, test speaker, and 


completely test control panel and coin door in ‘ SA “ e 
Great Condition a matter of minutes. CO tion 


Custom made for the game industry gia Acedia ali 


904-837-5694 aaa Phone # (407) 249-1022 


} YOU MAY BE DISCOVERED! 


..At the AMOA EXPO ’92 Spouse Program 
Thursday, October 1, 1992 e Nashville, Tennessee 


I'd like to cordially invite you to this year’s Spouse Program during Expo ’92 where we will 
begin our musical journey with a visit from Grammy award winner Al Delory. After a brief 
lesson on music writing we’ll visit a Nashville studio where you'll have the opportunity to 
make your very own record. Who knows? You may even be discovered! The day would not 
be complete without a whirlwind tour of the stars’ homes followed by a scrumptious lunch 
at Nashville’s Cumberland Club. 


Make sure you're a part of the fun! 

Only 200 spaces are available. Make sure you register in advance on the AMOA Expo ’92 
registration form that was mailed industrywide. Questions? Feel free to call AMOA 
headquarters at 312/245-1021. 


Looking forward to seeing you in Nashville! 


--Nancy Urso (AMOA’s First Lady) 
Madison Coin Machine, Monona, Wis. 
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DIGITAL DISC 


AMERICA 


DON’T BE HELD CAPTIVE BY 45 RECORDS! 


@ Will Convert Most Any Type Phonograph 

= Compatable To Any Existing Sound System 
@ Call For Details On Your Application 

H Optional Accessories Available 

@ Toll Free Service Number 

@ 1 Year Warranty On Mechanism & CPU 





FEATURES INCLUDE 
1. Phillips CD Player AMOA 





2. Full Programmable Pricing NASHVILLE 

3. Cash Management System BOOTH UNIVERSAL CONTROL PANEL 

4. Disc Management System #2117 Designed for most any phonograph (Dimensions 12%” x 5%" x 15/8”) 
5. Background Music System OCT. 1-3 


6. Easy Loading and Unloading Disc 





KIT INCLUDES: 
1. 100 Disc CD-Player (24’’x 15’’x 10’’) 
2. CPU Logic Board 
3. Complete Control Panel With L.E.D. Readout 
4. Complete Wiring Harness With Connectors 
Compatible To Existing One 
5. Complete Mounting Harness 


@ OPTIONS: 


Call for complete list of options! Including WALLBOXES 
and CUSTOM DESIGNED CONTROL PANELS. 





DIGITAL DISC CD MECHANISM 
(Dimensions 24” width x 15"’ depth x 10” height) 
e 100 Disc Capacity 


@ Phillips CD Player 
@ One Year Warranty 





DIGITAL DISC 


AMERICA For More Information: 


DIGITAL DISC AMERICA 


5617 Business 50 West ¢ Jefferson City, MO 65109 wae woe Re eed 
(31 4) 893-8497 . FAX: 31 4-893-3601 One CPU Logic Board Does It All 


(Dimension 15” x 10”) 


GET OUR CD-CONVERSION KIT NOW! 





Street Fighter II 
[TAR FX MEG, Championship 
EN enn Edition 


STAR SYSTEM CABINETS 600604. 6096060000060 000005550% 

















° 19” & 25" 
° Removable & Interchangeable Com plete Parallel Kits 
e Slide Drawer System . . 
¢ Optional 19” or 25” Monitor including legal marque & all stickers 
e Lighted Quick-Changed 
Marquees Complete Games 
e Industry Standard Over/Under . " . 
Gin panes with 25" Monitor 
e Monitors can be mounted 
vertically or horizontally 7 
ce Closeout Prices 


Call Now !! 


VIDEO CONNECTION 


1-800-44HOT-KITS 
(1-800-444-6854) 












_” Darts 
ot Arachnid 


pe Super Six or Super Six Plus 
Clean - Shopped - Street Ready 








Poker Cabinet aes 
| 7 $1075.00 

e Optional 13” or 19” monitors 

¢ Security back panel Good Stuff For Not A Lot 

¢ Flip-top lid for easy access to Basketballs (Your Choice)............... $495.00 
monitor Metal Typer................cccccccssssssseeceeeees 495.00 






Cocktatis Ms. Pat..isisssisisssicnnceosenenssis 
Space Invader.e..cceecssecsseess. 
Cummins Bagstop Coin Counter. $3200.00 


e Ready for your kit! 









Limited Number - Filler Darts 
4500....395.00 
5000...395.00 

4500 w/cricket...495.00 

5000 w/cricket....495.00 







Save on Shipping Expenses 
*** Call Now for Details *** 


1-800-226-6660 


Jim Stansfield Vending, Inc. 
La Crosse, WI 


(608) 782-7181 






(404)270-2900 - Fax (404)270-2915 
125 Royal Woods Ct., Ste. 140, Tucker, GA 30084 
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CALENDAR 
NOW!!! 





1993 
fe 
Tas io 


The Sands Convention Center 
Las Vegas, NV 


Thursday March 11th 
Friday March 12th 


Saturday March 13th 
SEE YOU THERE!!! 








17] 


GET YOUR FOOT IN THE DOOR 
AND LET YOUR 
PROFITS SOAR!!! 
GAMES 
OF 
TENNESSEE 





COMPLETE GAMES & 
KITS AVAILABLE! 


* CHERRY MASTER 
* CHERRY MASTER '91 * W-4 
*W-7 * W-8 * W-11 * W-15 
POKER & POKER PLUS * W-6 


Nintendo Play Choice 995.00 
Ms. Pac 595.00 


HOT NEW ITEM 
CHERRY BONUS III 


Spy Hunter 795.00 
Ms. Pak Cocktail 595.00 
"New Eagle Falls 1695.00 
Drew's Tiger Paw Crane 1095.00 
Kramer Krane 995.00 
Used 8-Liners 995.00 and up 
Used Valleys 895.00 and up 
English Mark Darts 695.00 
New Dynamo 31/2x7 1795.00 
Pot O' Silver 3295.00 
New Pioneer CD's 4395.00 
New Rowe CD's 4495.00 








SITDOWN CABINET STYLE! 


Member of 





Amusement & Music Operators Association 


CALL TOLL-FREE: 


1-800-456-6882 
GAMES OF TENNESSEE 


1220 West Jackson St. e Shelbyville, TN 37160 


Free Delivery in over 10 states 
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PARTEC MODEL CD-1000 
ONLY $4995! 


e UNIQUE COIN MECH! 


Allows you to choose & change vend 
price in seconds - 50¢, 75¢ or $1.00. 


e QOUT-OF-STOCK BAR 


No coins accepted when out of stock. 


¢ 144-PACK CAPACITY 


Dispenses all standard, single-packed 
condoms — wrapped or unwrapped. 


e 14-GAUGE STEEL CABINET 
The strongest gauge steel cabinet 
available — double security bars. 


e GRAPHICS-UNINTIMIDATING 


Perfect for women's restrooms. 


e CONDOM SUPPLY 
IMMEDIATE DELIVERY. 


PARTEC INC. ~= 


10517 United Parkway 
Schiller Park, IL 60176 


CALL (708) 678-9520 © Fax: 708-678-9546 


AUCTION 


SAT., SEPTEMBER 12 


AMUSEMENT SALES INC. 


STARTS AT 11:00 A.M. 
Open for Inspection at 9:00 A.M. 

e VIDEO GAMES e JUKE BOXES 
e POOL TABLES e PIN BALLS 
Novelty Items 
Consignments Welcome! 
















































1-313-534-1480 
1-800-676-7204 


Auctioneer: Chief Silver Tongue 
12670 Inkster Road 
Redford, MI 48239 


1-96 1-96 
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Plymouth 





suy DUKE DISTRIBUTING yew 


SELL 210 Cherry Street @ Franklin, KY 42135 USED 
TRADE (502)586-1663 e (502)586-1773 


also our FAX # 


(502)586-9058 e (502)586-9066 
CALL FOR INFORMATION ON FREE DELIVERY 


NEW & USED NEW & USED NEW & USED 


POOL TABLES JUKEBOXES POKERS & 8-LINERS 
ValleyeDynamo RoweeNSMeRock-Ola All Programs--Call!! 


*&&& RECONDITIONED P.C.B.s Kx%&*& 
W-4 @ W-6 @ F-5 e Cherry Bonus eCherry Master e Eldorado 




















W211 oo eeceeceseseessesescsessseeessssesssesesees 475.00 POkerKits..... ec eeeeeeseseeteeeeeeeen CALL 
Cherry Master.........ccccsceseseeeeees 200.00 GaMe Covels.......ceseceseseeeeenen 45.00 
Yamate W-4 PCB... ccceesseseeeeees 250.00 Power Supplies... 30.00 
Cherry Bonus lll... eeeeeceeceen 300.00 MarSVFM4....... ce cscessseeesessseseees 325.00 
AIACCIN.......cccscccseesseesssecssessseessecsseessneen 300.00 MarSVFMb........ cesses 340.00 
All other programs..........ccceeeen CALL MarsW/Stacke'rs.........ccccseesceeen 450.00 
WHT oessescsvauccsinnsnsansinsrssoenceteversextentest 325.00 EEI-HSV-300..........secsssessecenene 290.00 
WO ccaieeseavespxevadenentntennrabeeantansieentiess 325.00 CBV 1-2-5-10-20-50-100.............. 325.00 
Empty Cabinets..........c:ceccssseceren 275.00 SharplMage 13"... 205.00 
Wells Gardner Monitor 19”.............. 235.00 Sharplmage 19"... 215.00 
Wells Gardner Monitors 18"............ 225.00 Klopp Coin Counters... 650.00 
TommyGate w/7" Extension........... 945.00 8-Linebuttons.......... ee (set)..24.00 
Wiring HarMesse..........ccccseseeeeeeeen 38.00 —PIOXIS........ssssssssssssssccscssssssssescsesssssssssesssssssssen 30.00 
BEL DB V+2 Oy ceiretscacmsumewisaeas 229.00 Flipper Pinballs.......... cece CALL 


We're buying: Pool Tables, Flippers, Rivieras, Top Draws, 


Omegas, SMS, Draw 80's, Shuffle Bowlers 


KKK KLUCKY-8-LINES & kk 


Complete w/EEl & Sharp Monitor--$ 1295.00 
Complete w/Mars & Wells Gardner--$ 1395.00 
Complete (no bill acceptor w/Sharp Monitor--$ 1095.00 
Complete (no bill acceptor) w/Wells Gardner--$ 1150.00 
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v 
Exsaco Corporation 


Kiddie Rides and Bumper 
cars for your family 
entertainment center 









> 
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MINI ELEPHANT 





BUMPER CARS 


CALL NOW FOR DETAILS 
800-545-0667 


XS0C 


CORPORATION 


P. O. Drawer 328 e One North Santa Fe St. 
Alvarado, TX 76009 


817-783-2265 


Fax 817-783-3358 
Telex 730300 
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USED KITS 
Arch Rival iH) «<4 4«ee%eae: 399 
Carrier Air Wing (H) ........ 495 
Caveman Ninja (H) ......... 399 
Escape (A) cow ck ae bo 6 ew a 299 
Final Fight (H) ............ 695 
Paladin (H) ...........004 145 
Spiderman (H) .........004 795 
Spinal Breakers (H) ......... 145 
U.S. Classic Golf (V)........ 299 
USED BOARDS 
Bad Dudes (H) ............ 199 
Buster Brothers (H) ......... 399 
Dark Adventure (H)......... 145 
Pit Fighter (H) ............ 399 
POW. UA). «4 ds web we gue ws 99 
V—-Ball(H) ............-00058 99 
Moonwalker (H) ........... 199 
Off Rodd (H) «cs ac 404826665 399 
PIGOUt tA) «2 o 6.0% 6 a-é oem es 299 
omdasn (Vet) «4 chev edb aes 399 
Street Fighter (H) .......... 495 
TING (A). os case Ree wae He 199 
USED GAMES 
After Burner ............. 895 
BRO: cau kd deep eee ew ees 595 
Altered Beast ............. 399 
All American Football ....... 795 
Battleshark ............00.4 995 
Captain America.......... 1695 
Dragon’s Lairll .......... 1695 
Final Lap S/O 4s cae cee bus 5995 
Galaga 3 ccc cca tua ts ea wes 595 
GP Rider ............... 5995 
Merc... . 2... 2 ee eee ee ee 1295 
Pit Fighter .............. 1295 
PUNGNOUET «.ciacidseeedwas 399 
Rim Rockin Basketball ........ Call 
SIMPSONS. 64 444% 6 9 wa we es 1595 
VADDEl ss5 0445444 oe deo 495 
TAWEN Tos wee ® RK ee eee 1095 
TOODI: a6-0 4 G4 4644 4a dK 595 
X-Man ....... 00 eee eee eee Call 


USED REDEMPTION GAMES 


Cosmo Gangs ........... 3995 
DYNO BOD. sess 654 6 ood 6 oe 1295 
Ghost Town .........00.% 2995 


The Game Exchange 
P.O. Box 09598 
Columbus, Ohio 43209-0598 


(614) 258-2933 


FN /W Machine 
Se Distributors, Inc. 


GRELN C 


WE WELCOME TRADE-INS and HAVE FREE DELIVERY 
EAST OF THE MISSISSIPPI ON 4 OR MORE ITEMS 





PEACH STATE 











150 Jet Port Industrial Park 2560 Overton Crossing 3701 I-55 South COIN MACHINE EXCHANGE 
Myrtle Beach, S.C. 29578 Memphis, TN 38127 Jackson, MS 39212 1040 Boulevard S.E. 
803-626-1900; FAX 448-9899 901-353-1000; FAX 353-1155 601-371-1000; FAX 371-1259 Atlanta, GA 30312 
Ask for Royce or Ed Ask for Jan Ask for Jay 404-622-4401; FAX 622-7972 
Call Royce or Ed for all types of Now Representing Seeburg 
aol eee peepee a in the Southeast & Mid-South 
@ Roll Downs @ Pop-A-Balls @ Kiddie Rides ; 
@ Skeeballs © Knock Downs @® Cosmo Gangs Available NOW.... 
@ Boom Balls @ Bozo Basketballs New Seeburg CD Jukeboxes 
@ Pop-A-Tic-Tac-Toe & Hop-A-Tic-Tac-Toe 
Higher Trade-Ins on new Game New and Used Pool Tables 
your older Pins Arriving Daily... Valley, Dynamo and Cooper 
Call for Pricing 
U tot Ott to USED JUKES 
Gilligan's Island 
Hurricane Videos - Kits 
Simpsons Many used makes & models Some Combo's Available 
P Slugfest of all kinds Rock-Ola Mirage CD like New 





Air Hockey - Darts 
Countertops - Cranes 
Shuffles 


Seeburg SCD-1 






Availability Changes Weekly 
wrweewy www www wUSED VIDEOS kiiitkstttkscsdc sk 


1943 350 Double Axle 2550 Mechanized Attack 1245 Smash T.V. 1375 
A.P.B 675 Double Dragon 410 Midnight Resistance 720 Space Gun 2450 
Afterburner 1095 Dr. Mario 575 Ms Pac Man 395 Spiderman 1870 
Aliens 865 Dragon Sabre 1055 Nastar Warriors 825 Spy Hunter 450 
Altered Beast 450 ESWAT 720 Ninja Gaiden 990 Steel Gunner 3675 
Arch Rivals 825 F-15 Strike Eagle 4950 Ninja Kids 1080 Stree Fighter 850 
Arkanoid 350 Final Fight 975 Operation Wolf 725 Street Fighter I 2250 
Assault 675 Final Lap | 10500 P.O.W. 473 Strider 825 
Ataxx 9/5 Gal's Panic 1260 ‘Pitfighter 1473 Stikeforce 1555 
Bad Dudes 650 Galaga 475 Play Choice 10 850 Super Off Road 1460 
Block Out 450 Gang Wars 750 Pole Position 695 Tapper 450 
Blood Bros . 950 Gate of Doom 895 Pound for Pound 950 T.M.N.T. 1225 
Bottom of the Ninth 725 Golden Axe 750 _ Prehistoric Isle 450 Three Wonders 1585 
Buster Bros 700 Guerilla War 450 Quarterback 690 Thunder Dragon 950 
Cabal | 635 Gunforce 1090 Raiden 1375 Trog 1375 
Capcom Bowling (825 Hard head 775 Rampart 1410 Turbo 495 
Captain America 1790 Heavy Barrel 575 Road Blaster 1045 Two Crude 840 
Caveman Ninja 1050 High Impact 1795 Robocop 6/5 Vendetta 1990 
Centipede 395 Indy Heat 1950 S.C... 1800 W.W.F. Superstar 850 
Compbatribes 840 Karnov 420 Shinobi 400 Wrestlefest 2275 
Desert Assault 1450 Lightning Fighter 975 Simpsons 1455 X-Men (4 pl.) call 
Devastators 400 Magic Sword 895 Sly Spy 9/5 X-Men (6 pl.) call 


Plan To Stop By And See 
Jan & Royce At Booth #'s: 
2104, 2106, 2108, 
2205, 2207, 2209 





: OCTOBER 1-3, OPRYLAND HOTEL 
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95" 
Retrofit Kits 
$349.95 complete 


These kits give you every- 
thing you need to quickly turn 
your old Williams, Atari or 
other cabinet into hungry 25° 
money-grabbing quarter- 
gobblers! 


Kit includes patented steel 
mounting frame, 25" color 
monitor and misc. hardware. 


Monitor Brack w/hardware 
available separately. 


Eldorado Games 


310-630-3300 


FROM THE LEADER IN SECURITY 
—@q ° Je _- FOR COIN OPERATED EQUIPMENT 


SECURITY! 


Inexpensive, Reliable and 
Versatile Protection for ALL 


COIN-OPERATED =< 
MACHINES 


such as: 


e Video Games PATENTED 

e Pinball Machines 

e Jukeboxes Wage) te 

e Crane Machines 

° Can Vending Saree eed 

e Snack Vending 

¢ Bottle Water Vending BRW Contro! Systems. inc. 

e And many industrial 
applications 
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CRANE OPERATORS 
CHECK THIS OUT! 


REPLACE YOUR WORN OUT CRANE MECH. WITH THE 
BEST. UNITS CAN BE WIRED TO OPERATE WITH MOST 
RELAY BOARD CONTROLS. DO YOU HAVE A 
CRANE YOU CAN'T GET REPAIRED??? 
INSTALL OUR KIT FOR RELIABLE OPERATION. 


MANUFACTURED IN THE U.S.A. 


CRANE MECH. CRANE KITS 
$299.00 $649.95 


NYLON GEARS SWITCH SELECTABLE 
BRONZE BUSH. FOR JOYSTICK OR TWO 
CHROME SHAFTS BUTTON CRANE, COIN 
CABINET TOP RAIL UP. TIME OF PLAY, 
SPACING IS 29 5/8° OUTPUT FOR TICKET OR 
RUNS ON 1/2" RODS || BASEBALL CARDS. HAS 
OR METRIC RODS ERROR CODE DISPLAY. 


KITS INCLUDES 
JOY STICK, LED DISPLAY, CRANE MECH, COM- 
PUTER BOARD, COUNTERS, WIRE HARNESSES, 
POWER SUPPLY AND TRANSFORMERS. 


OMNI PRODUCTS 
417-485-7505 


e Igtludes 12V Battery Pack \ 
Oe hy MU ENT MEY CE 


CL YC) 
aac ar 

¢ Includes Warning Label 

e One Year Warranty 


BRW Control Systems Inc. 800-235-6740 





Kevin Sharp Enterprises Inc. 


264 River Rock Blvd. Suite B, Murfreesboro TN 37129 
800-6CHERRY (624-3779) 


Contact: Bart or Kevin 


615-895-9099 or FAX 615-895-9184 


The only place to shop for all your Lucky 8-Lines and Poker needs 
Complete games start at $1295 


Includes: 19" Wells Gardner monitor, HSU-300 bill acceptor, New 150 watt computer power supply, 
Top front cabinet entr 


Hottest Game in the Country--the NEW Double 8-Line 














CALL FOR PRICES 


8-Line boards -- poker boards -- jukeboxes -- video games 
FULL LINE REPAIR SERVICE 
Boards 


W-4, W-6, W-7 
W-8, W-11, W-15 


DBA's 








Cabinet Style 
19" Upright 
13" Mini 
13" C/T w/stacker 
9" C/T w/ stacker 





Mars 5 340 
HSU-300 240 
CBV 290 


ALLADIN 


MONITORS BLACK JACK 





BINGO 19" Slant Top 
Wells Gardner Dark or Light 
13" - 19" MISC. PARTS Woodgrain 
PICKS vswsecdancaasenvnwessav 25.00 Buttons................... 15.00 Coin Mechanism 
Computer Power BOZEl incecseccatecssoununins 6.00 Assembly Comp....... 47.00 
SUP PNY vc ccnexivecsceracunes 49.00 Speakers.................. 3.85 FrontEntry.............. 26.95 
Harness..............000- 30.00 Bill Chuts.................. 7.50 Iso Transformer........ 10.95 
Meter............... (set)..8.00 





New & Used Jukeboxes Now Available -- 
Including Rowe & NSM 


R-90, R-91, R-92, R-92 CD Combo, R-93 CD Combo....and many others 









1 Year Advance Placement 
Placement on ALL Parts 











The Strip Teaser 
Random strip of 6 different girls pre-selected by 
player. Graphics better than Lazer Disc. Player 

plays strip poker against girls selected. Raise Pot 

at any time. 


Our Cabinets are not hot glued and stap/ed--they are precision cut to size--screwed 
and doweled together--3/4 inch wood all around--with plywood bottoms in all. 
All games come in 19" Upright, 13" Mini, 13" & 9" cocktail with stackers 


NEW -- 19" Cal-Omegas 905 & 903 
Call for Prices 


Mega-Strip Sharp Draw Poker 
Hi-Low Double-Up Poker. If you like the Draw 80 -- 


Has Real Girl when in Double-Up. 
Chnage card and raise at any time. "Call for Details" 


you'll love our Sharp Draw Poker. 
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Used P.C.B.s For Sale 


Rim Rockin’ Basketball...$545 | Hatrix (From Creator 
snsoeivi ensue A of Tetris)...... 


4 ACE'S 
COMPANY 


Why Pay More? 
Replacement 9" Monitors 


00000008 08008 00558508 ee 008 eee tate Nb be 8 ff mer NJERSE ETE Tad = EE occccccceccossessesesesores 


Street Fighter C.E......... CALL. | RamparCricissccsccsssetscccectnranys 
Thunder Force MY P cstrniasnaananais 

(H Shooter by Sega)...245 | Ghox (with Lever)............. 260 
WWF Wrestlefest........... 475 | D.D. Crew (2 pl. 





Bomber Man Fighting by Sega)...350 
(Atomic Punk)......425 | Sunset Riders...........00 595 . . . 
Bloxeed (Like Tetris).......175 | Dark Seal... 175 vx New Zenith Monitors & Chassis 










“x For Dart Boards x 12 Volts D/C 
REGULARLY $315.00 


COOH SHH EHH SESH SHH OH HHH HHS HS EE HEH OHHH OOO 


World Hero.u.....cc.cccccccssccceeess 





King of Monsters Wacsesssss CALL . 

Mutation Natiotisssscncsssan CALL Sale Price $7 1 995 each 
BASEDAN LO 20 sissoscaivensaatenciasionnses 165 

SU DEE SPV sicsiaccosssyssssanscomsanensarecennt 60 


Crossed SWOrds.........cccccccccceeeees 


CALL FOR OTHERTITLES!! 


J.C. RESEARCH 


5667 Snell Ave., Suite 345, San Jose, CA 95123 


(408) 274-1111 
FAX: (408) 274-4848 


Arachnid Super 6 Plus 2 Dart Boards 
$129 5each 





Phone: (713) 489-3233 


FAX: 713-489-3233 
rk ak ox ¢ 


17009 WELLS PEARLAND, TEXAS 77584 






















PHOENIX SYSTEMS 
THE ULTIMATE ROUTE MANAGER 


FEATURES: 





e Pull down menus e Complete usage tracking 
e Easy window functions e Handles repair orders 

e Advanced route sheets e Tax form information 

e Stops employee theft e Inventory control 






TRY OUR PROGRAM FOR 90 DAYS AT $100 WITH A 
COMPLETE MONEY-BACK GUARANTEE. IF YOU LIKE 
THE PROGRAM, SIMPLY PAY THE BALANCE OF $299. 


== 


WRITTEN BY VENDORS 







x AMUSEMENTS FOR VENDORS. .. 
* FULL SERVICE VENDING 
x 0.0.8. EVEN YOU CAN RUN 


/ 
ALL UPDATES FREE WITH PURCHASE ris ppoena 


(602 278-3508 All Software Comes With 
A Lifetime Guarantee! 
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M& P AMUSEMENT 


(Phil) 


658 West Market St. - York, PA 17405 


Se Habla Espanol 


(Terry) 
(Mike) 


(717)848-1846 Fax (717) 854-6801 


September savings-$50.00 prepays freight on any video game in continental U.S. ($80.00 on sitdowns) 


Add 100.00 to these kits for 
complete shopped game. No 


freight special in this section. 


Altered Beast...................cccceeeees 195 
PEK ENGNG sess cacinscussinnnsencdsaeeeeswseves 225 
PAO K «cain vieavincnssauendiedonneseeos 195 
CRINGE Gui ciicseccscsercescnssccescsvcesexs 295 
DOVASTAUON is cccivodccusvcensGexxsvesiuvanss 195 
DOUDIO: PlAV isc cicscisnctsctvanssacaerevcaas 195 
EIMPIG “Ci cccsssssisrisexedaceudasantseuexa 195 
Escape Plant..................ccccceeeeees 225 
Gain Ground..............cccceeeeeeeeeeaes 225 
Gimme a Break..............ccceeeeeeeees 195 
Heavy Barrel................ccccecceeeeeees 195 
Hippidrome...............ccceeesceeeeeeens 195 
ROBIOKG. ink cahtcecncasevessucssaneasestuseness 195 
Legend of Kage..................ccceeee: 195 
Mat Mania..................ccccceeeeeeeeeees 75 
PUNCH Outi inciicccscanededaresecsecsesens 195 
PROS CON viv ks vi cncsd di crssesnesvaseceectasenss 195 
ROMOGSG:, sc cicicnicevsseczesccrnsveseoeces 195 
PING: KiNG isicveccnccccevaviaxe secsnceesseice 195 
Rolling Thunder....................0ce00 195 
Rough Rangetr.............ccccceesseeeees 195 
SINMOW bigcrcanes cadeasaanvenddetestecesccians 195 
Skull & Crossbones.................0085 195 
Sky Adventure...............cccccceeeeees 195 
DIY “SOI icsscsvecesciaccccecicecacdescaans 195 
Super Mario Bros.................c00000 195 
Ten Yard Fight..................ccceeeeeee 195 
DIQOK FON iiscicasdesacccyndavssessnceressess 195 
Time Soldiers...............ccccceceeeeees 150 
Touch Down Fever..................0005 195 
DOA erctaiseseeinneresccremaeessnnare cooks 195 
TWO. TIGGl S sicicctia rcs scaweseiaseiacenies 195 
M IQU ANT casera canviddesieseascenesiniens 195 
World Series...............ccccccceeeeeeuees 95 
WWE Superstar...................c00000 495 


Music Specials 


NSM Concert 240 wi/bill.............. 995 
NSM Prestige l.....................c00008 395 
Rock-Ola 456..........c ccc c ccc cc cece eens 395 
Rock-Ola 447..............ccccccceeeeeees 395 
Rock-Ola R91 w/bill.................. 1450 
Rock-Ola 464.000.0000... ccc cece cece e eee 395 
Rock-Ola 474 wi/bill.................... 395 
Rock-Ola 470 wi/bill.................... 395 
Rock-Ola 480................cccceeeeeeeee 395 
Rock-Ola 488.................ccccceeeeeee 695 
Rock-Ola 488 wibill.................... 795 
Rock-Ola 490...............cc cece cece eee 795 
Rowe R-85............ cc ccccceceeeceeeeeees 550 
Rowe R-88 wi/bill......................0- 995 
Rowe R-90 wibill...................... 1350 
Rowe R-91 Combo.................... 2195 
Rowe R-92 Combo.................... 2295 


Super Specials 


New York New York.............cccceeeee: 3995 
Original Computer Space................... 995 
PANY (PONG psscaiscssesounveieesectseeeaceecend 1495 
SMS Poker Roll witicket...............000005 1495 
Street Fighter (Champ).................085 CALL 
Stunrunner 8/d.............cccceeesscceeeees 1495 
Super Chexx Hockey.............ccccceeeees 995 
Terminator Gun (Used).................... CALL 
Thunder Blade s/d................ccceceeeee 1295 
X-Men (Used)..............ccccccceeeeeee ees CALL 
Wanted 


Hang On Ride On 
Power Drift u/r e Race Drivin’ u/r 
Big Choice Triple Crane e Rock n Bowl 
Final Blow e Merlin Magic e Klondike 
Pop-A-Balle Road Riot s/d 
Wacky Gato e Super Hang On s/d 


Videos For Sale 


After Burner U/r.............ccccccceeeeeecceeees 895 
Alley Master..................cccceeseccenceeeees 350 
BICAIIVAD aisscsvnisscrecsiiecsscacewcessiannaenents 550 
BOC LOANS ccccicscdessasctcesdtereswantunsgevecens 1095 
Blades of Steel..............ccc ccc cece cece eens 495 
Buggy Challenge s/d.................cccceeees 795 
Championship Sprint..................ccceeeee 795 
Dotible Dragon vissisacsscicccassssvcedarareaeves 450 
ENGUIO RACCP os cisdinsccucscscesececcadevesevecs 850 
SOA GB vi amor irre sswsctusasstomeinbscetssaneeseess 550 
Ghost Busters...............cccccccseceeeeeeeues 695 
Heavy Weight Champ.................0.e000. 595 
Indiana JOoneS............cccccccecceeeceeseeeees 450 
NOX FREI cis caasniuaticsendcbccdinncatunavewwseace 550 
Operation Wolf...............cccccccceeseeseeees 795 
UE FU iincccdswanashausecudaesawensipeessaoosans 1550 
PACK iipesescscoungantadesirastecddeceredecstenccs 1295 
Pole Position Il............... ccc ccceeeeescceeees 795 
POWGl DOG ccc casdesisosencciecastcasasaaseiacs 1550 
Quarterback.............ccccccccccccccceeeceecece 595 
Roadblasters..............ccccccceccssccccecceecs 895 
720 degrees..........c.ccccccccceccceecccecceeecs 395 
SPOOd BUQGQV ivsiscsiecrssccserccossscerusecesece 795 
Stun Runner 8/d............ccccccseeeeeceeeees 1495 
Super Off Road w/Track Pack............ 1295 
Super Sprint.........cccsscscsssscecsscescscecsees 795 
Thunder Blade ulr................cccececeeeenees 895 
Thunder Blade s/d...................cccceeeee 1495 
Thunder Blade s/d.................cccceeeeeee 1295 
Thunder Cross................ccccceecceecceeeees 495 
Volley Ball..............cccccccccceccescenceeuceees 695 
WWF Superstars...............ccccceceeeeeeaees 595 


Pinballs For Sale 


Addams Famiily.................sceeeeeeees CALL 
EARN AN o cs6cictesesedarexdesischindiessedcans 2195 
Bt SGU iss dic cesascudeadavsrestiasersweavegnn 795 
Black Knight 2000.................... 1195 
Bone Busters..............cccccccceesseees 795 
Bride of Pinbot......................008. 1995 
Checkpoint............cccccesceecceescens 1895 
COMO E iiesdcircncsivseceesntacioensoasasenss 595 
CY CIONG ctccecscresavinaienacacdackanvevixs 1250 
INGE. casenecdinheeianenenctacneitneveteuana 1495 
OF. DUGG vin siicisiensisansvessacneveseseness 1595 
Earthshaker..............ccccccceeceeecees 1550 
Eight Ball Champ..................cce0ee. 495 
IVI D enbisceunyamiennteca rte nensessauseenat 1750 
PU vcpecacoenareseiensacesesteseeeusasoimiow 595 
PUG cere cncosecteaeaciueecsestoecaineicensnees 695 
PRG SPCC i osiisvinsescnrisarsesivadaaieos 695 
WOMEN: fio ccec scent giiniansesuicessieaeiandad 995 
Lights Camera Action................ 1250 
Mousin Around.............ccceeeeeeees 1395 
Police Force.............cccccceeeseeeees 1295 
Roller Games.................ccccceeeees 1495 
TOM vscasarcsiiesreisselavesavnensvebesaseunnas 995 
Terminator Pin...............cccceceeees 2495 
The SIMPSONS. .............cceeeeeeeeees 1395 
WHPWIN Gries csisssvccaccivsansrenrerexes 1495 


Dedicated PC Boards 


with used accessories 


Combatribes................ccccececeeeeeeees 125 
CONT Ss xtcevecccdivescreveps cisewiacensecuvanses 150 
CHUIMNG Ci cc casisesssvegusdedaswxdeeousatsanars 150 
Crime Fighter...............ccccceceeceeeeeees 150 
Double Dragon...............cccccesceseseees 100 
Dougle Dragon Ill...............cccceeeeeeee 245 
ESCApe Planet iiicasssisciscissseserccsaeceaes 150 
BO VVN I va sciasicucsardavignasedaseveossennienacs 150 
Gates of Doom.............ccccecceeceeceees 195 
Gauntlet Wn... ... cece cee eee ese eeeees 100 
Ghost Busters.................cccccseceeeeees 150 
Golden AX@...........ccccccccccceecseeeeceees 195 
Gondo Mania...............cccccececeeceeeees 100 
Guerrilla War................ccccccceecceeeees 100 
Kung Fu Master...................ccccceeeeees 50 
Main Event.............cccccccccceecsccecscncccs 95 
Moonwalker..............cccccceeccccceeeeees 150 
Ninja Gaiden.................ccccececesceeeees 125 
PIG Ski ssccedscasaccscdcccinssvavaresesevevwnse 150 
Rampart (new)..............ccccceseeceeseees 295 
PRG A ol occecteaccasacsseeeunaisaenienseatetens 195 
FIOD 0 COD ic. wiacdieiasvess sana eceerneseveceeas 150 
SOO QUE icsicaseilaxcidacen desncistavesesancas 95 
SIMPSOMNS............c.cccceeccccesceesceeceeees 325 
SY SPV secidsessiwceiceecewasdeacusecaveveninces 150 
TDAP ai eabei sixes vies vise bias conddeweusaeuciaes 125 
TOO Crude sicisicsicssincssnsssvaecovensvacvens 150 
World Series...............ccccccecceceeceeces 100 
PLAY METER ] 79 SEPTEMBER 1992 


535 Old Nashville Hwy. Lavergne, TN 37086 (615) 793-5510 us oa » 
Fax and after hour phone (615) 793-5512, 





PARTS 


FROM MICRO MANUFACTURING AMOA EXPO ’92 
CHERRY BONUS Ill) = Sashvinie 





Here at Micro 
we have all 
kinds of spare 
parts for the 
person that 
wants to fix it 


Now With | | 
SKILL STOPS Well, it’s that time of year | | 
again, one of the big shows is | | 
right around the corner. And hay 
this time its in our home| | 
town! You can bet we'll be | | 


themselves there. And we hope you are | 
eee Renee too! We will be featuring the | | 

an cket best games and are sure you | | 

Dispenser will be pleased. 1 


Assemblies that 
interface with8 | 
lines or pokers | 

. | Other Features Stop by and see us at 
SS oe OB \ cu, OF 16, Hes OF Pla booth #’s 
have those too! 2022 thru 2025 





WHAT’S NEW 


RED JOKER 
BONUS 


rine aber OF as ae abs 
BMRA ith atitis tlc! nine saat 
bint! seer Hat, nt ae het atte ie pitas rabit Risers eg seabscetet thst cess ttsestses SSL ep peer 
avai ie eb a Sa DOUBLE WP a] 
i Hi/Lo Card Game  §-) | 
OUNCE GOlors With Three Different Girls! 


When the whola’ ecrash screen changes color, special odds are awarded.Screen colors are 
‘ __ Purple (x2 odds) Green (x3) Orange (x4) Yellow (x5) Blue (x6) and Red (x7). 


A, EXCLUSIVELY THROUGH MICRO MANUFACTURING 


oN 535 Old Nashville Hwy. Lavergne, TN 37086 
N\ (615)793-5510 Fax and After Hour hone (615)793-5512 





ections 


E 





HELP! 


OLD GAME PARTS 


WE CAN REPAIR OR REPLACE MOST COMPONENTS 
FROM OLDER VIDEOS & PINBALLS. GIVE US THE 
OPPORTUNITY TO SUPPLY YOU WITH THE MISSING 
PART THAT KEEPS YOU FROM MAKING MONEY! 


WE BUY OLD P.C. BOARDS! 





Customized Packages 
S0¢, 65¢, 75¢ -- Averages 3"-6" 
85¢, 95¢ -- Averages 6"-9" 
$1.05 --Jumbo Averages 7"-14" 
<BMC Best Mfg. Co. 


1-800-962-4486 
414-547-5051 












Monitor Board 
Replacements 
with one year warranty 


$99." 







3 
; 


| * Inlots of 3 x 


(109.95 - single) 






e EYGOCHASS!S are available for most monitors 
including: Electrohome, Hantarex, Wells Gara- 
ner, etc. 


e EYGO MONITORS are available in 13 inch, 19 
inch, 25 inch, 27 inch, and 33 inch 


e EYGO POWER SUPPLIES are available in 7A, 
12A, and 15A. 


PT 
EYGO COMPANY, LTD. 


Phone (214) 721-0258 
Fax (214) 721-0363 
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Conversion Items 
Video game PCBs-Over 400 Kinds 
Call for price list 
Electronic pinball parts-All makes-Used playfields 
Backglasses & Electronic Components 
Laser Disk games-Players, disks & PCBs 
Monitors-All sizes: color, B&W -all XYs 
Manuals, schematics and other service data 
Tubes-New, rebuilt & used 
Multi-game Systems-3-in-1, 4-in-1 
Video Arcade Analyzer: 
Test Fixture for Monitors-NOW ONLY $225 


ELDORADO GAMES LTD. 
(310) 630-0910 FAX: 310-630-1566 


WE ARE MORE THAN EVER... 


YOUR KEY TO ARGENTINA 


lf you are a major manufacturer or distributor 
with quality product to sell, ranging from the 
smallest components to the biggest and most 
modern complete machines and pinballs—we 
are defintely interested in you. 


WHY? Because we have the facilities and the 
know-how to place your goods through a net- 
work of more than 500 clients and friends— 
from North to South—from East to West of our 
Argentine territory. 


Exclusive representations at national level will 
be most welcome. 


You won't regret it. 
Make contact and start selling. 


Lomonaco Importacion - Exportacion 
ALEJANDRO M. CERVANTES 2001 
1416 - Buenos Aires - Argentina 
FAX: 541-786-1747 
TEL. 541-581-9152 
581-1634 
581-5084 


582-9550 
583-9820 





RED BARON BOARD EXCHANGE 


6540 West Central-Toledo, Ohio 43617 


800-331-3766 


VALID IN ALL 50 STATES, MEXICO & CANADA 


FAX (419) 841-6484 


WHEN YOU THINK OF BUYING A VIDEO GAME PRINTED CIRCUIT BOARD...THINK OF RED BARON BOARD 
EXCHANGE. WE DON'T HANDLE DEDICATED GAMES, PINBALLS, PARTS OR JUKEBOXES, BECAUSE OF THIS 


SPECIALIZATION, WE OFFER THE LARGEST SELECTION OF VIDEO GAME BOARDS AT THE BEST PRICES! 


1942 

1943 

64th Street 
Acrobat mission 
Aero Fighter 
Afterburner 

Air Buster 

Air Wolf 

Ajax 

Aliens 

Altered Beast 
Ameri Darts (kit) 
Aqua Jack (joystick) 
Arabian Fight 
Arkanoid 

Asterix 

Astyanax 

Bay Route 

Bells & Whistles 
Big Event Golf 
Blades of Steel 
Block Block 

Blood Brothers 
Bomberman 
Bottom of 9th (kit) 
Bubble Bobble 
Buster Brothers 
Cabal 

Cadash 

Cadash (kit) 
Capcom Bowling 
Captain America 
Captain Commando 
Caveman Ninja 
Champion Wrestler 
Cobra Command 
Columns II 
Combatribes 
Crime City (kit) 
Crime Fighter 
Crude Buster 
Dangerous Seed 
Dark Seal 

DD Crew 

Desert Assault (kit) 
Double Dragon 
Double Dragon II 
Double Dragon III 
Dragon Breed 


175 
195 
995 
345 
645 
395 
205 
195 
200 
295 
245 
220 
395 
845 
195 
625 
180 
185 
375 
229 

95 
zZi2 
395 
495 
195 
235 
229 

95 
195 
245 
325 
595 
875 
295 
195 
245 
200 
195 
175 
200 
235 
195 
220 
395 
295 
220 
195 
175 
265 


Drift Out 
Dynamite Dux 

E Swat 

Edward Randy 
E.UI. 

Fighting Fantasy 
Fighting Hawk 
Final Blow 
Flipple 

Football Champ 
Full Throttle 

F-1 Grand Prix 
Galaga 

Gallop 

Gang Wars 
Gaplus 

Gemini Wing 
Ghox 

Golden Axe 
Golfing Greats 
Gradius || 
Gradius III 
Growl 

Guerrilla Wars 
Gun Force 
Hacha Mecha Fighter 
Halleys Comet 
Hammerin Harry 
Hatris 

Heavy Barrell 
Hellfire 
Hippodrome (kit) 
Hit the Ice 

Hit the Ice (kit) 
Hot Shots (kit) 
Image Fight 
Inspector X 
Karate Blazers 
Knights of the Round 
Last Duel (kit) 
Legionaire 
Magic Sword 
Magic Sword (kit) 


Midnight Resistance (kit) 


Monsterland 
Mustang / 
Mutant Fighter 
MVP 

New Zealand Story 


350 
285 
295 
295 
195 
175 
1/5 
445 
175 
835 
350 
545 
175 
265 
225 
180 
180 
275 
195 
545 
310 
265 
395 
195 
350 
195 
225 
195 

95 
185 
195 
145 
295 
495 
15 
265 
195 
485 
880 
195 
call 
525 
595 
145 
185 


call 
225 
225 


All PCB's listed below are 
available in a complete universal 


dedicated cabinet, including all 
graphics, for an additional $500.00 





Ninja Gaiden 
Ninja Spirit 
Operation Wolf 
Outzone 
Pacmania 

Pang 

Passing Shot 
Perfect Billiard 
Pinball Action 
Pipe Dream 
Pocket Gal 

Pole Position II 
Pound for Pound 
Prehistoric Isle 
Punk Shot 
Puzznic 

P.O.W. 

R Type 

R Type II 

Raiden 

Rainbow Island 
Rally Bike 
Rastan Saga Il 
Revenge of Doh 
Rhoga 

Rim Rockin (Am. Kit) 
Robocop 
Robocop I! (kit) 
Roller Games 
Roller Games (kit) 
Saboten Bombers 
Saint Dragon (kit) 
Secret Agent 
Shinboi 

Side Pocket 
Silent Dragon 
Sky Shark 

Sky Soldiers 
Slap Fight 

Snow Brothers 
Spiderman 

Spinal Breakers 
Strato Fighter 
Street Fighter C.E. 
Street Fighter II 
Strike Gunner 
Sunset Riders 
Super Burgertime 
Super Contra 


95 
95 
275 
455 
325 
225 
265 
180 
180 
165 
180 
215 
250 
250 
195 
195 
95 
195 
195 
675 
195 
245 
215 
195 
445 
call 
95 
345 
225 
320 
445 
145 
125 
265 
185 
call 
175 
145 
175 
265 
745 
185 
260 
call 
1045 
175 
745 
250 
225 


Super Formula 
Super High Impact 
Super Pang 

Super Pinball Action 
Super Space Invaders 
Super Volley 91 
Super Volleyball 
Superman 
Surprise Attack 
Tank Force 

Task Force Harrier 
Tetris 

Thunder Cross Il 
Thunder Dragon 
Thunder Force 
Thunder Fox 
Thunder Zone 
Thunder & Lightning 
Thundercade 

Toki 

Top Gunners 

Top Scret 

Truxton 

Truxton Il 

Tumble Pop 
Turtles 

Twin Cobra 

Twin Eagle 

Twin Hawk 
Ultraman 
Undercover Cops 
US Classic 

US Navy 

Vapor Trail 

Varth 

Vendetta 

Vimana 

Violence Fight 
Volfied 

Volleyball 

WGP (joystick) 
Wizard Force 
World Cup ’90 
Wrestle War 
Wrestlefest 

WWF Superstars 
X-Multiply 

Zero Wing 


265 
595 
255 
275 
435 
605 
195 
475 
195 
350 
225 
275 
395 
325 
395 
395 
475 
425 
195 
395 

95 

95 
225 
895 
395 
295 
195 
195 
175 
225 
call 
195 
625 
375 
call 
645 
425 
565 
310 

95 
195 
635 
325 
275 
495 
265 
265 
195 


We ship C.0.D. We also accept VISA, MASTERCARD & A.E. (please add 4%) 


30 day warranty on all boards @ Repair service available @ Trade-ins welcome 
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Drew M1iA 
Change Machine 


¢ 1600 Bulk Coin Capacity 


e Accepts $1, $2, and $5 Bills 
($10 and $20 Optional) 


e Wall Mount Bracket Included 


e Low Coins Sensors 


e Battery Back-up 


e Floor Stand 
(Optional) 


e Bill Counter 
(Optional) 


DEV 


120 Southwest Drive » Spartanburg, SC 29301 
(803) 574-0162 « Fax (803) 574-7680 









ATENCION “A” _ 
OPERDORES - EN- ESPANOL 


NOSOTROS TENEMOS NOVEDAD 
DE MAQUINAS EN ESPANOL 
LISTAS PARA OPERAR 


INCLUYE ! 


Prueva De Fuerza 




















Catay 
¢ Gitana Inform Macion Pe 
e Vascula 
e Payaso | i 
¢ Sex Appeal ie 
e Medida De Amor [ 
i 







Kiddie Rides 
Kiddie Ride Controller 





Para Mayor Informacion 
llamenos ... 


1- 818 - 718-6061 
FAX - 818-718-0712 
Hablamos Espanol 


Mr.//e nd. 


J601 OWENSMOUTH AVE. #2 
CHATSWORTH. CA. 91311 
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NEW FUN SHUTTLE VENDER 
Science fiction graphics and 
the versatility to vend most 
product sizes keep our new 
Fun Shuttle performing. Call 
today for more information. 


# High Visibility Graphics 
= Battery Operated Voice 


With Voice 
Attraction 


= Convenient Size 
= Extra Large Capacity 


= Trouble Free All 
Mechanical Operation 


=» Made in the U.S.A. 


(800) 345-1183 


MAYONI ENTERPRISES 10340 Glenoaks Blvd. Pacoima, CA 91331 
(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 


me Ta 


Let Play a help 
you fie if all lle 
in Nashville. 


AMOA Show Issue 
October 1992 


Classified Deadlines 
Reservation—Tues. Sept. 15th 
Raw Copy — Tues. Sept. 15th 
Camera Ready-Fri. Sept. 18th 


Contact the "Cow-Girl" 


904-488-7003 
FAX 904-488-7083 


J 
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COMPUTER SOFTWARE 


Tec eo eee 


(AVERAGE COST) 





Let it help you manage 
and control 
your business ! 


THE "SILENT PARTNER" 


WOULD YOU PAY $1.59 A DAY to know where your equipment is, where it has been, 
what it's lifetime income is, what it's year-to-date income and weekly average is? 





Do you have any idea what you best location is (income-wise)? 
Do you have any idea what location brings in the best cash-flow? 
Do you have any idea what location you have the most money invested? 


Can you compare each location monthly or weekly for the last 3 years...are 
they up...are they down? 


Can you compare technician 1 to technician 2 to see how many service calls each 
one did? 


How would you like to report the first of each month on all birthdays, anniversaries 
& other personal data on each of you locations? 


How would you like to compare your route collectors to one another for refunds, 
shortages or overages? 


For $1.59 per day, you can have SILENT PARTNER managing your route! 


IT'S USED WORLDWIDE ! 





They use it in Australia, Canada, Finland, Mexico, South America and 47 U.S. states ! 
You've seen it at every AMOA and ACME show since 1985. 


HERE IS OUR GUARANTEE: Not 30 days--365. That's right! Put the 
SILENT PARTNER to work for you in the next 365 days. If you find something 
faster and better, we'll also purchase it and DOUBLE your money back. 







CALL OR WRITE FOR FREE INFORMATION: 


The "SILENT PARTNER", INC. 


3441 South Park | Springfield, IL 62704 
Phone (217) 793-3350 e Fax (217) 793-1842 
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COMPLETELY 
RECONDITIONED USED 
SLOTS FOR SALE 


Bally E-1000 eBally E-2000®IGT M-Slots 
Jennings Electronic Slots 
Bally Electro-Mechanical 


* KK 
Slots for home in legal states. 
Call now for more information 
and pricing. 








7% wanes R & J SLOTS 


138 FLEMING ST. * FREDRICKSBURG, VA 22408 
PHONE (703) 891-4632 
FAX (703) 891-4644 





Hit the Jackpot with our S/lots 


The SOFTWARE 
for VIDEO 
GAMING OPERATORS 


Ne ot meee ai 
video gaming income 
is important to you, 
you need this software. 


The Pioneer in the Industry 


Video Lottery 
SOF TWARE 


O M 


A Division = 
Business Specialties Company 


(605) 331-5575 


Fax: (605) 331-5574 ¢ Sioux Falls, South Dakota 
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GENERIC JAMMA CABLES: 


IMMEDIATE 
DELIVERY! 
















* Custom wire harnesses made to your 
specifications. 






* Custom electro-mechanical assembly 
(prototype and production) 







* Engineering and design assistance 
available. 










* Supplier to industry giants. 


CALL NOW! (708) 678-9520 
PARTEC INC. 


10517 United Parkway 
Schiller Park, IL 60176 


Fax: 708-678-9546 









— The Easy To Use Computer Lf 
CD TITLE STRIP PROGRAM 


The CD TITLE STRIP PROGRAM is two programs in one. A; 
You can print your own CD Title Strips AND inventory 
all your CD’s and jukeboxes with your personal computer. 


Print Your Own CD Titles and Songs On Continuous gamma 
Form Tractor Feed CD Title strips - Complete CD * 

About Each CD Including: Title, Artists Or Group, a 
All Songs, Cost, Quantity, Manufactures Code, Re- — —D 
lease Date, Label Name, Number Of Copies In Storage, a 
Number Of Copies On Location, And The Type Of 
Music — Select Your Own Unlimited Number Categories 
For The Type Of Music — Print CD Title Strips and Block <S-D 
Out Those Tunes You Don’t Want Listed On The Strip 

And The PROGRAM Will Automatic ally Center And Close Up The 
Empty Space On The Strip — Store Information On Each Location — 
Track The CD’s “In And Out” Time On Any Jukeboxes At Any 
Locations — Track The Number Of Plays OfE ach CD — Make Notes 
On Each Location — Print Lists And Re ports For The Jukeboxes And 
The CD’s — List On The Screen Or Print A Report Of All The 
Jukeboxes That Contain A Particular CD — List Or Print What CD’s 


Are In Any Jukeboxes At Any Locations — List Or Print CD’s By 
Music Ty pe, CD Identification Numbe r, Artists Name, Or CD Title— 






Inventory Control—Jukebox Inventory — Bullet Fast 
— Full Color —Store And Print All The Information 





Supports Bar Code Reader Via Keyboard Port — Free Title Strips 


With The Program — One Year Support — 10 Day Money Back 

Qocivones — OVER 175 FEATURES AND FUNCTIONS, 

Most Completed With ONLY 1 KEYSTROKE!!! For IBM And 

EP 100% Compatible Computers With Dot Matrix Printers. 
Requires Hard Disk and 512K Me mory. ONLY $395 






cS TITLE STRIP COMPANY =, 
o> ~ Post Office Box 333, Riva, Maryland 21140 ip 


Toll Free Orders (Voice or FAX): 1-800-950-5853 
SS Information: 301-956-5856 / 301-261- na —_- ~~ 






SOUTHLAND DISTRIBUTING 


1611 Castle Hayne Rd., Bidg. B e Wilmington, North Carolina 28401 


(919) 343-8200 e Toll Free 1-800-659-1999 
or FAX us at: (919) 343-0084 


CABINET STYLES 


@ 19" UPRIGHTS 
@ 9" COUNTERTOPS 
@ 13° MINI U/R @ STDOWNS 


PIONEER LASER 
JUKEBOX 
DISTRIBUTOR 


FOR 
NORTH CAROLINA, SOUTH 
CAROLINA & VIRGINIA 


WE ARE NOW BUYING 


Jukeboxes, Pool Tables, 
Pinballs, Videos 
and Pushers 





VIDEO GAMES: 


Arch RIVals.......ccceeeeeeeee. 
AIKANOIG........ccccceeecsseeeeseeees 
BUSTOD BIOS yccdicccewitasacisnnmnsuens 
Double Dragon.............06 
Gain Ground... 
GUTNCL Mesismanscctdeessecinadon 
PUIQH MAD AC isescincssccssscausncenes 
Ninja Gaiden... een 
Operation Wolf... 

PIE IO Ute acaasaapieetunncreavenns: 
FV ciciajsenesrqsadesetiniaasnewieds 475. 
OMMOD cas mteoriverransaeeaanrec 
super Off Road............0. 
TAIT ccinesteatoeareaniocmn stacscone 995. 
Thunderblade (u/r)..........0.. 
WWF Superstar... 
WrestleFest.........cccseeeen 


CABINETS-KIT READY $695. 


INCLUDES: 
Monitor, Power Supply, Coin Mechs, 
Formica Cabinets (not paper) 
BLONDE OR BROWN WOODGRAIN 


KITS & DEDICATED 


@ CHERRY MASTER 

@ ELDORADO 

e W-4, W-6, W-7, W-8 

@ F-5, LUCKY STAR, BINGO 
@ CHERRY BONUS Ill 


USED POOL TABLES: 


VALLEY - DYNAMO - UNITED 
7 AND 8....Call for prices. 





WE NOW DISTRIBUTE 
THE BEAUTIFUL NEW 
Wurlitzer 


Iuke Box 


LINE... 


AS WELL AS ARACHNID, TORNADO 
TABLE SOCCER AND U. S. GAMES 


WE DO 
BOARD REPAIRS 
CALL US NOW! 
MISCELLANEOUS: 


Digital Bowlers 
Pushers - All kinds 
Kramer High Speed 
Grayhound 5-in-] 


CRANES: 


Clean Sweep 
Betson Big Choice 


JUKEBOXES: 


Rock-Olas (most models)......... 
ROWE R-82 oie ceeceeeeeeeeeeee: 

ROWE R-83... ce eeeeeeeeeeeeeeee. 
Rowe R-84. 0c ceeeeeeeeeeee: 
ROWE R-85.... ce ceeeeseesseeseeeees 
ROW R-86 1... ee eeceeeseeeseeeeeees 


Rowe R-92 Combo..........0. 
Rowe CD-100.... cece. 
Rowe Rl-4.. ee eeeeeeeeeees 
Rowe Rl-5 oe eeeeeeeeeeeeee. 


TRADE-INS ARE WELCOME |! 
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\ STREET 7 
FIGHTER II 


USA ORIGINAL CPU 


y 


$1050 


(25 PARALLEL 
eB $1050 





ADD $73.00 FOR HEADER AND AUX 
HARNESS, USED CONTROLS 


CAPTAIN COMMANDO 695; WWE 395; 
SPIDERMAN 795; FINAL FIGHT 495 


VIDEO VEND, INC. 
cart: (808) 842-5155 


oc FAX: (808) 843-2748 _ aN 


ACTIONMATIC Lrp 


P.O. Box 326 
Chatham, 
Ontario 


N7M 5K4 


DISTRIBUTORS 
WANTED 


Some states and 
countries open 





TALKING VENDORS 


All types of small bulk items. 
Coinage Size up to 1.25" (32mm) 
Machine Size - Height 25" (63.5cm): 


Width 8° (20.3cm): 
Depth 8: (20.3cm) 
Custom Sounds - Can have 
your own record made to say 
anything for 5 seconds. 
Up to 4 different sayings on 
each side. 
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MANY OTHER ORIGINAL KITS | 





Ee 








Your Source 
for... 


1.3" Capsules 
(Mixed Colored Tops 
with Clear Bottoms) 

Filled or Empty 


Rings in Holders 


Bulk or Assembled 
* Mixes 
* In-Capsule-Items 
* Rings & Holders- 
Bulk & Assembled 


Our All New 
2.3" Round 
Clear Capsule 
Both Halves Same for 

$1.00 Items 
.00 Items 
.20 Feature Items 
Cranes, Etc. 


2.3" EMPTY CAPSULES 


Canadian Dist. for Beaver Vendors 


(519) 351-2181 
Fax (519) 351-7304 





SHOESHINE 
VENDING 







Great for restaurants, 
hotels, truck stops, 
office buildings, 
airports, etc. 






O-SUN COMPANY 


(20 YEARS EXPERIENCE) 






e Steady Earnings 
e Quick Payback 
e Low Maintenance 

e Sturdy Construction 














P. O. Box 334 e Mequon, WI 53092 


(414) 242-6200 


FAX (414) 238-1647 





}e |>|0]z |— [v) 


| 
F10l0[5 |Bia) LiL 


NZ] KK | 
Siu ielal le ielolAln 


LV |) [DIE |O[S | (R) 
8 
ee 


CD & 45 RPM STORAGE BOXES 
CD Box Holds 100 ¢ 45 RPM Box Holds 200 e 
Both Are Triple Thick Front/Back Walls e 
Double Thick Side/Bottom Stackable e 
White Color ¢ 200 Lb. Test 
Corrugated e Lift Off Lid ¢ Tote Grips 
CD Storage/Browser Box $7 ea. (Min. Order 6) 
Plus $8 S&H 
45 RPM Storage Box $5 ea. (Min. Order 5) 
Plus $4 S&H 
Visa/MC/American Express/Diners 
UPS — COD 


VOICE or 24 hr. FAX ¢ 1-800-950-5853 


Title Strip Co. 
P.O. Box 333, Riva, Maryland 21140 





Peter Chlopek 
Annuncia... MasterCard. 
Su Gran Apertura de ows 


American Gaming Y Entertainment 
224 S. Crossen Ave. @ Elk Grove Village, IL 60007 


Phone (708)593-7553 e Fax (708)593-7822 


OFRECIENDO: 
Tarjetas Nuevas y Usadas...Palancas...Batanes...Switches... 
Puertas de Monedero...Refacciones Completas...Nuevas y Usadas 
Maquinas de Video Juegos de Los Mejores Manufactureros en Este Negocio 


jMEXICO, CENTRO Y SUR AMERICA SON ESPECIALDAD! 


SIEMPRE CON LOS MEJORES PRECIOS 
* jjj LLAME AHORA !!! x 


Classified Ad Order Form 


Deadline: 15th of the month (Example: Aug. 15th for 
September Issue). Ads received after the deadline 

Frequency: Size: will be placed in the next issue unless you are 
otherwise notified. 


Please print ad copy clearly in space below. 


BILLING INFORMATION 

Name Company 
Address 

City 

Phone Fax 


METHOD OF PAYMENT 
Check MasterCard Visa 
Card No. Expiration Date 
Cardholder name Signature 
Send to: Play Meter Magazine, P.O. Box 24170, New Orleans, LA 70001 
Attn.: Carol Lea, Phone (504) 488-7003, or FAX (504) 488-7083. 
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QUALITY 
TECHNICAL 


SERVICE 


800-678-7393 
505-821-2317 


8220 Calfax NE 
Albuquerque, NM 87109 


SAVE MONEY! 
Switching 
Power Supply Repair 


$10.00 
6 Month Guarantee 
Parts Included 


SAVE EVEN MORE MONEY! 


"DO IT YOURSELF” 
Power Supply 
Repair Kits 


Receive a free 22 page 
troubleshooting guide with each 
order. 


Kit-A (Capacitor) $24.95 
8 low ESR 2200uf/16v 
8 low ESR 1000uf/16v 
4 470uf/25v 
4 100uf/200v 
The right caps for switchers. If it's a 
few years old, these will make it like 
new. 


Kkit-B (Semiconductor) $24.95 


12 2SC3039 transistors 
12 2.5A pigtail fuses 
8 2A fast diodes 
4 1A fast diodes 
The high failure parts! Enough for six 
repairs or more. 


Kit-A & Kit-B 
1/2 of Kit-A 
1/2 of Kit-B 


$24.95 


40 -Watt Load Kit $5.95 


Connect your supply up a few days 
before you need it, test it out. Adjust 
voltages before connecting game 
board. 


Also available at: 
Zanen Electronics 
Lubbock, TX - 806-793-6337 
Anderson Electronics 
Columbia, SC - 803-781-5138 
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TIRED OF GAME AND PLUSH DISTRIBUTORS 


LEAVING YOU BROKE? 


CALL 


COAST TO COAST GAME & 
PLUSH DISTRIBUTORS 


1-800-752-9879 


FOR GREAT PRICES ON NEW & USED GAMES 
QUALITY PREPACKS AND CLOSEOUT ITEMS 


*&* Special of the Month ** 
#&X-Men Four Player Dedicated Hook Pinball 


*&Lethal Weapon 


*&Neo Geo Two Slot Dedicated...Call 
*& Championship Street Fighter Il Dedicated...Call 
*&Holloseum Special--Sega's new Hologram--Available as a kit for your Time Traveler 
* Championship Streetfighter Kits--Factory Authorized...Call 
*& Super Off Road w/Track Pack Kit (includes Steering Wheel and Pedals)...Call 
* Merit Superstar Pitboss Update kits - New questions and Better Colors -- 


Aero Fighters 

Aliens 

Ameri Dart 

Arabian Magic 
Aurial 

Bowl O Rama 
Combatribe 

D.D. Crew 

G.I. Joe 

Golden Axe Il 
Golden Tee Golf I 
Growl 

Guardians of the Hood 
Hammerin Harry 

Hot Shot Tennis 

MVP used 

Merit Solo Challenger 
Off The Wall 

Relief Pitcher 

Rim Rockin Basketball 
Road Riot kit 

Roller Games 

Sega Arabian Fight 
Silent Dragon 

Super 6+2 Arachnid 
Superman used 

Quiz and Dragons 


A Genuine Improvement 


NINTENDO 


PLAYCHOICE PAKS 


$89: 
Gauntlet, Super Mario II 
& Ill, Ninja Gaiden |, 
Super Contra, Double 
Dragon, Punch Out 


CALL FOR PRICE: 


Festers Quest, Dr. 
Mario, Mega Maan Ill, 
Ninja Gaiden II, World 
Cup Soccer, Yo Noid 


SUPER SYSTEM 
PAK 
Robo Cop Ill 
The Addmas Family 
Act Raiser and 
Super Deals on 
Super Systems 


SNK PAKS 
CALL FOR PRICE 


Baseball Stars Il, 
Football Frenzy, Robo 
Army, League Bowling, 
Super 2020 Baseball, 
Fatal Fury, Cyberlip, 
Baseball Stars, Last 
Resort, Burning Fight, 
super Spy, Ninja 
Commando, King of the 
Monstors ii, Andro 
Dunos and... 
World Heroes 


PARTS SPECIALS 
¥ Pool Table Cloth 

190z. backed Mali 
$15.95 per % bolt 

¥ Valley Cue Sticks 
$7.95 per doz. 
$6.25 per 36 

¥*B/A Cleaning Kits 
$14.95 
¥& Tornado Foosball parts 


Used CD 100 Laser Star -- Fully Reconditioned 
Lucky 8 Liner, Merit Super Star Pit Boss, Skee Balls 
Tornado Foosball in Stock -- Call for Price 
Neo-Geo One Slot Kits w/World Heroes -- Super Special 
We handle All Lines -- Call for Specials 


BIRMINGHAM VENDING CO. 


GENERAL OFFICE 


540 Second Ave. N. e Birmingham AL 35204 
(205)324-7526 @ SE-800-238-8363 


Established in 1931 


FLORIDA DIVISION 


4542 L.B. Mcleod Rd. e Orlando, FL 32811 
(407)425-1505 @ FL-800-330-1233 


National Toll Free- 800-288-7635 e FAX (205)322-6639 





HIGBEE ENTERPRISES 


is PROUD to announce the addition of 2 new sales staff people. 


"We will be 


happy to 
serve you." 


Laura Melton Landys Peterson 


Thank you for calling Higbee Enterprises for all your video kit needs! 


1-800-729-6979 USA 
805-484-0253 Local/International $05-388-8232 Fax 


AMUSEMENT RIDES, INC. 
TOP QUALITY NEW KIDDIE RIDES AT LESS THAN 
THE PRICE OF RE-FURBISHED 
FEATURES 


Up & Down and 

Back & Forth Movement 
Maintenance Free Electronic Sound 
Fully Interchangeable Bodies 


P-102 JUMBO P-112 SEA DOG 


Shear Pin Protection on 
Shaft and Motor 


Sturdy Construction for Street Use 
Full 90-day Warranty on Moving Parts 
¢ Fully Stocked Domestic Parts Dept. 


1 or 2 units 
3 to 9 units 


Proven Customer Service Record 


$1595.00 Ea. 
1495.00 Ea. 


$1395.00 Ea. 
All prices F.O.B. Paterson, New Jersey 


SPECIAL SAMPLE OFFER 
ANY UNIT IN THIS AD 
ONLY $1395 


RAINBOW AMUSEMENT RIDES, INC. 
114 Roseville Road, Westport, Connecticut 06880 
203-454-2179 FAX 203-454-2584 


P-131 CARTOON HORSE R56 RACE BOAT 
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The Bill Collector’ 775 Series 


Features: 























The complete 
ACMR/Totalizer 
conversion and 
dollar bill accep- 
tance systems for: 
National, Rowe 
and Automatic 
Products ciga- 
rette machines 


Mars VFM] Validator 
with 400, 600 or 
1,000 bill stacker 


Full digital display for 
dollars and quarters 


Quick and easy instal- 
lation 












DIP-switch price setting 


Convert wwte $7.75 
Rowe BC 9 | 
Bll Chanaers 4 e Systems also available 
| angers 10 for Mars MS 160 and 
Mars VFM 3 National ACMRTRON 


conversions 


$1 ¢ $2 ¢ $5 Bills 


For more information call: (800) 344-6795 ¢ (412) 863-1300 © Fax (412) 864-4114 
Revenco Corporation ° 358 Main Street ¢ N. Huntingdon, PA 15642 


vY REDEMPTION vw REDEMPTION v REDEMPTION v 


Pre End of Season Clearance 
Direct from Route Operations 
Latest in Redemption Equipment 








Wacky Gator Pop-A-Ball Wacky A Mole 
Crazy Clown Starburst Poker Roll 
Skee Ball Toss ‘em Kiddie Rides 
Big Mouth Cosmo Gang Lucky Crane 
Seidel Rolldown Roosta Shoota Jr. All American 
Kiddie Rides 







Willing to purchase or accept as trades: Redemption Equipment, Sitdown 
Moving Videos, Bally or Williams Pinballs. Let us provide your export shipments. 


SE HABLA ESPANOL 


Coastal Amusement Dist. Inc. 
60! Prospect St., Lakewood, NJ 08701 


(908)905-6662 e Fax (908)905-6815 
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LIGHTING SPECIALISTS: 
Manufacturers of Chase 
Channel and Versalite Lighting. 
Direct Importers of Rope Lights, 
Belt Lighting, Crystal Belt, 24V 
Sparkletrack, Bendable Neon-Like 
Products--Solid State Chase 
Controllers, Bulbs all kinds. Quick 
Service with dependable 
continuing interest in our customers. 


Action Lighting, Inc. 
800-248-0076 Cataloc 


COINS or BILLS 


Count/Sort/ Wrap 
Free Catalog! 










EEP AL 5 i 


It's Here "bp 
\ For @ 

gy R89-90-91-92-93-94 % 
> CDCOMBOKIT % 


10 Disc CD player added to your jukebox 


























Kit includes: Sony CDPC 900 CD player/8 times oversampling 






* Kits Priced Right For Small Accounts * 





* 2 types of label insert kits available x 





Call or Fax: 


C&CGames & 


f 800-551-KITS © 
%r_, 219-238-4028 4% 


“ion on tocatio™, 








PARTS—REPAIRS 


ABC COIN (214) 596-1212 
2839 Biscayne — Plano, TX 75075 









Wanted 
Mechanical 
Bulls 


(will pick-up anywhere and 
pay top price) 
(309) 788-0135 


RAM STAR 


FO I Ie 
Top Mall Quality Rides 


American Made 
Kk tk kk 


@ Many coin box 
configurations 

@ Custom manufacturing 

@ | year warranty 

@ Safety Engineered 


















DAEMCO anal 18 THE PLACE 
ntroducing TO GET 
"Space Shuttle" 
FunRiders ™ FAI I POKER KENO 
P.O. Box 596 8 LINES 
Grapevine, TX 76051 | ; A | PULLTABS 


ff 800-228-0958 


REDEMPTION. 
TICKETS 


800-779-0656 
817-481-3273 


Brian or Mark Swanson 





Remember 
Small Spaces can make 
“Big Bucks" 


MUNCIE NOVELTY CO. 
PH. 800-428-8640 


Ov988cr 





~ GOOD QUALITY—LOW PRICES 
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Buying 
Pristine Vintage 
PINBALL Machines 
Literature & Parts 


Bob McConnell 
P.O. Box 291 
Urbana, OH 43078 
(513)362-4092 PM 
FAX (513)652-2147 





RAM STAR 


IS THE PLACE 
TO GET 
POKER KENO 
8 LINES 
PULLTABS 


@ 800-228-0958 












BC-9 Conversion Kit 
SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 
Converts a BC-9 to BC-35 
e 55 Acceptance 


e Solid state, self-diagnosing computer 
e Installs in minutes 


To Order Call: 
616-245-8235 
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REDEMPTION 
__ TICKETS - 


MUNCIE NOVELTY CO. 
PH. 800-428-8640 


GOOD QUALITY—LOW PRICES | 










es Western Trading Post 
503-726-1813 


NEO-GEO 


Fatal Fury 
King of Monsters II 










$149 
$249 











CR 
+) 
Wy 








if Call today for 


if ‘ Ninja Commando $189 
t NEW Games and Football Frenzy $149 
* the best prices! | Mutation Nation $129 

Ree Art of Fighting CALL 


World Hero CALL 
























X MEN 













WORLD HERO S88 Specials 
ART OF FIGHTING Baseball Stars, Burning Fight, Eight 
STREET FIGHTER C.E. Man, Ghost Pilots, Sengoku, Super 





Spy, Ninja Combat, King of Monsters, 
Cyberlip, Crossed Swords (yep, only 
$88, some without english 
headers...give us a call) 


NEW-GEO Hardware 


SPECIAL 


NEO GEO 2 SLOT 
WORLD HERO & 
KING OF THE MONSTERS II 


AERO FIGHTER 


























$649 
1-SLOT $669 
GREAT BUY !!! 9-SLOT $845 
If ya don't see the 4-SLOT $1099 
one ya want.... just 
Give us a 


"PC BOARD BUYS: 


Captain America $599 Street Fighter II $995 
Captain Cammando $699 Karate Blazer $399 
Thunder Dragon $399 Super High Impact $399 
Mutant Fighter $429 Tank Force $349 
F-1 Grand Prix $495 Wrestlefest $399 
Rim Rockin Basketball $399 Varth $1150 







BLOW OUT SPECIALS !! 
R Type 2 wheader--$199, Aurail w/header--$99 WOW!! 
Shinobi--$99, Golden Axe w/header--$199, Heavy Barrell w/joy & header--$99 
Hell Fire--$149, POW--$79, Robocop--$149, Rambo--$99, Thunderbolt--$199 


CHARGE IT! VISA OR MASTERCARD 


Phone 503-726-1813 FAX (503)726-7413 





Family Fun Center For Sale 


Approximately 100 of the latest Videos, Pinballs 
and much more 
Semi-Absentee Management 
13 Year Lease --Northern New Jersey 


Steady Growth 
Call--Steven Goldberg 


DAK 
201-712-9555 













END OF SEASON 
CLEARANCE SALE 


DEDICATED VIDEOS 




















COMPLETE GAMES RED ION 








ivsitsbaisssnowsiessietedbeernncre OOO DPAKATIOIDy ccxdcssssourccsdossnsonde Roller Bowler ....s.<<..00s0s00000: 
Championship: Sprinitiec:675 AjaXovcssscscassassonsvoesdoresovranens 195 w/light pack.......... 1095 
Demolition Derby.............. A50 ANON Bcicmnscsctcessccnet 295  Rock-N-Roll (4 pl.) 
Dragon's Lair II................. 225 ‘Blades of Steel................... 425 Pusher? ...sssscsneess 9995 
Enduro Racef.............s0000 595 ~—C Birdie King...............0:006 195 Clown Around (1 pl.) 
Final Round............ccsssseees $26 Black Wise vscsiscccccccccvsexesens 195 PUSHEP sisssoncessee 3895 
Greyhound Trivia.............. 295 Buggy Challenge............... 395  SplashDown.................06 2995 


GYMS si asesacuesasersnncnsstnrsesvanes 1O5. Ca A) skissscetspeczecssvsxcccsscsivecess 275 Vegas Roulette (6 pl.) 
Indiana JOne6...............0000 425 Capcom Bowling.................. 595 PUSNE? sscacsesesess 8995 
MATIO BYOSsscsdscccsasiessiaciass 195 Combatribe....................000 275 

MOnSCO GP accccsscqutmvictience 325 Champion Baseball........... 195 

Ms... PACMAN cistsccrscavcsicossnnns 295 Desert Assault...............000 995 Ic 

Neo Geo 14 Dl Mienivesevenswene 1995 Golden AXe€............ccccceeeeee 395 MUSIC 

Night Striker s/d................ 995 Haunted Castle.................. W95 NSM 240 Leccececccececececccececee. 895 
Ninja Warriors...............06 395 King of the Dragon........... 995 Rockola 480....<.c.c.eseseceseseee. 495 
Off Road w/Track Pack...1095 Ninja Gaiden..............00.. 825° Packola 478 w/Abv............ 495 


ccccccccccccccccccc cece Leet)  —«§«-_—§« EWA DAT Ui ccccccccccccccccccvccccceces Seeburg Entertainet......... 


eececccccccccccccocccccceccccce ey j# BVEREGL BALERS coccceccccescsccesssececsces 


eeeccccccescccccsccccccccccs ccc ekt lst y  jRVLEPER LN LAY UEEW Ehoccoooooccesocosocooes OTHER 


eeeccceesccccecccesccseccsoetasey KIL Y KAIF ¥ coccceovcescccscsssvescsesec0009 










PIGS iss os soxessicstannaeveonnnacens GO. SHIMON srscssitsoccesnncerrecccsans 295 . 

Pit Pighter..vcccsssssscscsseesen 995 Tetris (MiNi) ...c..sssesseeesen Ci ees bt 
Pole Position.............ssccceee BO NUD O Babs poeepsciesinspsienictstanese 595 Single Baskethball............... 495 
Pole Position 20.0... 595 World Series...........s.s.000000 195 B&W Photo Booth............ 1750 
PURCH OU os.ci csissesornvsnneacosnede 195 Wrestlefest 4 player......1350 Sex Tester.....ssecrsserrssseen 595 
Road Blaster s/d.............. 1495 3 player........ 1195 Love Se 595 
ROVOCOG vectissicisnssiansansiis 345 2 player.......... 895 Talking Love Meter........... 695 


Microwave Popcorn Vend..350 


eeceeccccesesces 












CoCo eee OES SEES OES EEE SEES COED EEEE SOOO EES 






CRANES 


SUI ZONE sissssasicnsesessscastes 250 NEO GEO 
SSP COP ivsscassavndnansnasaasedes 295 
a Gun 3495 Greyhound Single............. 695 
Thundé blad oe eee 795 Baseball Stars scscsscsssaassavedsivns 95 Action Claw Single............ 795 
eueiieg reer arses Baseball Stars 2..............008 195 Big Choice Single.............. 895 
a aan oe pee PAA ORV wicssassaensawiesynnssvedes 145 Big Choice Double........... 1895 
oe ene Football Frenzy... 145 Sega Double....................04 695 
PINBALLS Last Resort..... eo cccccecccccccceces 125 Sonic Triple Se ee 995 
Mutation Nation................ 125 GoliathTriple......c..secsseeee0e: 995 
ODO ALUN ccssscisecasdeconavevanis 125 
Black Knight 2000...-1095 8 Matamccccccccccece i ice es 


POPC SCRE OE HEE EEE EOL OOOO OO EEOO OLED 


EQUIPMENT IS AVAILABLE 
SEPT. 15, 1992 


ROB (609) 729-5371 





"CHAMPION 
EDITION" 


PC Board and 
Factory Graphics 
Or Whole Kit 


Capcom Original 
Boards 


includes warranty 


"The Board Market" 


Phone 
(305) 447-8708 
FAX (305) 447- 8879 


NEXT DAY DELIVERY 


The Original. Best and Lowest Priced!’ 


MONEY MACHINE 


For the last 10 years the 
, greatest promotion ever! 
PY ; ¢ Blows money and/or 
# *? ~~ coupons. 
Lg! © Your patrons try to catch 
" * aS many as they can. 


(309) 788-0135 





FOR SALE 
Used 8-Liners 


812-336-2304 


PLAY METER 195 SEPTEMBER 1992 











WANTED 
Used Coin-Operated 


Kiddie Rides 


Call 1-800-448-6888 
FAX 303-771-7567 


LUCKY EGGS = GOOD MONEY! 


e Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
— Like New! 
e Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote. 


CCC) INNOVATIVE 
INDUSTRIES, 
800-344-7467 139 | INCORPORATED 


FAX (417)358-1849 2605 Grand Ave ® Carthage, MO 64836 





Kiddie Rides U.S.A. 


SAVE SAVE 


Buy all your locks keyed the same as the locks 
you are now using; ‘‘Abloy’’, ‘‘Ace’’, ‘‘Fort’’, 
‘“Wico’’, ‘““American’’, ‘““KD’’, ““ESD”’’, ‘‘Green- 
wald’’, ‘“‘Baton’’, or any other manufacturer’s 
similar type lock directly from our factory. 





Coin re 
Counter $695.00 ¢ 
ALARMS 5192 Sorter $995.00 


} % for Vending 
ZS and Amusement 2 
TT = ——s 
S ee 
@ $495 icon) @& Ce o +k 
; : Coin Box Protection m ‘ 
Put 4 Games m One eo ee "aor 
JAMMA Cabinet With 


4-PLAY By FREE ENT|! 
(716) 838-3038 





L.A.I. Series 600 ~ 
High Security Locks 
Virtually Pick-Proof 





Buffalo Bill Johnston eee en 
11 Greenfield St., Buffalo, NY 14214 You Normally Pay A te 
FAX (716) 834-3233 Ordinary 
, poate GET $ECURITY 
S670D .. 8 
COHCC OOOO EEO OOO OCO® ee $AVE MONEY TOO! ee 


¢ Warren McDonald « mim) 
e * Super Seeburg Service * « S570D L.A.I. Series 500 


Medium Security 
Tubular Key Locks EV 


Se New Location “DP 
6525 NW 8th Street 
Oklahoma City, OK 73127 


Same Phone Number 
1-800-553-8786 


CALL FOR LOW runes 
REPAIR RATES ON: LOCK AMERICA, INC. 
Tel. (714) 373-2993 Fax (714) 373-2998 









Sony, Ardac, SCD Boards, 
Black & Grey SHP-1,2,3 
and DCC-1,2,4,5 


ig 7251 ‘‘M" Garden Grove Blivd., Garden Grove, CA 92641 
oF MIDWEST STATES 1-800-243-2418 


1-800-422-2866 





|! 
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Get A Quarter 
Every Time Someone 
Uses The Phone. ° 


CHALK IT UP... with MR. CUE 


¢ Provides up to 90% reduction in chalk consumption ¢ 
Simple to install, easy to service ¢ Helps eliminate costly 
service calls, and broken chalk messes ¢ Manufactur- 
ing from quality aluminum ¢ Life-time warranty. 


$11.95/pair — Hardware Included 


To Order: “Mr. Cue’’, Inc. 
Seven George St. 
Call Honea Path, SC 29654 


(803)5 75-2800 Prompt delivery 
or write *Patent Pending. 














e Adjustable Volume Control 
e Extended Warranty Available 
e FCC/UL Approved 
e Attractive Gray Color 


Fax 713 550-1028 
Arcade 1 Arcade 2 Arcade 3 Peas 


713-550-5592 


4 


SELLING OUT 
ALL BOARDS 


(*) indicates board w/ marquee. ALL 
OTHERS DO NOT HAVE A MARQUEE. 


APB w/cabinet Magic Sword (*) 390 
and seat 395 MVP 195 
Aliens (*) 170 Mutant Fighters call 
Arch Rivals 250 Raiden (*) 595 
Blood Brothers (*) 425 Rim Rockin Basketball 395 
Cadash (*) 195 W/ Marquee 495 
Clutch Hitter Japanese Tetns (With conversion 
baseball pl. 395 harness SAGA to 
Double Dragon 3 JAMMA) — 195 
(I have 3 to sell) Ea. 125 Super High Impact 455 
Dnft Out Racer 155 With Marquee 560 
F-] Dream Racers 135 Tank Force 365 
Gun Dealer 175 WWF Wrestlefest (*) 695 


Game Traders 
1314 Fulton Ave. * San Antonio, TX 78201-5112 


512-349-5730 
yew’ Ney, ; FAX 512-349-8714 





\ \ k; N, 
we ane Ts¢ %; Sy 


ee Ney 


cman *RAM STAR* 
says, "Thank you. 
We appreciate your 
business." 
Call us for POKER, KENO, 
8 LINES & PULLTAB. 


An Affordable Management System For Your Games or Arcades. 24hr. SERVICE ON OMEGA 
BOARDS (in most cases) 


The Board Market Siacn=9>5-pcenee 
305-447-8708 Fax 305-447-8879 FAX 303-737-2443 


Operator's Head Office 


PC Station 
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® TICKET AVENUE 
SHAMOKIN, PA 

17872-0547 

TICKET CO 717-648-6803 


MONITOR 
GET WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brightness problems, 
poor regulation, jail bars, vertical shrink- 
ing, etc. Call for free technical help 
with your monitor problems. All kits 
come with instructions and are easy 
to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome GO7-CBO 
19' color monitor. 17 parts. $7.95 ea. 
Wico #36-0243 

Kit #102: For Electrohome GO7-FBO 
13' color monitor. 16 parts. $7.95 ea. 
Kit #201: For Wells-Gardner K4600 
Series color monitors. 14 parts. $6.95 
ea. Wico #36-0244 

Kit #202: For Wells-Gardner K4900 
Series color monitors. 15 parts. $7.95 
ea. Wico #36-0248 

Kit #203: For Wells-Gardner K4800 
Series color monitors. 15 parts. $7.95 
ea. 

Kit #301: For Nintendo Sanyo 19" 
color monitor. 15 parts. $6.95 ea. 
Wico #36-0245 

Kit #401: For Atari Disco 19' color 
monitor. 17 parts. $6.95 ea. 

Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabi- 
nets with non-Nintendo game boards. 
17 parts. $4.95 ea. 

Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in 
picture. 4 parts. $6.95 ea. 


DISCOUNT! Buy ten kits and take 


$1.00 off each kit. Money back 
guarantee. We pay S&H. 


ZANEN ELECTRONICS 
806-793-6337 


We buy JAMMA Boards 
CALL FOR PRICES 
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LHS 


Louise's Harness 
Shop, Inc. 


WIRE CUTTING-SKINNING-TERMINATING-MARKING 


Wire cutting/skinning/terminating service available for custon needs. Wire AWG 12 
thru 22 in wide range of colors. Terminating performed as required. Hot stamp 
wire marking available. All services under Quality Control. Call for estimates. 


"HARNESSES OF QUALITY" 
Amusement and Industrial 


JAMMA/GENERIC HARNESSES 
CUSTOM & 8-LINE HARNESSES 
W-4 * W-6 * W-8 
CONVERSION MADE SIMPLE WITH INTERFACE BOARDS 


8-Line Conversion Kit Plugs Directly Into Existing Cabinet Harness 

Double Male Interface Board with JAMMA Pinout One Side & Choice of Either 
28/56 or 18/36 Female on Other Side 

Nintendo Monitor Color Conversion PCB 


We specialize in custom manufacturing all fypes of amusement wiring harnesses. 
Each harness made to your specifications. Price quotations based on quantities. 


712 County Road 58 | Prattville, AL 36067 


800-365-1941 @ 205-365-1841 ® Fax 205-365-4435 


Prices subject to change without notice ® Duns #62-628-6702 


NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering ¢ Lightweight ¢ Durable * Weatherproof ¢ American 
made replacement parts ® Universal base for all rides © High-security 
coinbox ® Heat-treated strips for construction 


SPACE SAVER RIDES 

These newly designed small rides still offer 
solid state sound and mechanics, heat-treated 
steel strips on coin post, and American made 
replacement parts. Yet, the scaled-down size 
(Little Foot truck 26 x 44 inches, Carousel 
Horse 18 x 36 inches) saves you money as well 
as space. 


HYDRO BOAT 

This all new speed boat will be a favorite of all 
water-loving children! It has the same solid 
state sound and mechanics, and high security 
features of our other rides. It is available in 
eye-catching yellow, blue, or red. 


Kiddie Amusements 


P.O. Box 939 @ Florence, MS 39073 
601-845-7501 ¢ 800-647-6460 





Tired Of Slow Board Service? 
Then Call BOARDWORKS... . 


A STATE-OF-THE-ART SERVICE CENTER DEDICATED ONLY 
to the SERVICE OF COIN-OP VIDEO GAMES AND PINBALLS. 


Because SERVICE is all we do, we can offer 
24-hour turnaround in most cases! 


JOHN WILLIAMS ¢ DOUG CLEVENGER 


ELECTRONIC EXPERTS 
7006 STAPOINT COURT, SUITE A ¢ WINTER PARK, FL 32792 









YOUR GAME SOURCE 


Bad Dudes $ 299 Ameri Darts $ 1,095 
Beast Busters $1,695 — Frog Ball $ 650 
Blasteroids $ 300 Lotto Fun $ 995 
Captain America $1,695 Mountain Climber $ 395 


Captain Commando $ 1,595 
Chase HO s 995 |BOARDS ONLY/KITS 
$ 


Compact Hard Drivin $2,699 Air Buster 













Cyberball - 2072 $ 699 Aliens $ 395 
High Impact $1,050 — Attaxx $ 195 
Ninja Warrior $ 595 B Rap Boys Call 
Pit Fighter $ 995  Combatribes $ 175 
Rampart $1,095 — King Of Dragons $ 800 
Simpsons $1,195 — Knights Of The Round Call 
Smash TV $ 995 — Mutant Fighter $ 595 
(is eee ae Ninja Turtles $ 299 
ios teel Gunner 3,195 Silent Dragon Call 
Oy 50th S t ate Sunset Riders $1,295 — Varth Call 
Hn. Turtles In Time $ 995 
Coin-Op vendeta sise [NEO GEO SOFTWARE 
Call For Our Unadvertised Specials Wrestlefest $1,695 Baseball Stars Professional $ 99 
On Location Throughout The United States WWF Superstars $495 Burning Fight $ 99 
Call To Find The Game Nearest You Crossed Swords $ 99 
Worldwide Shipping PINBALL King Of The Monsters $ 99 
Call 800-424-5050 + Fax (808) 682-4016 — Atianti Cae a ae a 
Check Point $1,695 | NAM- 1975 aes 
Getaway Call Ninja Combat 75 






itinemaats: 
We accept 4% Surcharge Hook Cal] Sengoku 149 
— Simpsons $1,395 Play Choice 10 Software Available 
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— nes Willow Enterprises 


COIN COUNTER Surviving And Thriving 
Electric or Into The 21st Century 


Manual 220 V 
or110V 


The Best In Quality Used Coin Op Equipment 
Redemption, Bowlers, Videos, 
Pins, Cranes, Music Of All Kinds 














3 Rowe Combo Kits 
e Automatic stop ¢ Inexpensive 
¢ Lightweight (only 10 Ibs.) Factory Distributors For: 


e Counts up to 1500 coins per minute . ‘ 
SiG sacie ail eizeercainear alone Wurlitzer, Kramer, Merit, SMS, Grayhound 


e Long lasting—requires very little 
ass You Need It—We'll Find It! 
e Very useful—very convenient in We Lo ve To Export—Call Today 


all locations 


410-768-3400 
R.H. BELAM CO. INC. FAx: 410-768-9563 


1 Fulton Ave. ¢ Hempstead, NY 11550 
Tel.: (516) 292-2670 
Fax: (516) 486-0957 


GALAXY DISTRIBUTING yp "BALL 


401 S. Elgin e Tulsa, OK 74120 


1-800-678-7665 POLISHER" 


Fax: 918-584-4168 


ONLY $495.00 


poae rick 90-Day Money-Back Guarantee 
Streetfighter Il C.E. Undercover Cop....795.00 


Gardians of the Hood New Kits Silent Dragon 


ioe ian Bad Rap Boys : 7 — 
Relief Pitcher Caprainamence 1 X POLISHES 


Call for Price ie ys — SET 


Class of 1812 i Pool Shark 
Black Knight Riverboat 
Gambler...1550 


Touchdown Fever.... 
Whirlwind 


. 1h Makes old pool balls 
With Built-in Fan 
COMPUTER $29.95 look shiny and new! 
POWER SUPPLY Go ot more $27.95) 1 Year Warranty On Motor 
1-Year Warranty 
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4) American wave quaury 


MODEL 2000 
AS LOW AS $16.78 
SHOWN WITH 825 HASP 













SERIES H-10 
AS LOW AS $11.96 








SERIES 700 
AS LOW AS $13.75 

SERIES 702 Master Lock 
AS LOW AS $12.56 NO. 1 AS LOW AS $5.44 







NO. 3 AS LOW AS $4.62 
NO. 5 AS LOW AS $6.78 
NO. 7 AS LOW AS $3.90 












%e' CAM LOCK (Am 

AS LOW AS $3.01 | Chay 
“e’ CAM LOCK 

AS LOW AS $3.22 (RY 
1%" CAM LOCK se 


AS LOW AS $3.43 
HASPS 


ia =i 825 AS LOWAS $4.61 
Ca i 875 AS LOW AS $2.99 
885 AS LOWAS $3.17 

( (as eet q 525 AS LOWAS $4.25 
535 AS LOWAS $4.25 


SECURITY BAR HASPS 
4V2" AS LOW AS $1.27 
12” AS LOW AS $2.45 
16" AS LOW AS $2.55 
24” AS LOW AS $3.25 
























ALL MADE IN U.S.A. 








PATT SUPPLY CORPORATION TOLL FREE 1 (800) 621-4418 
1335 S. MICHIGAN AVE. CHICAGO, IL 60605 ALL PHONES: (312) 939-7616 








NEW AMUTEC KIDDIE RIDES 


You've tried the rest, now try the BEST 
Finest Quality Kiddie Rides Made 


2/7 models to choose from—aAll colors available 
All rides designed with safety and enjoyment 
of children as top priority. 


e Also in stock, a large selection of rebuilt-used rides e 


TRADES ACCEPTED 


Call for spring specials. 


STANDARD 
KIDDIE 
RIDES 


834 Frankstown Avenue 
Pittsburgh, PA 15221 


1-800-874-3371 









Cherry Master Boards 
(1)...$245 (3)...$195 (5)...$175 
Complete Kit (3)...$295 


New 8-Line Machines 
19" u/r $1-$20 DBV...$1495 
13" c/t $1-$20 DBV...$1395 


New $1-$20 Bill Validators 


(1)...$295 (3)...$275 (5)...$255 


Brand New Bill Changers 
1600 Coin Cap., stacker holds 
400 bills, wall mount or stand 
$1 only... $995/$1 & $5... $1095 
also $1, $5, $10, $20 ... $1295 
A.S.K. DISTRIBUTORS, INC. 
813-962-3909 FAX 813-962-7385 


We Export All Types of Coin-Op 
Amusement & Vending Equipment 









HM 





|= 


BIO-RHYT 


Blo-RHYTHM 
TODAY TOMORROW? 
¥ 


Bla-ReyYTHM 
TICAL DAY CODE MUMGERS 


LOW-—-GOOD—HIGH 







on 
7 
z 6 
: 5 
8 4 
3 Comical cay, Monwi 
2 
1 
0 






PARTS - SERVICE 
Bio-Rhythm Sales 


2820-A Honolulu Avenue 
Verdugo City, CA 91046 


(818) 249-2077 


ITS TIME TO CALL 


RAMwSTAR 
@ 800-228-0958 
FOR 
8 LINES  KENO 
PULLTAB POKER 


MACHINES 


FOR SALE 
Valley Quick Pokes 
(New - In The Box) 


$3950 


CALL DON 


604-286-6878 
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LOW COST 
HIGH RETURN 
DESK TOP 
COIN PHONES 
G-TEL 
ENTERPRISES INCORPORATED 
17423 Shatnerwood Drive 
Houston, Texas 77095 


Voice 713 756 3723 
Fax 713 550-1028 


CD & 45 RPM STORAGE BOXES 
CD Box Holds 100 ¢ 45 RPM Box Holds 200 e 
Both Are Triple Thick Front/Back Walls ¢ 
Double Thick Side/Bottom Stackable ¢ 
White Color ¢ 200 Lb. Test ¢ 
Corrugated « Lift Off Lid ¢ Tote Grips 
CD Storage/Browser Box $7 ea. (Min. Order 6) 
Plus $8 S&H 
45 RPM Storage Box $5 ea. (Min. Order 5) 
Plus $4 S&H 
Visa/MC/American Express/Diners 
UPS — COD 


VOICE or 24 hr. FAX ¢ 1-800-950-5853 


Title Strip Co. 
P.O. Box 333, Riva, Maryland 21140 


* USED KITS * 


100 Clams or Less! 


$0994 
Gamemasters 


(504) 924-6111 
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NEW! sve BATMAN I Bar 


S-35B 
After 30 Minutes of Hard Work each day. We 5 0 
sit down for the afternoon to think of ways to pune 
improve bars! or, 


r 


Ask for S 26 98 EACH 
quantity ———— 
prices! 


BATMAN Ill Security Bar has 
3 BARS GOING ACROSS GAME DOOR! 
% Top and bottom bars cover cam locks. 
% Third bar protects coin return boxes to 
discourage penny flipping 
% Super strong padlock cover protects shackles. 
% Long bat wing, hidden hinges make installation easy. 
% Hardened eyebolt, virtually impossible to distroy on game. 
% Made wider than other bars to allow for bolt holes to be outside 
of each box wall on over/under doors 
% Oversize backup plates to help prevent crowbar damage. 
% About 10 pounds of high security. 


A-1 PRODUCTS AS 


Phone Toll Free: 1-800-STAN'S A-1 or 1-800-782-6721 OUAETY 
Phone or FAX 1-919-728-5311 SERVICE! 


Rt. 1, Box 654A, Hwy. 101, Beaufort, NC 28516 aide 
To keep vandals out of you games, Stan is your man ! 


papnjouy aempseH 
QNIGNAd LNALVd 


ASK FoR THE PUCK STOPS HERE sy NnAmE 
The Original Air Hockey Safety Shield 


e PRACTICALLY ELIMINATES TABLE- 1000’s IN USE THROUGHOUT 


SIDE INJURIES & COSTLY THE USA, UK, CANADA, MEXICO 
PROPERTY DAMAGE AND AUSTRALIA 


e ARCADE TESTED 
© DOESN’T AFFECT TABLE PLAY 


e INSTALLS IN 15 MINUTES WITH 
ONLY A SCREWDRIVER 


CURRENTLY IN USE AT: 
© PUTT-PUTT® GOLF ’N GAMES 
¢ MALIBU CASTLE © GREAT AMERICA 
¢ FUN FACTORY © GREEN GAMES 


ern 
* IMAGINATION LEISURE * DYNAMO x _ U.S. BILLIARDS 


e Increased player appeal! 

¢ Demand the 9-inch shields with the angle! 

¢ Made from virtually indestructible space age 
material! 

e Increase Revenue ... Decrease lost pucks and 
expense from downtime! 


¢ Ask your distributor for ‘““THE PUCK STOPS 
HERE”’ by name! 

¢ Insist on the original or call direct and save the 
sales tax! 

e When your customers’ safety and your liability 
are at stake. . .specify the quality product! 


PLASTITECH PRODUCTS, INC. 


(903) 757-0543 —rongviews1x 75608 1-800-933-0145 


Longview, TX 75608 


TICKET AVENUE 
SHAMOKIN, PA 
17872-0547 
717-648-6803 
Toll free fax: 
800-326-9320 


Nation 


TICKET € © 


ONE 


FORAL 
REDEMPT 





End Ball Juggling Forever! 
“The Original Lane Retainer” Re 


Keeps the balls O 
where they belong. _ 


a 


VIRTUALLY ELIMINATES , 


¢ Balls crossing into other lanes. 

¢ Left-hand players rolling balls into 
right-hand lanes. 

¢ Players taking tickets from the 
wrong dispenser. 


INCREASE REVENUE AND... 


Decrease expenses by reducing downtime 
Space age material... Virtually 
indestructible! 


LIFETIME REPLACEMENT a F, + 
GUARANTEE ; ; Professionally 


PLASTITECH PRODUCTS, INC. le | Made at 
P.O. Box 2387 * Longview, TX 75606 | —— | ‘‘do-it-yourself”’ 


CALL TODAY: 1-800-933-0145 He - prices! 


Increase Your PROFITS 


eit! pais TY sieatdiaiiae 


VTA vate | 


CALL FOR FREE CATALOG 800-877-8363 


THUMBS UP! SCREEN PRINTING 


334 East End Ave. ¢ Bayville, NJ 08721 
Phone or FAX 


908-269-3725 


Printing on Plastics, Metals, Wood, Glass, 
Decal material, Overlays 


COMPETITIVE PRICING ¢ QUICK TURNAROUND 








For Sale or Trade 
Used Game P.C. Boards 


Bad Dudes $225.00 
Cabal 225.00 
Contra 125.00 
Downtown 225.00 
Double Dragon 99.00 
Galaxy Gunners 75.00 
Gang Wars 295.00 
Haunted Castle 125.00 
Lee Travino 99.00 
Nastar 200.00 
POW 150.00 
Rastan 195.00 
Revenge of Doh_ 185.00 
Silkworm 195.00 
oky Soldier 100.00 
Space Pilot 100.00 
Thunder Cross 195.00 
UN Squadron 195.00 
V Ball 195.00 
Vigilanti 195.00 


Three Rivers Coin 


(412) 922-5680 





For Sale or Trade 
Power Drift u/r...1250 
Pit Fighter ded...1050 
Desert Assault ded...1150 
Trog 4 pl. ded...795 
Terminator II video...3395 
Wedges/Ledges 4 pl. w/tick...3995 


Mini Skee Balls 3 yrs. old...850 


Want to Bu 


Hop-A-Tic-Tac-Toe UBQB 
Road Riot 2 pl. s/d Five Fighter 
Double Axle 2 pl. s/d Four Trax 
Mad Dog McGree 


CALL 


815-932-7666 


Ask for Don 
Located in Chicago Area 
















; OCTOBER 1-3, OPRYLAND HOTEL 
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Local & Long Distance Models Available 
starting at $299 









Line Powered—No AC 

Desktop or Wall Mount 

Free Calls: 911, 800 Toll Free 

Restrict Calls: 976, 900, 700 

Time Limit for local calls 

FCC Approved ) ee 3 
One Year Warranty st *® ae : 


aw - ee sci So a =@ 
ce at eee ; ke, ¥ 
“Sea a) “Sa PR es SS 


Pay Phone Industries 
2415 West Amherst Road. Bloomington, IN 47404 


812-333-9939 


FAX 812-333-8951 


oa 
i ; 


em) Oe OP 


1008 Industrial Dr., Unit J ¢ Berlin, NJ 08009 
TOLL-FREE 1-800-356-3759 





PHONE: (609) 768-0030 FAX: (609) 768-5690 
COMPLETE LINE OF ELECTRONICS FOR THE AMUSEMENT INDUSTRY 
Renter MRM a Mich gt ienet | fomwipn eon 
pT nnNIOCT. ME hahha heat meg ecko et 
Da Sea cents ae 200 a STOCK CD4001 thru CD40109 — C’MOS 
i a. eae eee Oe se eae is — Processors 

82$xx, xx — BiPolar 
bsg ee ea veini reas 2N’s, 2E’s, MPS, BU — transistors 
CTO Ph 6 ees OTe ey <Xo ar Kel8)s Vyas nee 
1 MEG.......... ne 8, 14, 16, 18, 20, 24, 28, 40 pin sockets 


V100, V130 — varistors 


ah eel moa CIS 


me SAME DAY SERVICE pace Caps, Caps & more Caps! 





PARTS, PRICE & DELIVERY WITH THE OPERATOR IN MIND! 


it 
i 


Using a Digital Multimeter 

Basic Electronics 

Semiconductors 

Linear Power Supplies 

Switching Regulator Power Supplies 
Raster Scan Monitors 

X-Y Monitors 

NEWEST! Videogame Conversions 


C.0.D. orders OK! 













INSTRUCTIONAL VIDEOTAPES 








Add $4.00 shipping and handling to entire order 


Randy Fromm’s Big Blue Book of 
Really Great Technical Information 


This is the same book | use for my Arcade School 
class. It’s full of useful information, troubleshooting 
shortcuts, parts sources etc. Includes schematic 
diagrams for monitors and power supplies. 

$34.95 (plus $4.00 Shipping & Handling) 











$39.95 
$39.95 
$39.95 
$49.95 
$39.95 
$49.95 
$39.95 
$49.95 


1992 CLASS SCHEDULE 


2 DAY WEEKEND CLASSES 
Can’t spare a full week? This special 2 
day course covers the most important 
aspects of videogame service: Power 
supply repair, monitor repair and effec- 
tive use of the digital multimeter in 
general troubleshooting. Bring your 
bad power supplies to repair during the 
“hands-on” lab session! 


Los Angeles, CA —— Nov. 21 & 22 
Dallas, TX ————— Dec. 5 &6 








RANDY FROMM 


ARCADE 






For further 
information call: 








(619) 593-6131 
FAX 593-6132 


6 DAY CLASSES 
The six day course covers everything the 
weekend class does and includes vide- 
ogame conversions, pinball board repair, 
linear power supply repair, a detailed look 
at electronic components and component 
replacement, videogame troubleshoot- 
ing tricks, and lots more hands-on work! 


san Diego, CA ———September 14 - 19 
Nashville, TN October 5 - 10 
Chicago, IL ———— November 2 - 7 









Customized classes also available for 
operators and distributors, 1 to 6 days. 
Call Randy to discuss your needs. 








SCHOOLS 
) © S 





1944 Falmouth Dr. El Cajon, CA 92020 
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Let Play Meter help 
you tie if all together \\v/ 
in Nashville. \ }) 

AMOA Show Issue 


October 1992 


Classified Deadlines 
Reservation—Tues. Sept. 15th 
Raw Copy — Tues. Sepf. 15th 
Camera Ready-Fri. Sept. 18th 


a Contact the "Cow-Girl" i 


504-488-7003 
FAX 504-488-7083 | 


\} 










Say Fred ~— How are you doing so 
well in these hard fimes ? 


b : Sa 
Vy “% 


= 
me a 


Let's all go to Joe's place—-he has "Match Five" 
forget Harry's-it's no fun there. 
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kx FOR SALE «xx 
Space Pirates 
Mad Dog McCree 
Who Shot Johnny Rock!?! 


Only Used One Season !! 
50" Screen Model with Software 
Only $11,500.00 each 


Fireball Redemption Game 
Only $5,200.00 each 


Limited Quantities 
Available Immediately 
Alter Enterprises 
210 West Parkway Unit #7 
Pompton Plains, NJ 07444 
201-616-1111 
USA FAX 800-72-ALTER 

201-616-1415 Intl. FAX 





The secret is you give a little and take a little. 
{ did'nt just fall off a turnip truck — 
{ bought "Match Five" 
15% cash box return to the customer for 
matching five lights of the same color. 


Where can [ get "Match Five" ? 
What do { do with if? 
(nstall on any game or music 
box or stand alone - 
“eis& one pizza 
(¢eee"/ one free match at five 
SS promotional device 


Beaver State Electronic Corp. 
1413 Hawthorne #62 
Reedsport, OR 974672 


1-800-488-3644 
503-271-3653 
Fax 503-271-2966 





Lucky Bingo” 
Spell LUCKY and — 
the Jackpot Score: 


$635.00 


See us in Nashville 


AMOA -- OCT. 1-3 
Booth # 1814, 1816, 1913, 1915 
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Video Connection 


360° Steerin 
Assembly 


Includes all optics & hardware--Fits Leland & Atari games 


Special Sale Price $99 
800-444-6854 








Wheel 
new) 





@ e 
Video Connection 1150 INDUSTRIAL PL. #110, DIXON, CA 95620 


100% COMPLETE - FACTORY KITS 


Street Fighter II Championship Edition (2 pl. #1 Kit)..CALL 


Street Fighter II (2 pl.-Excellent Top Earner)............ CALL 
Strata Bowling (Top Bowling Pin Buster).............. Special 
NEO GEO (One Slot Hardware and World Hero)......CALL 
Road Riot (Hot Racing with Steering Wheel))............ $1650 
Knights of Round (2 pl. Medieval Fantasy)............... $1095 
Super High Impact (Football Masterpiece)............. $995 
Rim Rockin’ B-Ball (2 pl. Hoop Shot Deluxe).............. $995 


Sunset Riders (2-4 pI. Wildwest Shoot-Um-Up)......... $995 
High Impact (2-4 pl. Excellent Football Action)....$695 
Captain America (2-4 pl. Heroes Battle Evil Forces)...$695 


Wrestlefest (2-3-4 pl. Outrageous Wrestling)........... $695 
Final Fight (2 pl. Excellent Top Earner).............:s+s0+ $650 
The Simpsons (2-4 pl. Bart & Homer Battle Evil)........ $595 
Tetris (2 pl. Top Russian Novelty Piece)..............00+ $595 
Dynasty Wars (2 pl. Evil Hooded Horsemen).............. $495 


Magic Sword (2 pl. Top Medieval Sword Fight).......... $495 
Smash TV (2 pl. Williams Shooting Masterpiece)......$450 


Cave Man Ninja (2 pl. Battle of Dinosaurs)................. $450 
Super Pool Ill (Ex. Pool Gamefor u/rortable)............. $450 
WWF Superstars (2 pl. Hulkmania at it's Best)........... $450 
Archrival (2 pl. Hot Basketball Action).............. $450 


Pit Fighter (2-3 pl.-Superb Digitized Graphics)......... $395 
Super Buster Bros. (2 pl. New"Panic" Model)).......... $395 


Shadow Dancer(2 pl. Superb Kung Fu Action)........... $395 
Pig Skin (2 pl. Bone Crunching Football)...............0+. $395 
Air Buster (2 pl. Classic Airplane Shooter)................. $395 
MVP (2 pl. Baseball's Greatest).............sscsessreeeeeeees $395 
Rampart (2 pl. Medieval Fortress Strategy)............... $375 
Desert Assault (2-4 pl. Save the Kuwait Oil Fields)....$375 
Crime City (2 pl. Super Inner City Combat)................ $350 


Gates of Doom (2 pl. Medieval Masterpiece).............. $295 
Ameri-Darts (Rollerball Dart Action)...............+ $295 
Two Crude (2 pl. Post Nuclear War)..........:cssssssesreneees $295 
P-47 (2 pl. WWII Fighter Place Action)............:sssssee $295 
Crime Fighters (2-4 pl. Street Punks Battle It Out)......$295 
Spinal Breakers (2 pl. Commando Adventure).......... $295 
Perfect Billiards (Pool Shark Special for u/r or Table)$295 
Arkanoid (Complete with Paddle Controller)............. $295 
Midnight Resistance (2 pl. Ex. Combat Action)......... $295 
Hellfire (2 pl. Space Action Thriller)............scssseeeees $295 
Aurail (2 pl. Space Armour Attack)...........sscccssseeseeees $275 
Heavy Unit (Super Neon Graphics)..........:csscsseeseees $250 
Play Choice 10 Hardware Pack (New Kit)..........-.ss0+ $195 
Teenage Mutant Ninja Turtles (2 pl. or4 pl.).............. $195 


Combatribes (2 or3 pl. Brawling Street Punks).......... $195 
Heavy Barrel (2 pl. Vert. Rescue Nuclear Plant).......... $195 


Robo Cop (Futuristic Half Cop-Half Robot)................ $195 
Bio Ship Paladin (2pl. Star Cruisers Deep Space)....... $195 
Pushman (R-rated Topless Blonde Maze).............+++ $195 
Attaxx (2 pl. Exelllent Novelty Teaser)...........csseeee $175 
Ghost Busters(2-3 pl. Clean the Ghosts Oul)............. S115 
Sly Spy (James Bond & Golden Gun Adventure)........ $175 
M.J. Moonwalker (2 or 3 pl. Shootin’ & Dancin’).......... $150 
Double Dragon or DD II (2 pl. Karate Action)............... $150 
Ninja Gaiden (2 pl. Fast Action Ninja Combatf)........... $150 
Rygar (27 Rounds of Fast Action)...........sssssssessseseees $95 
Play Choice 10 Softwar e...........ccccsssssssseeeeeeeeeees $25-$45 
VS RBI Baseball or VS Super Mario Bros................00 $150 
VS Unisystem Gun (Brand New Red)...........cesessreesreees $75 
VS Golf or VS TKO Boxing or VS Freedom Force.......... $49 
100 Clean Conversion Cabinets...............ccseeee0 $195-$250 


Complete Counter Top Games: Status Super Trivia..$695, Pro Sports..$595, Crown's Golf..$595 









Buy 2 kits & get a free control panelbutton label sheet or 50 
Buy 3 kits & get a free Gold Medalist Kit (a $95 dread free Pushman (G-rated kit - a $95 value) 
or get a $100 Discount on pure 





push buttons 


ase of Desert Assault 





CALL TOLL FREE 1-800-44HOT-KITS (1-800-444-6854) 


We Ship Worldwide aS Il Buy, Sell or Trade 


PHONE 


916/67 8-5189 "The Conversion Kit Hit Parade-over 200 Kits Listed" 


CALL OR WRITE FOR FREE NEWSLETTER FAX 


916/678-1313 


FREE with order of any TWO Kits--Control Panel Button Label Sheet OR Freedeom Force Software 


SEPTEMBER 1992 


—— 


August 31-September 8 
Dynamo U.S. Shuffleboard 
Open, Howard Johnson South 
Plaza, Austin, Texas. Contact 
The Shuffleboard Federation 
(313) 380-9300. 


September 2-7 

Tornado World Championship 
of Foosball, Dallas/Ft. Worth 
Airport Hilton, Dallas. Contact 
Tornado promotions (303) 
933-1170. 


September 10-13 

North Carolina Amusement 
Machine Association (NCAMA) 
Annual Convention, Stouffer 
Winston Plaza Hotel, Winston- 
Salem, N.C. Contact NCAMA 
(919) 584-4833; (919) 584-6669. 


September 17-19 

Fun Expo, Second Annual Fami- 
ly Fun Center & Miniature Golf 
Show, Convention Center, New 
Orleans. Contact Bailey Beeken, 
Bellwether Expositions (914) 
682-2027; FAX (914) 682-2152. 


September 22-24 

World Gaming Congress & Ex- 
po, Las Vegas Convention 
Center, Las Vegas, Nev. Contact 
Gaming & Wagering Business 
Magazine (212) 594-4120. FAX 
(212) 714-0514. 


October 1-3 

Amusement and Music 
Operators Association (AMOA) 
Expo ‘92, Opryland Hotel and 
Convention Center, Nashville, 
Tenn. Contact AMOA (312) 
245-1021. 


October 15-18 

ENADA ‘92, Italian Amusement 
Trade Show, Rome, Italy. Con- 
tact SAPAR-AGIS (011) 
39-6-440-3686. 


October 21-23 
FER ‘92 International, Spanish 


Amusement Trade Show, 
Barcelona, Spain. Write FER 
‘92, Avda Diagonal, 474, 08006 
Barcelona, Spain. Tel. (93) 
416-14-66; FAX (93) 415-00-95. 


November 5-7 

National Automatic Merchan- 
dising Association Trade Show 
and Education Sessions for Ven- 
ding/Foodservice Manage- 
ment, Washington Convention 
Center, Washington, D.C. Con- 
tact NAMA (312) 346-0370. 


November 9-11 

The Riverboat Gaming Con- 
gress & Expo, Fairmont Hotel, 
New Orleans. For exhibit infor- 
mation contact Leigh Rhein (800) 
225-9638 or (212) 594-4120; FAX 
(212) 714-0514. 


November 9-15 

Dynamo North American Shuf- 
fleboard Championships, Sands 
Regency Hotel & Casino, Reno, 
Nev. Contact The Shuffleboard 
Federation (313) 380-9300. 


November 12-15 
Pinball Expo ‘92, Ramada 
Hotel/O’Hare Rosemont, IIl. 
Contact Rob Berk (216) 369-1192 
or (800) 323-3547. 


November 18-21 

International Association of 
Amusement Parks and Attrac- 
tions IAAPA) 74th Annual Con- 
vention, Dallas Convention 
Center, Dallas. Contact Joe Ru- 
ble (703) 836-4800. 


1993 


March 11-13 

American Coin Machine Expo 
(ACME), co-sponsored by Play 
Meter and AAMA, Las Vegas 
Hilton Hotel and Sands Conven- 
tion Center, Las Vegas, Nev. 
Contact W. T. Glasgow Inc. (708) 
333-9292. 
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didn’t think it would bother me, 

but when the day finally arriv- 
ed, July 18, 1992—my 30th 
birthday—I was feeling pretty 
blah. Not depressed; just reflective 
of all I had not accomplished at 
this point in my life. Inevitably, I 
suppose we all sell ourselves short 
at times such as this. 

It was good, then, to have my 
good friend from Lafayette, La., in 
town to help take my mind off 
things (it would’ve been easier if 
he were a woman, but that’s 
another tale of woe). What to do? 
In New Orleans, when in doubt, 
drink. 

We went to Fat Harry’s, an up- 
town college bar (30-year-old 
hangs out in college bar to relive 
his golden days—sad, sad) for 
some frosty-cold Budweisers and 
a few rounds of pool. I forgot how 
much fun it is to spend Saturday 
afternoons this way! Two hours 
and numerous beers later, it was 
time to relocate to another water- 
ing hole. We headed down St. 
Charles Avenue to the Mayfair 
Lounge, a wonderful New Orleans 
neighborhood bar. 

It was there that I had my first 
encounter with Louisiana’s new 
video poker machines. The State 
Police had just gotten around to 
enabling (or, in simpler terms, “‘of- 
ficially turning on”) the Mayfair's 
two games, said the bartender, 
and business had been brisk. 
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7 T* LAST WORD 


Helping to ease 
the pain 





What the heck, I thought, may as 
well pop in a few quarters and see 
how Lady Luck feels on the day of 
my birth. It became quickly evi- 
dent: she had PMS and decided to 
take it out on me. 

I lost eight straight hands, won 
the next one, then lost five more. It 
got to the point where I ignored 
the machine’s advice to hold a cer- 
tain card and drew another, just to 
shake things up. “Bad move, son, ” 
said the old drunk at the bar. 
“Shut up and watch your Cubs 
game,” I hissed under my breath. 
He obliged, berating poor Ryne 
Sandberg for taking a called third 
strike. 

Scott, meanwhile, could do no 
wrong. He lost his first hand and 
followed it up with a full house. A 
pair of Queens here, a three-of-a- 
kind there—he couldn’t lose! I was 
growing more frustrated by the 
second. It’s not that I bore him ill- 
will (no, I take that back; I did). It 
was the fact that he had never 
played before. Gambling is 
against his religion, or at least it 
had been until he hoisted a few 
cold ones and loosened up. Pass- 
ing it off as just another case of 
beginner’s luck, I told him to cash 
in his credits so we could leave. As 
we walked out, Scott said smugly, 
“If you want I'll give you some tips 
on how to play.” Good thing for 
him beer cans don’t damage the 
skull like bottles do. 





On the drive home, I thought to | 
myself: that was a lot of fun, even 
though I lost. What was I out — 
$2.50, $3? For the price of a 
Heineken and a tip, I had an hour 
of camaraderie with an old friend. 
But listening to many lawmakers 
and professional commentators 
across the state, you’d have 
thought I was destined to blow my 
entire paycheck in the Mayfair— 
eyes glazed over, astack of $1 bills 
by my side, pumping money in the 
VLT so fast that I wouldn’t think to 
save a few bucks for cab fare 
home to my poor wife and starving 
child. 

Those who climb aboard their 
soap boxes to excoriate video 
poker for being “the most 
regressive form of gambling there 
is’ need to give it a rest. These 
machines give bar patrons a 
welcome, inexpensive diversion. 
They make money—badly needed 
money—for the state, for the loca- 
tions, and most importantly, for 
members of the coin-op industry. 
They also made this birthday 
boy’s 30th a little bit brighter. LI 


Chisbeybe: (ata 


Christopher Caire 
Features Editor 
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~ SELL MUSIC ~ 
INCREASE YOUR CASHBOX 


The Rowe LaserStar® America CD-100C 
The Fastest And Most Spectacular Display 
Of Music Merchandising Ever 
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e Panoramic view of 12 CD jackets © View 12 new CDs at the touch of a button 
e INCREASE YOUR CASHBOX e INCREASE YOUR CASHBOX 

e Attract more and more players ¢ Music merchandising at its very best 

e INCREASE YOUR CASHBOX e INCREASE YOUR CASHBOX 


e Increase Your Cashbox _ 
e Make It Fast, Make It Easy — Your Customers Will = It ¢ 


ROWE /\ 


Whippany, NJ 07981 USA (201) 887-0400 Fax (201) 887-2851 
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= High speed offroad.moto racing 
with shooting action. 


PCM lite i ts tolee lie A LLe 
twist-grip throttle feature. 


iy) < player- -selectable tracks, each 1: 
with unique obstacles: Los OCs 
Maui, Utah, Las Vegas, Kenya, CLT 
Norway...“ ~ : 


lap ett extended lide: 
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DIMENSIONS 
aC tt-)a| ea ae 1 O te 
Depth: 77 inches (196 cm) 





featuring authentic s aieesil look: Pree Z J, Yak 








independent mofors give full- Stal rir y Width: 33 inches (84 cm) 

respond to player control and ag ita Z a td etre 

from,the track and obstacles on the screen. The bike ” Ss" 

XM eM: (Modem a Coa a P : 
handlebar controls, add to the simulation. ~* y YEAp e: 
To maximize earnings, operators can Ta up to two cr yy) ye 

units for 2-player, head-to-head competition. 

With two players in the race, both are allowed to 

continue play as long as one player crosses the ype 

finish line within the time allowed. GAMES 


Atari Games Corporation, 675 Sycamore Drive, P.O. Box 361110, Milpitas, CA (408) 434-3700 
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